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DPI Regains Indepednent Status 
Allowing Company to Focus On 

Services Customers Value 

Emmy(R) award-winning manufacturer of high performance projection systems Digital 
Projection International(DPI) - led by Managing Director Brian Critchley have 
successfully concluded the purchase of the company from IMAX Corporation. 
The purchase marks the return to independent ownership for Digital Projection
International and its subsidiaries DP, Ltd. in the UK and DP, Inc. in the USA. 
"We are delighted," said Brian Critchley. "This allows us to focus 100 percent of DPI
resources toward the products and services that our customers  value. Our team
remains dedicated to the fundamentals on which the company was founded, namely
market-leading innovation, image quality, application expertise and customer service." 
Mr. Critchley continued, "Digital Projection's position today is as a result of our strong
national and international partnerships with our dealers and distributors. We intend to
build upon these relationships and to further strengthen our global position in the years
to come. We will utilize our experience and world-leading technical expertise to develop 
promising market sectors and enhance our global reach." 
Digital Projection currently manufacturers one of the industry's largest line-ups of 
projectors based on 3-chip DLP(TM) technology by Texas Instruments. Projectors by
DPI can be found in Fortune 1000 boardrooms, church & worship venues, film
screening rooms, broadcast sets, command & control facilities, simulation applications,
retail outlets, prestigious home theaters, lecture halls and star-studded live events. 
Founded in 1989, Digital Projection International was originally as a division of The
Rank Group and has been instrumental in the development and application of Digital
Light Processing(TM) technology by Texas Instruments for projection systems. 
In June 1998, Digital Projection was awarded an Emmy for technical achievements in
broadcast engineering by the Academy of Television Arts and Sciences, Los Angeles. 
The company's North American headquarters are located in Kennesaw, GA 30144. The
company'sinternational headquarters are located at  Middleton, Manchester United
Kingdom. Digital Light Processing and DLP are registered trademarks of Texas
Instruments. Emmy(R) is a registered trademark of The Academy of Television Arts and
Sciences. 
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Gemstar TV Guide incorporated into latest  
Matsushi Television Products 

Gemstar-TV Guide International, Inc. (NASDAQ:GMST) ("Gemstar-TV Guide" has 
entered into a long-term license agreement with Matsushita Electric Industrial Co., Ltd,
best known for its Panasonic brand, under which Matsushita will incorporate Gemstar-
TV Guide's G-GUIDE(R) Gold system, the latest Gemstar interactive program guide 
("IPG") technology in its television-related product lineups. Matsushita and Gemstar 
Multimedia Japan, a wholly-owned subsidiary of Gemstar-TV Guide, jointly announced 
that the first Matsushita product incorporating the G-GUIDE Gold system in Japan, a 36" 
BS-Digital High-Vision television with built-in hard-disk recorder, was available in the  
last quarter of 2001. 
Gemstar-TV Guide supports G-GUIDE Gold by broadcasting its data ("Gemstar Data")
in both the vertical blanking interval of the television signals of the Tokyo Broadcast
System (TBS) broadcast network, one of Japan's top four national broadcast networks,
and on Megaport, a leading provider of digital data services. In each case, Gemstar 
Data will reach virtually 100% of Japanese households. 
Gemstar-TV Guide has entered into a joint-venture partnership with Dentsu, Inc., the 
largest advertising agency and media buying company in Japan, and Tokyo News, the
leading supplier of television program listing data and the publisher of TV Guide
magazine in Japan. The joint-venture, named IPG, Inc., will be responsible for 
generating recurring revenues based on the advertising, and eventually, transactional
capabilities of G-GUIDE Gold. 
"I am extremely pleased with Matsushita's announcement meeting our mutually agreed-
upon challenge to launch its first G-GUIDE Gold product first quarter 2001," said Henry 
Yuen chief executive officer of Gemstar TV Guide "We look forward to a long and
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Yuen, chief executive officer of Gemstar-TV Guide. We look forward to a long and 
mutually beneficial relationship with Matsushita and all of our partners in Japan." 
Matsushita Electric Industrial Co., Ltd., best known for its Panasonic, National, Technics
and Quasar brand names, is a worldwide leader in the development and manufacture of
electronics products for a wide range of consumer, business, and industrial needs.
Based in Osaka, Japan, the company recorded consolidated sales of US$61.45 billion
for the fiscal year ended March 31, 2001. In addition to the Tokyo and other Japanese
stock exchanges, Matsushita's shares are also listed on the Amsterdam, Dusseldorf,
Frankfurt, New York, Pacific (NYSE/PCX:MC), and Paris stock exchanges. 
Gemstar-TV Guide International, Inc., is a leading global technology and media
company focused on consumer entertainment. The Company has three major business
sectors: the Technology and Licensing Sector, which is responsible for developing,
licensing and protecting the Company's intellectual property and technology; the
Company's technology includes the VCR Plus+(R) system, interactive program guide
("IPG") products and services marketed under the GUIDE Plus+(R) and TV Guide
Interactive(SM) brands and the electronic book ("Gemstar eBook(TM)"); the Interactive
Platform Sector, which derives recurring income from advertising, interactive services,
content sales and e-commerce on the Company's proprietary platforms, including IPG,
tvguide.com, eBook, and skymall.com; and the Media and Services Sector, which
operates the TV Guide(R) magazines, TV Guide Channel(SM), TVG Network(SM), and
other television media properties, provides programming and data services, sells
merchandise through the SkyMall(TM) catalog and operates a media sales group that
services all of the Company's media properties. 
The Company's media properties reach over 100 million U.S. homes, and its products
and services are available in over 60 countries worldwide. 
The Company's services, technology and intellectual property are licensed to major
technology, media and communication companies in the consumer electronics, Internet,
personal computer, satellite, cable television and telco industries. Licensees and
customers include Adelphia, AOL Time Warner, AT&T, Cablevision, Charter, Comcast,
Cox, Matsushita, Microsoft, Mitsubishi, Motorola, Philips, Shaw, Sony, Thomson
Multimedia, Zenith and others. The Company has more than 180 issued U.S. patents in
the general area of audio-visual technologies with over 4,600 claims, nearly 200 issued
foreign patents, and continues to actively pursue a worldwide intellectual property
program and currently has roughly 300 U.S. and 800 foreign patent applications
pending.TV Guide, G-GUIDE, G-GUIDE Gold, Gemstar eBook, GUIDE Plus+, TV Guide 
Interactive, VCR Plus+, PlusCode, TVG Network, SkyMall and skymall.com are
trademarks of Gemstar-TV Guide International, Inc. 
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Showtime To Premiere Fidel, First Film To 
Primarily Explore Life Of Fidel Castro 

The controversial life and rise to power of Fidel Castro are the subjects of the Showtime
Original Miniseries Fidel. The first film to primarily explore the life of Fidel Castro, Fidel
premieres exclusively on Sunday, January 27. The documentary "Dreaming a New 
Cuba" follows (January 28) the Airing of Fidel  
Fidel‘s all-Latino cast includes Victor Huggo Martin in the title role. Gael Garcia Bernal
(Amores Perros), Patricia Velasquez (The Mummy Returns), Cecilia Suarez   Maurice
Compte (The Substitute) and Tony Plana (JFK). Fidel is directed by David Attwood from 
a screenplay by Stephen Tolkin based on the books, Guerilla Prince written by Georgie 
Anne Geyer and Fidel Castro by Robert E. Quirk.  
Fidel is executive produced by David V. Picker and produced by Jose Ludlow. Kevin
Cooper serves as the producer.  
Dreaming a New Cuba is produced by New York Times Television, the documentary is
a slice-of-life portrait of contemporary Cuba with filmmakers following Cuban citizens 
through their daily lives. The subjects share their thoughts, dreams and hopes for the
Cuba that is emerging in the 21st Century. The film is directed by Ariel Semmel.  
Showtime Networks Inc. (SNI), is a wholly owned subsidiary of Viacom Inc.  

