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COMMENT

Since its inception in 1980, The Business of Film has embraced an
editorial policy that has striven to be objective, impartial,
innovative, and forthright. We live in world where, all too often,

people are afraid of their positions, or afraid because of the positions of
others, and the world revolves on an axis of afraid, afraid, afraid.
I count myself very fortunate not to be afraid of anything or anyone. I
conceive that all humans are created equal and should have an equal
voice in all matters. 
This publication’s goal has always been to be proactive, to go where
others are ‘afraid’ for whatever reason to go.  So it was with sheer
delight that, following an invitation from councilman Bill Doyle (I) of
Virginia City Montana, I became interested in HatchFest and the
sentiments it propounded. Spurred by the brilliant logo, I was
enthusiastic to attend and experience first hand the inaugural event.
I started out with some trepidation, never having been to Bozeman,
Montana before. The Wild West. 

Colleagues spoke of rednecks, and I was completely convinced
that if I did not watch out I maybe should be writing my will. The
power of ignorance is evident in every aspect of our lives.

I arrived at Bozeman airport with Edythe Preet, fellow journalist and
culinary expert, who was covering the event from a culinary standpoint.
Being vegetarian, I nearly took my packets of soup, convinced I would
see nothing but MEAT everywhere. Instead, I found PLONK a great
restaurant with a great menu, great décor, great paintings, great owners.
I am alive and in one piece to tell you all what a wonderful place
Bozeman, Montana is. The people were charming, gracious, down-to-
earth, solid people of the world. The town is a sophisticated little
enclave of goods and fashion, worthy of any shop in Paris, London or
Rome. The locals could not have been sweeter. The children, whilst they
are familiar with Naïve American Indians, were shy and fascinated by
my brown complexion. When I smiled, they just opened up and started
chatting. It was truly a revelation for someone from England who has
traveled the globe and had heard how inhospitable the West of America
can be.

The next wonderful surprise was the HatchFest itself and the
committee that was responsible for the event. Special mention
must be made of Brian Skuletich, a caring, attentive, hard

working, young man, who did everything in has power, for not only The
Business of Film, but everyone with whom he came into contact. The
energy and enthusiasm of Yarrow Kraner, Huntley Ritter, Jenni Saks,
Scott Billadeau was boundless. This group of individuals worked
extraordinarily hard, and tirelessly, to accomplish an outstanding first
event, despite unimportant small start-up flaws. 
In addition, the local townspeople exuded such joy and enthusiasm it
was truly electrifying. Moonlight Basin Ranch (see page 14) committed
to sponsor the event for three years, and many talented individuals and
artists gave of their time and skills energized by the event’s concept.
David Lemon, a talented sculptor, who sculpts Native American Indians

and figures from the Wild West, was responsible for the Gary Cooper
Award presented to Peter Fonda by Jeff Bridges. This superb sculptor
created the original maquette in just 48 hours. Without exception, all the
people The Business of Film come into contact with could not have put
more into making this event an extraordinary experience for all
concerned. The celebrities who attended were genuinely thrilled to be at
an intimate and down-to-earth film festival. The film The Great Raid by
Montana native John Dahl is an exceptional example of movie direction.
When one finds such an incredible ‘happening,’ it’s always with some
sadness that one needs to report on observations that were not in keeping
with the ‘true spirit’ of the event.  

It is my belief that the chair of any event is there to guide the flock.
When one sits on the outside, its very easy to observe how people
interact. On three separate occasions, a decision a member of the

flock made based on information they had received and acted upon was
overturned in the presence of the persons in question, with negative head
shaking by the ‘chair.’ It was embarrassing for the individuals. The
reason for the persons in question to attend that function was to see first
hand where the HatcH Labs would be held. I observed the ‘chair’
passing out invitations among a group of people who were chatting
together, and completely ignoring and dis-acknowledging one of the
individuals. The action was blatantly rude and was remarked upon by
the group. On yet another occasion, as a journalist was requesting an
interview with the ‘chair,’ I observed the ‘chair’ – not two feet away –
block the journalist and address instead the PR company. The interview
never happened. The action was insulting, rude, and very
Hollywoodesque. Finally, on the awards night, which should have been
dedicated to the Student filmmakers, once again, I observed the ‘chair’
spend 30 tedious minutes (with every other word being “I”) detailing the
start-up of the event. A very informative and well-designed book on
HatchFest contained all of the information that had already been told at
the Opening Ceremony. 

These (too many) instances were a dark cloud on an event filled
with sunshine and warmth. I comment on this because perhaps
people in the immediate circle of the ‘chair’ may be afraid to

speak out and say: “You and the other founding members came together,
worked extremely hard, and put on a fantastic unique event. Everyone
involved gave 150% and more. The town and volunteers extended
loyalty. That ‘spirit of trust of the moment’ was betrayed by the ‘chair’
being the only individual present who behaved as if the event was
occurring in the ‘illusion factory that is Hollywood’ and not the down-
to-earth town of Bozeman, Montana.”  In those crucial four days, several
dozen volunteers and eager young people were looking to the ‘chair’ for
praise for an incredible job well done. It was not the occasion for self-
aggrandizement on anyone’s part. Whatever their role. If the intimacy,
friendliness, accessibility of this event is not preserved, it very quickly
will become just another event. And THAT would be a crying shame.

MENTOR: A loyal adviser of Odysseus entrusted with the care and
education of Telemachus, a wise and trusted counselor. CHAIR: a seat or
office of authority. CARE: serious, attention, solicitude, caution. TRUST:
belief in and reliance on the integrity, strength, ability, surety of a person or
thing. EDUCATION: the act or process of imparting or acquiring general
knowledge and of developing the powers of reasoning and judgement.

In the background and pictured top-right: Welcoming Pomp by David Lemon www.bronzesbylemon.com
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A Legend In His Own Light
You began working in film when you were very
young. What were the important stages of your
training?

I received my true culture from cinema, rather
than from school. From the age of eleven I used
to spend almost all my afternoons at the Safa
Palatino Studios, where my father and elder
brother worked. Vittorio De Sica gave me my
first photo camera. It had a Zeiss lens and I
practiced taking photos of scenes. For De Sica,
my pictures were absolutely awful, but I never
gave up. I printed and developed, developed and
printed. Each time I still found it fascinating to
watch that extraordinary thing suddenly being
born right before my eyes: the image… until the
day I finally succeeded in getting De Sica to
admit: ‘This time that’s not so bad.’And that was
how my great love for photography was born. I
later enrolled in the Centro Sperimentale since
you couldn’t work as assistant cameraman
without a diploma. And it was a good thing too,
to ask for more complete training.
My love for colors and how to compose them,
however, came from my mother. She sold
flowers, and at the beginning of the last century
had also been a model. And then, we were lucky
enough to live in Rome and found ourselves
walking through the history of art every day.
When I was little, I played hookey from school
not only for cinema, but also to go to see the
Sistine Chapel. I would have given anything to
be able to touch those paintings, but they were
so far away, so high up, unattainable. You can
imagine how moved I was many years later
when they asked me to film the restoration of
the Sistine Chapel. Finally I could see
everything close up, even touch the frescoes,
bodies, faces of all of Michelangelo’s figures.
Though in this life I wasn’t a painter, I will
definitely be one in my next.
Anyway, I learned everything from film…
especially how to use the light in composition.
And then, when I started working as the
assistant-of-the-assistant in those first films, I
‘fell in love’ with the motion picture camera. It
seemed to me that everything was transformed
inside that magic box, even if I later realized
that the camera didn’t do everything.

When did you start working in film
production?

One of my first experiences was on Raffaello
Matarazzo’s L’avventuriera del piano di sopra
with Vittorio De Sica and Giuditta Rissone. It
was 1941. I was sixteen. The next year I met

Gianni Di Venanzo. He was a lighting
cameraman and was six years older than me. He
was a real master for me, since in those days
you learned the craft through apprenticeship.
And when they made you load and unload the
magazines, you felt it was your first big
responsibility. One day Gianni was called to
Ferrara to be cameraman for Aldo Tonti on
Ossessione but shortly after they began
shooting, he was drafted into the army. So
Libero Solaroli, the production coordinator,
chose me to replace him, probably since I
wasn’t eighteen yet and was too young to be
drafted.
In those days film was developed scene by
scene, and I checked for any sudden flares in the
reverse shots. I decided where to compensate,
underexposing or overexposing depending on
the case. This system was used when we were
working in black and white, but today, except in
exceptional cases, everything is developed at
once, with one standard exposure. 
It was a job that I liked a lot, and the various
directors of photography with whom I worked,
always used to send me to check the
development and the printing.  And I must
admit that I was very lucky to have learned
about the image through negatives. 

What do you remember about the set of
Ossessione?

What was most striking about Visconti was his
great elegance. Visconti taught me that the most
important things were in the details. In cinema,
the eye inevitably falls upon a detail that
disturbs and therefore it is useless serving
vintage fifty-year-old champagne in an ugly
glass, since people will end up noticing only
that. My big break with Visconti came when I
managed to hold a very long dolly shot and keep
it in perfect focus. 
In those days this was especially hard, since the
lenses were much less sensitive than today, and
you had to keep the diaphragm completely
open. That was the sequence in which Juan De
Landa sings an aria from the Traviata at an
opera competition, the same aria that Bertolucci
later had Tognazzi sing in Tragedy of a
Ridiculous Man.

What about De Sica, with whom you worked
on Shoeshine and The Bicycle Thief.

I was lighting cameraman on Shoeshine and
The Bicycle Thief, but in 1950 I was also the
cameraman for a film in which Vittorio acted:

Carlo Di Palma (1925-2004), the son of a camera
repairman, was educated in Rome at the Centro
Sperimentale di Cinematografia. Di Palma started
his career as camera assistant in 1942, became
camera operator in 1950, and director of
photography in 1954. He received a number of
awards including  Italian National Syndicate of Film
Journalists Silver Ribbon Award for Il Deserto Rosso
(1965), L’armata Brancaleone (1967), Shadows and
Fog (1993), & Mighty Aphrodite (1997). He received
a BAFTA Film Award nomination in 1968 for Blow-
up; and Italia Cinema Agency’s Life Achievement
Award 2001. In 2003 he received  the European Film
Academy award for European Achievement In World
Cinema.

Carlo Di Palma will be
remembered as one of the

greatest cinematographers of our
time.  Much has been written about
this unique and talented individual
who created and left his personal
stamp of individuality on his craft.

In this tribute it would be
redundant and foolish of me to try
to attempt to add anything more to

what others more qualified than
I have commented regarding his
work and use of color and the

legacy he left to students
of cinema around the world. 

For me, Carlo Di Palma had an
integrity of spirit which I was very
priviledged to share and to enjoy

on many occassions in the
company of my close friend
Adriana Chiesa Di Palma.

The Business of Film is very
grateful to Sergio Toffetti for his

kind permissison to
reprint extracts from

The Emotions of Light:
Conversations with Carlo Di

Palma, so that we may have yet
another opportunity to appreciate
his talent and the great legacy he
left to the cinematic world.  -ET
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Tomorrow Is Too Late with Annamaria
Pierangeli. During the shooting, director
Léonide Moguy fell ill and the film was in fact
completed by Vittorio. It was being shot about
thirty kilometers from Rome, and every day we
went to the set together, with the same
production car, and he would go over the
shooting plan.

On The Bicycle Thief. How was the
relationship between De Sica and Zavattini?
Did Zavattini come on the set very often? Did
he have his say in decisions? In a letter to
André Bazin, he gave the impression that he
had played an important role, not only just in
the screenplay. 

In those days, just about everyone would come
on the set, the writers, screenwriters, the
different people who worked with the director.
They followed the shooting almost every day.
Neo-Realism was also this special climate
created around the shooting of a film. For
example, in Luciano Emmer’s Sunday in
August, for which I was cameraman, there’s a
particularly complex scene on a street in Rome,
in the middle of traffic. And during the filming
I remember that the screenwriter Amidei kept
on taking me by the arm and saying: ‘What in
the hell is he doing, that’s not the way he should
do it, tell Luciano’. Sergio, behind the scenes,
was furious because the scene wasn’t turning
out the way he had imagined it. 
The same thing happened between De Sica and
Zavattini. They often discussed with each other,
they never talked about the position of the
camera, but of completely other things. The
camera practically didn’t even exist for them.
Then it was De Sica or the director of
photography who, once the actors’
performances had been decided, would study
the position and movements of the camera.
Let’s say that the director and the screenwriter
talked about the ‘spirit’ that the scene should
have. And anyway, when a great writer was also
involved, relations with the director were
always a bit more complicated. 
As another example, in Marcello Pagliero’s
Roma, città libera, Ennio Flaiano landed on the
set on the dot every day, exactly as Vincenzo
Cerami does today. When we made Benigni’s
The Monster he used to come all the time to
follow the shooting, checking the rushes in the
projection room. This would be something
inconceivable in the States, whereas in fact it is
really not bad at all that those who have
collaborated on the film should be on hand with

the director. Basically, this was sort of how
films were made in those days, creating
situations from day to day. ‘Tomorrow is
another day’, as the Americans say, though they
would add, ‘Yes, but also another dollar…’
But in those days, this was not a problem since
in any case there wasn’t any money, neither for
today or tomorrow. And so the film
corresponded exactly to what the director and
all of us managed to invent, with the anxiety of
waiting for film that didn’t come because we
had run out of money, the screenwriter who did
re-writes of a scene on the spot because we
found we couldn’t shoot a scene the way we
had planned.

What was De Sica like during filming?

Vittorio was very gentle on the set. He was
especially interested in working on the
characters. Let me give you an example. If I
was preparing a slightly low shot, Vittorio
would say to me: ‘Carlo, raise the camera, you
know I can’t bend down, then put it where you
want to, only now just show me how I see the
character’. 
This doesn’t mean that he didn’t care about the
position of the camera, he knew very well what
he wanted, and he understood on the spot how
the image would look on the screen. But he
gave you the chance to interpret his ideas, to
contribute something of your own, while he
concentrated on the placement of the actors,

which is always extraordinary in his films. I
also worked with De Sica on Miracle in Milan,
as Gianni Di Venanzo’s assistant.

You worked with great directors of
photography who made Italian cinema
history. Let’s take three: Aldo Tonti, Ubaldo
Arata and Otello Martelli. What did you learn
from them?

Tonti truly succeeded to give movement to the
image with the camera. Above all, he radically
changed the way of conceiving the lighting of a
set. He made it ‘modern’. For example, he often
refused to use big projectors and substituted
them with a myriad of small, very weak lights.
With them, he molded the light and shadows to
the smallest detail, like a sculptor. It was
definitely Tonti who taught me the most, and
who has stayed with me the most.
Tonti loved taking risks, he always tried to go
beyond the possible, and Ubaldo Arata taught
me the craft with his tremendous sense of
humor. He got his start during the silent movie
era and taught me how to make a composition
classy, gave me a sense of the limits, but also
the understanding that every once in a while
you could take risks. Tonti’s creativity was
more spontaneous, he was able to take
incredible risks, though always for the good of
the film and of the story to be told. 
Martelli was sort of his opposite. He was of
course a very great director of photography,

Woody Allen & Carlo Di Palma. Photo © Brian Hamill.
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however with lots of fears for his technique. He
had a very strong sense of his craft. Usually
cameramen used to explain to us young people
what diaphragm we should use, and we learned
little by little. Martelli tried to keep his secret.
And the same in printing, he gave you the
minutes, ‘This one keep it 2 minutes and 7, the
other raise it to 2.9, no, better 2.5…’ but
without ever explaining anything to you. That’s
the way he was.

After those years of apprenticeship, the first
film you made as director of photography was
Ivan by Guido Brignone, released in 1954.

Brignone was extremely elegant, truly a
character out of the turn of the last century. He
didn’t even look into the camera, probably after
so many years of experience he didn’t need to.
In fact, with Brignone I was still lighting
cameraman for Montuori. Then, at a certain
point, as he often did, Montuori went off,
leaving me to finish the film on my own. My
first true job as director of photography was on
a little film by Fabio De Agostini, Lauta
mancia, released in ‘56, and then really on
Gianni Puccini’s L’Impiegato.

You had been on the sets of the first generation
of Neo-Realism, and now as director of
photography you were working with the
second generation of post-war directors:
Vancini, Puccini, Petri, Montaldo…

We were almost all the same age, and
sometimes we had worked together making
documentaries, such as with Citto Maselli,
Florestano Vancini, etc. We, from the ‘second
generation’, were definitely less charismatic.
They trusted the experience I had acquired even
from the time I was a youngster. But in fact we
all learned together. There still existed a film
community, a milieu, that has disappeared
today. We lived together, talked about cinema
and the films off the set, and day by day new
relationships grew deeper. 
In Puccini’s film, for example, I met Elio Petri,
who was the assistant screenwriter but who was
already thinking of directing. And so he stayed
glued to me to learn about the camera. Right
after that, he asked me to be the director of
photography for his first film, The Lady Killer
of Rome. Today, all of this is no more. Yet, to
make really good films, it is precisely this kind
of group effort that cinema needs.

You consider your true film debut to be
Florestano Vancini’s La lunga notte del 43.

That was a very big project; we reconstructed
all of Ferrara in the studio. And the producer,
Tonino Cervi, Gino’s son, trusted us to do it.
Today producers like him don’t exist. It wasn’t
that Cervi had any special means at hand. Yet,
even though producers were concerned about

their own interests, and very rightly so, they
still realized that the work of filmmaking was
special, and that it was in the interests of
everyone to respect the needs of creativity. And
if the film turned out well, it could make
money. Tonino called me right after that to
work on Vittorio Caprioli’s first film, Leone al
sole, which even today I still consider very
beautiful.

What notions of photography do the directors
you work with have?

About 90 percent of the directors don’t know
anything about the technical aspects of
photography, but they tell you what type of
photography they want. They can also suggest
the style of photography, but technically
speaking they don’t know much. If in a
screenplay I read there’s a sunset, it’s my job to
find the technical solution for that sunset. But
it’s true that these are two very different crafts,
so true that when I directed, I forgot to be a
director of photography.

We’re discussing an art that depends a lot on
what happens ‘inside the camera’, as you said
yourself earlier, and therefore on the person
who ‘drives’ it.  Do you ever find yourself
rivaling with the director. How much and in
what way do you feel yourself the director of
your films?

