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COMMENT

On the eve of writing this piece, I decided to contain the rage
that was simmering inside me (and which I have vented to
various friends and colleagues over the last week) and

attempt to write something witty and fun and throw in a few jokes.
Then I switched on the television and got mad -- mad as hell.  Mad
at the insensitivity of the media whose continuing interest is not to
inform but to create ratings with non-stop hypothetical scenarios
about where and how, if and when, anthrax gets in your face, this
is what you should do.  The reality is that the chance of anthrax
hitting the general public in the manner the media portray is
probably millions to one. Why don’t they educate the public if they
feel they must?  Maybe they don’t feel they need to because at
heart they believe we are all morons and will buy into their innate
lack of respect for the reality of any subject they report on, war or
not.  Media wake up.  We are at war.  

It does not help the average citizen of America for the media to
continue its relentless ratings crusade by attempting to put the
fear of God into people who may not fully comprehend the

stark reality: FEAR is the key that will lock us into not getting on
with our lives.  As the Attorney General of the United States Mr.
Ashcroft said in a television interview recently, “It’s not anthrax
that will kill this county, but FEAR.”   

It’s the terrorists’ singular intent to instill such FEAR in all of us
that it will cripple us from conducting our democratic lives in a
normal manner even if on some occasions we ourselves have

criticized our society for being quasi democratic.  Not just the kind
of FEAR that erupts with bombs, not even the FEAR that we won’t
know how many anthrax parcels there will be. In my personal view
the world leaders are not addressing the one true crippling FEAR -
-  FEAR to act as we must act for FEAR OF RECRIMINATION.  

With due respect to my Muslim friends, we should not be
concerned whether one day is or is not a holy day.  We
must have continuous bombardment of the target area to

break down the psychological ‘barrier’ they use against us.  Don’t
give the cowards a chance to regroup.   Don’t give the cowards any

opportunity to use rhetoric as a pause to muster up more troops to
continue their cowardly acts.  Put the world in a war mode!  Allow
our military strategies to be kept confidential.  As the American
literature of World War II warned, “Loose lips sink ships!” 

Why are we giving credence to terrorism by publishing
the principal terrorist’s picture on the cover of TIME?
As a publisher, I am disappointed in this most

respected journal. Freedom of speech is a gift we in ‘our world’
enjoy.  It’s a gift that the supporters of this man enjoy too whilst
living a life of freedom and luxury in Paris, London and New
York. My solution?  Give them their passports immediately and
ship them to Afganistan!  When EVERYONE respects each other
in a democratic manner, THEN we can all value Freedom of
speech.   But when our human liberties are threatened as they are
now, let us all look realistically at what constitutes Freedom.
Especially the Freedom to Live as we Choose whatever our
religious belief or political persuasion.   And the Freedom to
condemn a group of cowards who terrorize our cherished
Freedom while hiding behind a sacred and beautiful religion
valued by millions world wide.

On a lighter note, two elderly gentlemen were driving in the
city when one thought they had jumped a red light, but he
was unsure.  At the next light, he was halfway sure they’d

done it again.  At the third light, he was convinced they had gone
right through the stop.  “George,” he said, “do you know we went
through a red light?” George replied, “Am I driving?”

On a serious note, President Bush, with the greatest respect
for the unenviable position in which you and your cabinet
find yourselves in these unprecedented times - protecting

and upholding the Freedom we all hold so dear -- move forward
through those red lights which act as intellectual stops.  Not asleep
but awake!  Go through them every one, because I believe the
terrorists are grinning behind the Face of Muslim, knowing that we
are too politically correct to respond appropriately to their fanatic
psyche. 

I Am Mad As Hell And We Are Not 
Going To Take It Anymore!
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2001: A Space Odyssey Digitally Restored

30th Anniversary of Doctor Zhivago 
Debuts On Double-Disc DVD

David Lean’s Academy-winning
landmark film and epic
moviemaking at its best - Doctor
Zhivago - has its long-awaited
debut on a special double-disc DVD
on Nov. 6 from Warner Home Video
(WHV). The 1965 film captures the
passion and sweeping grandeur of
Boris Pasternak’s Russian tome,
presenting an intimate and deeply
emotional story against the
enormous backdrop of the Russian
Bolshevik Revolution.  
Accompanied by Maurice Jarre’s
hauntingly memorable score and
Freddie Young’s rich photography,
the film achieves a level of
production values rarely surpassed.
“We’re proud to bring this movie
masterpiece to DVD,” said Mike
Saksa, WHV vice president of U.S.
marketing, “and we’re pleased to
have had Omar Sharif and Rod
Steiger reunite and contribute their
recollections along with David