Mr. Bean In Vegas 

The long awaited animated version of   Mr. Bean is being showcased  at  NATPE 2002,  
distributed worldwide by Fremantle International Distribution (formerly Pearson 
Television International).  
Produced by award-winning UK independent Tiger Aspect, the series remains faithful to 
Mr Bean’s character. David Ellender, Managing Director of Fremantle International 
Distribution, comments “As a man of very few words, Mr Bean is an ideal character for 
animation. MrBean’s appeal is universal to young and old alike allowing the programme 
to fit into schedules in numerous ways. There has been keen interest already in the 
show and I am sure buyers at NATPE will be excited by his arrival in Vegas. We intend 
to build on the global success of the live action Mr Bean, sold by Fremantle 
International Distribution to more than 150 territories throughout the world.”  
A  popular success, the Mr Bean live action television series won an International 
Emmy and a Golden Globe of Montreux and was the highest rating UK comedy of the 
1990s. The 14 half-hour live action television programmes have been internationally 
successful and Bean V the Ultimate Disaster Movie grossed over US$240 million. Mr 
Bean is also UK television’s all time best selling title on video. 
FremantleInternational Distribution Ltd is a division of FremantleMedia.  
FremantleMedia is oneof the largest international producers of entertainment 
programmes in the world, producing more than 180 programmes in over 33 countries. 
UK independent Tiger Aspect Productions produces awide range of series and 
specials for all five UK terrestrial broadcasters, BSkyB and a range of cable and 
satellite channels. From Mr Bean to Billy Elliot, The Vicar of Dibley and 
HarryEnfield and Chums to Fat Friends and Playing the Field, Tiger Aspect are 
producers of some of Britain’s best known and successful programmes and 
films. 

Disney Channel to Launch  
Kim Possible in June 2002 

Disney Channel will premiere a new animated comedy-action series Disney's Kim 
Possible in June 2002, it was announced  by Rich Ross, GeneralManager and
Executive Vice President, Programming and Production, Disney Channel. At a meeting 
with the Television Critics Association Walt Disney Television Animation produces the
series. Disney's Kim Possible follows the comedic and exciting adventures of Kim
Possible, an average high school student with a brain surgeon mom and rocket scientist
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Possible, an average high school student with a brain surgeon mom and rocket scientist
dad, who seeks odd jobs through a website ad declaring she "can do anything. "With its
unique animated look and contemporary comedic sensibilities, Kim Possible provides a
perfect complement to our live-action programming as a smart, adventurous approach
to kids and family entertainment," said Ross  
"Kim Possible takes female role models to new heights in terms of tenacity, ingenuity
and heart," said Barry Blumberg, executive vice president, Walt Disney TV Animation.
"The series combines action, comedy and heroism within a hip cartoon format that kids
of all ages will enjoy."  Bob Schooley and Mark McCorkle are the executive producers.
The team executive-produced the Emmy Award-winning Disney/Pixar's Buzz Lightyear 
of Star Command television series and video premiere, and the Emmy-winning Disney's 
Hercules television series. Chris Bailey, who worked on projects such as The Lion King,
The Little Mermaid and the Academy Award-nominated short Runaway Brain, is also an 
executive producer and director. 
Disney Channel is currently available in 78 million homes, Disney Channel is a division
of ABC Cable Networks Group, a subsidiary of The Walt Disney Company. 
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DreamWorks SKG extends iNDemand Agreement 
with Latest Feature Films 

iN DEMAND, the one of the US leading cable pay-per-view & VOD provider, and 
DreamWorks SKG, one ofthe world's leading suppliers of filmed entertainment, have
entered into a new PPV and VOD agreement that extends their long standing pay-per-
view relationship and provides VOD rights to DreamWorks' current releases and select
library titles. 
With video-on-demand rights, iN DEMAND and its cable partners can fully exploit this
state-of-the-art medium for their customers. The new agreement covers upcoming 
blockbusters such as  Shrek, which was  available to iN DEMAND for PPV and VOD
mid January as well as upcoming titles such as Evolution , The Curse of the Jade
Scorpion The Lasdt Castle, and A.I.  Artificial Intellegence. 
"Video-on-demand is a promising distribution medium offering viewers convenience,
choice and control," commented Hal  Richardson Head of Television Distribution
Dreamworks. "With new advancements in delivery technologies, DreamWorks is now in
aposition to license our content to VOD platforms like iN DEMAND,giving us the ability
to explore new business opportunities, inaddition to expanding our existing PPV
licensing arrangement withthem." Rob Jacobson Executive vice president iN Demand
said “This agreement reinforces iN Demand strategy  to  support the ongoing roll mout
of cable VOD affording a wider selection of compelling and engaging entertainment.” 
iN DEMAND, the nation's leading PPV & VOD provider, delivers television premieres of
the best movies, championship boxing, mega-event wrestling, professional and college 
sports, plus original entertainment. iN DEMAND's 60-channel digital lineup also includes 
NBA LEAGUE PASS, and WNBA Season Pass. The company's shareholders are AT&T
Broadband, L.L.C., Time Warner Entertainment - Advance/Newhouse Partnership, 
Comcast Programming Ventures, Inc. and Cox Communications, Inc  
DreamWorks SKG was formed in October 1994 by its three principal partners---Steven 
Spielberg, Jeffrey Katzenberg and David Geffen---to produce live-action motion 
pictures; animated feature films; network, syndicated and cable television programming;
home video entertainment; records; books; toys; consumer products and interactive
entertainment. 
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Ted Koppel To Receive Chairmans Award &  
John Walsh Featured In Q & A  

