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COMMENT
First Middle East International Film Festival 
Announces Annual Film Financing Circle

My comment this month centers on the shift in the global geo-politi-
cal climate, Socially, Politically, Economically, and most important-
ly, Culturally. The 'impact of money power', a driving force world-

wide in every industry, is both 'subtly' and 'positively' breaking down estab-
lished barriers of 'power' as conceived and perceived by the West. Regions
such as the Middle East and China are turning that 'power impact' into realiz-
ing a platform from which, underpinned by the 'impact of money power' and
through the 'medium' and illusion of film, those same regions are subtly edu-
cating the world to cultures that possess a richness as 'precious' to them as the
'richness' of the West is 'precious' to Westerners.  In an already busy October month, the first annual Middle East

International Film Festival - Abu Dhabi (October 14-19, 2007) makes its
debut, announcing the Film Financing Circle (FFC), which takes place

October 15-17, 2007. According to an edict of the Festival organizers, unlike
many traditional festival conferences, the goal of the FFC is to offer more
than just information. The conference will provide industry insiders with
fresh and innovative investment options while allowing filmmakers a one-of-
a-kind opportunity to have their work brought to fruition. If indeed this does
transpire over time, it will be a welcome innovation for filmmakers world-
wide when the 'hedge fund' model eventually evaporates.Sheikh Sultan bin Tahnoon al Nahyan, Founder of the Festival, as well as

Chairman of the Abu Dhabi Authority for Culture and Heritage and
Chairman of the Abu Dhabi Tourism Authority, said, “The Film

Financing Circle presents a multi-tiered approach to raising the international
entertainment community's awareness of Abu Dhabi's emergence onto the
film scene. We look forward to creating a foundation for new possibilities in
the filmmaking world here in the region.” Executive Director Nashwa Al-
Ruwaini commented, “Since the conception of the festival, I have wanted to
offer an arena where global financiers, executives and filmmakers could meet
and collaborate on film funds and co-productions. That vision is a reality with
our Film Financing Circle.” 

Announced at Cannes 2007, The Middle East Film Festival takes place
in Abu Dhabi, statistically by its multilayered demographics the rich-
est city in the world, with the objective to continue to develop and

establish Abu Dhabi as the cultural capital in the region of the United Arab
Emirates. As announced at Cannes, the Festival is further underpinned with a
substantial Film Fund, a local Film Commission, and a Film School. At that
press conference, Festival organizers would not comment on the types of film
that will be supported by the Film Fund. 

The initiative to establish a film festival in Abu Dhabi based on 'Cultural'
values is a 'welcome' and 'distinct' opportunity for the West to begin to
understand the region's cultural richness, of which it knows very little.

The Film Festival is a small but visible 'component' of the broader based Abu
Dhabi government objectives comprising the cultural zone on Sa'adiyat
Island, off the coast of Abu Dhabi. Earlier in 2007 the Abu Dhabi and French
governments signed a 30-year cultural agreement to build the Abu Dhabi
Louvre Museum as an international museum within that zone. 

Abu Dhabi has the resources to pull the Middle East International Film
Festival it all together in record time since Cannes, and has done so,
even when experienced individuals voiced their opinions that “it

would be difficult”. But the key is 'money is no object'. As Conference
Director Adrienne Briggs explained in the latest press release: “Before the
Festival begins we are hosting an exclusive Retreat for financiers and execu-
tives from around the world who have put together existing film funds and co-
productions. The Retreat for the new Abu Dhabi Film Fund will take place in
a beautifully relaxed setting that encourages brainstorming creative and
inspired solutions to bridge the co-production gap between the Middle East
and the rest of the world.” 

For the stellar group of credible established producers and executives
who are going to Abu Dhabi to experience 'a new way of conducting
business' in 'a beautiful and relaxed' setting, it will indeed be a treat, as

the level of service all over the UAE is top notch. The people of the region
are both charming and highly educated, predominantly in the UK, some fin-
ishing their education with a stint in the US. Do we need NEW sources of
financing? Absolutely. Will these executives and filmmakers come away with
'positive' leads as the Festival organizers have announced, and the
Filmmakers executives and producers would like? One truly hopes so. My comment stems from a meeting with a hedge fund manager newly

installed in his Century City offices, with the obligatory $300 mil-
lion to spend. Over dinner while discussing the industry, what sur-

prised me was that time and time again over the last three decades, across the
board, 'outsiders' do not conduct sufficient due diligence when it comes to
investing very considerable sums into the film industry.At the press conference in Cannes 2007, one could not help but be

impressed with various people from Adu Dhabi and their deep desire
to put their city and its culture on the map. But that 'impression' has

taken a back seat as one sees one or two of the individuals (specifically
Westerners) involved in the festival organization. Admittedly, there are just
one or two instances of note, but it's enough to wonder if that all-important
'due diligence' was part of the selection process. Or perhaps it simply does not
matter, because the 'impact of the power of money' may (for the moment) be
secondary to all else. 
As announced by the Festival organizers: The Middle East International Film
Festival, which will be located at the luxurious Emirates Palace, is comprised of
several extraordinary elements guaranteed to optimize networking connections for
industry insiders and power players attending from around the world. The Film
Financing Circle's Program will consist of three parts. Panel Discussions:
International players will outline and debate finance options and discuss current
and future markets. Each day will focus on a different aspect of production.
Luncheon Presentations: As the guests enjoy their cuisine, industry veterans will
provide content on the state of financing and emerging market trends. Afternoon
Breakout sessions: Hosted roundtable discussions and case studies will allow a
more intimate setting for in-depth conversations and will be followed by a daily
reception in the Collaboration Oasis. In addition to the general conference pro-
gram, the FFC will produce a unique pitch program. The InCircle Pearl is a com-
petitive program designed to identify, develop and finance a new project.
Throughout the three-day FFC event, six powerhouse InCircle Teams will create a
marketing and finance strategy for six chosen projects. The filmmakers will then
have the opportunity to pitch their project to a juried panel of industry profession-
als. The winner of the InCircle Pearl grant and details about the new Abu Dhabi
Film Fund, set up to foster global co-productions, will be unveiled at the Film
Financing Circle's Closing Night Gala. The Film Financing Circle is poised to
have a tremendous impact in its inaugural year and promises to provide unique
opportunities to everyone involved. International conference attendees will
include agents, attorneys, bankers, distributors, filmmakers, financiers, producers,
studio executives, and Emiratis interested in filmmaking. The Middle East
International Film Festival - Abu Dhabi (MEIFF) is a cultural event dedicated to
bringing a diverse slate of international films and programs to the community and
introducing filmmakers from around the world to the resources of the region.
Presented by the Abu Dhabi Authority for Culture and Heritage (ADACH), MEIFF
is committed to nurturing relationships and providing opportunities to those look-
ing to invest in the future of film. In this regard, the Festival will launch the inau-
gural Film Financing Circle (FFC), which will become a significant annual con-
ference on the subject of international co-productions. www.meiff.com.
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Taking advantage of the new opportunities cre-
ated by the recent growth in high definition
broadcasting, Harry E. Sloan, Chairman and
Chief Executive Officer at Metro-Goldwyn-
Mayer Studios Inc. (MGM) announced the
launch of its first wholly-owned channel in the
United States, achieving its long-time goal of
breaking into the channel business in the
world's largest marketplace. MGM HD, a new
24/7 linear network delivering a robust library
of classic and contemporary films in high defi-
nition, will launch in the US this fall on
DIRECTV, Inc., the nation's leading satellite
television service provider. While the MGM
HD channel heralds the studio's first foray into
domestic channel operations, the MGM chan-
nel is currently available in nearly 120 coun-
tries across the globe, including an MGM HD
channel in Poland, which launched in 2006.
The US launch was spearheaded by Jim Packer,
Co-President, Worldwide Television and
Douglas A. Lee, Executive Vice President,
Worldwide Digital Media, MGM. Commenting
on the launch, Packer stated: “The response
from cable, satellite and telco companies to the
MGM HD channel has been resoundingly posi-
tive. Given the breadth and depth of our library,
there are many unique programming opportuni-
ties that we can bring to movie lovers all over
the U.S.  Our programming vision is to grow
the channel's breadth beyond our film library
with original and unique HD content.” Lee
added: “Given the importance of the MGM HD
initiative, we are very pleased to have DirecTV
as our initial launch partner and look forward to

announcing additional carriage agreements in
the near future. As for the growth potential of
the channel, MGM HD will become a signifi-
cant brand extension and allow us to develop
fantastic synergies with the studio's yearly slate
of movies.” Derek Chang, Executive Vice
President, Programming and Strategy,
DIRECTV stated: “With the launch of up to
100 HD channels by the end of this year,
DIRECTV is taking HD to a level that can't be
found on any other multichannel provider in the
country. MGM's brand recognition and enter-
tainment assets will bring incredible value and
we are excited to have them as a part of our HD
lineup.” Industry reports estimate that the HD
universe will reach in excess of 40 million
homes by 2012, which puts MGM HD in posi-
tion to secure increased carriage from overall
growth in the HD sector. The MGM library
consists of more than 4,100 film titles, includ-
ing 209 Academy Awards® titles. In addition to
classic MGM theatrical hits, MGM HD will be
a destination resource for serious movie fans,
offering viewers an array of original program-
ming and new content, plus exclusive behind
the scenes coverage of red carpet events, sneak
peeks at new films in production, seasonal pro-
motions, and world premieres of newly re-mas-
tered hits from the MGM library.  
Harry E. Sloan came to the MGM studio
Chairmanship after more than a decade in glob-
al television, including building SBS
Broadcasting, S.A. from a single TV station in
Scandinavia to a pan-European media empire,
Sloan has hands-on knowledge of channel oper-

ations and the opportunities made possible
through digital and high definition broadcast-
ing. With the launch of MGM HD, Sloan is
positioning MGM to participate in technology
changes that are shaping the new landscape in
the media world.  
DIRECTV, Inc., is a leading satellite television
service provider, available to more than 16.3
million customers in the United States.
DirecTV currently reports 1.5 million HD sub-
scribers and expects to reach 5million HD sub-
scribers by year-end 2008.
Metro-Goldwyn-Mayer Inc., through its operat-
ing subsidiaries, is engaged in the worldwide
production and distribution of motion pictures,
television programming, home video, interac-
tive media, music, and licensed merchandise.
Operating units include Metro-Goldwyn-Mayer
Studios Inc., Metro-Goldwyn-Mayer Pictures
Inc., United Artists Films Inc., Ventanazul,
MGM Television Entertainment Inc., MGM
Networks Inc., MGM Domestic Networks
LLC, MGM Distribution Co., MGM
International Television Distribution Inc.,
Metro-Goldwyn-Mayer Home Entertainment
LLC, MGM ON STAGE, MGM Music, MGM
Worldwide Digital Media, MGM Consumer
Products, and MGM Interactive. In addition,
MGM has ownership interests in international
TV channels reaching nearly 120 countries.
MGM ownership is as follows: Providence
Equity Partners (29%), TPG (21%), Sony
Corporation of America (20%), Comcast
(20%), DLJ Merchant Banking Partners (7%),
and Quadrangle Group (3%).