But I am a director, there is no doubt about it!
And I must say that all the directors I’ve
worked with have always recognized the
directing culture that I bring to the service of
their films. I have never had any clashes,
endless discussions, arguments. Probably I
was lucky. Also, since during the shooting I’m
rather tense and brusque, I not only have to

follow the composition of the shot, but also
see that everything fits into the overall
discourse of the film. If it stays something
that only involves me, then something’s
wrong. 
I never accepted to do one film back to back
with another. I need to live for a while inside a
new script. In fact, on all the films I’ve worked
on, I’ve always participated in the
screenwriting phase. And I must say that the
directors have understood.
This is also what happened with my first film
with Woody Allen, Hannah and Her Sisters.
After reading the screenplay, I said right away
to Woody that I found the sequence of the three
sisters talking about their lives in a restaurant
too long. Woody quite rightly replied: ‘Maybe,
Carlo, it’s that you don’t understand the
English, now it seems long to you, but you’ll
see it works’.
But, when the time came to shoot it, the scene
was in fact a little boring, even if the actress’
conversation was interesting. In short, I was
faced with the problem of keeping the
audience’s attention not only with the words,
but also with the images. I came up with the
solution of a long circular dolly shot, revolving
around the table of the women speaking. And
for the first time I also got Woody to use the
zoom.

And yet you’re not a director of photography
who likes shooting zooms.

The zoom has a lot of possibilities, as long as
it’s not used without reason and only as an
optical dolly, as an easy way out. The zoom
works very well to correct framing. The first
time I used the zoom was in Red Desert, I had
suggested it to Antonioni. This came about
when Michelangelo asked to photograph
“inside” the screen, forcing me to rethink the
use of the lenses.

In other words, for a film to be successful, the
director, the director of photography, and all
the other crew have to all be ‘in the service’ of
the story.

Exactly. This is the most important thing: to
realize that they are all ‘in the service’ of a group
effort. A story, as Garcia Marquez said, is written
alone and even in the dark, whereas cinema is
made with light and lots of people. So, my role is
the light, the light is the first innovation that I
bring to the story someone has written. 
Woody Allen and I work together too. We start
by reading the script, discussing the ideas that it
triggers in us, the style, the way to shoot it, and
then, day by day, once the locations have been
chosen, or what has to be reconstructed in the
studio has been decided, we start to ask
ourselves concretely where to put the camera. It
isn’t possible to decide on everything from the
start, creative solutions emerge day by day, they

Carlo Di Palma. Photo © Brian Hamill.
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need to be able to interact with the light, the
environment, the first emotional impact of a
place. 
Cinema cannot be made on paper. It turns out
well if during shooting you’ve been able to
express all the emotions you’ve felt. This is a
way of working that can best be understood by
reflecting on the difference between a painter
and a director, or a director of photography.
The painter has a white canvas and can decide
to fill it with what he wants: colors, marks,
sketches, movements, and then erase it all,
rebuild, invent. We, however, have a canvas
filled with colors and images and we have to
take them out, to make a selection, until we
isolate just the elements that make up the story
of the film. 
Every film needs to define its own photographic
character, the fruit of selection, made up of
what is included and excluded. And the person
who decides what remains in and what is taken
out of a shot, the right shooting angle, what tone
the light should have, is precisely the director of
photography. Of course, in agreement with the
director.

But what is this magic of the camera that you
speak of? Is it that the image holds something
more in itself than the reality it refers to?

All I can say is that fortunately this magic
exists, even if I’m not able to say how it
happens. But it is obvious to me that cinema is
magic, even in the most ordinary occasions. If
we were to film ourselves right now and then
see it again on the screen, it would be a surprise
even to us, even if we were the ones to have
positioned the camera, decided its movements
and angles. This is why I don’t like using video
to follow shooting. Emotion is betrayed that
way, the emotion that you feel when the images
are seen on the big screen, in the theatre, with
sound, where the experience on the set is truly
relived. 
When you check with the video, you see what
you’re doing as you shoot, but this is something
you know anyway, it isn’t a surprise. You’ve
already got the composition of the shot in your
head, you’re the one who’s created it. The
technical check is only to make sure that the
camera movement has shot it right or to correct
if the framing isn’t precise. Which is why it’s so
important to always work with people you
already know, with whom you already share
perfect understanding, since everyone all
together already ‘feels’ if the shooting has been
right or not.  In fact, I prefer taking another look
at the movement with the cameraman directly
through the camera after each shoot. And
anyway, it’s the composition of the shot that’s
most important.

So you feel that in cinema, it is not enough to
be technically perfect, since technique alone
only produces polished banal films?

I like to define my relationship with cinema as
this: I’m not a technician, but I perfectly master
technique. If you let technique condition
creativity you’ve had it, though you have to
know everything about the technical aspects so
that you can then ‘have fun’ and take risks.  For
example, you can play on differences of the
film’s sensitometric curve, that are very
different today compared to twenty years ago.
And you can force the half-tones, or else do
away with them all together and try to create a
sharp shadow, going ‘technically’ against
technique. 
With today’s films we can do whatever we like,
we can film in just the light of a single candle.
So, what truly makes the difference is rather
what you put in the frame, that is, once again,
the composition. 

Do you like making beautiful, well structured
camera movements?

Without exaggerating though. Movement can
be a little arbitrary sometimes, since you have
to leave the person behind the camera free to
follow the actors. The actors have to have a
certain freedom of movement. I learned that
you should never interrupt the action, even if
the director or the cameraman has made a
mistake. You can stop the camera, of course, but
without telling the actors, who have the right to
the pleasure of finishing. Any corrections or
suggestions should be given afterwards only,
during the breaks. Everyone must be given the
chance to express himself or herself completely.
Fellini, for example, had his own very personal
way of directing: he had the actors say just
anything, numbers for example, he kept on
shooting, and then cut wherever he felt like it.
For me this is terrible, I’m  too used to live
recording. This is very important. You
shouldn’t think that everything can be fixed
afterwards with dubbing. On the set, everyone’s
work deserves respect. But above all, we have
to love the job of each person.

It is interesting to note how you have always
taken the same stance: to go against technique
in search of the story. That is, that you have
always kept in mind that a lot of things are
gained with technical progress, but some
things are irremediably lost. And in cinema, to
recover that which is lost could be
fundamental to expressive ends. A prime
example is the return to black and white in
which you played such a vital part.

That’s right. Except that to go against
technique, you still have to go through
technique, once again. Going back to the
subject of black and white, when Shadows and
Fog was released, people referred to the “black
and white colors of Carlo Di Palma” and, in
fact, black is a thousand colors, thousands of
whites, thousands of grays. That’s how the film

was conceived, also because I wanted to allude
to La lunga notte del ‘43. I worked a lot on it in
the printing stage to get a positive print with
such special tones, duplicating the negative
eleven times, almost trying to transfigure the
original negative to get the desired effect. In
fact, this is how you can obtain hundreds of
grays and whites that don’t appear on the direct
print off the original negative. 
We wanted to recreate the tones of the German
cinema of the thirties. But without archeology.
With Woody, we started from Fritz Lang, but I
had immediately warned everyone on the very
first day: ‘Please let’s not start by thinking of
this as a black and white film. It’s a film that
takes place all night long, in the fog, and that’s
it’. Black and white is much more difficult to
treat compared to color. Colors basically can be
more or less vivid, but the contrasts between a
hundred whites, grays and blacks are much
harder to get. 
If working with color presents any difficulty, it
is for the reason I mentioned before: color
means controlling what comes into the shot,
deciding beforehand what colors should be seen
and which should be eliminated.

Woody Allen’s cinema changed with your
collaboration, from the point of view of style.
So much so that it is now possible to speak of
a true ‘De Palma period’. Before that, Allen’s
films were structured much more simply, more
static shots, a lot of shots and reverse shots.
You introduced camera movement into Allen’s
cinema, of course in the service of a
screenplay, a story. Yet in a way it has much of
your style, your point of view, in telling the
story and interpreting the ideas of the
American director.

Before speaking about Allen, I’d like to go back
in time a little. Allen had liked a film like Red
Desert not only for the role that color played, but
especially for the framing concept, which was
completely different to what he had been used to.
A good sixty percent of my fellow directors of
photography don’t like moving the camera very
much, because it creates a lot of problems. Of
course, there shouldn’t be camera movements
just for nothing. They should respect what we
read in the screenplay. In any case, the characters
must be given the chance to move without
breaking up their movements excessively. 
The style and atmosphere, I cannot repeat
enough, are treated at the beginning when we
discuss a film, but then, day to day on the set,
for example, the light changes, a cloud passes,
the sun comes and goes. And, depending on the
conditions of the light, obviously the point of
view of the camera changes. But these things
are unpredictable. Hollywood, however, works
by the storyboard: from the very start we have
all the little drawings that tell us how the film
will be shot. Personally this way of working
doesn’t interest me at all. 

TRIBUTE TO CARLO DI PALMA
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The storyboard isn’t of use to the director or the
director of photography, but rather to
production, to work out the costs of the film.
We can use the sketches, however, since they
are part of the film’s story. Going back to Allen,
of course the way the camera is used should
correspond to the story of each film. For
example, when I read the story for Husbands
and Wives, I told Woody right away that in my
opinion the camera was a true actor in the story,
and that it should help us understand who the
“guilty one” was, from the things the other
characters said. It would perhaps have been a
good opportunity to use the steadycam, which I
don’t really like though, because it flattens
everything, isn’t realist. So I chose a handheld
camera. 
In the beginning I gave my cameraman
exaggerated directions, having him make great
movements right and left. I also did arbitrary
things, like pull back from dialogues before they
were finished, but that was good, it was right.
But even in this case, neither Woody nor I
wanted to follow the shoot on the video. We felt
that the most important thing was what the
actors were doing: the camera should try to best
represent them, its function was much like being
a spectator. And so, it had to move according to
the emotions that were being experienced. 
I don’t know if I managed to produce all that I
had in mind, perhaps sometimes it rolls too
much and almost makes us nauseous. But the
idea was precisely to shoot the film entirely
with the handheld camera. 

What did you learn from Antonioni?

Above all, precisely this concept of composition,
a certain way of seeing, through the light. The
result of an emotion, which in cinema can only
be seen on the screen, whereas you should be
able to feel it while you’re filming. For my part,
I think I improved Antonioni’s way of seeing
through the camera. He knew how to look inside
the camera very well, but I showed him how to
‘see’. Looking inside the camera doesn’t
necessarily mean seeing.
Can we say that the two directors with whom
you interacted the most were Antonioni and
Woody Allen? 

Probably, though I worked very well with Mario
Monicelli. Just recall L’Armata Brancaleone or
Girl With a Gun. And I also worked very intensely
with other directors such as Vittorio Caprioli, after
so many years, the experience in Parigi o cara
and Leoni al sole, reminded me of working with
Woody, maybe because I’m among the actors too. 
I started working in the second unit on The
Great War and, at the end of the film when
Peppino Rotunno had to leave the set, I shot
practically the entire part of the execution.
That’s how I started working with Mario, and
then he asked me to work with him on L’Armata
Brancaleone, Girl With a Gun and the episode Il

frigorifero of Le coppie, shot in Turin. A few
years ago we met in New York for the screening
of Girl With a Gun, and Mario said to me: ‘Tell
your friend Woody that photography like this, in
this film and in L’Armata Brancaleone, you’ll
never do with him’.

When people refer to examples of your visual
research they often linger on Antonioni’s
films. However, in fact you also did intense
image composition work using light with
Monicelli as well. 

In Italy, directors who make comedies do not
receive the same recognition as other directors.
The auteur, the committed director cannot
‘make people laugh’. So it is also thought that
on the set the work is lighter, less serious. This
is a tremendous mistake. And Monicelli is a
perfect example, a man with great sensitivity,
refinement and culture, who asks the most of all
his collaborators and naturally is willing to give
his all to cinema. 

I consider L’Armata Brancaleone one of the
most beautiful films I have ever made. A
masterpiece that was born, of course, out of
Monicelli’s genius, but also out of the fact that
Mario got a set designer such as Gherardi
involved. His contribution was decisive in the
choice of settings, or the linguistic inventions
created by the screenwriters, not to mention the
almost flawless casting. 
Let’s take for example the comedy sequence
with Maria Grazia Buccella and Vittorio
Gassman. Gassman is about to come into a dark
vestibule, then we see it slightly lit.  Then he
goes outside, into the light. For a director of
photography this is quite a nice challenge since,
in general, to pass from a luminous
environment to one that is completely dark
poses a lot of technical problems. In fact, it is
only a question of deciding what you want to
give most emphasis to in the image. 
The sequence was shot in natural light. If I had
lit the building door, it would have falsified and
flattened out everything. There was no real
reason to see the interior. What was important

was to see him dressed in white against the
black of the darkness, while she was lit by the
sunlight. After a sequence, without light,
through the lanes of this completely abandoned
town – Snap! – there is this woman, there inside. 
As we continue, the sequence becomes very
colorful. Everything is a play on contrast. We
know the town is deserted because of the plague
and therefore, paradoxically, the previous light
contrasts with the morbid atmosphere that we
have already intuited and that we will actually
discover very shortly. 
The film is not at all realist, except for the
places where it was shot. But they are
transfigured either photographically, or through
the costumes, or the camera. After the lanes, we
have an opening with this woman who rings. It
is no longer a realist sensation as in the previous
sequence. All of this, from now on, is
dreamlike. Instead, I did something completely
modern that has nothing to do with the story of
the film. But it was what both the director and I
liked, as well as the set designer. 
And it is true that the set for this sequence was
completely mad. It wasn’t at all from the
historical period being treated. The sequence
seems almost ugly. Though of course it is true
that after that, everything returns to reality. 

And what are your cinematic homelands?

Other than Rome, first of all Turin. I worked
often at the Fert, and I even made my first film
as director of photography there. It was Lauta
Mancia directed by Fabio De Agostini in 1956.
There were also beautiful studios and people
there at the Fert, such as Arturo Galleo, the
great director of photography. And in Turin I
also shot Ugo Gregoretti’s Omicron in 1963. 

We have often asked you what you learned
from various directors, do you think that you
also learned anything from actors? 

I always tried to leave the actors free, to put
myself in their service to create the best
conditions for them to express themselves. In
the States it is customary to trace the path where
an actor should walk with a line on the ground,
almost as if he were a machine that moves on
tracks. I try to go behind the actors, to capture
their way of moving, a particular expression,
the way they say a line. 
I’ve always had a special relationship with
actors. They feel that I’m not only there for the
lights, but that I’m there for them, and if they
can’t understand my light, then it is obvious that
I have to invent something else to get them to
best express themselves. I try to never say to an
actor: ‘You have to stop here because otherwise
I can’t do the shot…’ You see, I hate taking
freedom away from an actor or from the
movement of the camera. Even though I’m
certainly not for anarchy of course, for abusive
freedom. In cinema you must never lose control.

Carlo Di Palma. Photo © Brian Hamill.
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Over a number of years, a number of mitigating factors – including the present economic
climate and accelerating use of digital technology in film production and distribution –
have continually surfaced and, in an underground fashion, have shaped the flow and

activities of Festivals and markets worldwide. Aside from easily recognized surface changes
such as the Montreal Film Festival’s struggles and the Venice management change which as
with all management changes takes a little time to bed in, the most fundamental and critical
change in the market event calendar is the AFM and its permanently changed dates. With
Deauville, Venice, and Toronto all occurring in September, the calendar is already crowded
making choices difficult for filmmakers and sales agents. 

However, the impact of the change is reflected and felt more profoundly by the companies
attending the important multi-media television MIPCOM event in early October who
are now trying to accommodate attending MIFED as well, which switched its dates to

October 12th straight after MIPCOM to catch clients already in Europe. Time will tell how this
kaleidoscope of events will pan out. But for 2004, it’s clearly created havoc for everyone
involved in the process, including the ‘forgotten army’, that myriad of independent part-time
employees – hostesses, booth construction workers, delivery and distribution personnel – who
work part-time at these events and help them run smoothly.

In our Feature ‘Festivals and Markets’ we have highlighted AFM, Bangkok, and a new Film
Festival HatcH, which has taken a different approach by choosing to launch a festival that
in concept is about mentorship and the grass roots of filmmaking. The other highly unusual

aspect of this Festival is that it is funded by a privately held Montana based corporation that
funded HatchFest as an opportunity to give back to a community that made Moonlight Basin
Ski Resort a fascinating success story. In addition, the State of Montana is hoping to bring about
new Tax Incentives to re-invigorate regional film production, which has suffered tremendous
loss of ‘location coin’ to Canada on its borders. 

FESTIVALS & MARKETS
THE WATERSHED YEAR

Bangkok International Film Festival promotes animation in 2005

Bill Pullman at HatchFest AFM Poster 2004 Michael Keaton at HatchFest
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Government & Tourism
The Perfect Marriage

The Pacific Rim has long enjoyed a
diversity of culture and creativity that is
reflected in the collage of films from

countries such China, Korea, Vietnam,
Thailand, Japan, Malaysia, and Singapore. This
rich potpourri of films reflects a myriad of
cultural and intercultural elements, many of
which have crossed the international divide and
found their way into festivals such as Cannes,
Berlin, Venice, and others. Companies such as
Miramax in the US and M6 in France have
pioneered the flow of product from the East.
Until recently, the talent that catapulted the
films centered predominately on the directors.
Over the last few years, a trickling of high
quality films illustrating universal themes that
form the viewpoint of a particular country’s
culture have increasingly captured the
imagination of a Western public, initiating the
constant flow that is evident today, with films
like Together and Hero getting distribution in
the United States and across Europe. The
economic boom of the global village economy
throughout the 90’s dealt more with pure trade

and tourism rather than the export of a country’s
rich slate of domestic filmed product, largely
because the appetite for American filmed
product – or in some cases European product,
depending on the country – still dominates.
However, just as Western countries have
‘protected’ their economy from steel to
agriculture, Eastern countries have protected
their indigenous culture by encouraging the
growth of their own internal film community
and industries. Concurrent with that cultural
realism is the realization that although in some
instances the countries may lack the same level
of film production expertise, they have
available ‘location coin.’ This ‘location coin,’
coupled with incentives for filming in the
countries, has seen the establishment of a
number of film festivals and markets aimed at
further developing the two-way flow across all
the sectors that stimulate overall economic
growth. 
Thailand is one of those countries currently
enjoying a  ‘buzz’ about its films and the
opportunity for location filming.  Oliver Stone
finished shooting Alexander in 2004, and, with
the growth in animation in South-East Asia,

several high profile studios are researching the
possibility of co-partnering to build studios and
a film production infrastructure. The Bangkok
International Festival is supported by the
Government of Thailand and the Tourism
Authority of Thailand. This is a great advantage
for a fledgling Festival against the backdrop of
Festival growth worldwide. Just how different
is the Bangkok International compared to
others? 
Craig Prater explains: “The attendees in 2004
are all scheduled to come back and were all
extremely happy with the experience. It was
also a very successful festival, not only for
myself and our programming team, but for the
Tourism Authority of Thailand as well. We
were all dancing together for the first time, and
it worked extremely well. I believe we got the
programming of the Festival right by bringing
in Jennifer Stark and her programming team, a
group of 8 international programmers who are
stationed in various parts of the world and who
have the pulse of that particular section of the
world with regards to filmmaking, new films
coming and emerging. The biggest challenge in
2005 will be trying to equal 2004 or better it.
That becomes the real challenge, because
you’re measuring your performance against
yourself and that’s not particularly easy.”  