During NATPEs Opening Session 

Ted Koppel, anchor and managing editor for ABCs Nightline, will receive NATPEs 
prestigious Chairmans Award. Tuesday, January 22 at 9 a.m. at the Las Vegas 
Convention Center. NATPE Chairman Jon Mandel will present the award to Koppel 
during the opening general session of the 39th annual NATPE Conference & Exhibition 
in Las Vegas. 
The Chairmans Award is bestowed annually to an individual who has made an 
outstanding contribution to the television industry, whether as onscreen talent or 
through behind the scenes contributions. Koppel, a 37-year veteran of ABC has won 
every major broadcasting award, including 37 Emmy Awards, six George Foster 
Peabody Awards, 10 duPont-Columbia Awards, nine Overseas Press Club Awards, two 
George Polk Awards and two Sigma Delta Chi Awards, the highest honor bestowed for 
public service by the Society of Professional Journalists. 
Koppel was honored with the first Goldsmith Lifetime Achievement Award for 
Excellence in Journalism by the Joan Shorenstein Barone Center on the Press, Politics 
and Public Policy at Harvard University. In 1997, he was awarded the Fred Friendly 
First Amendment Award from Quinnipiac College. In addition, he was the recipient of 
the prestigious Gabriel Personal Achievement Award from the National Catholic 
Association of Broadcasters and Communicators. In 1985, Koppel was honored with the 
first Gold Baton in the history of the duPont-Columbia Awards for Nightlines week-long 
series originating from South Africa. Koppel and Nightline were cited for the most 
extraordinary television of the year News and anchor of Nightline since its inception in 
March 1980, joins a long line of television personalities to whom the Chairmans Award 
has been given. Those include Rupert Murdoch, Norman Lear, Ron Howard, Aaron 
Spelling and Jerry Seinfeld, last years Chairmans Award winner. Koppel also joins 
NATPEs other 2002 award recipient -- prolific producer Dick Wolf will be presented with 
NATPEs Creative Achievement Award on Wednesday, January 24 at 9 a.m. 
Following the presentation to Koppel, John Walsh, host of Americas Most Wanted and 
the new first-run talk show from NBC Enterprises The John Walsh Show, will be the 
focus of a question-answer session surrounding Walshs 14-year career in the television 
business. His successful career as a host of a nationally televised program, and as an 
advocate for victims rights, was a career Walsh never anticipated. In the summer of 
1981, Walsh was a partner in a hotel management company in Hollywood, Florida and 
the father of a six-year old son, Adam. On July 27th of that year, Adam was abducted 
and later found murdered.  It wasn’t long after Adams death that Walsh and his wife, 
Reve, turned their grief into positive energy to help missing and exploited children.  
John Walsh turned his passion for justice into the nations number-one crime-fighting 
show, Americas Most Wanted: America Fights Back.  He has also started a production 
company, Straight Shooters Productions, in partnership with Americas Most Wanted  
Executive Producer, Lance Heflin.  In its first year, the company syndicated the wildly 
popular Manhunter in 45 countries and created the syndicated Americas Most Wanted: 
Final Justice in the United States. After the September 11 attacks, The White House 
asked Walsh to produce a special prime-time episode on terrorists, which aired on 
FOX.  Set to premiere in Fall 2002, The John Walsh Show, is a one-hour daily talk show 
that will deal with topical and social issues.  Though the talk show is studio-based, 
Walsh will spend time in the field and the show will travel as major stories happen. The 
John Walsh Show will be produced by NBC Studios and distributed in national 
syndication by NBC Enterprises. 
The Los Angeles-based National Association of Television Program Executives 
(NATPE) is a global alliance of business professionals engaged in the creation, 
development and distribution of content as well as advertising and financial activities. 
NATPE is the worlds largest non-profit association dedicated to facilitating the continued 
growth and convergence of all content across multiple distribution platforms. 
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Debut At NATPE

National Geographic Film Library makes its first official appearance at NATPE. The Film
Library's presence at the show reflects its goal to cultivate relationships with local
broadcasters and station groups for its new NEWSREEL news syndication service and
to seek partnerships with international news organizations to help manage and
distribute their assets via the Film Library.  
"Our primary goal at NATPE is to talk to local broadcasters, station groups, and
international news organizations, and discover ways in which the Film Library can help
meet their stock footage needs in the production of their news broadcasts and
promotions," said  Matthew White President  Film Library National Geographic
Television (NGT). "With more than 35 years in the television industry and substantial
new assets like the World Bank film library and our international news partners, we are
better equipped than ever to provide a wider variety of footage. Our new news service,
NEWSREEL, provides the technology and access to make it even easier to obtain." 
The Film Library is an archive and repository for all NGT-produced film and videotape 
material. The Library catalogues and sells stock footage from NGT's Specials,
EXPLORER series, Educational Films, and other NGT productions.  
Headquartered in Washington, DC, the Film Library supplies material to its satellite
office in London and various sales representatives within the US. 
Worldwide, NGT's programming can be seen on the National Geographic Channel,
MSNBC, and PBS, as well as on home video & DVD and through broadcast syndication
abroad.  The National Geographic Channel is received by more than 115 million
households in 23 languages and in 135 countries, including the U.S. 
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CABLEready Unveils Three New  
Non-Fiction Series 

CABLEready, the international program distribution and development company, launchs
three new weekly non-fiction series at NATPE 2002. The shows span reality, sports,
current events and health genres, targeting teens, parents and general audiences. 
SEVEN DAYS LEFT (13 hours) provides an in-depth look at the week leading up to 
some of America‚s largest news and sports events, such as New Year‚s Eve in Times 
Square, the Kentucky Derby in Louisville, Kentucky, and Mardi Gras in New Orleans,
Louisiana.  Viewers will see and feel the excitement and pressure experienced by the
key players who make each event happen. 
Produced by Pathway Productions, Indianapolis it will be available worldwide for a 2004
premiere. 
Reality based  series STARTERS ten half-hours, follows a Seattle inner-city high school 
basketball team from Seattle compete to win their state championship. Produced by
Seattle‚s Screaming Flea Productions, the series is available  immediately and have 
already been sold to Starz-Encore‚s WAM! America‚s Kidz NetworkSM in the U.S. 
KIDHEALTH, 13 half-hours scheduled to run on PBS in the U.S., features segments on
childrens  ailments such as ADHD, juvenile arthritis and child obesity. Hosted by
Olympic gold medal winner Peggy Fleming, it also offers parents practical advice on
related topics such as violence on television, and the safety of alternative medicine.
produced by Media Entertainment, Tampa, FL, the series will premiere in Fall of 2002. 

Cheaters Leads International  
Sales For Cinamour 

Cinamour Entertainment's is at NATPE with it’s radical reality series CHEATERS . With 
the one of the  best ratings for a new reality series in U.S. syndication, the series is
airing in 80% of US national markets follows unfaithful spouses with actual hidden
camera-wielding PI's and videotapes them doing their loved ones wrong. The popular 
weekly syndie hour-long series has been renewed for a second season by Foxtel, 
Australia's largest Pay-TV service, with 22 episodes beginning in 2002 February. The 
show also airs in  U.K., Germany, Spain, Belgium, Finland, Latin America and Asia.
Glen Hartford, Cinamour president and CEO, said, "We are thrilled that programmers
around the world are choosing to be faithful to Cheaters, which is rapidly becoming one
of America's favorite shows." Cord Douglas, President sales and acquisitions, said
"Sales of Cheaters propels our slate to the forefront, proving that Cinamour is achieving
its goal of bringing great programming to the global TV market." Recent sales
include:U.K Channel 5 Latin America Ledafilms S.A., Finland MTV3, Taiwan Tempo TV
Pan-Euro Zone Vision / Reality TV, Japan Reality TV, Croatia Kip International. 
Cinamour's slate alsop includes Haunted Hotels, a Discovery co-production. Haunted 
Hotels recent sales include:, U.S.Discovery Communications / Travel Channel, Canada
Discovery Canada France Universal Studios, Pan-Euro, Zone Vision / Reality T 
Singapore Mediacorp TV5. Latin America Cisneros Television. 
Cinamour Entertainment, LLC. Based in Santa Monica is a worldwide television and film
distribution company, Founded in 2000 by Chairman & CEO Glen Hartford, and
President of Distribution Cord Douglas.  The company distributes 1-2 films a year, as 
well as high-quality episodic TV and children's product. Cinamour also represents over
100 classic feature titles, with stars such as Sharon Stone,Robert DeNiro, Anthony
Hopkins, Tom Hanks, Michelle Pfeiffer, Kim Basinger, Jodie Foster, John Lithgow,
Dennis Hopper, Richard Gere, Rosanna Arquette, Michael Douglas, and others,
available for worldwide film, television, videoand DVD distribution. 
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Fremantle Launch New  
Game Show Format 