MGM Launches HD Channel In The US 
HD Growth Estimate 5 Million Last Quarter 2008

Leading independent television dis-
tributor ALL3MEDIA International
launch a range of drama program-
ming at MIPCOM 2007, including
two mysteries from its production
partners in the UK and Australia:
Torn, a dramatic saga of parental love
and family, and Emerald Falls, an
atmospheric family murder mystery
set amidst the beauty of the Australian
Blue Mountains. Also on its slate is a
second series of Skins 10 x 1 hour
episodes from Company Pictures for

E4 and Channel 4, UK. Skins suc-
cessfully aimed at the 16-34-year
demographic segment featuring an
engaging group of teenagers trying to
maintain their cool as they face the
realities of life in the city with attitude
and humor (19 episodes available).
All3 Media is also highlighting a
range of factual programming,
including the second epic docu-drama
in award-winning Lion Television's
Chinese history strand, The Great
Wall, a 1 x 2 hour production featur-
ing CGI, new historical revelations
and testimony from expert witnesses,
produced in association with The
Discovery Channel, Channel 4,
Phoenix Satellite Television and
France 5. Guarding the Queen, from
Lion Television for ITV UK, features
the Grenadier Guards, resplendent in
bearskins and scarlet tunics, and
arguably the most recognizable sol-

diers in the world as the face of
British Royal pomp and ceremony. As
the regiment celebrates its 350th
anniversary, the most senior infantry
regiment in the British Army, which is
also a frontline infantry unit on active
service in Afghanistan, Guarding the
Queen (3 x 1 hour) reveals what life is
really like for these soldiers.
Transforming Keegan, a 3 x 1 hour
production for Greenstone Pictures
for TV3 New Zealand, witnesses the
journey of Keegan's parents as they
come to terms with the potential
future for their son from the pioneer-
ing work carried out by a team of ded-
icated surgeons. Baby Keegan Maley
was born with a rare, life threatening
condition that - amongst a range of
serious problems - gives him a
strangely cone-shaped head due to a
fused skull that cannot accommodate
his growing brain.  

All3Media Highlights Drama & Factual

4 T h e  B u s i n e s s  o f  F i l m M I P C O M  O C T O B E R 2 0 0 7

Transforming Keegan

The Business Of Film
in its 

28th Year Serving 
The Independent Film

& Television
Industries Worldwide

AFM
Oct 31st - Nov 7th

Advertising 
Deadline 

October 20th
Coming Soon

www.thebusinessoffilm.tv

MIPCOM 2007 Main  9/20/07  8:19 PM  Page 4



MIPCOM BRIEFS
2 0 0 7

Debmar-Mercury, a wholly owned
subsidiary of Lionsgate (NYSE:
LGF) and a leading independent
filmed entertainment studio,
announced its entry into interna-
tional television distribution. Beata
Hegedus joins the company as
Managing Director to head the
company's new London office.
Hegedus will be focused on acquir-

ing international formats for U.S.
and worldwide distribution as well
as licensing U.S. television formats
to the global market. Hegedus
reports to co-presidents Mort
Marcus and Ira Bernstein.
At MIPCOM Debmar-Mercury is
making Tyler Perry's House of
Payne, which premiered to record
breaking ratings on TBS in June
2007, available for global distribu-
tion in the international market-
place.
Ira Bernstein said, "We believe
there are tremendous opportunities
available in the format area, which
Debmar-Mercury is well positioned
to pursue. Now that we have Beata
Hegedus with her wealth of experi-
ence on board, this positions us to
more aggressively pursue world-
wide programming opportunities."
Mort Marcus added: "We are being
very strategic about our entry into
the international market, focusing

on unique properties like Tyler
Perry's House of Payne in addition
to acquiring and selling formats." 
Prior to joining Debmar-Mercury,
Hegedus was with Fox TV Studios
in London where she was charged
with acquiring format ideas for Fox
TV Studios' production in the US,
UK and other FTVS territories.
Previously, she was head of sales at
ID Distribution Ltd. where she
started the office and managed the
sales team. She also served as head
of sales at Distraction Formats.
Hegedus began her career with
TV2 (MTM-SBS) in Hungary
where she was a producer for the
Hungarian versions of such top
game show formats as Wheel of
Fortune, Hollywood Squares and
Jeopardy. 
Debmar-Mercury is a worldwide
production and distribution media
company specializing in syndica-
tion, cable, network, VOD/Pay-Per-

View, and Pay TV. The company
distributes Tyler Perry's first-run
syndicated sitcom Tyler Perry's
House of Payne, which premiered
on TBS June, 2007 to record-break-
ing ratings and will be followed in
September, 2008 with a four year
concurrent syndication run on
FOX-owned television stations.
Debmar-Mercury also owns the
distribution rights to the ground-
breaking sitcom, South Park, as
well as Family Feud, The Surreal
Life family of celebrity-based real-
ity shows, the Sci-Fi Channel's hit
series Farscape, USA Network's
The Dead Zone, National
Geographic's Really Wild Animals,
and an extensive movie library fea-
turing titles from Revolution
Studios and Lionsgate. Debmar-
Mercury is a wholly owned sub-
sidiary of Lionsgate (NYSE: LGF),
the premier independent filmed
entertainment studio.

Moonstone Entertainment has select-
ed industry rooky T-House
Productions as its distributor in a com-
prehensive 30-picture deal which will
be released by T-House in the UK and
in German-speaking territories. Etchie
Stroh, CEO of Moonstone, says,”
With the entertainment industry rein-
venting itself in the face of the internet
and its related forms of electronic distri-

bution, we felt it appropriate to team up
with an innovative company with a
fresh business approach, so that we can
fully exploit the potential that the latest
technologies offer in Germany and the
UK.”Murad Saleh CEO of T-House,
comments: “I guess we are being cho-
sen, because of our different approach
in marketing these first-rated titles. Our
close relations with the Telco's enables
us to have a profound understanding of
where digital media is heading and
effectively employ new media to assist
traditional media to succeed and vice
versa.” She adds: “We are pleased to see
a steady change of mindset amongst
film producers across the globe as new
media offers an eminent opportunity
via which, particularly, the independent
film industry will benefit.”

Established in 1992 by Etchie and his
Wife, Yael, Moonstone Entertainment
has become one of the world's leading
independent film producers and dis-
tributors.  Initially started as a sales
agency, Moonstone Entertainment
has transformed into a production,
financing and distribution company
with a 40-picture library and is
known for films of both high quality
and commercial success. Some of
Moonstone's films and Etchie's cred-
it as a producer include: Oscar-nomi-
nated Afterglow; Cookies Fortune,
directed by Robert Altman; and
Dancing At The Blue Iguana, direct-
ed by Michael Radford (Il Postino).
Etchie's relationship with Mike
Figgis (Leaving Las Vegas) has
resulted in two films so far: Miss

Julie and Hotel. The Promise, the
largest production ever mounted in
China, marks the latest film in
Etchie's continuing collaboration
with director Chen Kaige.
T-House Productions GmbH, based
in Zurich with offices in London, is
specialized in marketing filmed
entertainment to young people across
Europe and utilizes the power of
Internet and Wireless, which has
become an integral part of youth cul-
ture. The company is backed by pri-
vate investors from the
Telecommunication and Media sec-
tor with a management and market-
ing team comprised of former execu-
tives from the consumer electronics,
major music and motion picture
industry.

Beata Hegedus

Murad Saleh  & Etchie Stroh

Beata Hegedus Joins Debmar-Mercury  
As Managing Director London Office 

Moonstone Inks Deal With T-House To Exploit
Emerging New Technologies In Germany & UK 

Boutique Independent Launches At MIPCOM 
Aldea Entertainment based in
London, a new independent distribu-
tor of television programs headed by
Charlotte Cabrero, is making its
debut at MIPCOM. The company's
initial slate includes Quiet Men
(Hombres Tranquilos), the Short
film/Drama winner of several awards
at various Spanish Film Festivals, and
Radiophobia, a documentary about a
group of survivors who return to
Chernobyl's radioactive zone to rec-

oncile the past with the ruins of the
present. Radiophobia has been the
winner of several awards including
the 2007 Punto de Vista Documentary
Film Festival, Spain: Audience
Award. Aldea Entertainment aims to
represent documentaries, short films,
fiction & children's programs. With a
total of 15 years working in various
disciplines in the television industry,
and known for distributing high qual-
ity, blue chip documentaries, children

and sport programs for Extreme and
Parthenon, UK based TV distributors,
Cabrero decided the time was right to
establish her own boutique independ-
ent company. She said, “I am passion-
ate about representing film producers
and writers. Over the last many years
in the television business I have built
solid relationships among a broad
array of prestigious international
broadcasters. As I particularly enjoy
the process of working with creative

individuals who are motivated to
achieve success and enlighten others
along the way, my desire is to repre-
sent products that touch a part of the
human experience or explore the
beauties of the world. Aldea means
'small village' in Spanish, and as the
world in which we live interconnect-
ed is a small village, it reflects my
Spanish roots and my desire to bring
local stories into the international
scene”
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Leslie Moonves, President and
Chief Executive Officer of CBS
Corporation, is the MIPCOM 2007
Personality of the Year. Leslie
Moonves will receive the accolade
on October 9th during a gala dinner
as part of the 23rd MIPCOM,
October 8-12, Palais des Festivals,
Cannes. “We are delighted to honor
Leslie Moonves, one of the indus-
try’s most talented leaders, as MIP-
COM 2007 Personality of the
Year,” says Reed MIDEM Chief