Iam continually asked: “Why is the
government or the Tourism Authority of
Thailand involved in an international film

festival? Government and Tourism supporting a
film festival is the perfect marriage. It’s a
marriage made in heaven because their
objective is to bring tourists to the country, and
they are using the film festival as a vehicle to do
that. Having completed the first year, I
discovered the real strength of the Tourism
Authority of Thailand (TAT). Not only do they
do what is needed to support the Film Festival
to the benefit of filmmaking and the filmmaker,
and do so unusually well, but I will go out on a
limb and say in the area of special events it’s
hard to surpass what was accomplished by TAT
in 2004.  Of all the film festivals that I’ve
attended – Berlin, Cannes – all credit goes to
TAT for knowing how to organize a special
event. They don’t merely stage an opening, or a
closing, or an awards gala.  The Festival had
pizzazz and polish. That not only gained
attention and respect from the filmmakers who
attended, but it also worked very, very well. My
previous experience with film festivals goes
like this: A world premiere opening night film,
with the filmmakers introduced to the audience;
an overview of what’s going to happen over the

Craig Prater

In the area of special events

it’s hard to surpass what was

accomplished by TAT in 2004.

In 2003 Craig Prater was
given the task of building
the Bangkok International

Festival into not just a
Festival, but a market

facilitating both the flow of
product between Thai

producers and the West and
the flow of attendees from

the West to further stimulate
Thailand Tourism. In an

interview with
The Business of Film, he

recounts the highlights and
looks to the 2005 event with

the expansion of the
Festival’s Market side and
the Animation Focus which

headlines that event.
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next 10 or 11 days; the screening – hopefully
it’s a good film; then you go to a nice little
reception. That’s almost the norm at any film
festival. Siam Renaissance, a Thai film, was the
opening night film in 2004. The filmmakers
were present, and TAT extended the reception
into a show worthy of any Las Vegas
production. It was so spectacular you sat there
thinking, Gosh, I could go home now and know
I’ve had an experience.” But that was just the
start of it. The next Friday night, I remarked to
TAT, that since we had a few filmmakers in
town, we ought to throw them a little reception.
Normally, at other film festivals you wonder:
Where am I going to find the money and the
location at this late date to host a nice little

something for the filmmakers?  TAT hosted a
show at one of the palaces in Bangkok. Besides
great food and beverage, it is impossible to
describe what was experienced. It’s beyond
words. That’s what TAT does best. In addition
to noting the skill TAT displayed at mounting
events for the attendees, by the second weekend
I was becoming more aware how impossible
traffic in Bangkok is. We had 250 people at the
Shangri-La Hotel, which is normally 15-20
minutes from the Royal Thai auditorium where
the Awards Gala was being held. On a Saturday
evening, it could take up to two hours to get the
guests there. Knowing that people could be late,
I thought: should we charter a bus and make a
fun occasion out of that long trip? Within 24
hours, TAT arranged for a splendid yacht to

depart from the Shangri-La, escorted by the
royal Thai Navy, for a 10-minute trip by river. It
was very impressive.”

In Year One, the Bangkok International Film
Festival clearly demonstrated that it has the
full weight of the Government and the

Tourism Authority of Thailand to welcome
international guests to a spectacular event. It
now has to demonstrate it has international legs
to make the Festival into an event that can
secure a place on the international calendar. The
strength of Animation production in the Far
East has been escalating over the traditional
countries in the West.  Animation skills in South
East Asia express a distinct style that is growing
in popularity worldwide. The Thai government
has earmarked this particular aspect of
filmmaking as an economic sector for future
growth.

Prater continued: “As the Management
Company, we are now focusing on the
substance. The icing is on the Festival

cake; now we need the solid ingredients, the
expansion of the Bangkok Film Market. For
2005 I am confident the programming team will
once again find the best films to showcase.
There are always strong opinions when
international film markets are the topic of
conversation, and that’s especially true right
now. But I do believe that in its first year the
Bangkok Film Market was handled properly. A
number of high-powered guests were invited,
given rooms and meeting rooms for private
meetings. In 2005 as in 2004 there will be a film
financing seminar conducted by
PricewaterhouseCoopers in Bangkok. The
segment on animation has roused considerable
interest on the part of the Thai government to
make that segment bigger than our original
plans, primarily because just outside of

Bangkok there already exists an animation
studio. As an economic region, South East Asia
is making a push to attract animation. The Thai
Government and TAT are making their own
push to make Thailand attractive for companies
such as Dreamworks and George Lucas to
consider it as the animation production hub, and
the Bangkok Film Festival is the vehicle to help
get that message out there. As we approach the
Festival date the program could change, but for
now the plan is to have discussions and
seminars featuring a number of professionals
from those studios and departments to talk
about the different types and formats of
animation. The specific objective of the Market
is to put buyers and sellers of films together
with professionals in the film business whether
they be independent filmmakers or investors.
Once the market begins growing, the challenge
will be to stay focused. Then it becomes a
question of making wise decisions. Obviously,
at this stage that’s not a problem, because it’s
not big. Last year, we had between 75 and 100
invited guests. There’s a group, about 50 or 60
people from the first year, we consider founding
members of the Bangkok Film Market. They’re
always invited, and are given accommodation
and a meeting room for the duration of the five
days of the Film Market. That was one of the
incentives they received for coming on board
when it started in 2004. There are some
successful films coming out of Thailand – for
example, Tropical Malady won a Jury award at
the Cannes Film Festival – and the world is
becoming increasingly aware that major
changes are happening in Thailand’s film
industry.  I am fortunate to have a tremendous
group of people working as a team with me and
to have the support and commitment of the Thai
Government and the Tourism Authority of
Thailand. I’ve told them that our biggest
challenge in 2005 is the result of our success in
2004. Even if we did the same thing that we did
last year, which was excellent, expectations
have elevated. So we have to perform
considerably better to be considered as good as
the year before.  That’s rough”.

FESTIVAL & MARKETS FEATURE

Guests enjoying the river ride on the way to the Awards ceremony in 2004

Jennifer Stark

to perform considerably better

to be considered as good

as the year before.
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In 1979, disillusioned with the continued
economic pressure of currencies fluctuation
and accelerating costs during the Cannes

Film Festival, thirty American companies
formed the American Film Market.  Twenty-
five years on, the organization has grown into a
multifaceted, multi-national establishment,
funded by the annual American Film Market,
now firmly slotted in the November section of
the international film-buying calendar. The
organization, recently renamed the Independent
Film & Television Alliance, enters a new era
signaling a watershed year for the worldwide
film sales and distribution sector.

Jonathan Wolf said, “This year we’re
planting seeds for the future growth of the
AFM. The AFM only had 30 companies

with offices the first year, and it has 300 this
year. It’s going to take time for the seeds of
synergy between the AFI and AFM to grow.
Our poster this year reflects that philosophy:
Seeds growing into the full-grown tree. Let me
explain what the synergy is and also what it
isn’t. When we talk about a major market and a
festival, that venue is Cannes.  The big
difference between the Cannes Film Festival,
and almost every other festival in the world, is
that Cannes is a festival for industry
professionals. It is not a cultural event for the
local community.  Almost every festival event
in the world is some sort of cultural event. The
Cannes market and festival can integrate more
than any other event because the festival
attendees are industry professionals. Other
festivals – Toronto, Deauville, San Francisco,
Seattle or Venice – are drawing in the
community and creating cultural events. Would
I like to one day see the AFI FEST and the AFM
connected more from a geographic standpoint?
Sure.  We have limitations on the way both
events are run at the moment, but that doesn’t
preclude either one of us from continuing to
examine how to move the events closer. Our
ongoing objective is to make the AFM a
successful event for the participants. The
synergy between a market and a festival pivots
on the benefit that accrues to the producer
whose film is in the festival and the market.
With a film in both, a whole world of
commercial possibilities is unleashed.
Companies like Celluloid Dreams or Fortissimo
frequently put their films into 10 or more

festivals. But they are selective about which
festivals they support. Where do they send
talent? Where do they schedule social events?
Many festivals will get prints from a company,
but that’s all. The synergies we are fostering for
the AFM and AFI is based on those criteria.

With the AFI Festival happening concurrently,
if a film is selected for the festival and is in the
market, it becomes much more viable for a
distribution company to leverage costs and
choose to bring stars to the AFI Fest. By
maximizing the interrelatedness of the two
events, companies can bring buyers to evening
screenings in addition to the market screenings
and take advantage of the consumer press. AFI
Fest was chosen because we didn’t want to
align the AFM with a Festival that is solely
about American independent product. The AFM
screens films in 25 to 30 languages. It was
important to align with a Festival that is
international in scope, and two-thirds of the
films at AFI Fest come from outside the United
States. Their mission is excellence in
filmmaking whether from a studio or Italy .” 
Film Markets worldwide are not, as many
think, centered wholly on the immediate
community that is served – the film production
and distribution companies. This unique sector

of global economy burrows deep into the
fundamental economy of a particular city,
which in turn impinges on the GDP of the
country both economically and culturally. 
The proliferation of Film Festivals – in some
cases with a film market side bar – underlines
just how much economic, financial, and
political power this economic sector impacts on
a community anywhere in the world. 

Like film production, another widespread
phenomenon over the last ten years has
been that traditional industries are taking

flight to new emerging countries such as China
for manufacturing and the textile sector, and
India for outsourcing the telecommunications
sector. Governments worldwide reason that
funding a Film Festival or implementing tax
incentives is a high profile and cost effective
business model to create jobs.
In different parts of the world, the ‘trigger’ is
the ‘economic or cultural variant.’ In the
European Community, it was the desire to
protect, both collectively and nationally, the
culture within each Member State. In the Far
East countries, the motivation to fund a Film
Festival and Market – such as Bangkok – is
driven by the ‘economic variant ‘of Tourism. In
the United States, the ‘variant’ is both economic
and cultural, with the economic variant feeding
the cultural variant and visa versa. In no other
country with the ‘product film’ can the
‘economic variant’ be manipulated to suit the
‘economic variant’ of the ‘financial
thermometer.’ Film ‘product’ is one of the
largest US ‘economic goods’ export to the rest
of the world behind Aerospace and Agriculture.
It is no accident that ‘American culture’ is
replicated and imitated by the masses
worldwide, particularly in emerging third world
countries. 

In the year 2004, although America itself is
the recipient of an ‘economic variant’ in
‘economic growth’ affecting the entire

global economy, it is able to retrieve that ‘film
product’ via the ‘international gateway’, and
offer not only a reversed cultural impact but
also an economic impact as a prolific importer
of ‘film product’ back to its shores, by ensuring
that if you desire the product ‘film’ the
American Film Market is ‘the place to be’ in the
fourth quarter of the year to sell your country’s
‘film’ to the rest of the world. It’s an ingenious

Jonathan Wolf, Executive Director, AFM

either one of us

from continuing to examine

how to move the events closer

Cementing The Seeds Of
Import Export Growth

Following the early June 2003 AFM announcement to forge a synergy alliance with the AFI Fest, AFM Executive Director Jonathan Wolf explains
the fundamental international aspects that witness the Independent Film & Television Alliance finding fresh roots as it enters a new era of

expansion amid the global growth of abundant festivals and markets affecting its position on the international film calendar.
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stroke of marketing prowess that only a
pioneering entrepreneurial business model
could have accomplished

Wolf responded: “Throughout the
‘80’s, buyers and sellers stayed at
Cannes, MIFED and AFM for 10

days. Throughout the ‘90’s, what happened
wasn’t that the buying and selling community
necessarily got smarter with ‘the cost
expenditure of conducting business’. Film
festivals throughout the world re-invented
themselves as viable ‘business-to-business
economic models’ rather than just consumer and
cultural events. Production and distribution
companies decided to premiere films at
festivals, not just for consumer press, which was
the initial thrust, but to attract ‘business-to-
business’.  Buyers began traveling extensively
to festivals throughout the late ‘90’s. What
occurred was not that ‘the buying’ finished
early, but they found themselves, during the last
5-10 years, on the road so much that the idea of
staying ten days at AFM, Cannes, or MIFED,
plus visiting festivals was too much. The buyers
pulled back on travel, and the 10-day markets
were the first fallout.  What, I think, is going to
happen in the next 10 years is that, first – as
you’ve seen with the shift of the AFM – Berlin
will probably grow its market. The Hong Kong
Filmart is shifting dates to take place with the
Hong Kong Film Festival, almost 2 months after
Berlin and a month and a half before Cannes.
The industry will focus more on these business-
to-business events and less on the second-tier
festivals, which aren’t garnering revenue
potential the way companies would like. At the
same time, events like the one in London –
where buyers are invited and just British films

are showcased, like the Unifrance Paris
screenings in January – will grow.  

Governments the world over are aiming
to build exports in all industries. As
export associations find Government

funding to bring buyers into countries and host
them for 3 or 4 days, you will see more of this
type of business-to-business activity, which has
to do with a particular country’s export and
trade development. I think film sales
companies would rather be in a controlled
environment where they can host buyers for
three days at an export event, than put
themselves in the hands of an unfocused
festival.”  Wolf continued: “Not every country
has a garment manufacturer, but almost every
country has some sort of film industry. The
film business is an art form. In every country
there are artists who can’t afford their canvas.

The Independent Alliance of Film & Television
is a trade group that supports and promotes the
export side of the worldwide film business.
The international buyers will edge towards the
business-to-business events, and that will keep
the markets – Cannes and AFM – as healthy as
they’ve been.  With regard to the name change,
that has been more than ten years in evolution.

When AFMA was first started, its only mission
was to develop a world-class trade show in
Hollywood: the AFM. Finding an acronym
made sense. The market was in America, and
almost all of the members except for two or
three in London were American companies, so
AFMA – American Film Marketing
Association – made sense. 

By the early 90’s, when membership
was much more heavily European and
internationalized and more members

were actively involved in television, AFMA’S
members felt that the words “American Film
Marketing Association” didn’t describe the
organization. More importantly, it didn’t
describe the membership. At the time,
companies like NBC or King World, TF1, and
Studio Canal were taking advantage of
AFMA’s resources to support their television
business as much as their film business.
Because we were so internationalized, in the
mid or late ‘90’s we changed our name from
American Film Marketing Association to
AFMA, the theory being that like other
acronyms – IBM, AT&T, ESPN – people
would just become accustomed to the
acronym and accept that for the organization.
It became clear that while that works for
consumer products, it doesn’t work in the area
of advocacy and lobbying in Washington or
Brussels or Geneva. The AFMA? What’s that?
Over the last few years, Jean Prewitt, the
Board, and especially Michael Ryan had been
pushing to find a name that would accurately
describe the organization’s membership –
who we are and what we do.  Finally, earlier
this year, Independent Film & Television
Alliance came up as the best name.” -ET
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The Right Place The Right Time
The Right Opportunity

The United States, like the rest of the
world, has long promulgated film
festivals mostly situated in university

towns to continue nurturing the culture of film,
its window to the world and the most potent
expression of marketing the American dream.
Until about 25 years ago, most films were shot
in studios and American cities. With the advent
of the independent film business, the
entrepreneurial skills of producers from outside
the US, such as Golan and Globus in the 80’s,
arguably  ‘jump started’ the exodus of movies
shot outside of America, culminating in an
intensified flow of film production to countries
in Europe, Canada, Australia, and Fiji where
Anaconda (Sony International) was shot in
2002. This condensed snapshot of production’s
movement illustrates two points: the film
business is a vital organ in a number of ways to
any city, country, or State in the world; its
immediate impact and influence in terms of
tourism and job creation is unrivalled by any
other industry. Over the last 10 years,
production flight in particular, as much as it has
rejuvenated the economical base of other
countries, has had a severe economic impact on
job sustainability and job creation in the United
States.
Montana, in the North West of America, is an
example of how the production exodus has
affected the economic barometer and job
creation in just one state outlying from
California, which has borne the brunt of
production flight.

In 1997, film production in the state of
Montana peaked at $16 million; by 2002 it
had dropped to $6.8 million. Incentives that

were initiated by the Canadian provinces of
Alberta and British Columbia have attracted

productions away from the region. In the 70s,
80s, and 90s, films such as Little Big Man,
Thunderbolt and Lightfoot, Missouri
Breaks, The Shining (2nd Unit), Runaway
Train, The Untouchables, Triumphs of a
Man Called Horse, A River Runs Through
It, Return To Lonesome Dove, Under Siege 2,
Forrest Gump (2nd Unit), The Horse
Whisperer, and in 2002 Hidalgo, all brought
‘production coin’ albeit temporary job creation
to Montana. Two initiatives hope to turn the
situation around. One is spearheaded by
Montana-based Moonlight Basin Ranch, a
privately held Ski Resort set in a 40-square mile
valley bordered on all four boundaries by three
towering mountain peaks and two mountain
ranges. Spurred by a desire to give back to the
community that is responsible for its success,
Moonlight Basin Ranch is the founding sponsor

of the newly launched HatchFest, in the  town
of Bozeman. The other initiative on the table, a
Tax Incentive plan, comes from Montana
gubernatorial candidate Brian Schweitzer (D).
Both initiatives are poised to not only nurture
and create the ongoing cultivation of film and
the arts in Montana but also invigorate the
state’s film production related economy. 
Moonlight Basin’s decision to sponsor
HatchFest came at a fortuitous time for both
entities. Ten years after establishing Moonlight
Basin Ranch its three partners – Montana
natives Lee Poole and Joe Vujovich, and

Florida-based Keith Brown – found themselves
with an enormously successful company
underpinned by a strong financial base and
achieved goals that have reached critical mass.
Buoyed by their success, the partners are now
primed to attain the next level of expansion
involving a golf course, convention center,
Athletics Center, plus expansion of the current
Moonlight Basin Spa into a Wellness Center.
Although the company had been quietly
supporting various charities in two local
counties, Gallatin and Madison, the HatchFest
approach was ripely timed for the partners to
take a more visible and active involvement with
the specific objective of helping Bozeman
create revenue and income, which the
community needs, and bring entertainment into
the town. 