FremantleMedia’s Worldwide Production division launching Looks Are Everything, a 
new game show format at NATPE. Devised by Ignition, the Company’s in-house 
creative development division, the new show tests not looks, but contestants 
perception of where they and others sit on the beauty totem pole.  
Séan Kirkegaard, Head of Ignition, comments: Looks Are Everything puts people on the
spot to talk about the thing that is most personal to all of us “what we look like and how 
our looks compare to those of other people. Its a show that has the potential to cause
lots of embarrassment, but at the same time is remarkably insightful.  While people who
are conceited about their appearance may get cut-down to size, those who have a lower 
perception of their looks are pleasantly surprised at the audience’s positive reaction. 
Looks Are Everything is the result of great teamwork by all those at Ignition” 
FremantleMedia will also be showcasing a number of other formats at NATPE, which
are proven successes in countries where they havealready aired.  These include
DateSquad, recently broadcast in the UK on BBC2, under the title Would Like To Meet.
They Think It’s All Over launching on the UK’s BBC in 1995, is also availble. A satirical, 
hysterical and often nonsensical, TheyThink It’s All Over is a quiz show that combines 
comedy and sport in a test of sporting knowledge. 
FremantleMedia, formerly known as Pearson Television, is one of the largest
international producers of entertainment programmes in the world, producing more than
180 programmes in over 33 countries. The company’s international distribution division 
distributes 17,500 hours of programmes to 150 countries worldwide. FremantleMedia is
the production businesses arm of the RTL Group, Europe's largest television and radio
company, with interests in 23 television channels and 17 radio stations in 11 European
countries. 

New Hispanic Channel  
For Growing  Audience 

Univision Communications Inc. (NYSE: UVN), the leading Spanish-language media 
company in the United States, made history by launching a new 24-hour general 
interest Spanish-language broadcast network nationwide in mid January. TeleFutura will
offer audience exciting new choices currently not available in Spanish-language 
entertainment. TeleFutura will broadly appeal to Hispanics of all ages, reaching into
Spanish television viewing audience. To coincide with the launch, gala events were
hosted in Los Angeles, New York, Miami, Chicago, San Francisco and Dallas with
dignitaries from the business and government communities as well as the world's
hottest Latino stars. 
“The launch of TeleFutura marks a significant advancement in television today and 
represents our Company's latest answer to the U.S. Hispanic community's tremendous
demand for diverse Spanish-language entertainment," said A. Jerrold Perenchio,
Chairman and Chief Executive Officer of Univision Communications Inc. "TeleFutura is
highly complementary to our existing television properties - Univision and Galavision -
which have enjoyed the #1 position in their respective markets for nearly a decade." 
"As the first network to expand the scope of viewing options for the nation's 35 million
Hispanics, TeleFutura represents the future of Spanish-language television," said Ray 
Rodriguez, President and Chief Operating Officer, Univision Networks. "By counter
programming existing Spanish-language television networks, TeleFutura reflects the 
diverse preferences of today's multifaceted U.S. Hispanic community. This unique
programming strategy, TeleFutura's broad distribution and our unmatched ability to
promote the new network on the Univision and Galavision Networks as well as on
Univision.com, is an extremely powerful combination that will enable us to attract more
Hispanics to Spanish-language television while drawing additional advertisers to the 
market." 
Rodriguez continued, "We believe that the potential market for TeleFutura is as large as
that of the Univision Network, and that the best way to attract these coveted viewers is
to offer more choices in Spanish - the language Hispanics overwhelming choose for 
entertainment." 
Upon its launch, Miami-based TeleFutura broadcasts to 42 stations (23 owned and 
operated stations and 19 affiliates) across 27 markets nationwide, reaching
approximately 70% of Hispanic homes. As at January 2002 Univision Communications'
owned TeleFutura stations include: Los Angeles/KFTR; New York/WFUT and WFTY;
Miami-Ft. Lauderdale/WAMI; Houston/KFTH; Chicago/WXFT; Dallas-Ft. Worth/KSTR; 
San Francisco-Oakland-San Jose/KFSF; San Antonio/KFTO-LP; Phoenix-
Fl t ff/KFPH d KFPH CA Phil d l hi /WFPA CA W hi t D C /T l F t '
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Flagstaff/KFPH and KFPH-CA; Philadelphia/WFPA-CA; Washington, D.C./TeleFutura's 
innovative programming lineup includes 24-hours culturally relevant programming and 
nightly blockbuster Hollywood movies. Star-studded evenings on TeleFutura are based 
on nightly themes: Hollywood's Best on Monday, Drama on Tuesday, Latin America's
Best on Wednesday, Action/Adventure on Thursday and Friday, Comedy on Saturday
and the Best of Family Movies on Sunday night. 

Le Grand Tralala 
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Wellspring Media Debuts At NATPE 

Winstar Communications' entertainment arm Winstar TV & Video has been purchased
by private investors and re-named Wellspring Media.  The company makes its first
appearance under the new banner at NATPE. The buyout includes the theatrical,
television, home video, production and direct distribution units incorporating over 1,000
hours of programming. Al Cattabiani  president of Winstar TV & Video now serves as
President/CEO of Wellspring with all of Winstar TV & Video's key personnel remaining
in place.  
The newly named company presented  two of its productions at the Sundance Film
Festival: Devil’s Playground, a one-hour documentary focusing on Amish teens 
venturing into world of their was  featured as part of the American Spectrum, and Bintou
featured in the short category. “ 
"The name is new, but the company and its programming are well known.  We're 
established as a leading independent supplier of notable film, television and video
programming for those with a sense of aesthetic, cultural and intellectual adventure.
Collectively, we've earned a reputation for being able to filter through the available
product and release only those titles worthy of our clients' attention, " said Cattabiani.
"As Wellspring, we will build on this strong base." The name Wellspring was chosen to
reflect its commitment to becoming an "abundant and continual source" of programming
worldwide. 
Krysanne Katsoolis, Executive Vice President of Acquisitions and Co-Productions 
comments, “Under new, independent ownership we’ll be able to go even further on our 
search for the best films and programming the world has to offer. We’ve made our mark 
with acquisitions such as Yi Yi and Under the Sand,  we  now have a golden opportunity
to source new films, completely independently.” 
Wellspring introduce at NATPE new profiles of American icons such as F. Scott
Fitzgerald, Quincy Jones and Gene Kelly while Wellspring’s new season of "The 
Directors" (Season V) will profile award winning talents  such as Cameron Crowe,
George Lucas, James Ivory, Atom Egoyan, Jonathan Demme and Anthony Minghella.
The new profiles follow on from  the continued success of the American Masters and
Directors series. 