Executive Officer Paul Zilk. “His
exceptional flair and vision have
transformed CBS Corporation into
the industry’s pre-eminent media
company and built CBS Television
to become the most watched televi-
sion network in the United States,
in the process bringing hundreds of
hours of viewing pleasure to mil-
lions of consumers.” Leslie
Moonves commented: “It is a priv-
ilege to be honored at this year’s
MIPCOM, the global hub for the
television industry. The internation-
al market is an important part of
CBS Corporation’s content and
business operations, and I accept
this honor on behalf of the talented
team at CBS Paramount
International Television, who make
us look good in this arena every-
day.”
As president and CEO of CBS
Corp., Leslie Moonves oversees all

operations of the company, includ-
ing CBS Television Network, The
CW (a joint venture between CBS
Corporation and Warner Bros.
Entertainment), CBS Television
Stations, CBS Paramount Network
Television, CBS Television
Distribution, CBS Paramount
International Television, Showtime,
CSTV Networks, CBS Radio, CBS
Outdoor, Simon & Schuster, CBS
Interactive, CBS Records, CBS
Consumer Products, CBS Home
Entertainment, and CBS Feature
Films.Under his leadership, CBS
has grown to become the most
watched television network in the
United States, programming televi-
sion’s number one drama “CSI:
Crime Scene Investigation, the king
of reality series Survivor, and hit
series such as Everybody Loves
Raymond,Two and a Half
Men,”CSI: Miami, CSI: NY,

ColdCase,Without A Trace, and the
Emmy Award-winning reality show
The Amazing Race.The MIPCOM
Personality of the Year Award was
created in 1989 to pay tribute to
exceptional careers in and contribu-
tions to the international television
industry. Previous recipients of the
Award include Richard D. Parsons,
Chairman and Chief Executive
Officer of Time Warner Inc.;
Gustavo Cisneros, Chairman and
CEO of Cisneros Group of
Companies; Gerhard Zeiler, RTL
Group CEO; Peter Chernin,
President and COO of News
Corporation and Chairman and
CEO of The Fox Group; MTV
Networks Chairman and CEO Tom
Freston; Viacom Chairman Sumner
Redstone; CNN founder Ted
Turner; and Canal Plus founder
André Rousselet.

Leslie Moonves

Leslie Moonves MIPCOM 2007 
Personality Of The Year

With a commitment to support further
incentives for Montana (see The
Business of Film exclusive
interviewAbso-Damn-Lutely We
Want Your Production Bucks In
Montana with  Governor Brian
Schweitzer, Cannes 2005), the
Montana State Legislature has passed
a measure to improve the already suc-
cessful Big Sky on the Big Screen
Act, backed by Governor Brian
Schweitzer. “The new and improved
Big Sky on the Big Screen Act has
made Montana an even more desir-
able destination for filmmakers,” said
Governor Schweitzer. “Montana is
like no other. She's the epitome of the
west and her diverse attributes speak
for themselves. Whether or not her
name is in the credits, Montana is
always the biggest star.” Montana's
unparalleled scenery and distinctive
culture have made Big Sky Country a
choice location for countless produc-

tions. These improved tax incentives
are a further incentive for the film
industry to keep production in the
United States, and for international
companies with a weak dollar to con-
sider the Big Sky on the Big Screen.
The new tax incentive package pro-
vides film companies larger tax incen-
tives on production expenditures
incurred while on location in Montana,
and encourages large-scale produc-
tions by eliminating a cap on the cred-
its. The improved Big Sky on the Big
Screen Act was signed by Governor
Brian Schweitzer second quarter 2007.
Highlights of the enhanced legislation
include: 14% rebate on all Montana
labor hired for film production; 9%
rebate on all production-related
Montana expenditures including lodg-
ing, equipment rental, fuel, lumber,
and construction material; No Cap and
No Minimum Spend. In addition,
Montana has no sales tax, and since no
paperwork or rebate is needed, this
savings is realized immediately. 

Montana maintains a large crew base
of experienced film professionals,
who work year round on features and
national TV commercials. The crew
base is also being added to annually
due to a film and media arts program
at Montana State University in
Bozeman. 
Montana locations, for more than
100 years, have been helping film-
makers tell their stories. Movies
have captured the grandeur of
Montana's landscapes, the character
of its people, and the untold stories
tucked between its mountain peaks
and scattered across its prairies.
Montana has doubled for
Switzerland, Oklahoma, and
Afghanistan, and is well known for
its unspoiled and diverse landscapes
of mountains, rivers, lakes, badlands,
and prairies. Movies like, A River
Runs Through It, The Horse
Whisperer, Northfork, Hidalgo, and
Don't Come Knocking have featured
Montana. http://montanafilm.com 

Governor Schweitzer
Delivers On Promised
Montana Tax Incentives
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Format distributor Zeal
Entertainment prior to attending
MIPCOM secured commitments
from nine international buyers - Nine
Network Australia, Alpha TV
Greece, Antena 3 Spain, VTM
Belgium, Screen 1 Iceland, SBT
Brazil, Show TV Turkey, Caracol
Colombia, and TV3 in Sweden - that
have commissioned local versions of
the U.S. NBC smash hit Singing Bee.
Created by The Gurin Company and
Juma Entertainment, Singing Bee's
debut episode was the highest-rated
new summer series premiere on any
network in the past years in adults
18-49. Singing Bee is a twist on the
'spelling bee' idea where contestants
sing words or phrases instead of
spelling words. Contestants have to
“sing in the blanks” of partial song
lyrics in a contest where it's not how
well you can sing, but how accurate-
ly you sing the lyrics that counts.
Zeal Entertainment is an independent
events and formats distributor owned
by the Digital Rights Group. The
company handles a range of proper-
ties, including What's the Big Idea?,
Under Construction, Fashion Rocks,
This is Your Life, Miss World, Mr.
World, and The European Poker
Tour. Zeal represents rights for cre-
ators and rights holders, including 12
Yard, TV2 Norway, Pandora Films,
Remedy Productions, So Television,
Monkey Kingdom, Mast Media, and
Wall to Wall.

Singing Bee 

Governor Brian Schweitzer
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Launched At MIPCOM 2006, New
Medium Enterprises, Inc. (NME)
(BULLETIN BOARD: NMEN), is
bringing affordable HD home enter-
tainment to the globe through the HD
VMD (Versatile Multilayer Disc).
Continuing to grow its HD VMD cat-
alogue available to consumers, NME
announced a deal in the third quarter
with Monolith Films, the largest
Eastern European independent content
distributor. Titles provided by
Monolith will be released on HD VMD
discs, enabling the region's movie fans
to experience the quality of true HD at
home. Monolith Films, established in
2000, is a major player in Poland and
Eastern Europe specializing in theatri-
cal distribution, home video distribu-
tion and international sales, with a film
catalogue of 450 titles. 

The Monolith agreement with New
Medium Enterprises will see the
release of a new Bundle Box with an
HD VMD player and 5 new Monolith
film releases or other new titles.
Mariusz Lukomski, President and
CEO of Monolith Films comments,
"HD VMD is a new and exciting disc
format. We are looking forward to
seeing many sales of our HD VMD
films this winter."
NME's cooperation with Monolith
creates yet another European content
distributor. Alexander Bolker-
Hagerty, EVP of Business
Development of NME, commented:
"We believe that Monolith's move to
HD VMD is the beginning of a long
and fruitful affiliation. NME has
strengthened its position in Eastern
Europe and we are really looking for-

ward to entering this market. We
want HD VMD to be a hit, trickling
down through the other Eastern
European countries."
HD VMD (Versatile Multilayer
Disc) is NME's proprietary high
definition disc format based on
established red laser technology.
HD VMD's seamless and cost-
effective manufacturing solutions
for HD products are based on the
existing DVD production infra-
structure. HD VMD prices and
costs are very close to DVDs and
bring a quality that rivals Blu-ray
and HD DVD. HD VMD is current-
ly being adopted by content
providers and distributors in more
than a dozen regions worldwide,
including Australia, Brazil, Central
Europe, China, France, Germany,

Iceland, India, Japan, Scandinavia,
Middle East, Russia, and the United
States.
New Medium Enterprises Inc. is
listed on the OTC BB exchange in
the U.S. under the symbol NMEN.
NME's HD VMD drives offer the
world's first affordable solution in
true High Definition based on cur-
rent red laser technology and the
existing DVD industrial infrastruc-
ture. Incorporating break-through
optical storage capacity, red laser-
based players, the HD VMD file
format, copyright encryption,
authoring tools and compression
technologies, NME is providing the
only high-quality and high-value
HD offering for the consumer elec-
tronics market.
http://www.nmeinc.com

The second edition of the South
African Academy Awards takes place
October 26 & 27, 2007. 
In 2005, representatives of the South
African Film and Television industry
came together under the auspices of
the National Film and Video
Foundation of South Africa (NFVF)
and established the annual event. 
The objective of the SAFTAAwards is
to honour, celebrate and promote the
creativity, quality and excellence of
South African Film and Television tal-
ent and productions, and to encourage
entrepreneurship and the development
of new talent within the industry. The
Awards represented by the Golden
Horn, are presented in seven sections:
Television including TV fiction, TV
comedy, TV drama and TV soap as
well as TV non-fiction including

Magazine shows, News and
Actuality, Wildlife, Children, Variety
and Reality programs, Feature film,
Student film, Short film,
Documentary, Animation, and
Special Awards.
The eligible films or television pro-
grams for entry for the 2007 Awards
should have been produced and pub-
licly exhibited or broadcast between
the 1st of October 2005 and the 31st
of January 2007. The inaugural edi-
tion of the South Africa Film and
Television Awards took place at the
Gallagher Estate in Johannesburg.
Over 630 guests attended the Craft
Student and Short Film Awards
Ceremony on Friday and over 2200
guests attended the live broadcast cer-
emony on Saturday. A total of 76
Golden Horn Awards were presented

to winners; 36 awards were presented
on October 27 and 39 awards on
October 28. 
The second edition of the South African
Academy Awards awards, SAFTA2007
will be held on Friday 26 and Saturday
27 October 200 takes place again at the
Gallagher Estate in Johannesburg .
The South African Broadcasting
Corporation (SABC) is SAFTA's broad-
cast partner and sponsor, and the
SAFTA awards ceremonies are broad-
cast live on SABC 2. 
Winners are presented with the Golden
Horn, the official SAFTA Trophy. The
creative concept behind the, Golden
Horn is built on the strength of the col-
lective effort and community that is
inherent in the South African Film and
Television industry of today and reflects
the collective energy of the team and the 

recognition of the individual as part
of a collective. 
The faces on the statues are derived
from artifacts of African heritage that
date back to 800 AD and were discov-
ered near Lydenburg in the North West
Province, referred to as the Lydenburg
Heads. The three figures are found on
objects that recognize the stature of ven-
erated members of African communi-
ties, those who are regarded as leaders
in their fields and specifically represent
excellence in visual creative arts, 
performance and drama. 