Lee Poole said: “Montana and Bozeman
have been good to us. We have raised
our families, and now our grandchildren,

here. Joe and I come from humble beginnings.
We want to give back to the community, and we
are actively doing so in several ways. We are
protecting a huge piece of ground by creating a
wildlife habitat, which is important because it’s
the broken link in the chain in the wilderness
area. And we have an incentive program open
to all students in the two counties, not just for
the students doing well but the kids who are
getting a D-minus; if they get a D-plus, they get
free skiing lessons and rentals.”  Joe Vujovich
added: “Almost all school aspiration programs
are for honor role students. The kid who is
struggling at school knows there is no darn way
he/she is going to make the honor role. This
way, if you show an improvement, no matter
what level you start at, you get to ski free. In all,
12,000 students are eligible for the scheme.”

Keith Brown, Lee Poole and Joe Vujovich on their mountain.

important because

it’s the broken link

in the chain

in the wilderness area

Entrepreneurs Joe Vujovitch, Lee Poole,
and Keith Brown developed a barren
Montana mountainside into Moonlight
Basin Ski Resort and protected wildlife
region. The privately held company’s
seven subsidiaries use only local
materials in the construction of the
homes and is the major employer in
Ennis. The company is the founding
sponsor for HatchFest, which had its
inaugural event in September 2004 in
Bozeman, Montana.
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The Moonlight Basin story began in 1992,
when the three partners – Montana
natives Lee Poole and Joe Vujovich, and

Florida-based Keith Brown – beat out bids from
other interests to acquire the Moonlight Basin
Ranch tract of land, purchasing it from Plum
Creek Lumber, a subsidiary of Burlington
Northern. The trio was up against competition
from interest in Montana land that began in the
late 80s as celebrities and corporate heads
started buying up prized tracts. The trio, in spite
of not paying top dollar, were successful in their
bid because they understood that Plum Creek’s
prime agenda was to keep the local lumber mill,
which supported 110 families, from closing
down. They implemented a plan that kept the
families employed, while removing trees
themselves through meticulous selective
cutting practices. “We removed over five
million board feet (1,250 truck loads) from our
forests that summer, and you would never know
it by looking at it,” says Joe Vujovich.

Beginning in the mid-1800s the Gallatin and
Madison mountain ranges were exploited
heavily, prospectors were constantly in the area,
where gold could be found. The government of
the day, strongly committed to the development
of railroads for transportation, shipping, and
expanded economic development, deeded huge
tracts of Montana land to the railroads. In order
to provide timber and other resources needed to
build the railroads, every alternating square of
land that was owned by railroad interests
created a ‘checkerboard pattern. In 1864, the
Moonlight Basin 25,000-acre tract was
acquired by Northern Pacific Railroad, which
through numerous transactions became
Burlington Northern Railroad owned. Up until
1980, sections of the land were still heavily
logged. “It was such a prized parcel, with
enough big money interest, that we actually got
calls from the New York Times when the deal
was announced,” recalls Joe Vujovich. “Around
here, folks were just pleased that the land ended
up in local hands.” Poole continued, “We are
different from other developers who buy
ground, put in promotion, and sell the heck out
of it. We had to figure out what we had bought
and let the land tell us. We researched with
foresters, hydrologists, biologist, and

geologists. Once we had a handle on what the
ground could support, we started to develop our
plans. Our model is to crawl, walk, and run –
one step at a time. Joe’s favorite saying is ‘you
eat an elephant one bite at a time’.” 

By the mid-1990s, the partners had built a
small lift and trail network designed
primarily to provide ski-in-ski-out

access to Big Sky for Moonlight Basin
homeowners. Ten years on, Moonlight Basin
located on the North Face of Lone Mountain is
a beautiful ski resort development offering
townhouses, home sites, cabins, and homes,
most of which are owned as second and third
homes. The Slopeside accommodations, where
you can step out the door and into your skis to
enjoy your run, is one of the foremost
developments countrywide. The entire
development is constructed to the highest

standards utilizing top of the line materials, and
each unit includes private hot tub, gas fireplace,
full kitchen, and complimentary access to the
Moonlight Basin Spa’s waterfall hot tub and
outdoor heated pool. The Premium
developments, Cowboy Heaven Cabins and
Saddle Ridge Townhomes, are managed and
offered through a partnership with EastWest
Resorts. From its original purchase of 25,000
acres, Moonlight Basin Ranch’s vision has
focused on placing nearly 85% of the Jack
Creek Drainage into conservation easements,
green space and wildlife corridors. 
Lee Poole commented: “When the opportunity
to sponsor HatchFest came about, Joe and I
decided it was a good deal. It’s a clean business
capitalizing on the Arts, it brings income and
entertainment to the community, and it’s a lot of
fun. It also accomplishes our goals of giving
back to Bozeman, and gives us exposure.”
“And there is nothing wrong with that,” added

Joe. Lee continued, “We got involved because
of the ethics and determination of the HatchFest
group. They are a hard working team, and from
day one they have centered on the mentorship
aspect of their aspirations. Of course in the long
run, the venture will be a profit center for them
also. This year was focused on film but
HatchFest will branch out into dance,
choreography, possibly painting and sculpting –
all the arts – reaching out to kids in schools all
over the world. They have our commitment for
three years, and we are proud of the Hatch
group and what they have pulled off, not just

the HatchFest team, but also the volunteers and
the kids who all gave so much of their time to
this inaugural event. One element that has
helped the success is that the artists have all
been approachable. Joe and I have also made
ourselves approachable and available for the
young people in the community to talk to us,
and they have talked our ears off giving us
valuable insight into what the sponsorship
means and what it can accomplish.”

The Moonlight Basin Ranch development
is designed by Jerry Locati, a Montana
State University graduate and native

Montanan, who formed Locati Architects of
Bozeman in 1989. Wherever possible the three
partners have ensured that every aspect of the
development from construction through to
flatware in the Ski Lodge restaurant is
manufactured in Montana, fostering their
ongoing commitment to job creation for the
region. -AM

Jeff Bridges with Moonlight Basin’s Joe Vujovich & Lee Poole, Sponsors of the inaugural event.
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Mentorship Inspired Festival
Achieves First Year Objectives

HatcH Audiovisual Arts Festival
launched on September 9th-12th in
Bozeman, Montana – the state with

more artists per capita than any other state in
the U.S. – is a year-round event for new
filmmakers, musicians and artisans. The
Festival is based on three interconnecting
objectives: Mentorship: connecting up and
coming filmmakers, musicians, photographers,
and artists with professionals through
networking year-round workshops, termed
HatcH Labs, to be held at Moonlight Basin Ski
Resort, founding sponsors of the 2004 event;
Business and The Arts: bridging that vital gap
between learning the craft and putting it into
practice; and Hatchfest: the four-day
International film, music and arts festival.  
Huntley Ritter, West Coast President and one of
the founding members, said: “My function this
year was to organize the panels, making sure we
had a diverse group, but it’s been a multitask
effort this first year for all of us on the
executive committee. Our goal is not be
Sundance, We want to maintain quality not
quantity. There are two theatres in Bozeman,
and we want to keep both theatres fully
occupied during the four-day event.  It’s also
important for us to focus on what we are doing.
Our goal is to have an intimate, friendly
Festival. We are not showing a hundred student
or independent films. The young filmmakers
are interacting with experienced and prolific
producers, directors, and actors in attendance
this year, like Richard Dahl, Bill Pullman, Rick
Schroder, and all our other guest artists.  It’s
been a great atmosphere; people are talking at
the parties (cell phones don’t work well here, so
no calls from LA), having fun, and they’re
excited. We want to keep that atmosphere and
the integrity of what our mission is about: The
Mentorship Program. Participation is by
invitation only. Just because some people may
be awfully famous doesn’t mean they are the

right people for what we at HatcH are trying to
achieve. This year we have had some fledgling
operational difficulties, but the people who
have attended know that we have heart, and
they have been very gracious when the lights in
these beautiful old theatres have blown during
projection. Our selection of people this year
included producers, studio heads, buyers, and
financiers out of Chicago who are all known to
us – good down to earth people, and all very
supportive of the event. We don’t have 100
agents cutting deals and marketing things. We
don’t want that. Those kinds of festivals are
already happening, this is a different deal.” 

The four-day event honored Montana
resident Peter Fonda with the Festival’s
signature Gary Cooper Spirit of

Montana award, crafted by local Montanan and
celebrated sculptor David Lemon. The award
was presented to Fonda by his buddy Jeff
Bridges. The $25,000 Moonlight Basin
Scholarship Award was presented to AFI
student filmmaker, Todd Jeffery who won Best
Direction Award for his film, Shooter, which
also picked up awards for Best Editing and Best
Screenplay. Rick Schroder’s directorial debut
Black Cloud which opened the festival, John

Dahl’s The Great Raid (Miramax), and
director Curtiss Clayton’s Rick, introduced by
star Bill Pullman, all screened to hugely
enthusiastic applause from the audience made
up of the local community and invited guests.
The Vital Ground Foundation, which works to
preserve America’s wild heritage by protecting
critical ecosystems that support and sustain
grizzly bears, screened Growing Up Grizzly 2,
which was introduced by renowned animal
trainer Doug Sues. All proceeds from the
screening were donated to the Foundation. 

Yarrow Kraner, President and founding
member, commented: “HatcH is
incredible. We have launched a

beautiful monster. It’s intimate, and we want to
keep it that way. The HatcH mentorship
program labs, the workshops for fostering
music, film, photography, and art will now
evolve quickly. The Labs are designed to bring
young students together with amazing
individuals like Jackson Brown teaching guitar
classes, Rocky Hawkins teaching oil painting
classes. Gibson Guitars has given us
US$20,000 worth of guitars, which together
with the oil paintings from Rocky Hawkins will
be auctioned off on the website, and the money
from these two efforts will go towards the
respective workshops. The initial HatcH Labs
will be at Moonlight Basin, but we hope that
perhaps some of the labs will be conducted out
at Rocky Hawkins’ ranch. All that you see at the
HatchFest at this moment, including the
website which our media developer Ben Perini
created, is in the baby steps stage. We have a lot
of plans. Our website HatchFest.com will
evolve into a distribution channel, a showcase
with a lot of content. Moonlight Basin, our
founding sponsor, is locked in for three years,
and the Festival is going to grow in terms of
content. We want to internationalize it, fly
young filmmakers in from as far afield as
Uruguay, Russia, South America and Prague,
and that requires more sponsorship.”
Throughout the festival, music artists such as
Supreme Beings of Leisure, Nellie McKay,
Mamasutra, and Brandy Vaughan provided
ongoing entertainment for the attendees.
Newcomer Brandy Vaughan was awarded the
Gibson Guitar New Musician Award. The

Jeff Bridges
We have launched

a beautiful monster

- Yarrow Kraner, Founding Member

The Gary Cooper Life Achievement Award was
sculpted by David Lemon, one of America’s finest
Western bronze sculptors. His signature detail of
life-sized proportions and his meticulously
authentic depictions of characters that formed the
American West show realistic grit and emotion.
Lemon works from his Dreamcatcher Studios
workshop just north of his home in Ennis,
Montana.

www.bronzesbylemon.com

FESTIVAL & MARKETS FEATURE



M I P C O M  O C T O B E R  2 0 0 4                                                         T h e  B u s i n e s s  o f  F i l m   17

Tax Incentives In Montana: A Needed
Revenue Booster For The Local Economy

inaugural event panels included honoree Peter
Fonda, Jeff Bridges, Michael Keaton, Bill
Pullman, Rick Schroder, Margot Kidder, and
filmmakers John Dahl, Curtiss Clayton, and

Christopher Cain. Jury, panel members, and
special guests included Russell Means, Barnet
Bain, Dennis Bishop, Tom Boland, Jim Diane,
Scott Chestnut, Andrew Laszlo, Kevin Lewis,
J.P. Pettinato, Patrick Markay, Kevin Donovan,
and Linda Stewart. The winning student
filmmaker spent two hours with the celebrity
hosts and invited professionals in a screening
room deconstructing the winning film.
Forty-four film schools that submitted twenty
films representing Asia, Europe, Australia,
South America, and North America were

screened in competition. HatcH is support by
Moonlight Basin Ski Resort, Montana Film
Commission, Montana Arts Council,
Downtown Bozeman Partnership/Association,
Carmike Cinemas, MODA Entertainment,
Maria Cooper Janis, Sony Music, Gibson

Guitar, Quicktime, Stafford Films, BMI Music,
Peter Fonda, Rick Schroder, John Dahl, Jeff
Bridges, CHISELindustries.com, Filmlites MT,
and Dark Horse Productions. Other Sponsors of
the 2004 inaugural event included Kodak,
Apple, and BMI Music.

The 2004 Presidential campaign sees
candidates on both sides of the political
fence, vying to gain a foothold in States

all over America. Localized issues are the
overbearing factors for voters across the
country. Montana with four seasons of the year
climate is rich in authentic building and
beautiful open spaces adaptable for varying
film productions. With a population of just
under a million (917,621) spread over
93,000,000 acres, while not a typical state,
Montana demonstrates how critical is the
balance that economic ‘location coin’ could
provide. In Bozeman, Montana (population
approx. 30,000), home of Hatch: The
Audiovisual Arts Festival launched in
September 2004 and underpinned for the next
three years by its founding sponsor Moonlight
Basin, whatever their politics, people agree that
Brian Schweitzer’s Tax Incentives to make
Montana competitive in the area of Film
production is a much needed revenue booster
for the local population.
Brian Schweitzer the Democratic candidate
running for Governor of Montana (at press
time) standing in front of the Strand Movie
Theatre in Kalispell (population 15.463) in July
2004 called for and proposed new incentives to
attract the film industry back to Montana.
“Sharing the majesty of Montana on the big
screen with people around the world is not only
free advertising for our state, it’s good business

sense,” Schweitzer said. “Movies like A River
Runs Through It and The Horse Whisper brought
millions of dollars into our state’s economy –
increasing tourism, creating good jobs, and
encouraging other filmmakers to shoot here.”

In recent years, Montana has lost out to
foreign competition. State revenue from film
production dropped from $16 million in 1997

to $6.8 million in 2002 as the state has struggled
to compete with Alberta and British Columbia on
the Canadian border. The US Commerce
Department reported that the American economy
loses more than $10 billion a year due to foreign
competition in the film industry.
“Canada and other states offer incentives to
attract the American film and commercial
industry, but we do not,” Schweitzer said.  “The
result is that films about Montana are now
being filmed in Canada.” 
To make Montana more competitive,
Schweitzer proposed instituting a 15% tax
credit on verifiable production costs in
Montana. These incentives would cover full-
length feature films, television commercials,
and short films. The possibility exists of
designating certain public lands in Montana as
‘Film Friendly’.  These state lands, properties,
and buildings would improve the current pubic
database available for production crews.  The
locations would be available at no charge or a
nominal fee. The third part of Schweitzer’s plan
calls for creating a film workforce development

and mentorship program.  Working in
coordination with Montana’s universities and
colleges, the state would reimburse production
companies that provide on-the-job training
opportunities to film and production students.
J.P. Gabriel, a motion picture rental equipment
business owner from Bozeman, praised
Schweitzer’s proposal. “This is exactly what we
need in Montana,” said Gabriel. “Five years ago
our company was working on nearly thirty
national commercials a year here in Montana.
This year we might work on five.”  

Currently, Montana offers few film-
specific incentives to attract movie and
commercial makers. Other states like

Illinois, New Jersey, New York, New Mexico
and Louisiana offer multiple incentives like tax
rebates on wages for in-state employees and
specified loan guarantees for films that spend a
majority of their budget in that state.
“It is a win-win situation for our state,”
Schweitzer said. “By offering smart incentives,
we can bring the movies back to Montana.”
No matter which party controls the purse strings
in Montana, a Tax Incentive scheme would be a
lifeline for the state, where year round any type
of production or commercial can be filmed and
would furthermore with many baby boom
actors with the desire to stay at home with the
family. Montana is less than 2 hours flight time
distant from Los Angeles, and accessible by
ground or air transport. 

that atmosphere and the integrity
of what our mission is about

- Huntley Ritter, Founding Member

Bill Pullman, Michael Keaton & Peter Fonda
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2004PRODUCTPRODUCT GUIDEGUIDEMIFED
ADRIANA CHIESA
ENTERPRISES
Adriana Chiesa Enterprises, Via
Barnaba Oriani 24a, 00197 Roma, Italy.
Tel: 39.06.80.86.052. Fax:
39.06.80.68.78.55.
info@adrianachiesaenterprises.com
At Mifed: Adriana Chiesa Di Palma
(President), Rossella Gori (Sales
Manager), Celine Dalix (Marketing &
Festival coordinator), Luisa Mattucci
(Technical Department)
Office: A11 - Hall 10/2, Tel:
39.335.8265.984
LA VITA CHE VORREI 
(139 min)
Language: Italian with English subtitles
Director: Giuseppe Piccioni (Light Of
My Eyes)
Producer: Lionello Cerri
Production Company: Rai Cinema -
Lumiere & Co. - MTM in collaboration
with Mikado 
Cast: Luigi Lo Cascio: “La Meglio
Gioventù” - Best Actor at the Venice
Film Festival for “Light Of My Eyes,”
Sandra Ceccarelli: Best Actress At The
Venice Film Festival for “Light Of My
Eyes”
Status: First Market Screening
Country of Origin: Italy
ANSWER ME - NEL MIO AMORE 
Drama (95 min)
Language: Italian with English subtitles
Director: Susanna Tamaro 
Production Company: International
Italian Film (IIF)
Producer: Fulvio Lucisano
Cast: Licia Maglietta, Urbano Barberini 
Status: First Market Screening
Country of origin: Italy
First feature film by Susanna Tamaro,
acclaimed European novelist, based on
her latest bestseller “RISPONDIMI.” 
SAIMIR 
Drama (92 min)
Language: Italian / Albanian with
English subtitles
Director: Francesco Munzi
Producer: Daniele Mazzoca, Cristiano
Bortone, Gianluca Arcopinto
Production Company: Orisa Produzioni,
Pablo 
Cast: Mishel Manoku - Xhevdet Feri -
Lavinia Guglielman
Status: First Market Screening
Country of origin: Italy
Saimir, an Albanian boy, has known
nothing but his father’s sordid world of
human trafficking. Yet, he discovers the
beauty, pain and innocence of first love. 