Lean’s wife, Sandra Lean. Their
commentary will illuminate Doctor
Zhivago in a way that makes this
DVD edition a keepsake to
treasure.”  The film captured 10
Academy Award(R) nominations
and received five Oscars(R),
including Best Screenplay. Rod
Steiger, Geraldine Chaplin, Alec
Guinness, Ralph Richardson and
Tom Courtenay also starred.
Features on the double-disc DVD
include: an Introduction from Omar
Sharif; new Dolby Digital 5.1 audi;
New 2001 digital transfer from
refurbished elements; the 30th-
anniversary behind-the-scenes
documentary Doctor Zhivago: The
Making of a Russian Epic; Music-
only audio track highlighting
Maurice Jarre’s Oscar(R) and
Grammy-winning score; and two
vintage documentaries: Behind the
Camera with David Lean and David
Lean’s Film of Doctor Zhivago.

Stanley Kubrick’s award-winning
classic, 2001: A Space Odyssey, is
showing in limited exclusive
engagements through the United
States to the end of 2001. 
“2001: A Space Odyssey remains a
favorite of movie fans. We are
extremely pleased to offer this
brand-new print with superior
sound to a legion of devoted fans
and introduce a new generation of
moviegoers to this extraordinary
film at the highest level of quality,”
said Dan Fellman, President,
Domestic Distribution, Warner
Bros. Pictures.
The new print premiered in October
at the Cinerama Theater, Seattle, the
Castro Theater, San Francisco, the
Egyptian Theater, Hollywood, and
The Uptown, Washington, D.C.
Nominated for four Academy
Awards, including Best Director
and Screenplay, the film took home
an Oscar for its stunning visual
effects and claimed three BAFTA
Awards for Art Direction,
Cinematography and Sound, as well
as a Hugo Award for Best Dramatic

Presentation. Audiences can enjoy
the acclaimed science fiction epic in
a pristine 70mm print, with a
digitally restored and fully
remastered soundtrack.
2001: A Space Odyssey broke
frontiers and pushed the limits of
the art of motion pictures. The
film, about the nature of man and
machine, existence and eternity,
set against the immeasurable
scope of the universe, has
mesmerized generations of
audiences and has been called one
of the most influential films in
history.
Directed and produced by Stanley
Kubrick from a screenplay by
Kubrick and renowned science
fiction writer Arthur C. Clarke, the
film stars Keir Dullea and Gary
Lockwood. The director of
photography is Geoffrey Unsworth;
production design by Tony Masters,
Harry Lange and Ernie Archer;
edited by Ray Lovejoy. The film is
distributed by Warner Bros.
Pictures, an AOL Time Warner
company.

Visit the newly re-launched www.thebusinessoffilm.com
THE BUSINESS OF FILM’S home on the internet. 
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Womens Crisis Center 30th Anniversary Awards 
The Los Angeles Commission on
Assaults Against Women, Southern
California’s oldest sexual assault,
domestic violence, stalking and
youth violence prevention center
celebrated its 30th anniversary
October 5th with a star-studded
Humanitarian Awards Dinner at the
Fairmont Miramar Hotel in Santa
Monica.  Jay and Mavis Leno and Ed
Begley, Jr. co-chaired the event
honoring Eve Ensler, author and
producer of The Vagina Monologues;
Judging Amy, the CBS drama

starring attendee Amy Brenneman;
Liz Claiborne, Inc.; Mark Ridley
Thomas, Los Angeles City
Councilman; Teresa Samaniego,
Public Affairs Director for ABC; and
Abby Vincent, LACAAW’s
Volunteer of the Year.
“At a time when our country is
dealing with assaults from abroad,
we continue to deal with assaults
from within our families,
neighborhoods and communities,”
said LACAAW Executive Director
Patricia Occhiuzzo Giggans. “When

celebrities help keep these crucial
local services in the spotlight, our
ability to provide assistance to
women, youth and children is
significantly improved.”
The Humanitarian Awards are
presented each year to those who
have helped further LACAAW’s
mission of eliminating violence
against women, youth and children.  
LACAAW serves as a national
resource center for educators and the
media on assault and survival issues.
The organization services over

40,000 people per year.  Established
in 1971 by three friends of a rape
survivor, LACAAW was one of the
first agencies of its kind not only in
Los Angeles, but nationwide.  Since
that time LACAAW has progressed
into a thriving organization with
three offices and 40 employees, a 24
hour hotline that reaches thousands
of people a year, a nationally
recognized curriculum on dating
violence for teens, and extensive
advocacy/counselor support
services.