The Golden Horn

Second Edition Of The South African Academy Awards
At The Gallagher Estate Johannesburg October 26 & 27

Content Providers Adopting NME HD VMD Player

TV5MONDE USA, through a new
agreement with Cablevision Systems
Corp., has become the first French
language channel to premiere on the
system. The channel began airing in
September on the entire Cablevision
footprint as Channel 267.  
Mr. Bonnemain, TV5MONDE's
President, said, “This is a momen-
tous watermark in the growth of
TV5MONDE USA as we will now
be able to serve viewers in Long
Island, Westchester, Fairfield
County, Northern New Jersey,
Brooklyn and the Bronx, for the
first time.” He added, “We look for-
ward to entering our new partner-
ship with Cablevision and to work-

ing closely with the system and its
highly skilled executive team to
serve a new generation of
Francophiles and Francophones in
this world-renowned region of
America.” Cablevision's senior
vice president of product manage-
ment, John Trierweiler, comment-
ed, “TV5MONDE USA is an
important addition to our
International programming offer-
ing. It is our first French-language
network, our tenth new language
category, and demonstrates
Cablevision's ongoing commitment
to delivering high-quality, in-lan-
guage programming to our interna-
tional customers.” 

TV5MONDE USA, as part of the sec-
ond largest international television
network in the world, offers a variety
of U.S. premiere entertainment pro-
gramming originating from 5 different
French-speaking nations including
France, Switzerland, Belgium,
Canada, and French-speaking Africa.
The channel's daily programming line-
up ranges from feature films, sports,
children's programming, cultural and
travel shows, world-class documen-
taries, and newscasts, to major event
coverage, such as the César Awards
and The Cannes Film Festival's open-
ing and closing ceremonies.
TV5MONDE is the only digital, glob-
al French-language network, broad-

casting 24 hours a day, 365 days a
year, to more than 181 million house-
holds in 200 countries worldwide,
making it the second largest global
network in terms of subscribers. In the
United States, TV5MONDE USA is
seen throughout the nation on cable
systems belonging to Comcast, Time
Warner, and Cox, and on satellite via
the DISH Network. The channel's
U.S. headquarters are based in Los
Angeles. Globally, TV5MONDE is a
network comprised of seven different
channels serving the U.S., Africa,
Latin America, Asia-South Pacific,
Europe, France-Switzerland-
Belgium, the Orient, and Quebec-
Canada.   

TV5MondeUS Breaks New Ground In The US 
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Regent Entertainment’s Gene
George attends MIPCOM with an
augmented product slate in its goal
to continue to provide quality
made-for-television movies in vol-
ume for the international market-
place. The company is continuing
its very proactive business model,
utilizing its ongoing relationships
with its family of overseas buyers,
to deliver films tailored for their
market. The new slate includes
three new titles, including a holiday
film for ABC Family and three
completed films, including a thriller
for Lifetime. George said, “We con-
tinue to remain focused on provid-
ing a constant volume of the type of
product our buyers need. We have
increased our efforts to build rela-

tionships with a number of other
producers to ensure we can meet the
requirements of key buyers interna-
tionally. We recently inked a two-
picture deal with Montreal-based
Image in Media to deliver two
action/disaster films, and we are
looking to expand those deals to
meet the demand.”   
Due to several factors, networks in
the US such as Lifetime - which
have been a steady source for made-
for-television movies - are changing
their programming needs of what
they see as their requirement for the
domestic marketplace. Although
Regent has been one of the top
providers of made-for-television
content to Lifetime (averaging 8-10
movies over the past 3 years),
Lifetime’s taste seems to be chang-
ing, which does not necessarily cor-
respond with the needs of the inter-
national marketplace.   Taking a
proactive lead George saw this as a
critical reason to increase their
efforts within Regent and with other
third party producers to generate
content specifically to meet the con-
tinuing needs of the overseas buy-
ers. With its reputation solidified in

the international marketplace as a
quality, high-volume supplier,
George has been aggressive to open
markets hitherto resistan to product
from independent suppliers. 
Gene George continued, “Over the
summer, I traveled throughout
Scandinavia to initiate new relation-
ships and further solidify the
alliances we have already estab-
lished. We have concluded three
new deals for TV movies in that
marketplace directly with local
broadcasters so far this year, and we
feel there is definitely more room
for growth. This is really exciting
for us, as most of the key broadcast-
ers throughout Scandinavia do not
have a large appetite for product
and get most of their needs through
their output deals with the Studios.”
Regent also maintains a significant
domestic P&A fund through its rela-
tionship with Merrill Lynch and is
looking to step up acquisitions of
theatrical caliber films to further that
business. A prolific supplier of mar-
ketable product to the international
marketplace for the past three years,
Regent has been supplying between
15-20 made-for-television movies.

Regent Augments Production Requisite

It is with a deep sense of loss that The
Business of Film bears the news to
the international community that
Sigrid Anne Davison,  international
motion picture sales, distribution,
marketing, acquisition and co-pro-
duction executive, just 49, died
August 26 at her home in Los
Angeles after a long illness. 
Elspeth Tavares, Publisher of The
Business of Film, commented, “I
have known Sigrid since she came
into this business, which seems like
just yesterday. Sigrid was one of the
sweetest people that it was my pleas-
ure to know, always with a smile that

radiated from her and encompassed
all those around her. The loss to her
family is immeasurable, and the
industry has lost a genuine caring
individual of which there are few on
the planet.”
After earning undergraduate degrees
in Biology and Chemistry, and fol-
lowing a brief career as a licensed
medical technologist, Ms. Davison
earned a Masters Degree in Motion
Picture Business and Management
from USC's Peter Stark Program and
began her film career at Universal
Pictures International Sales. She then
moved to the world of independent
distribution at Skouras Pictures,
where she rose to the post of Senior
Vice President, International, respon-
sible for all of the company's interna-
tional sales, distribution, acquisition,
and marketing activities.
Later, she returned to the world of
larger budget, major studio films,
directing international sales, distribu-
tion and marketing activities, as well
as raising financing for film projects
through international pre-sales for
various companies including
Odyssey Entertainment, Cinevox

International, Lightmotive, 2K
Media AG and Original Voices.
While at Cinevox, she was responsi-
ble for negotiating and supervising
an extensive, multi-territory output
deal through Warner Bros.
Additionally, she served as an acqui-
sitions and distribution consultant for
Alta Vista, the former theatrical divi-
sion of German broadcaster
ProSieben. Most recently, Ms.
Davison served as President,
International for the Santa Monica-
based Motion Picture Corporation of
America. She was also a member of
the Writers Guild of America.In
August 2006, Sigrid underwent sur-
gery for a brain tumor. She is sur-
vived by her husband, Karl Stange,
and their two daughters, Justine and
Celeste, as well as by two brothers,
William Davison of Seattle,
Washington and Eric Davison of
Piedmont, California.
A memorial service is pending. In
lieu of flowers, donations can be sent
to The Stange Children Educational
Fund, c/o Jeanne Karaffa, Esq., 1411
N.  Hayworth Avenue, Suite 7, Los
Angeles, CA 90046.

Sigrid Ann Davison 1954-2007
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No Limits PR + Marketing has
launched a new reality dating
show for the 55+ age group,
Single Sexy Seniors©, which pre-
miered in July on Time Warner
Cable Public Access Channel 24.
Gay Brewer, the show's host and
producer, commented: “Current
television programming under-
serves this age demographic, par-
ticularly in the area of dating or
matchmaking formats. According
to current statistics, 24.5 million
(roughly 31% of the 55-85 age
group) find themselves without a
mate, and this demographic is
growing at the rate of about 2%
per year.  The format features
active energetic 55+ singles
returning to the “dating scene.”
What are Baby Boomers looking
for in a date? Gay Brewer says,
“That's what Single Sexy
Seniors© intends to discover!”
The first wave of Baby Boomers
to hit 60 isn't slowing down at all;
in fact they are participating in
active lifestyles much later in life
and want to find companionship
on many levels - social, emotion-
al, spiritual and physical.
“Inspiration for the show,” says
Ca'Trina Barbee, one of the show's
creators, “came from my spry,
energetic and frisky octogenarian
father who commented - How
come we don't see any seniors on
any of these dating shows?”
Lorraine Johnson, one of the
show's co-creators, added: “This
30-minute show takes a humorous
look at the dating scene for the
55+ who are looking to get their
groove back and facing challenges
in their search for suitable com-
panions.” Producer Gay Brewer is
looking to take the format interna-
tionally. The pilot aired in April as
a segment of the cable
lifestyle/interview show Things
You Should Know.
nolimitspr@ca.rr.com