Secrets Of Nature 
Harmony Gold 

TV Loonland Highlight Pongwiffy, Da Mob  
& Something Else at NATPE 

Global kids distribution specialist TV-Loonland NATPE 2002 animation slate includes 
Pongwiffy, Da Möb and Something Else. New to NATPE Pogwiffy produced by 
Loonland subsidiary Telemagination, and commissioned by UK broadcaster CITV, (26 x 
11 min or 13 x 22 min) is an animated sitcom about a group of dysfunctional witches
that targets 6 to 9 year old kids.  The renowned comedy duo French and Saunders
provide the voices of the two main characters.  
Based on the popular book series by British author Kaye Umansky, the world of
Pongwiffy consists of witches, wizards, goblins and various supporting characters
including Pierre de Gingerbeard and the famous film star, Scott Sinister.  Alan Simpson
(The Last Polar Bears, Noah’s Island) directs the series.  TV-Loonland holds the 
worldwide rights to Pongwiffy. 
Da Möb (26 x 30 min), is a music-driven animation series for 8 – 14 year olds.  Based 
on an original idea by animators Magnus Carlsson. The series is  an international co-
production between Quintus Animation Limited (UK), Happy Life (Sweden) and
Millimages (France).  Philippe Balmossiere directs Da Möb which features music 
composed by Money Mark of Beastie Boys. Da Möb debuted on ABC Family (USA) in 
November 2001. 
TV-Loonland holds the worldwide rights to Da Möb excluding the UK, Nordic territories, 
French territories, USA and Israel. 
Something Else (26 x 11 min) is a co-production between the German-based 
broadcaster ZDF and TV-Loonland who have also secured a studio co-production deal 
with the highly regarded Vancouver-based Studio B Productions.  The Canadian 
broadcaster for the series is Family Channel. Physical production on Something Else
starts in January 2002 at Telemagination, TV-Loonland’s UK-based animation house, 
and Studio B Productions. Something Else is based on the award-winning children’s 
illustrated book of the same title by Kathryn Cave and Chris Riddell. The book, originally
published by Penguin Books, was honored in 1997 with the UNESCO Prize for
‘Children’s Literature in the Service of Tolerance and Peace’ and has also been short-
listed for the prestigious Smarties Prize and the Kate Greenaway Medal. 
TV-Loonland holds the worldwide rights to Something Else outside of the German-
speaking territories and Canada.  Salsa Distribution will handle distribution of  all the
above the series throughout Latin America. 
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Credit Suisse to Assist YBI in 2002  Evaluation 

Young Broadcasting Inc.("YBI") (NASDAQ:YBTVA) has  engaged Credit Suisse First
Boston as its exclusive financial advisor. 
"The selection of CSFB is another important development in the execution of our
strategic business plan," stated Vincent Young, Chairman of Young Broadcasting. "Our
recently announced sale of senior notes has provided us with greater financial flexibility
and has enhanced our ability to negotiate deals from a stronger position. The
relationship with CSFB provides us with the services and experience of a highly
regarded investment banking organization to assist us in evaluating inquiries that have
come to our company as well as other possible transactions and duopoly opportunities
that we might initiate. Our goal is to ensure that whatever we do will be directed at
maximizing shareholder value." 
"We are delighted to have CSFB to assist in the evaluation of our business options," Mr.
Young continued. "Young Broadcasting represents some of the most valuable assets in
the media business that may experience even greater appreciation by virtue of
proposed regulatory changes on station ownerships and the anticipated improvement in
the advertising market in 2002. How this value can best benefit company shareholders
is the focus of their assignment." 
Young Broadcasting owns twelve television stations and the national television
representation firm, Adam Young Inc. Six stations are affiliated with the ABC Television
Network (WKRN-TV - Nashville, TN, WTEN-TV - Albany, NY, WRIC-TV - Richmond, 
VA, WATE-TV - Knoxville, TN, WTVO-TV - Rockford, IL and WBAY-TV - Green Bay, 
WI), three are affiliated with the CBS Television Network (WLNS-TV - Lansing, MI, 
KLFY-TV - Lafayette, LA, and KELO-TV - Sioux Falls, SD), and two are affiliated with 
the NBC Television Network (KWQC-TV - Davenport, IA, and KRON-TV - San 
Francisco, CA). KCAL-TV - Los Angeles, CA is the only independent VHF station in Los
Angeles. 

Clear Channel registers for XRAYMEDIA  
Live Media Marketplace 

XRAYMEDIA.COM INC., (OTCBB:XRMD) the leading Internet real-time negotiating 
technology provider to the media industry report that  Clear Channel Communications
Inc., (NYSE:CCU) has  registered to begin using the company's Live Media
Marketplace. 
XRAYMEDIA President & CEO Raymond C. Dabney stated, "This is a very encouraging
development for our firm. We are pleased to welcome aboard Clear Channel
Communications, a great example of how larger media companies can take advantage
of our technology." Clear Channel's status is that of an industry leader, alongside major
players such as AOL Time Warner and the Walt Disney Corporation. The company is
also currently ranked number one in the Radio media sector with revenues over $3
billion, and number 24 in the television sector with sales reaching $216 million. Added
Mr. Dabney, "We will work closely with Clear Channel to help streamline their offerings
to buyers coming to the Live Media Marketplace to do business." 
XRAYMEDIA.COM Inc., Media Director Meir D. Kahtan, added, "A number of other
media companies have approached us. To catalyze transaction flow and handle an
increased volume of inquiries, we are cautiously moving to hire new staff." To fill the
vacancies, XRAYMEDIA will hire advertising executives with a proven history of closing
sales, who will oversee the current registrants and any newly registered companies. 
Clear Channel Worldwide (Clear Channel Communications Inc.) (NYSE:CCU), 
headquartered in San Antonio, Texas, is a global leader in the out-of-home advertising 
industry with radio and television stations, outdoor displays, and entertainment venues
in 66 countries around the world. Clear Channel operates approximately 1,225 radio
and 37 television stations in the United States and has equity interests in over 240 radio
stations internationally. Clear Channel also operates approximately 776,000 outdoor
advertising displays, including billboards, street furniture and transit panels around the
world. The company  is a promoter, producer and marketer of live entertainment events
and owns leading athlete management and marketing companies. 
XRAYMEDIA's Live Media Marketplace offers buyers and sellers of media the
opportunity to negotiate and secure the optimum market price for any given inventory.
The system provides private, one-on-one and one-to-many negotiations while 
dynamically loading and matching inventory changes and instantly updating new
opportunities, all without compromising the seller's proprietary pricing information or
identity if they so choose. All media trading activity takes place on the user's own private
'Media Trading Floor,' which is comprised of the user's own private media orders, media
matches, viewing options, information sources and private exchange. 
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New Partnership Covers Weather 
News on TV & Print 