THE DAY OF THE FALCON / IL
GIORNO DEL FALCO
(87 min)
Language: Italian with English subtitles
Director: Rodolfo Bisatti
Production Company: Ipotesi Cinema in
collaboration with RAI Cinema
Producer: Elisabetta & Ermanno Olmi 
Cast: Stefano Cassetti, Mario Rodighiero,
Giacomo De Domenico
Status: First Market Screening
Country of origin: Italy
PROMISED LAND
Language: English 
Status: First Market Screening
Country Of Origin: Switzerland
Director: Michael Beltrami
Production Company: Amka Films
Productions 
in coproduction with Orione
Cinematografica & TSI - Swiss Television
in association with Istituto Luce
Producer: Tiziana Soudani 
Coproducers: Silvia Innocenzi, Giovanni
Saulini
Cast: Chad Smith, Ruth Gerson, Lalaine
ON MY SKIN / SULLA MIA PELLE
Language: Italian with English subtitles
Director: Valerio Jalongo
Production Company: Pequod
Producer: Rosario Rinaldo
Cast: Ivan Franek, Donatella
Finocchiaro, Vincenzo Peluso
Status: First Market Screening
Country of origin: Italy
When a man serving a long prison
sentence is accorded permission to have
a daytime job, he discovers love, respect
and his own dignity through the love of a
courageous and determined woman.
STOLEN CHILDHOOD
Drama
Language: Italian with English subtitles
Director: Andrea & Antonio Frazzi
Production Company: Pequod
Producer: Rosario Rinaldo
Cast: Gianluca Di Gennaro, Carmine
Recano, Arturo Paglia
Status: First Market Screening
Country of origin: Italy
“As ruthless and ‘armed’ as the favelas of
Meirelles, as gripping as a Walter Hill
thriller, as desperate as an Aki Kaurismaki
apologue, as astonishing as a story by
Wong Kar-Wai. the Frazzi brothers.
AGATA AND THE STORM 
Elegant Sophisticated Comedy (95 min)
Language: Italian with English subtitles
Director: Silvio Soldini
Production Company: Albachiara, Amka
Films, RTSI, Mercury Film Production In
Association with Lumiere & Co.
Cast: Licia Maglietta (Pane E Tulipani),
Giuseppe Battiston (Pane E Tulipani),
Emilio Solfrizzi, Marina Massironi (Pane E
Tulipani)
Status: Market Screening
Country Of Origin: Italy
An independent, impassioned, non-
conformist bookseller who falls in love
with a man much younger than her. A
myriad of characters, an interweaving of
various destinies whose common thread
is the mechanisms of love.

AFTER MIDNIGHT (DOPO
MEZZANOTTE)
Sentimental Urban Love Story
Language: Italian with English subtitles
Director: Davide Ferrario
Production Company: Rossofuoco
Cast: Giorgio Pasotti - Francesca Inaudi
Status: Market Screening
Country of origin: Italy
All set in Turin’s historic and
monumental museum of cinema. in
which the story’s people and emotions
take flight.
VANILLA AND CHOCOLATE
Powerful Love Story
Language: Italian with English subtitles
Director: Ciro Ippolito
Production Company: Eurolux
Produzione s.r.l.
Cast: Maria Grazia Cuccinotta, Joaquin
Cortez, Alessandro Preziosi
Country of origin: Italy
A powerful love story set in a
breathtaking Naples. “I have only love
two men in my life: my husband and a
dream.”
RUNAWAY (IL FUGGIASCO) -
(THE FUGITIVE)
Thriller
Language: Italian with English subtitles
Director: Andrea Manni
Production Company: Feelmax, RAI
Cinema
Cast: Daniele Liotti, Roberto Citran,
Joaquim De Almeida
Country of origin: Italy
A man on the run unjustly accused of
murdering a woman. A true story, a
fast-paced thriller. The life of a fugitive
in Paris, Barcelona and Mexico.
THE CARD PLAYER
Psycho-Technological-Thriller
Language: English
Director: DARIO ARGENTO
Production Company: Medusa Film,
Opera Film
Cast: Stefania Rocca, Liam
Cunningham, Claudio Santamaria,
Silvio Muccino, Fiore Argento
Country of origin: Italy
A serial-killer challenges the police
through a videogame. Dario Argento’s
best film in years. A tight style,
masterly sequences continually builds
up suspense. 
THE WEDDING DRESS (IL
VESTITO DA SPOSA)
Thriller
Language: Italian with English subtitles
Director: Fiorella Infascelli
Production Company: Palomar
Endemol
Cast: Maya Sansa (Buongiorno Notte
By Marco Bellocchio), Andrea Di
Stefano (Angela By Roberta Torre)
Piera Degli Esposti
Country of origin: Italy
Joyful, happy moments, brutally
shattered at sunset when a sudden and
disturbing event changes completely
Stella’s life: rape, the painful
transformation of a woman who wants
to live again. anguishing subterranean
suspense.

AMERICAN CINEMA
INTERNATIONAL
American Cinema International, 14242
Ventura Blvd. Suite 202 Sherman Oaks,
CA 91423 USA. Tel: 818.907.8700. Fax:
818.907.8719 
At MIPCOM: George Shamieh (CEO),
Chevonne O’Shaughnessy (President)
Office: Pad 8 Booth Number B-34, Tel:
39.02.4342.3020, Cell: 818.445.3812
MESMERITZ
Action (91 minutes)
Director: Gil Cates Jr. 
Producer: Terry Dougas & Peter Raskin 
Cast: Neil Patrick Harris, Jessica
Capshaw, and Jason Carter
The Spookiest Dark Comedy Ever! From
the producer of “CAPE FEAR” &
“CASINO” and from the world of Edgar
Allan Poe.
BAD GIRLS FROM VALLEY HIGH
Julie Benz - Darla on the WB’s popular
“Angel”, “Taken” for SCI-FI Channel.
Monica Keena - “Freddy VS Jason”,
“Undeclared”, “First Daughter.”
Nicole Bilderback - “Bring it on”,
“Clueless” and “Can’t Hardly Wait”.
Jonathan Brandis - “Seaquest”, “Harts
War”, “Outside Providence”, “Ride with
the Devil.”
And Christopher Lloyd - “The Back to
the Future”,”Taxi”, “The Adams Family”
“Who Framed Roger Rabbit”, “Star Trek
III”, and “One Flew Over the Cuckoo’s
Nest.”
A story of three beautiful teenage girls,
Danielle, Tiffany, and Brook, who do
what it takes to get what they want. 
THE CLOWN
Action 
8-minute promo screening at Cannes
Film Festival
Director: Sebastian Vigg
Producer: Hermann Joha
Cast is: Sven Martinek (Star of “Der
Clown” in the role of Max, 60 episodes,
Eva Habermann - (Lexx the dark Zone),
Xenia Seeberg
Gotz Otto (James Bond Movies)
Huge and incredible action stunts from
the producers of the German TV series
“Der Clown.”

AMERICAN WORLD
PICTURES
American World Pictures, 6355 Topanga
Canyon Boulevard, Suite 428, Woodland
Hills, CA 91367 USA. Tel: 818.715.1480.
Fax: 818.715.1081.
www.americanworldpictures.com
At MIFED: Terese Linden Kohn
(Executive Vice President, Distribution)
Office: D07:  Hall 26/ 2, Tel: Cell:
33.06.20.04.48.61
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THE PICTURE OF DORIAN GRAY
Fantasy/Horror (90 minutes)
Director: Dave Rosenbaum
Producers: Steven Gordon, Methodius
Petrikov, Reyna Rosenshein
Cast: Josh Duhamel 
Delivery Status: Completed.
Year of Production: 2004, Country of
Origin: Bulgaria
Based on Oscar Wilde’s novel,
handsome, young, but morally corrupt
Dorian Gray (Josh  Duhamel) has a
portrait made of himself. 
SHUT UP AND KISS ME
Romantic Comedy (90 minutes)
Director: Gary Brockette
Producer: Suzanne DeLaurentiis
Cast: Brad Row, Krista Allen,
Christopher Barnes, Burt Young
Delivery Status: Completed.
Year of Production: 2004, Country of
Origin: USA
Pete (Brad Rowe) and Ryan (Christopher
Barnes) are 27 year old best friends in
Miami, and each meets the woman of his
dreams on the same day. 
THE CURSE OF EL CHARRO
Horror
Director: Rich Ragsdale
Producers: Ryan Johnson, Kevin
Ragsdale
Cast: Andrew Bryniarsky (Leatherface of
“The Texas Chainsaw Massacre”/New
Line)
Delivery Status: In post production for a
Sept. Delivery
Year of Production: 2004, Country of
Origin: USA
A young woman in college keeps having
vivid, gruesome dreams of death. What
she  doesn’t realize is that she is the
reincarnation of the woman who was
murdered over a hundred years ago. 

ARRI MEDIA
WORLDSALES
Arri Media Worldsales, Türkenstr. 89,
80799 Munich, Germany. Tel:
49.89.3809.1288. Fax: 49.89.3809.1619.
AExacoustos@arri.de
SEdelmann@arri.de, www.arri-
mediaworldsales.de
Company Type: Sales Agent
At MIFED: Antonio Exacoustos (Head of
Worldsales)
Office: C 12, Hall II, Pavilion 10
HEIMAT 3 (NO SCREENING -
ONLY SALES)
6 Episodes, Total running time 680
minutes
Language: German
Director: Edgar Reitz
Producer: Robert Busch
Co-production partners: SWR/Baden
Baden, ARD-Degeto, ARRI Cine
Technik/Munich
Cast: Henry Arnold, Salome Kammer,
Michael Kausch, Matthias Kniesbeck,
Uwe Steimle, Christian Leonhard 
Delivery Status: Completed
Year of Production: 2004, Country of
Origin: Germany
The two film cycles HEIMAT and
HEIMAT 2, are recognized milestones in
the history of television. HEIMAT 3 is
not only the third part of the trilogy, but
also a narrative inventory of the century
in its final decade. 

AURUM
PRODUCCIONES
Aurum Producciones, Avda de Burgos 12,
floor 10, Madrid, 28036. Spain. Tel:
34.91.768.48.00. Fax: 34.91.768.48.33.
www.aurum.es
Company Type: Sales agent, producer &
distributor
At MIFED: Mocha Aguilar (Director of
International sales), Raquel Villa
(International sales department)
Office: Catalan Films
ENTRE VIVIR Y SOÑAR
(SEARCHING FOR LOVE)
Romantic Comedy (110 min.)
Language: Spanish
Director: A. Albacete, D. Menkes
Producer: Joaquin Padró Y Mar
Targarona 
Cast: Carmen Maura, Alex Brendemuhl
Delivery Status: completed 
Year of Production: 2004, Country of
Origin: SPAIN 
How sweet is a kiss and how bitter is a
farewell? For Ana, searching for her first
love is the sweetest thing, even if she has
to give up everything else and flee to
Paris to find it. 
ESCUELA DE SEDUCCIÓN
(SCHOOL OF SEDUCTION)
Romantic Comedy (108 min)
Language: Spanish
Director: Javier Balaguer
Producer: Isidro Fernandez Requena
Cast: Victoria Abril, Xavier Veiga
Delivery Status: completed 
Year of Production: 2004, Country of
Origin: SPAIN
What drives men to what they are? Pigs,
selfish, insolent etc. is it an acquired
behaviour? Is it machismo? Or is it just
an animal instinct?
TORAPIA
Comedy (118 min)
Language: Spanish
Director: Karra Elejalde
Producer: Fernando de Garcillan
Cast: Karra Elejalde, Juan Diego
Delivery Status: completed 
Year of Production: 2004, Country of
Origin: SPAIN
Any sane person trapped between love
and selfishness will go easily crazy. But
Basilio is stuck in a mental institution
around lunatics.

CINE
INTERNATIONAL
Cine International, Leopoldstr. 18,
Munich, Bavaria, 80802, Germany. Tel:
49.89.39.10.25. Fax: 49.89.33.10.89.
email@cine-international.de, www.cine-
international.de
Company Type: distributor
At MIFED: Mrs. Lilli Tyc-Holm
(President), Mrs. Susanne Groh (Head of
Sales and Acquisitions)
Office: B 21, Pavillion 10, Hall 2°, Tel:
39.02.43.42.30.06. Fax: 49.89.33.10.89

KING OF THIEVES
Drama (109 min)
Language: German / Russian
Director: Ivan Fila
Producer: Rudolf Biermann, Helga Bähr,
Ivan Fila
Co-production partners: Ivan Fila
Filmproduction, Mact-Productions
(Antoine
de Clermont-Tonnerre), Wega Film (Veit
Heiduschka), Arte France Cinema, ZDF
Cast: Lazar Ristovski, Jakov (Yasha)
Kultiasov, Katharina Thalbach
Delivery Status: completed
Year of Production: 2004, Country of
Origin: Germany / Czech Republic
Little Barbu´s dream is to become a
circus artist. Taken from Ukraine to
Berlin, he soon discovers that his mentor
is involved in
dark affairs. 
THE CENTER OF THE UNIVERSE
Documentary (54 min)
Language: German, English
Director: Max Reichel
Producer: Max Reichel
Cast: Alexander Huber, Lynn Hill, Jim
Bridwell
Delivery Status: completed
Year of Production: 2004, Country of
Origin: Germany
A documentary about free climbing,
bouldering and slacklining with the
worlds best climbers in the Yosemite
Valley.
TWELVE CHAIRS
Drama (198 min)
Language: Russian, German
Director: Ulrike Ottinger
Producer: Ulrike Ottinger
Cast: Georgi Delijew, Genadi Skarga,
Swetlana Djagiljewa
Delivery Status: completed
Year of Production: 2004, Country of
Origin: Germany
A story about a wild chase of a former
nobleman searching one of twelve chairs
in which a big treasure is hidden.

CINEMAVAULT
Cinemavault Releasing International
Inc., 175 Bloor Street East, South Tower,
Suite 1011, Toronto ON, Canada, M4W
3R8. Tel: 416.363.6060. Fax:
416.363.2305. sales@cinemavault.com,
www.cinemavault.com
Company Type: Sales agent
At MIFED: Nick Stiliadis (CEO), Steve
Arroyave (VP General Manager), Natalie
Kampelmacher (International Sales
Director), Paco Alvarez (V.P.
Distribution)
Office: Pavillion 8, Booth B29
TOM WHITE
Drama
Language: English
Director: Alkinos Tsilimidos
Producer: Daniel Scharf, Alkinos
Tsilimidos
Cast: Colin Friels, Rachael Blake
Delivery Status: Completed
Year of Production: 2004, Country of
Origin: Australia / Italy
Tom disappears from his wife and family
only to re-surface three years later a
different man.

THREE
Thriller
Language: English
Director: Stewart Raffill
Producer: Heinz Thym, Diane Kirman
Cast: Billy Zane, Kelly Brook, Juan
Pablo di Pace
Delivery Status: Completed
Year of Production: 2004, Country of
Origin: UK / Luxembourg
One gorgeous woman and two men are
shipwrecked on a tropical island, only
one will survive.
GRUESOME
Horror
Language: English
Director: Simon Hunter
Producer: Lewis B. Chesler, David M.
Perlmutter
Cast: TBA
Delivery Status: Production
Year of Production: 2004, Country of
Origin: Canada / UK
An ancient wizard must be stopped from
unleashing a horrendous creature to take
over the world. 

CURB
ENTERTAINMENT
INTERNATIONAL
CORP.
Curb Entertainment International Corp.,
3907 West Alameda Ave., Burbank, CA
91505 USA. Tel: 818.843.8580. Fax:
818.566.1719.
info@curbentertainment.com,
www.curbentertainment.com
At MIFED: Carole Curb Nemoy
(President), Ildi Toth Davy (Executive
Director/Head of Sales)
Office: Hall 8/B25
FINDING HOME 
USA-Mystery Drama
Director: Lawrence David Foldes
Producer: Victoria Paige Meyerick
Cast: Genevieve Bujold, Lisa Brenner,
Louise Fletcher, Misha Collins
A young woman, tormented by memories
of her traumatic removal from her
grandmother’s inn, returns to solve the
hidden mystery and her conflicted
feelings about the inn’s young caretaker.
BREAKING DAWN 
USA-Thriller
Director: Mark Edwin Robinson
Producer: Brady Nasfell, David
Robinson
Cast: Kelly Overton, James Haven,
Sarah-Jane Potts, Hank Harris 
A beautiful medical student investigates
the dark secrets of a murderous mental
patient. 
SPIN 
USA-Romantic Adventure
Director: James Redford
Producer: Donald Everett Axinn, Elaine
Rogers
Cast: Stanley Tucci, Dana Delany, Ruben
Blades, Ryan Merriman
A rebellious teen struggles to follow his
father’s last wishes by learning to fly.
Faced with losing his girlfriend to a
family tragedy, he must race high above
the Arizona desert to save her from

certain death.