Sigrid Ann Davison

Gene George
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The Hunting Party had its World
Premiere at Venice and the produc-
ers announced that all profits from
the film's release in former
Yugoslavia will be donated to char-
ities involved with the de-mining of
the territory as well as for the car-
ing of land mine victims. Written
and Directed by Richard Shepard,
The Hunting Party cast includes
Richard Gere, Terrence Howard,
Jesse Eisenberg, Diane Kruger, Joy
Bryant, James Brolin, Ljubomir
Kerekes, Kristina Krepela, Dylan
Baker, and Mark Ivanir. Produced
by Bill Block, Mark Johnson and
Scott Kroopf, Bill Block said: “The
decision to donate the profits from
this region is simply the right thing
to do. While shooting the film in

Croatia we were all educated on the
real dangers that still exist in the
region - one of the most troubling
being the land mines scattered
throughout the landscape. The
country has come a long way since
the war, but the remaining dangers
need to be eliminated and those
who have suffered should be taken
care of. To that end, we're excited
for the film's opening and hope it
generates great business in order
for the charities to receive the funds
they need to carry out their mis-
sion.” Richard Gere commented:
“Landmines don't discriminate.
They kill Bosnians, Serbians and
Croatians equally. As a commit-
ment towards the healing of all the
people of the former Yugoslavia,
whom we came to love and respect
through the months of shooting
'The Hunting Party,' we will donate
all our profits in the Balkans to the
removal of those destructive
weapons and the care of those
injured by them. May this be a
small step towards a genuine trans-
formation of hatred into love and
forgiveness.” SPI is distributing the
film in the former Yugoslavia. The
Weinstein Company has North

American rights. International dis-
tributors include TF1 for France;
Avex for Japan; Momentum for the
U.K. and Spain (Aurum); Senator
for Germany; Dutch Filmworks for
the Benelux territories; Sandrew
Metronome for Scandinavia; Sun
Distribution for Latin America;
Village Roadshow for Greece: and
West for Russia. The Hunting Party
is based on the article What I Did
On My Summer Vacation by Scott
K. Anderson, which was published
in Esquire in 2000. 
QED Managing Partners include
CEO, Bill Block; Senior Vice
President, Worldwide Sales &
Distribution, Kimberly Fox;
Chief Operating Officer, Paul
Hanson; and Vice President of
Production, Elliot Ferwerda. The
independent company is based in
Beverly Hills and represents the-
atrical motion picture projects for
sales and distribution in the
worldwide marketplace. The
independent company also
acquires, develops, finances and
produces its own motion pictures,
either independently or in part-
nership with major studios, talent,
and key foreign distributors.

In mid September the Embassy of
Argentina, the German Foreign Office
and the World Cinema Fund of the
Berlinale presented - with the support
of the INCAA - the film series
Historias de vida y melancolía - Films
from Argentina. 
The event at Berlin's Hackesche Höfe
movie theater marked the 150th
anniversary of the German-Argentine
friendship. Las Vidas Posibles by
Sandra Gugliotta, which received pro-
duction funding from the World
Cinema Fund (WCF) of the Berlinale,
opened the event.

Argentina's film industry, unlike most
other Latin American countries, has
boomed over the past decade. Its film-
makers have attracted attention world-
wide and received numerous awards
at international film festivals.
Historias de vida y melancolía - Films
from Argentina presented eight
Argentine films and one Paraguayan-
Argentine co-production. The
German Foreign Minister Frank-
Walter Steinmeier and Argentine
Foreign Minister Dr. Jorge Enrique
Taiana as well as Berlinale Director
Dieter Kosslick attended the celebra-
tion. I'm particularly pleased to have
opened this German-Argentine proj-
ect!” stated German Foreign Minister
Frank-Walter Steinmeier about the
event. “The film series has enlivened
the 150th anniversary of German-
Argentine relations and demonstrated
the power and creativity of Argentine
film to Berlin audiences.” 
Magdalena von Beckh Widmanstetter,
Chargé d'Affaires a.i. for the Republic

of Argentina in Berlin commented:
“The Embassy of Argentina is hon-
ored that, on the initiative of the
Foreign Ministers of Argentina and
Germany, Jorge Enrique Taiana and
Frank-Walter Steinmeier, the event
Historias de vida y melancolía - Films
from Argentina was held in Berlin.
Planned to coincide with the sig-
nificant anniversary of the 1857
Treaty of Friendship, it is a symbol
of the friendship between the two
countries.” Berlinale Director
Dieter Kosslick commented: “The
wealth of Argentine filmmaking is
impressive and we are delighted
the World Cinema Fund has been
able to accompany some of these
great films on their way.”
Latin America has been one of the
regions promoted by the
Berlinale's World Cinema Fund
(WCF), and over the years a num-
ber of the most celebrated
Argentine films are among the
projects it has supported.

Richard Gere & Bill Block

The Hunting Party To Donate Profits   

Tricks
Garners
Europa
Cinemas
Label At
Venice
In the fourth year that the Europa
Cinemas Label has been awarded at
Venice, Polish director Andrzej
Jakimowski's TRICKS (Sztuczki)
won the Europa Cinemas Label as
Best European film in the Giornate
degli Autori/Venice Days section.
The award complements the Labels
awarded at the Panorama section in
Berlin, the Quinzaine des
Réalisateurs in Cannes, and Karlovy
Vary. In keeping with the award
objectives, TRICKS (Sztuczki) will
receive the invaluable support of
extended theatrical exposure and
additional promotion from the
Europa Cinemas network in its
release.The 2007 Europa Cinemas
Label jury in Venice consisted of:
Jan de Clercq (Exhibitor at the
Cinema Lumière in Bruges,
Belgium); Antonio Llorens Sanchis
(Exhibitor at the Cines Babel and
Albatros in Valencia, Spain); Stefan
Kitanov (Exhibitor at the Cinema
House in Sofia, Bulgaria); and
Thomas Bertacche (Exhibitor at the
Cines Visionario and Centrale in
Udine, Italy). The jury commented,
“This is a director with real prom-
ise, maintaining the long and proud
tradition of great Polish cinema.
TRICKS is a touching and intimate
look at everyday working class life
in the Polish countryside, an emotive
insight into the new Europe.
Jakimowski's direction of his cast is
particularly impressive, as is the cin-
ematography by Adam Bajerski.”
Produced, directed and written by
Andrzej Jakimowski, TRICKS stars
Damian Ul, Ewelina Walendziak,
Rafal Guzniczak, Tomasz Sapryk,
Iwena Fornalczyk, and Johanna
Liszowska. Produced and sold inter-
nationally by Zjednoczenie
Artystõw, TRICKS is co-produced
with Telewizja Polska SA and
Wytwõrnia Filmõw Dokumentalnych
i Fabularnych.Founded in 1992, the
Europa Cinemas network now con-
sists of 1689 screens in 690 cinemas
in 403 cities in 55 countries. Europa
Cinemas' aim is to support the pro-
gramming and visibility of European
films outside their countries of ori-
gin, and to foster initiatives aimed at
encouraging younger audiences to
develop their interest in European
films and cultural diversity.

Dieter Kosslick

Films From Argentina Event 
Honored 1857 Treaty Of Friendship
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The Bahamas International Film
Festival (BIFF) has appointed
Rogers & Cowan to launch and
maintain a comprehensive publici-
ty and marketing campaign to sup-
port this year's Festival (December
6-13). BIFF Founder and
Executive Director, Leslie
Vanderpool, commenting on her
decision, said, “The partnership

between BIFF and Rogers &
Cowan is a natural fit as we will
work together to best promote an
exceptional program and a quality
film festival. Our shared goal is to
provide the films on our program
with maximum exposure to indus-
try professionals and film buffs
around the world.”
Rogers & Cowan will provide
strategic planning and consultation
on building the Festival's profile
within the worldwide film industry
in addition to heightening general
awareness for the Festival
throughout the U.S. Working
closely with Vanderpool and her
team, Rogers & Cowan will focus
on strategic positioning, media
relations and event management in
the months leading up to the
Festival. Rogers & Cowan CEO,
Tom Tardio commented, “We are
thrilled to be working with The
Bahamas International Film

Festival. Our seasoned executive
team coupled with a wide array of
agency resources allows Rogers &
Cowan to maximize outreach on
behalf of the festival. As commu-
nications strategies are executed,
we plan to further elevate the rich
profile of the festival and help
raise the level of worldwide
awareness.” Rogers & Cowan
Executive Vice President, Nikki
Parker, leads the account, with
Account Director Dennis Dembia
handling day-to-day management
of the campaign.
The Bahamas International Film
Festival (BIFF) is a nonprofit
organization committed to provid-
ing the local community and inter-
national festival attendees with a
diverse presentation of films from
The Bahamas and around the
world, showcasing films that
might not otherwise be released
theatrically. Educational programs

and forums for exploring the past,
present & future of cinema make
up the program as BIFF aims to
raise the level of filmmaking, par-
ticipation and education through-
out The Bahamas and the world.
Rogers & Cowan is a leading
entertainment public relations and
marketing agency with offices in
Los Angeles, New York, London,
and Beijing. The agency designs
and implements campaigns for
entertainment clients across the
spectrum of film production, dis-
tribution, cable and network TV
programming, record labels,
recording artists, celebrities and
athletes, videogame publishers and
distributors, and digital media
companies.  The agency also cre-
ates integrated marketing solutions
for consumer brands seeking to
build a connection with consumers
through entertainment and
lifestyle influences. 