The Weather Channel(R) (TWC), the nation's leading provider of weather information,
and USA TODAY, the largest circulation daily newspaper in America, announce a multi-
media partnership to offer consumers weather content in print, online and on air.
Currently, TWC will be the premier weather forecast provider for both USA TODAY
domestic and international editions. Additionally, The Weather Channel staff of 125
professional meteorologists will serve as USA TODAY's key resource for outside
weather expertise, in print and online at USATODAY.com The network's Web site,
weather.com, will deliver the latest weather data for 80,000 locations worldwide on
USATODAY.com. This will include 5-day forecasts, current conditions and various 
radar, satellite and forecast maps. USA TODAY will also feature links to weather.com's
popular lifestyle content, such as golf, ski and travel, which will be updated
seasonally.The international editions of USA TODAY, edited for U.S. citizens traveling
overseas, will continue to include information on highs and lows for designated
European cities and international weather maps. In addition, The Weather Channel and
USA TODAY will share weather contentand resources for coverage of the Salt Lake
Olympics in February, 2002. 
"We are excited about our new partnership with The Weather Channel because we
anticipate a collaborative relationship with their meteorologists and USA TODAY's
weather staff," said Karen Jurgensen, editor of USA TODAY. "This relationship will
benefit USA TODAY readers by giving them national weather information with longer
range forecasting. And, television viewers will receive news from our reporters." 
"We are very pleased to partner with USA TODAY because they understand the
emotional connection consumers have with the weather," said Terry Connelly, senior
vice president, programming and production at The Weather Channel. 
The Weather Channel, a 24-hour weather network, is seen in more than 80 million U.S.
households, and 9.2 million households in Latin America.  USA TODAY is the nation's
top-selling newspaper. It is published via satellite at 36 locations in the USA and at five
sites abroad. With a total average daily paid circulation of 2.3 million, USA TODAY is
available worldwide. The newspaper is published by Gannett Co., Inc. (NYSE: GCI). 
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ShopNBC To Air  
Dr. Koop Healthy Living Show 

drkoop.com,Inc., doing business as Dr. Koop LifeCare Corporation (OTCBB:KOOP),
has announced  an agreement with ShopNBC, the nation's fastest-growing shopping 
network, to air the first "Dr. Koop Healthy Living Show." 
The  series is designed to introduce viewers to the innovative line of Dr. Koop Healthy
Living dietary supplements, a product mix including science-based health formulas for 
Menopause, Mental Energy and Joint Health. The agreement is the latest in a series of
distribution agreements for Dr. Koop LifeCare Corporation. 
Former U.S. Surgeon General Dr. C. Everett Koop will offer his views on the importance
of complementary and alternative medicine as part of a person's overall health and well
being. Viewers will have the opportunity to learn about and purchase the exclusive Dr.
Koop Healthy Living brand of dietary supplements that are science-based, clinically 
proven formulas backed by former U.S. Surgeon General, Dr. C. Everett Koop. 
"We are pleased to bring to our viewers such a recognizable brand name as Dr. Koop,"
said Steven Goldsmith, ShopNBC's SVP and GMM. "The new show is a welcomed
addition to our line-up as we continue to expand our programming and merchandising
mix, especially in the area of health and beauty." 
"ShopNBC has an excellent reputation of showcasing its merchandise in an entertaining
shopping environment as well as providing superior customer service," said Richard
Rosenblatt, CEO and co-chair, of Dr. Koop LifeCare Corp. "Together we will use our
powerful brands to target key consumers who want to purchase vitamin supplements
from a trusted source." 
Founded in 1997, drkoop.com, Inc., doing business as Dr. Koop LifeCare Corporation,
is a publicly traded company (OTCBB:KOOP) that is committed to the tradition of
excellence established by the former U.S. Surgeon General. ShopNBC is a leading
national shopping network, formerly known as ValueVision TV, that is owned and
operated by ValueVision Media (Nasdaq:VVTV). 
ShopNBC is broadcast 24 hours a day, 365 days a year, and is simulcast live on the
Web at ShopNBC.com and on Yahoo! Shopping Vision. As of July 31, 2001, ShopNBC
reached about 48 million cable and satellite households (DirecTV Channel 370, Dish
Network Channel 228). 
ValueVision Media operates in the home-shopping industry, which is approximately $5 
billion in size and growing, is capitalizing on the convergence of television, the Internet
and commerce. GE Equity and NBC own approximately 40 percent of ValueVision
Media. 
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TV Loonland Teams With 
Artists Management Group 

On the heels of its  production partnership International children and family
television programming TV-Loonland AG (TVO GR) (TVLG.DE) attend NATPE to 
share with buyers  details  pertaining to the production alliance to produce a minimum of
four animated television series over the next three years., entered into with  Artist
Management Groups Animation & Family Entertainment Department. 
Artists Management Group (AMG) co-founded by Michael Ovitz, Rick Yorn and Julie 
Silverman-Yorn, represents one of  the largest base of Animation & Family
Entertainment talent in the world.  
The  collaboration marks the first time AMG Animation has ventured into production,
and the first time TV-Loonland has formed a production partnership with a management
company. “We are excited about this collaboration and know that the combination of our 
companies will result in some very exciting animated television, said Ellen Goldsmith-
Vein, head of AMGs Animation Department. TV-Loonland is one of the premier 
international producers of family programming and together our companies can create
content with worldwide reach and appeal”. 
AMG Animation & Family Entertainment will package the alliances projects, and make
the sale of the project to the appropriate domestic network or station. TV-Loonland will 
collaborate with AMG Animation on creative development, handle principal production
and international broadcaster relationships.   Both companies  will co-own each series, 
including all marketing and distribution rights. 
"We can think of no better partner than the AMG Animation group to enhance TV-
Loonland's ability to place product in the USA," said Peter Volkle, CEO of TV-Loonland. 
"This partnership gives us immediate access to the industry's finest creative talent and
to AMG's proven team of executives." 
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Carlton America Unveils  
Seconds To Spare 

Carlton America, the U.S.-based television arm of Carlton International Media Group,
and its co-production partners Nine Films and Television of Australia and Germany’s 
Tele München, unveils Seconds to Spare at NATPE. The new made-for-television 
action movie Seconds to Spare, stars Antonio Sabato, Jr. and Kimberley Davies. 
Stephen J. Davis  President & CEO of Carlton America  says “‘Seconds to Spare is a 
strong action film that responsibly reflects the world in which we live today. While action-
oriented films continue to generate interest across the globe, Seconds to Spare, in
particular, is an appropriate film to bring to market, as we believe the timing is right for a
film that so strongly focuses on good overcoming adversity.”  
Gary G. Goldberger Executive vice president of Carlton America commented, “This title 
carries top production values, an enthralling pace and compelling performances viewers
worldwide seek. Seconds to Spare’maximizes these key ingredients required to produce 
a comprehensive action film that will attract strong audiences and advertisers.” Seconds 
to Spare is directed by Brian Trenchard-Smith who co-wrote the telefilm with Dennis 
Pratt.  
Carlton America is also currently developing two telefilms for ABC/Disney -- A Course of 
Action, in association with Mike Jacobs, Jr.’s RMG Entertainment and Russell Gray; and 
Son of Pocahontas, in association with JAM Pictures.  
 In addition, Carlton America is developing a contemporary version of the classic 1978
drama The Boys From Brazil. The company recently set up its first series, Thing About
Vince, based on the format of the popular sitcom produced by Carlton Productions (UK)
for the ITV Network in Britain. Carlton America is partnered with Studios USA. 
Headquartered in Los Angeles, Carlton America is the U.S.-based television program 
development and production division of the United Kingdom’s Carlton International 
Media Group. it acquires, develops and produces made-for-television movies and other 
programming for television, and has a library of more than 165 films.  Carlton America
also has exclusive television movie distribution agreements with many of Hollywood’s 
top rated producers, including Oprah Winfrey’s Harpo Films, Grossbart/ Barnett 
Productions, Nick Nolte’s Kingsgate Entertainment, Longbow Productions, Carla Singer 
Productions, the Larry Thompson Organization, Randwell Productions and Beth
Polson’s Madison Avenue Productions. 