The unabridged version of this Product Guide is available online at www.thebusinessoffilm.com

C

L.A. Office FAX
(323) 935-8229

MIFED  PRODUCT GUIDE



20 T h e  B u s i n e s s  o f  F i l m M I F E D N O V E M B E R 2 0 0 4

The unabridged version of this Product Guide is available online at www.thebusinessoffilm.com

MIFED  PRODUCT GUIDE

DREAM
ENTERTAINMENT
Dream Entertainment, 8489 W. Third
Street, Suite 1038, Los Angeles, CA
90048 USA. Tel: 323.655.5501. Fax:
323.655.5603.
dream@dreamentertainment.net,
www.dreamentertainment.net
Company Type: Producer, Sales Agent
At MIFED: Ehud Bleiberg (Chairman &
CEO)
Office: I.F.T.A. Stand, Tel:
33(0)492.99.8207
SLEEPOVER NIGHTMARE
Horror
Language: English 
Director: Boon Collins
Producers: Boon Collins, Robin Webb
Principal Cast: Haley Sales, Chad E.
Rook, Kristine Cofsky
Country of Origin: USA
End of summer pool party for college
students goes horribly wrong when a
deranged man starts to massacre them in
unspeakable ways.
DRY CYCLE
Thriller
Language: English 
Director: Isaac H. Eaton
Producers: Ron Wolotzky
Principal Cast: Ione Skye, Sam Ball,
Marisa Coughlan 
Country of Origin: USA
Quirky thriller about a tempestuous
beauty with a baby, who meets a
married man at the laundromat, who
becomes involved in an ever twisting
plot.
MANFAST
Comedy
Language: English 
Director: Tara Judelle 
Producers: Vesco
Principal Cast: Jeremy Sisto, Bruce
Davidson
Country of Origin: USA
Four sexy singles have sworn off men
for 100 days.

ECHO BRIDGE
ENTERTAINMENT
Echo Bridge Entertainment, 75 Second
Avenue, Suite 500, Needham, MA 02494
USA. Tel: 781.444.6767. Fax:
781.444.6472. info@ebellc.com,
www.ebellc.com
At MIFED: Michael Alexander
(Managing Partner), Dan March (Head of
International Sales)
Office: Tel: 33(0)6.76.19.72.50
PREMONITION
Action
Language: English 
Director: Jonas Quastel
Producer: Lisa Hansen; Michael Derbas
Cast: Casper Van Dien, Catherine
Oxenberg
Status: Post-Production
Country of Origin: U.S. 
After a violent car wreck nearly takes his
life, Detective Jack Barnes begins having
inexplicable and terrifying premonitions
of horrible disasters. 
GARGOYLES
Sci-Fi/Action
Director: Jay Andrews
Language: English 
Producer: Ion Ionescu and Michael
Derbas
Cast: Michael Pare
Status: Complete
Country of Origin: U.S. 
Once thought banished forever, ancient
winged creatures are resurrected and
immediately begin wreaking havoc on
Bucharest, Romania.
SNAKEHEAD TERROR
Action
Language: English 
Director: Paul Ziller
Producer: Elizabeth Sanchez, Paul Ziller
Cast: Carol Alt, Bruce Boxleitner
Status: Complete
Country of Origin: U.S. 
Man-eating Snakehead fish, the size of
small sharks, terrorize the waters and
threaten to destroy the entire United
States ecological system.

FILM BRIDGE
INTERNATIONAL
Film Bridge International, 1316 Third
Street Promenade, Suite 105, Santa
Monica, CA 90401 USA. Tel:
310.656.8680. Fax: 310.656.8683.
website: filmbridgeinternational.com,
contact@filmbridgeinternational.com
At MIFED: Ellen Wander - Cell # (310)
526-3456, Lori Mathison 

FILMEXPORT
GROUP SRL
FILMEXPORT GROUP Srl, Via Del
Pianeta Urano, 60 - 00144 Rome, Italy. Tel:
39.06.52207432. Fax: 39.06.52278416.
info@filmexport.com, www.filmexport.com
At MIFED: Roberto Di Girolamo
(President & CEO), Laura Maurano (Sales
Manager)
Office: C 10 /B 19 Hall 10 / 2, Mobile:
39.335.7025.654
PEPERONI FRITTI E PESCI IN
FACCIA
Romance
Language: English
Director: Lina Wertmuller
Producer: Adriano and Guglielmo Arié for
SOLARIS INTERNATIONAL Srl
Cast: Sofia Loren, Murray Abraham
Production Status: Completed
Country Of Origin: Italy
The story tells about a beautiful Neapolitan
woman, daughter of a fisherman, who
makes an American reporter fall in love.
Then he decides to change work and to live
with his woman.
THE TOMB
Horror
Language: English
Director: David Hunt
Producer: La Perla Nera S.R.L.
Cast: Robert Madison, Kasya Zurakowska,
Gyorgy Szabados, Ann Maxwell, Mark
Rambert, Faith Lowe, Frank Barker, Juliette
Junot
Production Status: Completed
Country Of Origin: Italy
A team of young university researchers,
goes to San Isidro to study the ancient
Mayas but they will get involved in tragic
events and mysterious deaths, as the Mayan
priest Tatamackli comes back to life.

POST COITUM
Black Tragicomedy 
Language: Czech - English
Director: Juraj Jakubisko
Production: Jakubisko Film S.R.O 
Producer: Deana Jakubiskova 
Cast: Franco Nero, Eva Elsnerova,
Richard Krajco, Lucie Vondrackova,
Mahulena Bocanova, Mira Nosek, Beata
Greneche, Jirí Langmajer, Sandra
Pogodová
Production Status: Completed
Country Of Origin: Czech And Slovac
Republic 
Four men and five women, nine different
characters with their own needs and
desires unfold a game of love, betrayal
and hate on the big screen that will send
shivers down your spine. 

FREE SPIRITS FILM
PRODUCTIONS
Free Spirits Film Productions,
Mesdaglaan 1 3941 CJ Doorn, The
Netherlands. Tel/fax: 0031343417070.
jaap@free-spirits-co-uk, www.free-
spirits-film.co.uk 
Company Type: production
At MIFED: Jaap Mees
INSIDE THE CIRCLE
Documentary (53”)
Language: English
Director: Jaap Mees
Producer: same
Delivery status: completed
Year of production: 2003, Country of
Origin: UK
On leading Willy Clancy Summer School
in Ireland. With internationally acclaimed
traditional musicians like great fiddler
Martin Hayes, concertina giant Noel Hill,
Uilleann pipes legend Paddy Keenan and
great fiddle talent Zoe Conway.

GREG S. BERNSTEIN
Greg S. Bernstein, a professional
corporation, 9601 Wilshire Blvd, Suite
240, Beverly Hills, CA 90210 USA.
www.thefilmlaw.com. Tel: 310.247.2799.
Fax: 310.247.2798.
greg@thefilmlaw.com
At MIFED: Greg S. Bernstein
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GOLDEN NETWORK
ASIA LIMITED
Golden Network Asia Limited, Unit 2205,
Futura Plaza, 111-113 How Ming Street,
Kwun Tong, Hong Kong. Tel:
52.2751.1886. Fax: 852.2750.4862.
info@goldnetasia.com
Company Tape: Sales Agent
At MIFED: Ms. Carrie WONG
(Managing Director), Ms. Lammy LI
(Assistant Distribution & Marketing
Manager), Mr. Tony CHAN (Assistant
Distribution & Marketing Manager);
Acquisition Executive: Mr. Clarence
TANG 
Office: TBC
BORN TO FIGHT
Action
Language: Thai
Director: Panna Ritthikrai “Martial Art
Choreographer of Ong Bak - Muay Thai
Warrior”
Producer: Prachya Pinkaew “Director of
Ong Bak - Muay Thai Warrior”, Sukanya
Wongsatapat 
Co-production partners:
Sahamongkolfilm International Co, Ltd
Cast: Dan Chupong, Noppol
Komarachun, Santisuk Promsiri
Delivery Status: Completed
Year of Production: 2004, Country of
Original: Thailand
Budget: US $3 million
The film features the most dangerous
stunt ever seen on screen. 
TOM YAM GOONG
Action
Language: Thai
Director: Prachya Pinkaew “Ong Bak -
Muay Thai Warrior”
Producer: Somsak Techaratanaprasert
Co-production partners:
Sahamongkolfilm International Co., Ltd
Cast: Tony Jaa “Ong Bak”, Mum Jokmok
“Ong Bak”, Bongkote Kongmalai “Bang
Rajan”
Delivery Status: In Production
Year of Production: 2005, Country of
Original: Thailand
Budget: US $5 million
The story begins when the two beloved
elephants of Kham (Tony Jaa) are stolen.
He learns that the animals have been
taken to Australia, so he decides to
embark on a journey of adventure from
his homeland to this distant destination. 
LIZARD WOMAN
Horror
Language: Thai
Director: Manop Udomej “Macabre Case
of Prom-Pi-Ram”
Producer: Somsak Techaratanaprasert
Co-production partners:
Sahamongkolfilm International Co., Ltd.
Cast: Pete Tonchue
Delivery Status: Post Production
Year of Production: 2004, Country of
Original: Thailand
A new form of horror crawls the night in
this tale of terror. Famed Thai novelist
Kwanpailin discovers to her cost that
truth is stranger than fiction.

GOLDEN SUN FILM
CO., LTD.
Golden Sun Film Co., Ltd., 4/F, 7B
Dragon House, 7-7B Cameron Road,
Tsim Sha Tsui, Kowloon, Hong Kong.Tel:
852.2385.5939. Fax: 852.2368.3873
At MIFED:
Office:
SNAKE CURSE
SHAOLIN FAMILY SOCCER
DRUNKEN MASTER III
HIGH VOLTAGE
THE HOLY VIRGIN VS THE EVIL
DEAD
SLEAZY DIZZY
ISLAND OF FIRE
HERO AMONG HEROES

HANNIBAL
PICTURES
Hannibal Pictures, 8265 Sunset
Boulevard, Suite 107, West Hollywood,
CA 90046 USA. Tel: 323.848.2945. Fax:
323.848.2946.
contactus@hannibalpictures.com,
www.hannibalpictures.com
Company Type: Producer, Distributor
and Sales agent
At MIFED: Richard Rionda Del Castro
(Chairman & CEO), Patricia Rionda Del
Castro (President), Mathilde Aupetit
(Director of Intl’ Sales & Marketing)
Office: n/a
KUMITE
Action 
Language: English
Director: Jean-Claude Van Damme
Producer: Tracey Boyd, Rainer Bienger
and Richard Rionda Del Castro
Co-production partners: Blair Reekie,
Michael Mc Donald
Cast: Jean-Claude Van Damme, Jerome
Lebanner, Musashi Musashi, Michael
McDonald, Gary Goodridge
Delivery Status: In Production
Budget: $16 million
Year of Production: 2004, Country of
Origin: Canada/Germany
“KUMITE” is an action-packed story of
courage, friendship, and redemption, set
against the backdrop of the most brutal
and elite underground fighting
tournament in the world, The Kumite. 
FAST FLASH TO BANG TIME
Action/Thriller 
Language: English
Director: Peter Iliff
Producer: Richard Rionda Del Castro
Co-production partners: Rustam
Branaman
Delivery Status: Pre-Production
Budget: $14 million
Year of Production: 2005, Country of
Origin: USA
A gritty detective thriller set in Las
Vegas about two cops in the throes of
addiction who team-up to solve a
kidnapping.

OCEAN RAIDER
Action
Language: English
Producer: Richard Rionda Del Castro
Delivery Status: Pre-Production
Budget: $15 million
Year of Production: 2005, Country of
Origin: Puerto Rico
A young pilot finds his life in jeopardy
after his father is murdered while trying
to uncover a corrupt judge and to expose
a sex scandal involving the President of
the United States.

HORIZON
ENTERTAINMENT
Horizon Entertainment, 1040 Hamilton
St. Suite 207, Vancouver BC V6B 2R9,
Canada. Tel: 604.632.1707. Fax:
604.632.1711. rhs@filmhorizon.com,
www.filmhorizon.com 
At MIFED: Rob Straight (President),
Michael Taverna (Sales and Acquisitions
Executive, Head of Production)
Company Description: Horizon
Entertainment is an independent film
entertainment company engaged in
producing, financing and licensing
feature films worldwide.
Office: B31, Hall 8
ETERNAL
Thriller (107 minutes)
Director: Wilhelm Liebenberg and
Federico Sanchez
Producer: Wilhelm Liebenberg and
Federico Sanchez
Cast: Conrad Pla, Caroline Neron,
Victoria Sanchez
Status: Completed
Country: Canada
Inspired by true historical events. A
female serial killer with a thirst for blood
is pursued by a detective in search of his
missing wife.
MAIL
Horror Suspense (110 minutes)
Director: Iwao Takahashi
Producer: Hisayoshi Okajima and
Manabu Harada
Cast: Takamasa Suga, Chiaki Kuriyama,
Leo Morimoto
Status: Completed / Premiere Screening
Country: Japan
Based on the comic book series from
Kadokawa, Psychic Detective Akiba and
his enigmatic 19-year-old female
assistant, Mikoto, root out and release the
restless spirits that terrorize this world. 
MPD PSYCHO
Horror suspense (6 x 56 minutes) 
Director: Takashi Miike
Producer: Yoshihisa Nakagawa, Toshihiro
Sato, Naoki Abe
Cast: Naoki Hosaka, Tomoko Nakajima,
Rieko Miura, Nae Yuki
Status: Completed / Premiere Screening
Country: Japanese
A retired detective with multiple-
personality disorder uses this trait to his
advantage when he is hired back by the
local police to investigate a serial killer
who is targeting high school girls. 

IFM WORLD
RELEASING INC.
IFM World Releasing Inc., 1328 East
Palmer Avenue, Glendale, California
91205, USA. Tel: 818.243.4976. Fax:
818.550.9728. contact@ifmfilm.com,
www.ifmfilm.com
At MIFED: Antony I. Ginnane
(President), Ann Lyons (Executive VP),
Anthony J. Lyons (VP International),
David Makhlout (Director International
Sales)
Office: Hall 8 Booth A 12, Fax:
818.550.9728
RAPID FEAR
Action / Thriller (90 minutes)
Language:  English
Director: Geoff Cox
Producer: Geoff Cox
Cast: Steven Grives, Peter Kent, Guy
Edmonds, Remi Broadway
Delivery Status:  Completed 
Year of Production:  2004 (Market
Debut), Country of Origin:  Australia
After ten years in jail for armed robbery,
James has been ordered to spend a
weekend in the forest with 6 street kids
who are one step away from prison. 
RAZORBACK
Horror / Thriller (90 minutes)
Language:  English
Director: Russell Mulcahy
Producer: Hal McElroy
Cast: Gregory Harrison, Bill Kerr, Chris
Haywood
Delivery Status:  Completed 
Year of Production:  1984 Re-Mastered
(Market Debut), Country of Origin:
Australia
A wild, vicious pig terrorizes the
Australian outback. The first victim is a
small child who is killed. The child’s
granddad is brought to trial for killing the
child but acquitted. 
THE GHOULS
Horror / Thriller (81 minutes)
Language:  English
Director: Chad Ferrin
Producer: John Santos, Nicholas
Lozidies, Chad Ferrin
Cast: Timothy Muskatell, Trent Haaga,
Stephen Blakehart, Tiffany Shepis
Delivery Status:  Completed 
Country of Origin:  USA
Eric is a down on his luck video
photographer – a journalist who gets
stories while roaming the streets with his
camera waiting to capture the latest
misery and sell it to the highest bidder. 
BLOOD REAPER
Thriller (90 minutes)
Language:  English
Director: Lory-Michael Ringvette
Producer: Michael J. Stewart
Cast: Brinkie Stevens, Bobby Mackey
Delivery Status:  Completed 
Country of Origin:  USA
A weekend getaway to the mountains for
a group of friends turns deadly as the
legend of a mysterious killer proves all
too real.

H

I

L.A. Office Phone
(323) 935-8228

L.A. Office FAX
(323) 935-8229



22 T h e  B u s i n e s s  o f  F i l m M I F E D N O V E M B E R 2 0 0 4

The unabridged version of this Product Guide is available online at www.thebusinessoffilm.com

MIFED  PRODUCT GUIDE

KWA
KWA, Galeón 32, Bajo A, Madrid, M
28042 Spain. Tel: 34.91.747.3100. Fax:
34.91.747.7000 & 34.91.747.7000.
www.kevinwa.com, kwa@kevinwa.com
At MIFED: Kevin Williams (President)
Office: EFEA Stand - hall 10/2 office
C01, Tel: 34.667.540.547
ASTRONAUTS
www.astronautas.net
Drama (86 min)
Language: Spanish with English S/T
Director: Santi Amodeo
Co-Production Partners: TESELA
Producer: José Antonio Félez
Key Cast: Nancho Novo, Teresa
Hurtado, Alex O’Doherty
Delivery Status: Completed
Year of Production: 2003, Country of
Origin: Spain
Bitter sweet comedy of Reformed
Alcoholic trying to find his way back
into the real world with the help of a
young woman and his dog!
COMANDANTE
www.comandante.net
Documentary Feature Special (90 min)
Language: Spanish-English with
English S/T
Director: Oliver Stone
Co-Production Partners: MEDIAPRO
Producer: Oliver Stone
Key Cast: Fidel Castro, Oliver Stone
Delivery Status: Completed
Year of Production: 2003, Country of
Origin: Spain
The First Major Insight into the
Musings, Motivations and Machinations
of the Mythical Cuban leader! The
result of 10 days of interviews and
hundreds of hours of recordings. 
CARMEN
www.terra.es/cine/carmen/
Period drama (120 min)
Director: Spanish with English S/T
Language: Vicente Aranda
Co-Production Partners: STARLINE
Producer: Juan Alexander
Key Cast: Paz Vega, Leonardo
Sbaraglia
Delivery Status: Completed
Year of Production: 2003, Country of
Origin: Spain, UK, Italy
New sexy, edgy twist on the evergreen
tale! Here a young and beautiful
Carmen living life to the limit. Lusty,
lascivious, epic erotic period production
on the grand scale.