Leslie Vanderpool

The Bahamas International Film Festival Selects 
Rogers & Cowan To Launch Global Campaign

Amnesty International has put its offi-
cial support behind the documentary
feature film IN PRISON MY
WHOLE LIFE as part of its interna-
tional campaign against the death
penalty. IN PRISON MY WHOLE
LIFE has been selected to screen
simultaneously at both the Times bfi
London Film Festival and at Rome's
International Film Fest on Thursday
25th October. Fundraising and pro-
file-raising activity for Amnesty
International is being organized to
coincide with the Festival screenings
in both cities. The film is directed by
Marc Evans (My Little Eye, Trauma,
Snow Cake) and produced by Livia
Firth and Nick Goodwin Self. Colin

Firth is Executive Producer with John
Battsek and Domenico Procacci serv-
ing as co-producers. The feature-
length documentary investigates the
arrest of Mumia Abu-Jamal, famed
death-row prisoner and award-win-
ning Black Panther journalist, as seen
through the eyes of twenty-five-year-
old William Francome, who was born
on the day of Mumia's 1981 arrest.
Francome meets intellectuals, writers
and musicians in an effort to expose
the truth about the justice in America
for Black activists in general and for
Mumia in particular. The film's ener-
getic, deeply moving interviews with
Alice Walker, Noam Chomsky, Mos
Def, Snoop Dogg and Steve Earle

raise questions about the repercus-
sions and damage wreaked by racial
injustice, not only on those targeted,
but on American culture itself. In a
joint statement from Amnesty
International and the film's producers,
producer Livia Firth said, “The film
illustrates another example of the
many reasons why the death penalty
is never an acceptable form of punish-
ment. Amnesty International (AI) has
contributed to the making of the film,
having previously called for a new
trial for Mumia Abu-Jamal and we are
thrilled that they have agreed to sup-
port the film as part of their ongoing
worldwide campaign against capital
punishment.” Commenting on its rea-

sons for supporting the documentary,
Amnesty International UK Director
Kate Allen said: “It's shocking that the
US justice system has repeatedly
failed to address the appalling viola-
tion of Mumia Abu-Jamal's funda-
mental fair trial rights. We've docu-
mented Mumia Abu-Jamal's plight
several times before and we strongly
welcome this film as a fresh opportu-
nity to focus attention on his situation.
We hope that the film's viewers will
back our call for a fair retrial for
Mumia Abu-Jamal and also support
our work opposing the death penalty
in the US and around the world.” 
US film Sales are handled by
Paradigm. www.amnesty.org.uk

In Prison My Whole Life Supported By Amnesty

Nadine Opens 56th Filmfestival Mannheim-Heidelberg 
The Competition Program of the
56th International Filmfestival
Mannheim-Heidelberg opens on 12
October 2007 with the International
Premiere of Nadine starring Halina
Reijn by Erik de Bruyn. Director
Erik de Bruyn started out as an
actor in many films including
(Antonia's Line) before becoming a
filmmaker. His debut film Wilde
Mossels was presented at the
International Filmfestival

Mannheim-Heidelberg in 2001 in
the International Discoveries sec-
tion and went on to garner several
awards in the Netherlands. Nadine
is among 17 films from newcomers
representing 17 countries in this
year's competition.
The Competition section is flanked
by the International Discoveries
section with 14 films and several
sidebars. In June 2007, the 56th
International Filmfestival

Mannheim-Heidelberg changed its
dates and now takes place from 9 to
21 October, making it 13 days
instead of a 10-day event. The
International Competition, the
International Discoveries section,
and the Arthouse Filmmarket take
place from 12 to 21 October 2007,
moving to a new venue. The date
was changed so that Festival organ-
izers could accommodate and satis-
fy the need for more capacity for

the Festival and its various compo-
nents. The International
Filmfestival Mannheim-Heidelberg
moves to the banks of the river
Rhine in Mannheim, building two
large, robust tents that can be heat-
ed if necessary in which 1000 peo-
ple respectively can be comfortably
seated. In Heidelberg, the festival
will also move into a 1000-seats-
tent and to the regular Cinema
Studio Europa.
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Babelgum, a next generation
global Internet TV network,
recently launched The
Babelgum Online Film
Festival, which it announced
during the Venice International
Film Festival. The online festi-
val for independent filmmakers
will give entrants the chance to
win €20,000 in each category
as well as a share in relevant
advertising revenue.
Categories announced include
The Babelgum Short Film
Award, The Babelgum
Documentary Award, The
Babelgum Animation Award,
and The Babelgum
Social/Environment Award.
Stefano Martina, Director of
Arcipelago, International

Festival of Short Films and
New Images (Italy), is on
board to judge entries. In
February 2008, films submit-
ted for the competition will be
showcased on the Babelgum
Online Film Festival Channel
where the public will be able to
rate each film. In March 2008,
the ten highest-rated films in
each category will then be
rated by the members of the
Jury. Based on the Jury's rat-
ings, the top three films in each
category will then be presented
to Spike Lee for personal
review and final award selec-
tion. Winners in each category
will be invited to an awards
ceremony and gala luncheon
scheduled for May 2008 to

receive their award from Spike
Lee. Film school students are
encouraged to apply and their
work will be judged alongside
established professionals.
Content must be limited to 50
minutes maximum, but films
competing in the Shorts cate-
gory should be limited to 20
minutes and to 10 minutes in
the music video category.
Submissions must be in
English or include English
subtitles if in another lan-
guage. 
Founded in 2005, Babelgum is
a privately held company, with
headquarters in Ireland and
offices in the U.K., France, and
Italy.
http://www.babelgum.com

The first edition of the
RomeFilmFest fulfilled its promise to
become a Festival on the calendar of
world events, but with a difference.
Aimed at satisfying an eager fil-
mophile public, the second edition
October 18th - 27th, looks just as
promising, opening its Premiere sec-
tion with Shekhar Kapur's Elizabeth:
The Golden Age, directed by Piera
Detassis, and starring Oscar-winners
Cate Blanchett and Geoffrey Rush,
along with the English star Clive
Owen, all of whom are expected to
walk down the red carpet. Director
Francis Ford Coppola chose Rome to
showcase Youth Without Youth, his

first movie after a ten-year hiatus,
starring Tim Roth. In a recent media
interview, Coppola said: "My film
was requested by every single film
festival, but I didn't want to send it to
any of them. I think film festivals are
a thing of the past, completely obso-
lete. All they are good for is stirring
up controversy. There's no real inter-
est in the movies; they're just the film
critics' sacrificial victims. On the
contrary, in Rome there seems to be a
sincere desire to choose and screen
films for the audience." Youth
Without Youth is based on a story by
Mircea Eliade. Making a rare appear-
ance, Francis Ford Coppola, his wife
Eleanor, his son Roman, and his
daughter Sofia, together with Tim
Roth and Bruno Ganz will attend the
event in Rome. Also in the Premiere
section are two Italian movies from
filmmakers of different generations
and styles: Giorni e nuvole (Days and
Clouds) by Silvio Soldini, shot in
Genoa, about unemployment and
love, and, closing the Première sec-
tion, Dario Argento´s La terza madre
(Mother of Tears: The Third Mother),
an auteur horror film featuring Asia
Argento and Daria Nicolodi, the final
part of the Three Mothers trilogy,
after Suspiria and Inferno. Restored
copies of these two films will be
screened right after The Third

Mother premiere, as part of the trib-
ute event Argento's Night. 
Other sections at RomeFilmFest
include Cinema 2007, which will
open with Alain Corneau's Le
Deuxieme Souffle (The Second
Wind); El Pasado (Argentine), featur-
ing Gael Garcia Bernal and Ana
Celentano, based on Alan Paul's best-
seller; and Caotica Ana by Spanish
filmmaker Julio Medem, starring the
debut of Manuela Vellés alongside
Charlotte Rampling. Films Out of
Competition include Patti Smith: A
Dream Of Life by Steven Sebring as
well as Sidney Lumet's latest movie,
Before The Devil Knows You're
Dead, which is part of the
RomeFilmFest dedication to the
Actors Studio, and stars Philip
Seymour Hoffman, Ethan Hawke,
Albert Finney, and Marisa Tomei.
The RomeFilmFest Extra section will
present the European premiere of
War Dance by Sean and Andrea Nix
Fine, which was awarded for best
documentary direction at the
Sundance Film Festival, and the
world premieres of Franco Battiato's
Niente è come sembra and Guido
Chiesa's latest work, Le pere di
Adamo. Also in the Extra section is
In viaggio con Patrizia, the last film
from the late Alberto Grifi, an exper-
imental filmmaker in contemporary

Italian cinema, to whom the
RomeFilmFest had given a special
award just before his death. Alice in
the City boasts 14 films in competi-
tion, either world or European pre-
mieres, from both renowned artists
and newcomers.
The second edition of Festa
Internazionale di Roma -
RomeFilmFest is showcased in
Rome Auditorium, along with
screenings at movie theatres and
events at spots that symbolize the
city, from the Via Veneto to Piazza
del Popolo, from Cinecittà to
"Greater Rome". 
Founded in February 2007,
RomeFilmFest is produced by
Fondazione Cinema per Roma
(Cinema per Roma Foundation), on
the initiative of the Rome Chamber
of Trade (Camera di Commercio,
Industria, Artigianato e
Agricoltura), and the Musica per
Roma Foundation. The Municipality
of Rome, the Lazio Region, and
Rome Province are also promoters of
the Fest. BNL-Paribas returns as the
main sponsor.  Other sponsors
include AMS - Amministrazione
Autonoma dei Monopoli di Stato.
Official Sponsors include L´Oréal,
MINI, Morellato, and Poste
Italiane. (Information at the time of
going to press.)