StudioEdition One Of The Latest Tools Designed 
To Maximise Output Of  

Distributor Material At Minimum Cost 

Palo Alto, based, Artmachine, provider of brand management software and
infrastructure services for digital corporate and product assets across multiple channels
for Fortune 1000 companies, attend  NATPE to promote the availability of Studio
Edition, a customized version of its flagship software product, Artmachine 2.0. Studio
Edition.  Customized over a six-month development schedule, Studio Edition provides 
television and motion picture distributors with asset digitizing, management and delivery
of marketing and press materials for their media properties worldwide. 
Eric Rennagel, Artmachine's vice president, entertainment sales  says. "Artmachine's
Studio Edition product suite is a robust, scalable marketing and distribution tool
customized specifically for the entertainment industry. Studio Edition users can
eliminate the excessive, recurring costs associated with organizing, duplicating,
marketing and delivering a media property's collateral assets throughout the product's
life cycle, from initial release to worldwide syndication," "With many organizations
downsizing and  looking to strengthen their margins, Artmachine's Studio Edition has a
clear advantage over cumbersome enterprise packages that often require the user to
purchase all the equipment and provide all the technical and administrative staffing. By
contrast, Studio Edition can be deployed in weeks with no additional equipment
investment or labor, saving the customer significant time and money." 
Distributors and their global broadcast stations, business partners, licensees, the media
and other authorized third parties can securely preview and download distributor-
approved program assets, such as scripts, cast photos, radio spots and trailers anytime,
anywhere. Studio Edition creates a secure, online environment where every asset
associated with a media property is easily stored, accessed, reused, deployed and
delivered in the right format, at the right time. To further streamline the distribution and
marketing process, distributors can grant different levels of access to their assets
through highly granular, permission-based controls. 
A key component of the Studio Edition business strategy was to ensure Artmachine's
core technology and services were customized to fit intuitively with the existing business
processes in the entertainment industry. Artmachine's Studio Edition product suite is
built with industry-relevant functionality and ease-of-use. Ensuring that Artmachine's 
Studio Edition provides exactly the tools distributors require to effectively market and
distribute their media properties-features. 
"By adopting Artmachine's Studio Edition, television and motion picture producers and
distributors can save countless hours and thousands of dollars in reproduction, tracking,
deployment and delivery costs. In addition, Artmachine clients can customize their
Studio Edition to reflect the unique look and feel of the company and each media
property-giving users a seamless experience when accessing the service," added
Rennagel. 
Artmachine's Studio Edition is available immediately and is compatible with recent
versions of popular browsers such as Microsoft Internet Explorer and Netscape
Navigator. Studio Edition can be implemented quickly for as little as $25,000. 
Artmachine (www.artmachine.com) provides secure, Web-based brand infrastructure 
services that enhance business competitiveness of brand messaging across multiple
channels. Artmachine allows companies to dynamically control, customize and
distribute business and brand content throughout the enterprise and to external
channels. Artmachine's services help organizations along the brand value chain-
including corporations, their graphics services providers, channel partners and
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customers-get exactly the information and resources they need at any time, from any 
location. Privately held Artmachine is funded by leading venture firms, including
VantagePoint Venture Partners. 

International 

Wildlife Detectives 
CABLEReady 

Page 3 of 3NATPE Briefs Page 6

8/1/2007http://www.thebusinessoffilm.com/html/natpe_briefs_page_6.html



NATPE 2002 
Las Vegas, NV 

CABLE    Briefs 

SoapNet to Launch West Coast Feed 

SoapNet will launch a west coast feed February 4th to meet the growing needs of
affiliates and advertisers on the west coast. Currently available in over 20 million
homes, SoapNet's west coast feed will be available on satellite Galaxy 10R transponder
11. "SoapNet experienced the largest year-to-year and month-to-month percent gain in 
all of cable helping us ring in the new year with over 20 million subscribers. Soap fans
are flocking to SoapNet because we provide the programming they want at the times
they want them," said Deborah Blackwell, General Manager of SoapNet. "This dual feed
enhances our ability to super-serve our fans, affiliates and advertisers." 
The February 4th start date for the feed will coincide with a schedule change. Day and
date ABC Daytime soaps will begin airing three hours earlier at 4:30PM ET/PT,
targeting the teen audience. The ABC soaps will continue to air during primetime and
overnight, targeting adults. The revised schedule will increase the number of times the
ABC Daytime soap operas air per day on the network. 
SoapNet's primetime schedule features same-day repeat airings of the top-rated ABC 
daytime soap operas, Port Charles, All My Children,One Life to Live and General
Hospital, along with an original soap magazine show, SoapCenter. 
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Gay & Lesbian AD Channel  
Expected to Launch 2003 

MDC Entertainment Group based in Washington DC disclosed  plans to launch a new
general entertainment advertising-supported digital cable television channel targeted to 
gay and lesbian viewers with strong audience cross-over appeal. "Quality programming 
combined with genuine crossover appeal is the key to attracting operator interest and
viewership in today's crowded cable environment," said Michael Airington, co-founder of 
MDC Entertainment. "We have been working with producers who have a long history of
successful, unique programming and feel the market timing, audience maturity and
advertising support have reached a powerful crossroads." Venture partner and veteran
producer David Mckillop added that, "the availability of extra channel space, especially
on the emerging digital spectrum, will be instrumental in establishing popular channels
to target this niche." 
MDC Entertainment is in current discussions with cable carriers and private investors
with plans to launch the USA's first ad-based digital TV channel catering to this  niche 
audience by first quarter 2003. 
Demographic projections identify a potential audience exceeding 20 million individuals
among gays, lesbians and bisexuals, as well as gay-friendly viewers. Estimates also 
suggest that combined gay market buying power exceeds $450 billion. ALT1-TV co-
founder Chance Mitchell disclosed that the principals have been developing funding
sources and creative content for the start-up project through 2001.ALT1-TV producers 
believe the success of its network will be through high-quality original programming 
geared to a broader demographic that connects well with gays and lesbians, as well as
their family members and friends. Michael Airington is a former member of Program
Development at Saban Entertainment, Vertigo Pictures and Genesis Entertainment.
Producer David Mckillop has 18 years of production experience and has produced more
than 100 hours of primetime television, including projects for National Geographic, The
History Channel, and The Discovery Channel. 
Assisting coordination of ALT1-TV's production and programming efforts will be Mitchell
Galin, executive producer of Dune: The Mini-Series,. Galin also is the executive 
producer of several Stephen King projects including The Stand, an eight-hour miniseries 
for which he earned an Emmy nomination. The company  has retained the services of a
leading industry consultant to drive business development. 