PRODUCT PROFILE MIFED 2001
All Over The Guy Available From LIONS GATE FILMS

McDonald’s
Seek Young
Achievers

Prepared To 
Make History 

The 2001-2002 McDonald’s Black History
Makers of Tomorrow program is looking
for high school juniors who demonstrate
scholarship, leadership, character, and
community service. Interested high school
juniors can enter the program by submitting
an application and 500-word essay titled
How I Plan to Make an Impact on Black
History. Honoring the past by looking into
the future is the basis for McDonald’s
Black History Makers of Tomorrow
program.  History has shown that anyone --
Abraham Lincoln, Susan B. Anthony, and
John F. Kennedy -- can impact Black
history, and students of any ethnicity are
encouraged to participate.
Two Grand Prize winners, and four
Finalists from throughout Northern
Indiana, Southwest Michigan and Van Wert
Ohio will be selected and recognized
during February 2002 Black History
Month. Each Grand Prize winner will
receive $1000 in McDonald’s stock;
finalists will each receive $500 in
McDonald’s stock.
The McDonald’s Black History Makers of
Tomorrow program has joined with media
sponsors WANE-TV and WEJE-Radio in
Fort Wayne and WNDU-TV and WUBU-
Radio in South Bend. Applications are open
until November 9, 2001. 
McDonald’s is one of the world’s leading
foodservice retailers with more than 29,000
restaurants serving 45 million customers
each day in 121 countries. Approximately
80 percent of McDonald’s restaurants
worldwide are owned and operated by
independent, local businessmen and
women.
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THE BUSINESS CHART FINANCIAL UPDATE
Monitor

TRACKING THE FLUCTUATION OF THE US DOLLAR AGAINST KEY CURRENCIES
Taking a base of $10,000, the figures below show the average rate for each of the currencies against the US dollar
during each of the years listed, the value of the currency on 19 October 2001 and the percentage change in rate since
The Business of Film update on 18 September 2001. The graphic chart shows US$ to Euro. Thomson Financial

Pound
Sterling

French
Franc

German
Mark

Italian
Lire

Spanish
Peseta

Japanese
Yen

Australian
Dollar

Tracking the Euro

1982
1983
1984
1985
1986
1987
1988
1989
1990
1991
1992
1993
1994
1995
1996
1997
1998
1999
2000
23 Feb 2001
23 April 2001
21 July 2001
18 Sept 2001
18 Oct 2001

% Update

5,732
6,598
7,516
7,789
6,820
6,117
5,625
6,116
5,711
5,823
5,790
6,660
6,325
6,220
6,081
6,221
6,031
6,172
6,915
6,873
6,956
7,003
6,826
6,925

1.46%

65,490
76,190
87,190
89,900
69,200
60,090
59,590
63,810
55,720
58,162
47,670
57,360
52,270
48,640
52,942
59,525
56,045
63,009
77,299
72,218
73,108
75,152
71,165
72,654

2.09%

24,260
25,530
28,470
29,420
21,700
17,970
17,570
18,810
16,540
17,162
14,080
16,480
15,461
13,700
15,665
17,699
16,710
18,788
23,048
21,533
21,798
22,408
21,219
21,663

2.09%

13,572,200
15,572,200
17,565,300
19,015,900
14,902,200
12,961,700
13,018,700
13,719,330
12,207,700
12,755,000
13,150,000
15,910,000
15,625,000
17,100,000
15,355,100
17,410,200
16,609,100
18,599,200
22,817,230
21,317,510
21,580,050
22,183,310
21,006,460
21,446,200

2.09%

1,098,400
1,434,800
1,608,100
1,699,900
1,399,900
1,234,600
1,164,700
1,183,800
1,040,700
1,068,680
1,004,000
1,320,000
1,280,429
1,228,000
1,317,300
1,495,300
1,418,200
1,606,500
1,959,400
1,812,800
1,854,700
1,909,600
1,801,500
1,841,710