Spike Lee 

Via Veneto - Centre of
RomeFilmFest 2007  

Babelgum Launch On-Line Film Festival 
With Spike Lee Selecting Award Winners 

RomeFilmFest On Track To Its Objectives  
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The 9th Festival do Rio, the Rio
de Janeiro International Film
Festival, took place September
20th to October 4th and boasted
84 Latin America premieres of
international films. The festival
opened with the first public
showing of the final cut of José
Padilha's highly anticipated Elite
Squad (Tropa de Elite) and
closed with Mike Newell's $50
million screen adaptation of
Nobel Prize winning Colombian
writer Gabriell Garcia Marquez'
Love in the Time of Cholera.
Scripted by Ronald Harwood,
whose screen adaptation for
Roman Polanski's The Pianist
earned him a 2003 Oscar, the film,
set in the late 19th century and
first decades of the 20th century,
revolves around a fifty-year love
triangle and explores the idea that

suffering for love is a kind of
nobility. The first major foreign
production to be shot in the sce-
nic, walled city of Cartagena,
Colombia, and the first in decades
by cinematographer Affonso
Beato, the cast includes award-
winning Italian actress Giovanna
Mezzogiomo (La Finestra di
fronte), Spain's Javier Bardem,
Brazil's Fernanda Montenegro,
Colombian-born US actor John
Leguizamo, and fellow US actors
Liev Schreiber and Benjamin
Bratt. Director Newell, DOP
Affonso Beato, and cast including
Javier Bardem and Fernanda
Montenegro, as well as producers
Scott Steindorff and Raul
Guterres, attended the festival's
closing night gala screening. Over
its 15-day program, Festival do
Rio spooled more than 300 films

from 60 countries, in 30 different
venues throughout the city includ-
ing Rio's suburban 'Lonas' (cultur-
al tents) and on Copacabana
Beach. The festival's international
focus Panorama section included
Cannes Palme d'Or winner
Cristian Mungiu's 4 Months, 3
Weeks and 2 Days, Berlin Golden
Bear winner Wang Quan'an's
Tuya's Marriage, along with other
Berlin prize-winners Goodbye
Bafana from Bille August and
Cristian Petzold's Yella. Every
year the festival selects a country
and dedicates a special section to
it. China was this year's choice
with screenings of 12 recent
Chinese productions, including
Zhang Yimou's The Curse of the
Golden Flower, and 8 classics
from the 1930's and 1940's, such
as Shi Hui's This is My Life.

A highlight of the program was
an international forum on the
issue of Piracy, which brought
legal representatives and rights
holders from across the world,
including the US, the European
Union and China, to address one
of the industry's fastest growing
'crimes'. Panel members includ-
ed Tim Meng, partner of China's
Golden Gate; Peter Marx, part-
ner of Marx van Ranst
Vermeersch & Partners, of
Brussels; Leopoldo Nunes,
Director of Ancine; Tânia Lima,
Director of UDV - União
Brasileira de Vídeo; and Márcio
Gonçalves, Anti-Piracy Regional
Director of the Motion Picture
Association of Latin America.
www.festivaldorio.com.br and
www.riomarket.com.br

Love In The Time Of Cholera
Closing Film At Festival Do Rio  

The Times BFI 51st London Film
Festival, which runs October 17th to
November 1st, includes 184 features
and 133 shorts as well as screen talks,
master classes and live events. The
UK premiere of David Cronenberg's
Eastern Promises opens the Festival
and Wes Anderson's UK premiere of
The Darjeeling Limited closes the
festival, which is hosting 7 World, 29
European and 128 UK premieres,
plus showcasing established and
emerging talent throughout the 16-
day cinematic celebration.
British filmmaking talent is strongly
represented by Penny Woolcock
(Exodus), Garth Jennings (Son of

Rambow: A Home Movie), Nick
Broomfield (Battle For Haditha), Asif
Kapadia (Far North), Richard
Attenborough (Closing The Ring), as
well as newcomers Simon Welsford
(Jetsam) and Joanna Hogg
(Unrelated), plus a selection of docu-
mentaries and shorts. Commenting on
the complete Festival line-up, Sandra
Hebron said: “In a very strong year
for world cinema, we are delighted to
be able to present such a wide-ranging
and high quality program of films and
special events, in which work by
internationally renowned directors
sits comfortably alongside that from
many exciting new talents. We look

forward to welcoming filmmakers,
audiences, press, and industry dele-
gates alike to our two week celebra-
tion of the best, most creative and
original films of the year.”
Robert Thomson, Editor, The Times,
added: "The list of works gathered for
The Times BFI 51st London Film
Festival is a tribute to the organisers
and an indication that the country's
film lovers will be very busy in late
October and early November. There
will be the famous and the infamous,
the stars and the hangers-on, but there
will also be many a film with an
intrinsic worth that will broaden the
mind and bring a smile to the face.

London Film Festival Boasts 29 European & 128 British Premieres

The Odeon West End

The 7th Annual Russian Film Week
which runs October 12th-October
17th will open with a red carpet New
York premiere of Andrei
Konchalovsky's film Gloss
(Glyanets) at the Tribeca Performing
Arts Center. One of Russia's best-
known directors, Konchalovsky's
films include Tango & Cash,
Runaway Train, Maria's Lovers, and
House of Fools. The Russian Film
Week following line-up includes:

Two in One (Dva v Odnom) by Kira
Muratova which premiered at the
2007 Tribeca Film Festival; Nothing
Personal (Nichego Lichnogo) by
Larisa Sadilova; Vice (Tiski) by
Valery Todorovsky;
Propaganda Team: Hit the Enemy
(Agitbrigada: Bei Vraga!) by Vitaly
Melnikov; Father (Otets) by Ivan
Solovov; The Return by Andrei
Platonov; Lovey-Dovey (Lubov-
Morkov) by Alexander Strizhenov;

and Russian Game (Russkaya Igra)
by Pavel Chukhraj, the Oscar-nomi-
nated director for the Best Foreign
Language Film of 1998, The Thief.
All the films are subtitled in English
and will be shown at Clearview's
62nd & Broadway cinema. An audi-
ence Q&A with directors and actors
will take place after certain screen-
ings. Russian Film Week, is brought
together by
Interfest, Russia, a premier Russian

film production/promotion compa-
ny, specializing in promoting
Russian cinema worldwide, and
Novoye Russkoye Slovo (New
Russian Word), the largest Russian
language daily newspaper in the
United States, published since 1910.
NRS is one of the most active pro-
moters of Russian culture in the
U.S. in Association With The
Russian Federation Federal Agency
for Culture and Cinematography.

7th Annual Russian Film Week New York
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Whodunnit  Available
From Fremantle
Enterprises
Murder, a new entertainment series
from FremantleMedia Enterprises
(FME), makes its international debut
at MIPCOM. Produced by Bunim-
Murray Productions for Spike TV,
Murder is hosted by Tommy LeNoir,
a senior homicide detective with
more than 28 years experience.
Murder immerses its participants and
the audience at home into the reality
of a real crime scene. FME's CEO,
David Ellender, said: “Every now
and again a show comes along which
pushes the boundaries of current for-
mats and offers viewers something
really different and individual. We
believe that Murder is one of these
shows and are delighted to offer such
an innovative show at MIPCOM this
year.” www.fremantlemedia.com and
www.fidtv.com 

Dolphins & Whales 3D
Completes Principle
Photography

3D Entertainment Ltd, the inde-
pendent British company specializ-
ing in the production, distribution
and marketing of unique and inno-
vative ocean conservation-themed
3D films for the worldwide network
of IMAX (R) theatres, has complet-
ed principal photography on its
upcoming feature, Dolphins &
Whales 3D: Tribes of the Ocean.
The documentary will make its US
debut on IMAX 3D screens in
February 2008 before expanding
into Europe and will be released in
collaboration with the United
Nations Environment Programme
(UNEP) and its North American
office, RONA, based in Washington
D.C. UNEP is the designated
authority of the United Nations sys-
tem in environmental issues at the

global and regional level.
http://www.3defilms.com
9 Story Debuts  
Bash Boys Promo
Canadian-based Emmy® and
Gemini award-winning animation
production and distribution studio, 9
Story Entertainment presents at MIP-
COM the action-comedy series Bash
Boys, which is aimed at 8-12 age
groups. Initially unveiled at MIPTV,
Bash Boys, the promo being
screened at MIPCOM JR., introduces
broadcasters to the newest production
elements, including artwork and
bible for the series.  9 Story was
founded in 2001. Led by Executive
Producers Vince Commisso and
Steven Jarosz, the team includes
Executive Vice-President Natalie
Osborne, heading up international
business development, Executive
Vice-President Madeleine Lévesque,
heading up the company's content
development, with award-winning
Directors Rick Marshall and Jamie
Whitney.   www.9story.com

Beta Offers Three  
New Animations
Beta Film presents three new high-
animated productions, which are
available during MIPCOM Junior
and MIPCOM. 2007. The company,
returning to its tradition of offering
fine children's programs in its portfo-
lio, is also co-producing Moonbeam
Bear, Princess Lillifee, and Chi Rho -
The Secret. Beta Film Executive Eric
Welbers comments: "With
Moonbeam Bear, Princess Lillifee
and Chi Rho, we have three absolute
premium programs for children of
various age groups in our portfolio.
Beta Film already had strong kids'
programs in the 1990s, such as the
animated series Heidi: Girl of the
Alps and Maya the Bee, as well as
Pippi Longstocking. These were dis-
tributed under the JUNIOR label.
After the sale of JUNIOR to EM.TV
through Kirch Media, which then
owned Beta Film, Beta now picks up
this fine tradition of supplying top-
notch children's entertainment to
broadcasters with these new produc-
tions.” www.betafilm.com

Seven Movies Debuts 
From Marvista 
MarVista Entertainment has acquired
the international distribution rights
(outside of the UK) to teen movie
Taking 5, which it debuts at MIP-
COM. Michael D. Jacobs, President,
MarVista Entertainment commented,

“There is strong demand in the mar-
ketplace right now for movies of this
genre, given the success of High
School Musical. Taking 5 targets the
exact same audience and its top notch
cast is sure to resonate with TV view-
ers across the globe.” Taking 5 is
executive produced by Zygi Kamasa
(Bend it Like Beckham, Good Night
and Good Luck) and Hagai Shaham
(Mean Creek). Lionsgate UK holds
the UK distribution rights. MarVista
also debuts five new movies that had
their debut on Lifetime Television in
the U.S. Michael D. Jacobs and
Fernando Szew received credit as
executive producers on three of the
new titles: A Decent Proposal, Stolen
Innocence, and Enemy Within.
www.marvista.net

The Pyramid Best Show 
At Rose D' Or In Lucerne
RDF Rights and Croatian independ-
ent production company Castor
Multimedia have partnered to global-
ly distribute Castor Multimedia's for-
mat The Pyramid that was named
Best Show at the 2007 Rose D'Or
Television Festival in Lucerne,
Switzerland.  RDF Rights are selling
the rights at MIPCOM. Prior to the
market, Europroducciones from
Madrid optioned the format for
Spain, Italy and Portugal; the French-
speaking Canada option went to
Gestion Avanti Cine Video. RDFR's
Head of Light Entertainment
Acquisitions, Barnaby Shingleton,
commented, “It is always exciting to
find television formats which are
genuinely fresh and new. The
Pyramid is like nothing else on tele-
vision at the moment and is guaran-
teed to make an impact on any sched-
ule. We're even more pleased that this
comes from a market that hasn't tradi-
tionally been known for its format
development. It just goes to show
great ideas can come from any-
where!”  www.rdfmedia.com

Russian Animation Rights
Sold To Russian Billionaire
Films By Jove, which for the past 15
years has been the exclusive distribu-
tor of much of Moscow's acclaimed
Soyuzmultfilm animation library out-
side the former USSR, has sold its
rights in the animation library to
Russian magnate Alisher Usmanov,
Russia's 18th richest man with a for-
tune estimated around £2.8billion. “I
set out to share my childhood with
the children of the world,” said Films
By Jove Chief Executive Officer,
Oleg Vidov. “With my wife Joan

Borsten, we invested a great deal of
our time and money into digitally
restoring the old animation, bringing
it to a technical and creative level
acceptable to broadcasters and DVD
distributors around the world. I am
proud that against all odds, through
our branding and marketing, we
accomplished our goal. Millions of
children and adults, in over 50 coun-
tries, have now seen this beautiful
animation, some of it created more
than 60 years ago. As a result of our
efforts, an important part of Russian
culture has been preserved.” The pur-
chase price was not disclosed.