Disney to Air The Wiggles  
F Hit E t t i t
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From Hit Entertainment

Disney Channel has acquired the domestic television rights to interstitial segments of
The Wiggles from HIT Entertainment, which represents the property in the U.S. and
Canada. The Wiggles debuts Jan. 28th as a short-form, interstitial content during 
Playhouse Disney,Disney Channel's programming block for preschoolers. 
”The Wiggles have a proven track record with preschoolers around the world, and we 
are very excited to have them as part of `Playhouse Disney,'" said Rich Ross, general
manager and executive vice president, programming and production, Disney Channel.
"If they are as successful on Disney Channel as they have been on home video, this will
be the beginning of a new American TV sensation." 
“We're thrilled that The Wiggles will be showcased on Playhouse Disney," said Charlie  
Caminada, president of global sales and marketing for HIT Entertainment. "The Wiggles
have phenomenal appeal with the six-and-under set, and Playhouse Disney will provide 
a wonderful broadcast home for them." 
A hit in Australia for the past eleven   years, The Wiggles have achieved  success in all
entertainment categories -- television, film, live concerts, and video and record sales. 
Their videos have sold more than 3 million units cumulatively, comprising 39.5% of the
total overall sales of children's videos in the market. Audio CDs and cassettes have
generated sales in excess of 1 million units. The Wiggles Movie, "was the second
highest grossing Australian film for 1998.  
When not recording, The Wiggles  perform an average of 500 live concerts a year to
capacity-filled auditoriums internationally. Over 2.5 million videos and music CDs and
cassettes have been sold since their introduction into the US in 1999.  
Established in 1989, the U.K.-based HIT Entertainment PLC is one of the world's 
leaders in quality family entertainment. HIT Entertainment acquired the U.S.-based 
Lyrick(R) Studios in 2001. Currently available in 78 million homes, Disney Channel is a
division of ABC Cable Networks Group, a subsidiary of The Walt Disney Company. 
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SATELLITE    Briefs 

DirectTV Pursuit of signal Pirates Nets Results 

Continuing to intensify its enforcement actions against signal pirates, DIRECTV Inc. in
the last quarter 2001  executed civil seizure and impoundment orders against 11
businesses in Florida, Indiana, Illinois, Utah, California and Texas, including two sites
that were manufacturing signal theft equipment. The raids at 10 of the sites, conducted
simultaneously by membersof the DIRECTV Office of Signal Integrity, Engineering and
Legal departments with support from federal, state and local law enforcement entities,
netted thousands of devices used to steal DIRECTV(R) programming, including parts,
equipment and other materials used in creating signal theft devices. 
The enforcement actions grew out of investigative work related to civil seizures
executed May 2001 against three locations in Orange County in Southern California that
also resulted in the seizure of thousands of signal theft devices by DIRECTV. 
Three defendants, who had used the facilities in Orange County to distribute pirate
access cards, operated eight of the distribution centers that were the target of those
seizures. 
DIRECTV also executed search warrants at two manufacturing companies located in
the Chicago area and in Southern California. American Precision Electronics Inc. of
Carol Stream, Ill., and Micro Contract Assembly Inc. of El Toro, Calif., manufacturers of
legal electronics products, were believed to have manufactured signal theft devices sold
by the three defendants. 
In Texas, a civil seizure action was conducted against both the residence and a
warehouse used by Scott Gray, of El Paso. Gray is believed by DIRECTV Signal
Integrity officials to be a major seller of signal theft devices over the Internet. 
As a result of the those recent seizures, DIRECTV has amended its original civil
complaint filed l April 2001 in Orange County to now include 49 defendants. A federal
judge has also granted a request by DIRECTV to freeze nearly $250,000 in assets
maintained by the defendants, as well as a temporary restraining order prohibiting the
defendants from trafficking in signal theft devices. 
"These seizures, conducted simultaneously against multiple targets, represent
significant enforcement actions in our ongoing campaign against signal pirates," said
Larry Rissler, vice president, Office of Signal Integrity for DIRECTV Inc. "We've put out
of business and frozen the assets of an extensive distribution network that served as
fulfillment houses for individuals who sold signal theft devices on the Internet. 
"This clearly demonstrates an effective use of the law under the Digital Millennium
Copyright Act and underscores DIRECTV's determination to turn up the heat on signal
pirates wherever they operate," he added. 
In addition to the Digital Millennium Copyright Act, the complaints have also included
claims under the Federal Communications Act, Federal Wiretap laws and various state
Penal and Civil Codes. 
DIRECTV is the nation's leading digital satellite television service provider with more
than 10.3 million customers. DIRECTV and the Cyclone Design logo are trademarks of
DIRECTV Inc., a unit of Hughes Electronics Corp. HUGHES is the world's leading
provider of digital television entertainment, broadband services, satellite-based private 
business networks, and global video and data broadcasting. The earnings of HUGHES,
a unit of General Motors Corp., are used to calculate the earnings per share attributable
to the General Motors Class H common stock (NYSE:GMH). For more information, visit
www.DIRECTV.com. 
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NATPE 2002 
Las Vegas, NV 

The NATPE  
Faculty Fellowship 

Daily Program 

Each year 25 college communications professors from all over the world are selected to
attend NATPE and participate in all conference events as well as special presentations
for their group. The diverse group, which includes professors from as far away as
Germany and as local as Long Beach,  will get an up-close look at the television 
industry. With panels designed specifically for the fellows, this program offers insight
and education from industry leaders, and allows the professors to leave with a wealth of
information to bring back to their classrooms. The sessions will be moderated by Mike
Donavan, NATPE Educational Foundation.  

WHEN, WHERE  WHO: 

Sunday, January 20 11 a.m. 12:15  
Room N232, Convention Center  

An overview of the state of the electronic media industry: 
Marcellus Alexander, Vice President and General Manager, KYW-TV 3, 
Philadelphia  
Mike Donovan, NATPE Educational Foundation. 
Mickey Gardner, NATPE Washington Counsel  
Bruce Johansen, President and CEO, NATPE  
Peggy Kelly, Vice President, Advertising, Clairol  
Lew Klein, President, NATPE Educational Foundation  

Sunday, January 20 1:45 p.m. 3:00 p.m. Room N232  

An overview of the state of the TV programming industry:  
Mike Donovan, NATPE Educational Foundation  
Madelyn Bonnot, Vice President, Emmis Television  
Garnett Losak, Vice President/Director of Programming for Petry Media 
Corporation. 
Steve Mosko, President, Columbia TriStar Domestic Television  

Sunday, January 20 3:15-4:30 p.m. Room N232  

Mitch Oscar, McCann-Erickson Worldwide Presentation  

Monday, January 21 12:30  2:30 p.m.  
Pavilions 1&2, Las Vegas Hilton 

Hollywood Radio and Television Society/International Broadcasting Awards 
Luncheon. 

Tuesday, January 22 1:15 p.m,  
N234, Convention Center 

Guest Speaker: Jane Mago, General Counsel, FCC  

Wednesday, January 23 1:15 p.m. 
N234, Convention Center  

Guest Speaker: NATPE Chairman, Jon Mandel,  
Co-Managing Director/Chief Negotiating Officer, MediaCom 
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