LIGHTNING
ENTERTAINMENT
Lightning Entertainment, 301 Arizona
Ave, Suite 400, Santa Monica, CA 90401,
USA. Tel: 310 255 7999. Fax: 310 255
7998. www.lightning-ent.com
Company Type: Sales Agent
At MIFED: Richard S. Guardian, Tannaz
Anisi, Marc Greenberg
Office: Hall 8, B23

AMERICAN CRIME
Drama/Thriller
Language: English
Director: Dan Mintz
Producer: Jeff Ritchie, Wu Bing 
Cast: Rachael Leigh-Cook, Cary Elwes,
Kip Pardue, Anabella Sciorra Delivery
Status: Completed
Year of Production: 2003, Country of
Origin: US
When Jesse is assigned to cover the story
of a local drowning, she discovers a
video of the drowned woman. 
THE DUST FACTORY
Drama  (102 min)
Language: English
Director: Eric Small
Producer: Tani Cohen, Eric Small, Erika
Lockridge 
Cast: Armin Mueller-Stahl, Hayden
Panettiere, Ryan Kelley, Kim Myers,
Michael Angarano, Peter Horton
Delivery Status: Completed
Year of Production: 2003, Country of
Origin: US
THE DUST FACTORY is a life
affirming and human story that captures
the fading art of the young being
nourished by the old. 
THE EVENT
Drama  (112 min)
Language: English
Director: Thom Fitzgerald
Producer: Thom Fitzgerald, Bryan
Hofbauer 
Cast: Parker Posey, Olympia Dukakis,
Sarah Polley, Don McKellar, Jane Leeves
and Brent Carver
Delivery Status: Completed
Year of Production: 2003, Country of
Origin: Canada / US
THE EVENT is a bittersweet drama of
love, loss, and the amazing capacity we
have to prevail in the face of tragedy. 
THE HOLLOW
Horror 
Director: Kyle Newman 
Cast: Kaley Cuoco, Nick Carter, Kevin
Zegers, Nick Turturro, Joseph Mazzello,
Judge Reinhold and Stacy Keach 
Delivery Status: Post Production
The story takes place in a small New
England town, as the approach of
Halloween awakens a horror that has
been long asleep. 

M6 - DROITS
AUDIOVISUELS
M6 - Droits Audiovisuels, 89 avenue
Charles-de-Gaulle, 92575 Neuilly-sur-
Seine Cedex, France. Tel:
33.1.41.92.68.66. Fax: 33.1.41.92.68.69.
infom6da@m6.fr, www.m6da.com
Company Type: Distributor
TELL ME I’M PRETTY (J’ME SENS
PAS BELLE)
Comedy (85 min)
Language: French - English Titles
Available
Director: Bernard Jeanjean
Producer: Delante Films - Kare
Productions 
Cast: Marina Foïs, Julien Boisselier
Delivery Status: Completed
Year Of Production: 2004, Country Of
Origin: France
Fanny, a 30-year-old single woman, has
invited a colleague for dinner. She just
wants a one night stand but when Paul
shows up, nothing happens according to
plan. 

THE AMERICAN (L’AMERICAIN)
Comedy (94 min)
Language: French - English Titles
Available
Director: Patrick Timsit
Producer: Cipango Films 
Cast: Thierry Lhermite, Lorant Deutsch,
Emilie Dequenne, Patrick Paroux
Delivery Status: Completed
Year Of Production: 2004, Country Of
Origin: France, Belgique
Francis Farge was not born in the right
place. He is French but all he wants is to
become an American citizen. He will do
anything to make his dream come true.
ASTERIX AND THE VIKINGS
(ASTERIX ET LES VIKINS)
Animated feature film (about 75 min)
Language: English & French
Director: Stefan Fjeldmark
Producer: M6 Studio & A-Film Denmark 
Delivery Status: In Production
Year Of Production: 2006, Country Of
Origin: France
The Vikings kidnap Goudurix, the Gauls
chief ‘s nephew. Asterix and Obelix ‘s
mission will be to bring back Goudurix
safe and sound to the village.

MAINLINE
RELEASING
Mainline Releasing, 301 Arizona Avenue,
Suite 400, Santa Monica, CA 90401,
USA. Tel: 310.255.1200. Fax:
310.255.1201.
info@mainlinereleasing.com,
www.mainlinereleasing.com
At MIFED: Tannaz Anisi (VP of
International Sales)
Office: Hall 8, A35
NOISE
www.noise-film.com 
Thriller
Language: English
Director: Tony Spiridakis
Producer: Tony Spiridakis, Shannon
Goldman, Lance Doty
Cast: Ally Sheedy, Trish Goff, Michael
E. Knight, David Thornton, Giancarlo
Esposito
Delivery Status: Completed
Year of Production: 2003, Country of
Origin: USA
SISTAS’ BEAUTY SALON
Urban Comedy
Language: English
Director: Leslie Small
Producers: Jeff Clanagan, Nikkole
Denson, Leslie Small
Executive Producer: Magic Johnson
Cast: Mo’Nique, Kellitta Smith, Gina
Torres, and special appearances by
Serena Williams, Vivica A. Fox
Delivery Status: Completed
Year of Production: 2004, Country of
Origin: USA
Peaches, a hair stylist from Baltimore,
and her estranged sister, Angela, the
owner of an upscale salon in Beverly
Hills, get reacquainted when Peaches
decides to attend a celebration for Angela
in L.A. 

THE FREEDIVER
Action / Adventure
Language: English
Director: Alki David
Producer: Alki David, Jan H. Vocke
Cast: Adam Baldwin, Dominique Swain,
Judd Nelson, James Fox, Alki David
Delivery Status: Completed
Year of Production: 2004, Country of
Origin: UK
A talented young woman is plucked from
obscurity and brought to an idyllic island
where she is trained by a scientist to
become the undisputed Freediving
champion of the world. 

MEDIA LUNA
ENTERTAINMENT
GMBH & CO KG
Media Luna Entertainment GmbH & Co
KG, Hochstadenstrasse 1-3, Cologne,
50674 Germany. Tel: 221.1392222. Fax
49.221.139.2224. info@medialuna-
entertainment.de. www.medialuna-
entertainment.de
At MIFED: Ida Martins (Managing
director), Francesca Breccia (Festival &
Sales); Acquisition executive: Ida
Martins
Office: Pavillion 10 , level 2, Booth B18
BEAR CUB
Drama (89 min)
Language: Spanish, Subtitles English
Director Miguel Albaladejo
Production company (companies) Star
Film
Producer Juan Alexander
Cast: Jose Luis Garcia-Perez; Diana
Cerezo; David Castillo
Status: Completed 
Year: 2004, Country of origin: Spain
Pedro is an attractive, homosexual
dentist, completely uninhibited in his
relationships and with no feeling of
responsibility to anyone but himself. He
offers to take care of his 11 year-old
nephew, Bernardo.
COLD LIGHT
Drama (93 min)
Language: Icelandic/English, Subtitles
English
Director Hilmar Oddsson
Production company (companies)
Icelandic Film corporation 
Producer Fridrik Thor Fridriksson-Anna
Maria Karlsdottir
Cast: Ingvar E. Sigurdsson, Aslakur
Ingvarsson, Ruth Olafsdottir
Status: Completed 
Year: 2004, Country of origin: Iceland
A 40-year-old is hiding in a self-made
prison of mundane life. The film opens
as he finally becomes resolved to dare
gaze at and come to terms with
someone’s totally different life. His
unthinkable past.
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FIRST KISS
Drama (94 min)
Language: German Subtitles English
Director Kai Wessel
Production company (companies) D&D ;
Buena Vista International
Producer Roland Willaert, Markus
Gruber, Maike Haas
Cast: Olivier Korittke, Max Mauff, Diane
Siemons.Willems
Status: Completed 
Year: New director`s cut 2004, Country
of origin: Germany
A tragic traffic accident - a woman is
killed. Tristan’s wife. They have been
married for sixteen years. She was his
first love. And Tristan goes back in time,
remembering how everything began.

MOONSTONE
ENTERTAINMENT
Moonstone Entertainment, P.O. Box
7400, Studio City, CA 91614 USA. Tel:
818.985.3003. Fax: 818.985.3009
At MIFED: Mr. Ernst “Etchie” Stroh
(CEO), Ms. Yael Stroh (President)
Office: N/A, Tel: 818.968.7103
THE PROMISE
Director: Chen Kaige
Producers: Chen Hong, Chen Kaige, Han
San Ping, Etchie Stroh
Principal Cast: Hiroyuki Sanada, Jang
Dong-Gun, Cecilia Cheung, Nicholas Tse
Status: post production
Cntry of Origin: China
What is Destiny? Is it war, love or a
dream? A General, a Princess and a slave
entangled in a story about War, Love, and
Dream. 
TOGETHER
Drama
Director: Chen Kaige
Producers: Ton Gang, Chen Hong
Principal Cast: Tang Yun, Liu Peiqi,
Chen Hong, Wang Zhiwen, Chen Kaige,
Cheng Qian, Zhang Qing, Kim Hairi, Liu
Bing 
Status: completed
Cntry of Origin: China
Thirteen-year-old Xiaochun goes with his
father to Beijing to study the violin.
There he meets Lili his first love, first
source of heartbreak and first true friend.
TOOL BOX MURDERS
Thriller
Director: Tobe Hooper
Producers: Tony DiDio
Status: completed
Cntry of Origin: U.S.
Principal Cast: Angela Bettis, Juliet
Landau, Rance Howard, Brent Roam,
Lucky McKee
Evil lurks inside the Lusman Building: a
ruthless madman who uses drills, saws
and claw hammers to murder his victims.

MULTIMEDIA
CORPORATION
INTERNATIONAL,
INC
Multimedia Corporation International,
Inc, 19360 Rinaldi St., #342, Porter
Ranch CA 91326 USA Tel: 818.368.0817.
Fax: 818.368.1817.
multimedia@socal.rr.com,
mcmultimedia.de
At MIFED: Karin Thome (Executive
Title: President), Joseph G. Geissler
(Director), Ricardo Gaona (Vice
President Acquisitions)
Office: 
GENGHIS KHAN
Action/Adventure
Language: English
Producer: Karin Thome, MMC Inc.,
USA, Joseph Geissler, MCM Germany
Production Status: Preproduction
Year of Production: 2004, Country of
Origin: U.S.A.
The epic adventure of the rise and fall of
Genghis Khan.
EMPIRE OF ASHES
Drama
Language: English
Director: Ricky Gaona
Producer: Karin Thome, MMC Inc.,
USA, Joseph Geissler, MCM Germany
Production Status: Preproduction
Year of Production: 2004
Country of Origin: U.S.A.
A Punk Rock love story for those
burning inside the margins.

NONSTOP SALES AB
NonStop Sales AB, Döbelnsgatan 24,
SE-113 52 Stockholm, Sweden. Tel:
46(0)8.673.99.80. Fax:
46(0)8.673.99.88.
info@nonstopsales.net,
www.nonstopsales.net
Company Type: International Sales
Agent
At MIFED: MICHAEL WERNER (Sales
Director, Mobile 46.70.733.28.55), Karin
Thun (Sales Executive, Mobile
46.704.16.99.89)
Office: (Hotel) Residence Maeva, The
Marketplace/MEDIA Umbrella, Stand
number H4.35, Floor 4
UNO (UNO) 
Market Premiere!
Drama (103 Min)
Language: Norweigan, English subtitles
Director: Aksel Hennie, co-director Jon
Andreas Andersen
Producer: Jørgen Storm Rosenberg
Prod. Comp: Tordenfilm AS
Cast: Aksel Hennie, Nicolai Cleve
Broch, Bjørn Floberg,
Status: Completed (Premiered in
Norway, August, 2004)
Country: Norway, Year: 2004
A story about a 25-year-old man with
few prospects for the future, while - his
father dead, his mother is grief-stricken -
he fights off his former underworld
friends whom he has betrayed. 

FALLING BEAUTY (FALLA
VACKERT) 
Market Premiere!
Drama (95 min)
Language: Swedish, English subtitles
Director: Lena Hanno Clyne
Producer: Peter Holthausen, Anne-Marie
Söhrman-Fermelin
Prod. Comp: Gilda Film AB, FilmHaus
Lagnö,
Cast: Leyla Belle Drake, Malena
Engström, Jacob Nordenson
Status: Completed
Country: Sweden, Year: 2004
Ninni just wants everything to go back to
normal. Why are her parents planning to
rob a bank, why doesn’t her father listing
to her and why is her mother flirting with
Ninni’s boyfriend? 
MISS SWEDEN (FRÖKEN
SVERIGE) 
Market Premiere!
Drama (90 min)
Language: Swedish, English subtitles
Director: Tova Magnusson-Norling
Producer: Lena Rehnberg
Prod. Comp: Sandrew Metronome and
Film i Väst AB
Cast: Alexandra Dahlström, Sebastian
Ylvénius, Leo Hallerstam
Status: Completed (Premiere in
September in Sweden, 2004)
Country: Sweden, Year: 2004
As 19-year-old Moa realises that her
friends have little respect of her, in spite
of her efforts to do the right thing, she
decides to start changing her life.

OASIS
INTERNATIONAL
Oasis International, 6 Pardee Ave, Suite
103, Toronto, Canada M6K 3H5. Tel:
416.588.6821. Fax: 416.588.7276.
info@oasisinternational.com,
www.oasisinternational.com
Company Type: Distribution 
At MIFED: Peter Emerson (President),
Valerie Cabrera (Executive VP), Steve
Murphy (VP, Sales and Acquisitions),
Prentiss Holman (Sales Executive)
MAN IN THE MIRROR: THE
MICHAEL JACKSON STORY
MOW (90 min)
Language: English
Producer: Blueprint Entertainment
Director: Allan Moyle (Pump up the
Volume; New Waterford Girl)
Delivery Status: Completed
Love him or hate him; ‘Michael Jackson’
will always get a passionate reaction.
Now, available for the first time ever, the
story the entire world is talking about in
a 90 minute unauthorized MOW! 
CHASING FREEDOM
Feature (90 min)
Language: English
Producer: Blueprint Entertainment
Cast: Juliette Lewis (Starsky & Hutch,
Natural Born Killers) 
Delivery Status: Completed
After escaping from the Taliban regime a
young Afghan woman seeks refuge in the
United States only to confront the
greatest struggle of her life. 

BRILLIANT
Thriller (90 minute)
Language: English
Producer: Warehouse Productions
Cast: Erika Eleniak (Baywatch, Under
Seige) and Bruce Boxleitner (Babylon 5,
They are among us)
Delivery Status: Completed
Waking up with no memory of her recent
past, genetic scientist Elizabeth Braden is
forced to piece together clues leading her
into a web of deceit in the medical
community. 

ONOMA
Onoma, 4 Rue De Miromesnil 75008
Paris, France. Tel: 33.1.58.18.34.90.
Fax: 33.1.45.25.99.70.
onoma@onomainternational.com 
Company Type: Sales agent
At MIFED: Pascal DIOT (President)
Office: Unifrance
CHOK DEE
Drama-Action (105 min)
Language: French/Thaï subtitled in
English
Director: Xavier Durringer
Producer: Véra Belmont
Co-production partners: Stephan Films,
France 2 Cinema, Canal +, Télégraphe
Cast: DIDA, Bernard GIRAUDEAU,
Vanessa VANIDA FAIVRE 
Delivery Status: (pre, post, in production
or completed) Completed and screening
at the MIFED
Budget: 5 000 000 $
Year of Production: 2004, Country of
Origin: France
The true story of a French Thai boxer
whose future could never have been
guessed from his birth and education.
LE PLUS BEAU JOUR DE MA VIE
Comedy (95 min)
Language: French subtitled in English
Director: Julie Lipinski
Producer: Manuel Munz
Co-production partners: Les Films
Manuel Munz, Entre Chien et Loup
Cast: Hélène de Fougerolles, Jonathan
Zaccaï, François Berléand.
Delivery Status: Completed and
screening at the MIFED
Budget: 5 000 000$
Year of Production: 2004, Country of
Origin: France, Belgium
Arthur and Lola’s life changes when a
couple of friends announce they are
getting married.
RIRI YEYE
Drama (100 min)
Language: Mandarin subtitled in English
Director: Wang Chao
Producer: Li Fang and Sylvain Bursztejn
Co-production partners: LAUREL
FILMS and ROSEM FILMS
Cast: Liu LEI, Wang LAN, Xiao MING
Delivery Status: Completed
Budget: 2 700 000$
Year of Production: 2004, Country of
Origin: China and France
The new opus by the acclaimed director
of “The orphan of Anyang.”

N
O

THE BUSINESS OF FILM

Los Angeles Office

5150 Wilshire Blvd.

Los Angeles

California 90036

Product Listings Only —

betsy@thebusinessoffilm.com



24 T h e  B u s i n e s s  o f  F i l m M I F E D N O V E M B E R 2 0 0 4

available online at www.thebusinessoffilm.com

MIFED  PRODUCT GUIDE

PATHÉ
DISTRIBUTION
Pathé Distribution, 10 rue Lincoln, 75
008 Paris, France. Tel: 33.1.40.76.91.69.
Fax: 33.1.40.76.91.94.
sales@patheinternational.com,
www.patheinternational.com
Company Type: Sales agent and
Distributor
At MIFED: Olivier Granier (Managing
Director), Christine Hayet (Deputy
Managing Director International and
Catalogue), Antoine Cochet (Sales Executive
International and Catalogue), Mayalen De
Croiseuil (Sales Executive International and
Catalogue), Vivien Aslanian (Deputy
Managing Director - Video)
SHE HATE ME
Comedy
Director: Spike Lee
Starring: Monica Bellucci, Kerry
Washington, John Turturro, Jamel
Debbouze
The ever stunning and creative Spike Lee
is back! Fired from his job for exposing
corrupt business practices, a former
biotech executive turns to impregnating
wealthy lesbians for profit.
ILS SE MARIÈRENT ET EURENT
BEAUCOUP D’ENFANTS.
Romantic Drama (100 min)
Director: Yvan Attal
Starring: Charlotte Gainsbourg, Yvan
Attal, Emmanuelle Seigner, Alain Chabat
Following his successful directorial
debut (My Wife is an Actress), Yvan
Attal returns with a bittersweet comedy
about the worries and doubts of three
friends in their early forties.
SAN ANTONIO 
Action Comedy (95 min)
Director: Frédéric Auburtin
Starring: Gérard Depardieu, Gérard
Lanvin, Barbara Schulz
Based on the famous books by San
Antonio, this is the long-awaited movie of
the adventures of the eponymous detective. 

RAI TRADE 
Rai Trade (Sales), Via Umberto Novaro
18, 00195 Rome, Italy. Tel:
39.06.374.981 Fax 39.06. 370 1343.
email: info@raitrade.it, www.raitrade.it.
At MIFED: Sesto Cifola (Head of
Cinema and Fiction International Sales),
Catia Rossi (Cinema and Fiction
International Sales Executive)
Office: Hall 8- stand A13/B14
OVUNQUE SEI (ANOTHER LIFE) 
Drama (87’)
Language:  Italian version with English
subtitles 
Director: Michele Placido
Producer:  A Rai Cinema, and Cattleya
Production
Cast: Stefano Accorsi, Barbora
Bobulova, Violante Placido, Stefano
Dionisi
Delivery Status:   ready
Matteo loves his wife Emma, but he feels
that their love and his life is slipping
away. He is attracted to a young student
Emma but is this true love, or something
which is only a reminder of his early
passion for his wife? 