GRB 114 Hours Of 
New Programming
Marielle Zuccarelli, GRB's head of
International Sales, attends MIP-
COM with 114 hours of new pro-
gramming acquired through the
department that was formed in Fall
2006. The series range through
sports, travel, paranormal, scripted
reality, and irreverent news. Among
the series on offer is World
Supercross (34 x 60'): the 2007-08
season of the world's premier motor-
cycle race series. 
Founded in 1987 by Gary R. Benz,
GRB Entertainment currently pro-
duces more than 100 hours annually
of prime time programming for the
U.S. and international television
markets.

New Amsterdam
Available - 20 Century 
Fox Pictures

Gavin McKinney, Director 
Of Photography, With Wild
Dolphins.
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Azcarraga & Barba 
Launch Caribe Vision
Alejandro Burillo Azcarraga and
Carlos Barba have partnered in
CaribeVisión Holdings. Azcarraga is
a founding executive and owner of
Grupo Telvisa S.A. and part of the
pioneering Azcarraga television fam-
ily in Mexico and the U.S.; Barba is a
co-founder of both the Univision and
Telemundo Hispanic networks in the
U.S. CaribeVisión Holdings is the
corporate parent of CaribeVisión
Station Group, LLC. Mr. Burillo
Azcarraga will serve as chairman of
the board and Mr. Barba will serve as
CEO. The company was formed to
launch and manage CaribeVisión to
serve the entertainment and informa-
tion needs of the exponentially
expanding $872 billion (U.S. Census
Bureau) Hispanic marketplace in the
US. The goal of the new national
24/7 advertiser-supported television
network is to serve Hispanic
Caribbean (including Dominican and
Puerto Rican) viewers as well as a
general cross-over audience.
CaribeVision, headquartered in New
York and Miami and launched on
September 11, is expected to be
available to over 7.7 million house-
holds in the U.S. and Puerto Rico.
CaribeVisión also acquired a number
of broadcast stations, including
WPXO in New York (from Paxson
Communications). Mr. Burillo
Azcarraga said, “Carlos and I are
very excited about launching a new
network in America. We believe we
can utilize our collective contacts and
experience to create a highly success-
ful network that will fill an important
void that currently exists in the
Hispanic television landscape.”

NASA Partners With
Discovery For 50th
Anniversary 
NASA and Discovery
Communications are collaborating in
a broad media partnership to com-
memorate the space program's 50th
anniversary."This partnership with
Discovery enables NASA to bring
the excitement of 50 years of explo-
ration and discovery to a wider audi-
ence," said Robert Hopkins, NASA
chief of Strategic Communications,
Headquarters, and Washington. "This
leverages NASA's compelling con-
tent with Discovery's state-of-the-art
production capability and technology
to tell the NASA story -- past, present
and future -- through a variety of

media and platforms." The partner-
ship was announced at the recent pre-
miere screening of In the Shadow of
the Moon, a film in which crewmem-
bers from NASA's Apollo missions
tell their story in their own words.
Special programming on Discovery
throughout 2008 will celebrate
NASA with never-before-seen
archival footage. Podcasts and inter-
active features at Discovery's Web
site will enable viewers and users to
take a closer look at NASA's history
and its plans for the future and will
encompass on-air and online compo-
nents as well as grassroots activities
including educational workshops and
local screenings. The space agency,
which was created by the National
Aeronautics and Space Act, began
operations on Oct. 1, 1958. NASA
and Discovery are teaming through a
non-exclusive Space Act Agreement
with no exchange of funds.
http://www.discovery.com For more
information about NASA and agency
programs: http://www.nasa.gov

Sparrowhawk Added  
To NBC Universal 
Global Holdings
NBC Universal attends MIPCOM
with the acquisition of Sparrowhawk
Holdings and its global portfolio of
pay TV channels, including the inter-
national (non-US) Hallmark Channels
from Providence Equity Partners, 3i
and management shareholders added
to its global holdings. Under the terms
of the agreement, NBC Universal
acquires the 18 feeds of the interna-
tional Hallmark Channels, which air
across 152 territories to more than 60
million subscribers in the UK, Europe,
the Middle East, Africa, Australia,
Latin America and Asia, as well as
Sparrowhawk's program distribution
business and international rights to
more than 580 miniseries/TV movie
dramas in the Sparrowhawk
Distribution Library (formerly the
Crown Media/Hallmark Library). The
acquisition, announced by Jeff Zucker
President and CEO, NBC Universal,
represents a major step in the compa-
ny's strategic commitment in the sec-
ond quarter of 2008, to more than dou-
ble the size of its international cable
channels in the next two to three years.
Sparrowhawk's channel brands join
Sci-Fi, 13th Street, Studio Universal
and Universal Channel brands in the
NBCU portfolio. Upon completion,
the agreement will augment NBCU
Global Networks to more than 30
channels in total, with ongoing plans

to expand to more than 50 channels
over the next 2-3 years. 
Formed in May 2004 through the
combining of NBC and Vivendi
Universal Entertainment, NBC
Universal is one of the world's leading
media and entertainment companies in
the development, production, and
marketing of entertainment, news, and
information to a global audience.
NBC Universal is 80% owned by
General Electric and 20% owned by
Vivendi. Providence Equity Partners
is one of the leading global private
equity firms specializing in equity
investments in media, entertainment,
communications, and information
companies around the world. The
principals of Providence manage
funds with approximately $21 billion
in equity commitments and have
invested in more than 100 companies
operating in over 20 countries since
the firm's inception in 1989.
Providence is headquartered in
Providence, RI (USA) and has offices
in New York, London, Hong Kong,
and New Delhi.

Universal Studio & Studio
Partner In  France
In the third quarter of 2007 Universal
Pictures International Entertainment
(UPIE) and Studio Canal created a
joint venture to market and distribute
home entertainment titles in France,
which takes effect January 2008. The
joint venture Universal Studio Canal
Video GIE will combine the sales,
marketing and distribution skills of the
two entertainment entities in France,
providing synergies for Studio Canal
and Universal Pictures France. The
combined entities plan to build a
greater share in a €1.5bn home enter-
tainment market and allow further
opportunity for growth. Studio Canal
owns the largest movie library in
Europe with more than 5,000 titles,
including The Pianist, Cliffhanger,
and La Grande Vadrouille. The com-
plementary assets of both libraries and
the creation of a video-dedicated sales
force will be instrumental in optimiz-
ing the distribution of each company's
home entertainment catalogue.
Universal Pictures France has a cur-
rent market share of 8.5%, positioning
Universal as the second highest per-
forming distributor in the French
home entertainment market. UPIE
and Studio Canal have also agreed to
extend to 2010 an existing arrange-
ment in respect of the sales, market-
ing, and distribution of Studio Canal
DVDs, which covers various interna-

tional territories, following a long-
standing and successful distribution
partnership set up in 2003. 
Studio Canal is part of Group
CANAL+ and is a key player in the
production, acquisition and distribu-
tion of French and European films.
Studio Canal has a 5,000-strong film
library of French, English and
American films, both varied and
renowned, including Terminator 2,
Basic Instinct, The Pianist, The Third
Man, and My Blueberry Nights.
Studio Canal acquired Optimum, a
British film distribution company in
the second quarter of 2006. 

Fireworks Nabs 
Mondo Content
During the third quarter of 2007,
Fireworks International, the televi-
sion distribution arm of ContentFilm
Plc, concluded an exclusive agree-
ment with award-winning digital
entertainment company Mondo
Media to distribute over 20 hours of
animated shorts, which it has avail-
able at MIPCOM. The deal provides
Fireworks International with multi-
platform international rights outside
the US to Mondo Media's Mondo
Mini Shows catalogue (including the
Icebox catalogue), featuring a raft of
offbeat comedy programming for
broadcast, online, mobile, VOD,
IPTV. and home video distribution.
Mondo Media's John Evershed com-
mented, “We have seen growing
overseas interest from both tradition-
al and new media distributors in
branded short format edgy comedy
designed for teens and young adults,
and Fireworks is clearly in the best
position to maximize the value of our
library.” In a separate deal, Fireworks
inked an agreement with Virgin
Media Television to allow the plat-
form to make the series, Blood Ties
(22 x one-hour), available on catch-up
and video on demand through the
Virgin Media Digital Television On
Demand platform. Jonathan Ford,
Vice President of Digital Distribution
for Fireworks, commented, “We real-
ize that in today's world viewers are
looking for flexibility in how they can
view and catch up on their favorite
TV series, making sure that if they
miss an episode they still have the
opportunity to catch up with the story-
line at their leisure, or indeed re-watch
a favorite episode/series at a later
date. With this in mind we were keen
to work with Virgin Media
Television on giving this flexible
access to Blood Ties.”
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