LA SPETTATRICE (THE
SPECTATOR)
Drama (98’)
Language:  Italian version with English
subtitles 
Director: Paolo Franchi
An Emme Produzioni and Ubu
Production - with the support of the
Ministero dei Beni e delle Attività
Culturali 
Cast: Barbora Bobulova, Andrea Renzi
and Brigitte Catillon
Delivery Status:   ready
Valeria is twenty-six years old, a
beautiful but isolated girl without any
sentimental relations. Then she allows
herself one almost ritualistic attachment:
that of observing Massimo, a man who
lives in the apartment just in front of her. 
DO YOU LIKE HITCHCOCK?
Thriller (1 x 100’, First of seven Tv
Movies made for both DVD and TV
markets)
Language:  English
Director: Dario Argento
Production: Genesis, Rai Trade, ICC
Delivery Status:  In production 
Following in the tradition of the great
thrillers created by Alfred Hitchcock,
these are TV movies with tense
atmospheres, unexpected twists and turns
and surprise endings, all leading to
terrifying suspense and gripping
entertainment.

SCREEN MEDIA
VENTURES, LLC
Screen Media Ventures, 757 Third
Avenue, New York, NY 10017 USA. Tel:
212.308.1790. Fax: 212.308.1791.
www.screenmedia.net
At MIFED: Joseph  Kovacs (President),
Steve Nurkin (Executive VP), Almira
Malyshev (VP, International Sales),
Michael Dwyer (Director of
International Sales), Robert Baruc
(President - Screen Media Films),
Suzanne Blech (VP Sales & Marketing -
Screen Media Films)
Office: Pavilion 8, Stand A20, Tel:
39.02.4342.3029
AUSTIN POWERS:
INTERNATIONAL MAN OF
MYSTERY
Comedy (90 min)
Directed by Jay Roach
Year of Production:  1997/
Starring:  Mike Myers, Elizabeth Hurley
Austin Powers is a hip, secret agent who
is revived from a cryogenic deep freeze
to oppose his archenemy Dr. Evil.  
THINGS BEHIND THE SUN
(117 min)
Directed by Allison Anders
Year of Production:  2001
Starring:  Rosanna Arquette, Don
Cheadle, Kim Dickens, Patsy Kensit,
Gabriel Mann, Elizabeth Pena, and Eric
Stoltz
Sherry McGrale (Dickens) is an up-and-
coming singer-songwriter in the tough
and tender female rocker tradition.  

PETER FLOWER &
THE TEAM @FAIRSET 

WISH ALL THEIR 
INTERNATIONAL CLIENTS 

A SUCCESSFUL 
MIPCOM/MIFED MARKET 2004

Contact
PETER FLOWER 

FOR 
CANNES FILM FESTIVAL

MAY 11 - 22, 2005:
FOR

ADVERTISING PANEL & SITES 
OFFICE, FURNITURE & OFFICE 

EQUIPMENT RENTALS
FOR YOUR COMPANY

e-mail peter.flower@fairset.com

Head Office:
FSO ZI de L’Argile Lot No. 23

460 ave de la Quiera
06370 Mouans Sartoux

FRANCE Email: info@fairset.com
Tel: (33) 4 92 92 39 39
Fax: (33) 4 92 92 39 30

P

R

S

ESTABLISHED IN 1988,
FAIR SET ORGANISATION OFFERS:
• THE DESIGN & PROBLEM-FREE

SETTING-UP OF STANDS
• ADVERTISING BILLBOARDS, 

AT ALL MAJOR EUROPEAN
FILM & TV MARKETS.

FAIR SET ORGANISATION IS PROUD
TO BE OF SERVICE ANNUALLY TO

OVER 185 WORLDWIDE
COMPANIES.
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MIFED  PRODUCT GUIDE
THE REAL MCCOY
Action (105 minutes)
Directed by Russell Mulcahy
Starring:  Kim Basinger, Val Kilmer,
Terence Stamp
Year of Production:  1993
In this Kim Basinger vehicle, a woman is
released from prison with nothing but the
clothes on her back.  She was a
professional bank robber, but now she
just wants to settle down and go straight.  

SEVENTH ART
RELEASING
Seventh Art Releasing, 7551 Sunset Blvd.
Suite 104 Los Angeles, CA 90046 USA.
Tel: 323.845.1455. Fax: 323.845.4717.
seventhart@7thart.com, www.7thart.com
Company Type: distributor
At MIFED: Udy Epstein (Principal);
Acquisition Executive: Udy Epstein
5 SIDES OF A COIN
Documentary (70/48 minutes)
Language: English
Director: Paul Kell
Producer: Paul Kell, Jana Ritter
Cast: Afrika Bambaataa, Grandmaster
Flash, Jazzy Jay, Gil Scott-Heron, Run
DMC, Jurassic 5, De La Soul, Dilated
Peoples, Beat Junkies, Q-Bert, Mix
Master Mike, The Pharcyde, DJ Spooky,
The Stereo MC’s
Delivery Status: completed
Year of Production: 2003, Country of
Origin: USA
Exploding the myth that Hip-Hop is
merely ‘rap music,’ “5 Sides of a Coin”
is an in-depth look at the worldwide
phenomenon of Hip-Hop.

SHOCHIKU CO., LTD.
Shochiku co., ltd., 4-1-1 Tsukiji, Togeki
Bldg. 12th Floor, Chuo-ku 104-8422 Tokyo,
Japan. Tel: 81.3.5550.1623. Fax:
81.3.5550.1654. ibd@shochiku.co.jp
http://www.shochikufilms.com (English),
http://www.shochiku.co.jp (Japanese)
Market Activities: Also buying?: Yes,
Rights sought: All Rights, Territories: Japan
At MIFED: Masaki Koga (Head,
International Business Division), Satoko
Ishida (Sales), Kiwamu Sato (Sales), Meri
Koyama (Acquisitions)
Office: Pavillion 10 - Level 2, Stand No.
B37
THE HIDDEN BLADE
Samurai Drama (132 min)
Language: Japanese Subtitles: English 
Director: Yoji Yamada Scriptwriter: Yoji
Yamada / Yoshitaka Asama
Production company: Shochiku Co., Ltd. /
Nippon Television Network Corporation /
Sumitomo Corporation / Hakuhodo Inc. /
Nippon Shuppan Hanbai Inc. / Eisei Gekijo
Co., Ltd.
Producer: Hiroshi Fukazawa / Ichiro
Yamamoto
Key Cast: Masatoshi Nagase, Takako
Matsu, Hidetaka, Yoshioka
Status: Completed / Screening
Country of origin: Japan
Director Yoji Yamada of “The Twilight
Samurai” creates another samurai drama
set in the rapidly changing period at the
end of the samurai era, with tension,
betrayal and love.

CAFÉ LUMIERE
Drama (108 min)
Language: Japanese Subtitles: English 
Director: Hou Hsiao-hsien Scriptwriter:
Hou Hsiao-hsien / Chu T’ien-wen
Production company: Shochiku Co., Ltd.
/ IMAGICA Corp. / Eisei Gekijo Co.,
Ltd. / Sumitomo Corporation / TV Tokyo
Corporation / Asahi Shimbun
Producer: Hideshi Miyajima / Liao
Ching-sung / Fumiko Osaka / Ichiro
Yamamoto
Key Cast: Yo Hitoto / Tadanobu Asano /
Masato Hagiwara
Status: Completed / Screening
Country of origin: Japan
Inspired by Japanese master Yasujiro
Ozu’s films, Hou Hsiao-hsien depict a
girl’s everyday life and the changes that
are born inside her.
LAST QUARTER 
Romantic Fantasy (112 min)
Language: Japanese Subtitles: English 
Director: Ken Nikai
Production company: Space Shower
Pictures, Shochiku, Yomiuri Shimbun,
Itochu, Nippon Shuppan Hanbai, BB
Cable, Big Shot
Producer: Hirotaka Kajita, Takayoshi
Kobayashi, Masumi Hasegawa, Kenichi
Fushiki
Key Cast: Chiaki Kuriyama / Hiroki
Narimiya / HYDE
Status: Completed 
Country of origin: Japan
A girl trapped inside another man’s
memories. The door to her to return is
the once-in-nineteen-year “last quarter of
the moon.”

SHOWCASE
ENTERTAINMENT
Showcase Entertainment, Warner Center,
21800 Oxnard Street, Suite 150,
Woodland Hills, California 91367 USA.
Tel: 818.715.7005. Fax: 818.715.7009.
www.showcaseentertainment.com
At MIFED: David A. Jackson
(President), Shauna Shapiro Jackson
(Executive Vice President), Bruce
Livingston (Chief Financial Officer),
Cara Shapiro (Vice President,
Acquisitions), Leslee Jones-Allmon
(Director Worldwide Distribution
Services), Linda Paolucci (Executive
Assistant)
Office: 
PATIENT 14
Thriller/Drama
Produced and Directed by Andrew
Bakalar
Stars Lucy Jenner (“Casino,”
“Derailed”), Costas Mandylor (“Picket
Fences,” “Mobsters,” “Triumph of the
Spirit”), John de Lancie (“Star Trek: The
New Generation”), George Takei (“Star
Trek”)
This high concept government
conspiracy story is based on SHOCKING
TRUE EVENTS. 

A KILLER WITHIN
Thriller/Drama
Produced by Joey Stewart Directed by
Brad Keller
Stars C. Thomas Howell ( “The Hitcher,”
“The Outsiders,” “Gods and Generals”),
Sean Young (“No Way Out,” “A Kiss
Before Dying,” “1st to Die”), Ben
Browder (“Farscape”), Giancarlo
Esposito (“School Daze,” TV’s “NYPD
Blue”), Dedee Pfeiffer (“Up Close &
Personal,” “For Your Love,” TV’s
“Cybil”)
Addison Terrill (C. Thomas Howell), a
Dallas attorney, comes home one night to
find his wife brutally murdered with the
words “We’re even now” scrawled across
the bedroom wall. 
PUERTO VALLARTA SQUEEZE
Romantic Thriller
Produced by Carolyn Chambers. Directed
by Arthur Allan Seidelman 
Stars Academy Award nominee
HARVEY KEITEL (“Mean Streets,”
“Pulp Fiction,” “The Piano,” “Reservoir
Dogs,” “Sister Act,” “Bugsy,” “Thelma
& Louise,”), SCOTT GLENN (“Training
Day,” “Backdraft,” “Silence of the
Lambs,” “The Hunt for Red October,”
“The Right Stuff”), CRAIG WASSON
(“Body Double,” “Four Friends”),
JONATHAN BRANDIS (the late star of
TV’s “Seaquest: DSV,” “Hart’s War”).
Passion, danger and action unfold when a
ruthless American government hit man
steps over the line and assassinates a man
unsanctioned by his CIA contact. 

SPICE FACTORY UK
LTD
Spice Factory UK Ltd, 81 The
Promenade, Peacehaven, Brighton, East
Sussex BN10 8LS UK. Tel:
44.1273.585275. Fax: 44.1273.585304.
info@spicefactory.co.uk 
Company Type: Producer
At MIFED: Michael Cowan (Joint
Managing Director), Jason Piette (Joint
Managing Director)
Office:  
THE RIVER KING
Supernatural Thriller
Language: English
Director: Nick Willing
Producer: Michael Cowan, Jason Piette,
Christopher Zimmer, Michelle Camarda,
Marion Pilowsky
Co-production partners: Spice Factory,
Movision Entertainment, Kismet Film
Company, imX Communications, Myriad
Pictures
Cast: Edward Burns, Jennifer Ehle,
Thomas Gibson 
Delivery Status: Post Production
Year of Production: 2004, Country of
Origin: UK/Canada
A small town cop is called in when a
student drowns at an elite prep school.
Even though the headmaster insists it
was suicide, the detective suspects foul
play when he finds clues seemingly left
by the dead boy’s spirit.

GUY X
Black Comedy
Language: English
Director: Saul Metzstein
Producer: Michael Cowan, Jason Piette,
Mike Downey, Sam Taylor
Co-production partners: Spice Factory,
Movision Entertainment, Film & Music
Entertainment Ltd, Wizzfilms Inc.,
Icelandic Film Corporation
Cast: Jason Biggs, Natascha McElhone,
Jeremy Northam 
Delivery Status: Post Production
Year of Production: 2004, Country of
Origin: UK/Canada/Iceland
1979: an American soldier is transferred
by mistake to an Arctic base, and is
unable to escape because he no longer
officially exists. 
BEOWULF AND GRENDEL
Mythical Fantasy Adventure
Language: English
Director: Sturla Gunnarsson
Producer: Michael Cowan, Jason Piette,
Paul Stephens, Eric Jordan, Fridrick Thor
Fridrickson
Co-production partners: Spice Factory,
The Film Works, Icelandic Film
Corporation, Movision Entertainment
Cast: Gerard Butler, Stellan Skarsgaard,
Sarah Polley
Delivery Status: Production
Year of Production: 2004, Country of
Origin: UK/Canada/Iceland
Loosely based on the 9th Century Anglo-
Saxon poem, Beowulf tells the blood-
soaked tale of a Norse hero’s battle with
a great and murderous monster. 

SURF FILM SRL
Surf Film srl, Via Padre G.A. Filippini,
130 - 00144 Rome, Italy. Tel:
39.06.52.62.101. Fax: 39.06.52.93.816.

surf@surfFilm.com

At MIFED: Mr. Massimo Vigliar
(President); Mrs. Stefania Carnevale
(International sales manager); Mrs.
Agnès Trincal (International sales
executive); Mrs. Elena Francot (Italian

sales manager)

Office: 
LOOKING FOR SOPHIA
Documentary (85’)
Language:  Italian, subtitles: English
Director: Roberto Olla, Danila Satta
Producer: Felix Film with ZDF/Arte,
Avro, Rai Trade in collaboration with Rai
Teche
Associated Producer: Massimo Vigliar
for Sur Film
Status: Completed
Sophia Loren: her maiden name is
Sophia Scicolone, she was first know in
romantic pictures stories as Sophia
Lazzaro. Who’s Sophia? Who is she
really?

This Product Guide is available on-line at www.thebusinessoffilm.com ©
THE BUSINESS OF FILM’S

home on the internet. 
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TRAVELLING WITH CHE
GUEVARA
Docufilm following “The motorcycle
diaries” by Walter Salles (120’)
Language: original Spanish version,
versions: English, Italian
Director: Gianni Minà
Producer: Surf Film S.r.l. - g.m.e.
produzioni srl
Status: Completed
“Re-living all this seems like a dream”.
Alberto Granado, Che’s travelling
companion in Latin America, goes
through the same adventures of 1952
while following the crew of “The
Motorcycle Diaries” directed by Walter
Salles. 
THE END OF A MYSTERY - LA LUZ
PRODIGIOSA
Art movie/drama (102’)
Language: Spanish, Italian, subtitles:
English
Director: Miguel Hermoso
Producer: Azalea Producciones
Cinematografica S.A. - Surf Film S.r.l.
Key Cast: Nino Manfredi, Alfredo
Landa, Kiti Manver
Status: Completed
Federico Garcia Lorca did not die after
an execution by Franco’s troops in
August 1936. Disfigured from the shot
which also made him amnesiac and
mentally disturbed, he lived many long
years without knowing who he really
was.

THOMPSON/STARR
ORGANIZATION
Thompson/Starr Organization, 270 N.
Canon Drive Ste. l705, Beverly Hills, CA
902l0 USA. Tel: 808.998.8l26. Fax:
8l8.773.8962. tsorg@webtv.net
Company Type: Distributors and Agents
At MIFED: Joey Thompson (President),
Jen Starr (Marketing), Chaya Finton
(Sales), George Thompson (Acquisitions)
Office: Hotel Berlino Tel” 39 2 324 l4l,
Fax: 39 2 392 l06 ll

UBU PRODUCTIONS
UBU Productions, P. O. Box 40 19 65 ,
Munich D-80719, Germany. Tel:
49.160.928.150.21.
ubu.productions@web.de 
Company Type: Producer, distributor
At MIFED: Mr. Jean Uliczay (President)
Office: MEDIA Umbrella 

UGC
INTERNATIONAL
UGC International, 24, avenue Charles
de Gaulle, 92200 Neuilly sur Seine –
France. Tel: 33.1.46.40.44.00. Fax:
33.1.46.37.73.21
At MIFED: Said Ben Said (President),
Eva Diederix (VP Sales)
Office: Grand Hotel et de Milan, Via
Manzoni 29, 20121 Milano, Tel:
39.02.72.31.41. Fax: 39.02.86.46.08.61

VINE
INTERNATIONAL
PICTURES
Vine International Pictures, VIP House,
Greenacres, New Road Hill, Downe,
Orpington Ke BR6 7JA UK. Tel:
44(0)1689.854123. Fax:
44(0)1689.850990. www.vine-
international.co.uk, email: info@vine-
international.co.uk
At MIFED: Marie Vine (CEO)
Office: 
KNIFE EDGE
Thriller
Language: English
Director: Anthony Hickox
Producer: Fiona Combe, Marie Vine &

Tharsi Vanhuysse
Delivery Status: Pre-Production
Year of Production: 2004
A man embarks on a plan to drive his
wife insane and gain control of her
family millions.
KRAAL
Horror
Language: English
Director: David Denneen
Producer: Richard Stewart & Penny Wall
Delivery Status: Pre-Production
Year of Production: 2004, Country of
Origin: Australia
KRAAL will do for fields of grass what
JAWS did for the beach and THE BLAIR
WITCH PROJECT did for camping.

VISION FILMS
Vision Films, 4626 Lemona Avenue,
Sherman Oaks, CA 91403 USA. Tel:
818.784.1702. Fax: 818.788.3715.
visionfilms@earthlink.net,
www.visionfilms.net
At MIFED: Lise Romanoff (Managing
Director Worldwide Sales), Andre Relis
(Vice President of International Sales),
Amy Kerr (Contract Administrator), Leo
Wong (Distribution Coordinator)
Office: Hall 8 B-04
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