2.23%

2,489,000
2,373,500
2,374,700
2,383,900
1,684,500
1,281,000
1,281,900
1,380,200
1,494,000
1,350,985
1,194,000
1,061,000
1,015,176
833,000
1,132,600
1,210,000
1,190,000
1,063,500
1,083,000
1,158,000
1,212,100
1,230,200
1,172,450
1,210,900

3.28%

9,920
11,120
11,410
14,330
15,000
12,800
12,800
12,650
12,090
12,650
13,900
15,290
13,508
13,700
12,481
13,847
16,268
15,592
19,111
18,973
19,698
19,773
20,147
19,714

-2.15%

Current chart available in the
print version of The Business Of Film
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Premier Expands &
Opens LA Office

London film and entertainment PR
agency Corbett & Keene Ltd. has
merged with international film PR
specialists Falco Ink (London) and
television and theatre publicists Joy
Sapieka Associates to form a new global
entertainment PR corporation named
Premier PR.  Part of the Miracle Media
Group, Premier PR will work alongside
the other marketing companies in the
group: Picture Production Company,
North Creative and Beatwax.  
Expanding its operations, the company
announced the opening of offices in Los
Angeles with respected publicist
Pamela Godwin-Austen as its President.
Austin was formerly Senior Vice
President at Dennis Davidson
Associates. Magdalen Kennedy, most
recently of Pathé Distribution, will join
the U.S. operation as Vice President of
Marketing. 

“The merger of Corbett & Keene, Falco
Ink and Joy Sapieka Associates
represents a convergence of three
dynamic and successful entities in
entertainment PR,” stated David Willing,
CEO of Miracle Media Group.  “We are
creating a unique new PR and marketing
operation that has no parallel within the
international entertainment industry.”
Premier PR will expand its operations to
encompass television publicity. Corbett
& Keene have already appointed Jenny
Secombe, formerly the BBC’s Publicity
Commissioner for Entertainment, as a
consultant to launch Premier PR’s
television PR department. Debbie
Wilson, formerly of BBC Entertainment
Publicity. joins the television division.
The London-based Miracle Media
Group services the various creative
needs of the arts & entertainment
industries. 

Constantin Responds
To Market Conditions

U.S. Takes Action
On Runaway Production

Responding to the cry from many
American film organizations with
regard to increased runaway
productions (particularly to Canada),
economic stimulus legislation aimed at
keeping film production and the
revenue and jobs it generates in the U.S.
was introduced in the House of
Representatives in October by U.S.
Congressmen David Dreier (R-CA),
Chairman of the powerful Rules
Committee, Charles B. Rangel (D-NY),
ranking Democrat on the Ways and
Means Committee, and Howard L.
Berman (D-CA), ranking Democrat on
the Intellectual Property Subcommittee.
The bill was co-sponsored by: Xavier
Becerra (D-CA), Mary Bono (R-CA),
Gary Condit (D-CA), Jennifer Dunn (R-
WA), Mark Foley (R-FL), William
Jefferson (D-LA), Robert Matsui (D-
CA), Karen McCarthy (D-MO), Mike
McIntyre (D-NC), Anthony Weiner (D-
NY) and Jerry Weller (R-Ill).
Entitled the United States Independent
Film and Television Production
Incentive Act of 2001, this legislation is
a companion bill to that introduced in
the Senate (SB-1278) in July by
Senator Blanche Lincoln (D-AR).
Both legislative actions are strongly
supported by a broad alliance of guilds,
organizations and small businesses
representing hundreds of thousands of
American workers.
“This bill will provide much needed
economic stimulus to small businesses
and all cities and towns who benefit from
U.S. film and television production,” said
Congressman Dreier. “Unfortunately,
there has been an alarming trend in
runaway production because other
countries are providing unfair subsidies
and incentives to lure production out of
America.  By providing tax incentives to
employees on qualified U.S. productions,
we will be able to compete on a level
playing field. With all things equal,
because of America’s superior
workforce, production companies will
stay in America.” 
“Throughout my entire lifetime, the
television and film industry has been a
vibrant and vital part of our Los Angeles
economy,” said Congressman Berman,
“providing jobs that have sustained tens
of thousands of our households. We
cannot permit the loss of these jobs
without a struggle. As long as Canada is
offering massive incentives that destroy
the entire notion of free competition,
then we’re patsies if we don’t take action
to fight back.”
According to a U.S. Department of
Commerce Report released earlier this
year, foreign tax incentives designed to
lure film production offshore are

costing the U.S. economy annually as
much as $10 billion. These losses are
not limited to the entertainment
industry, but also deeply impact small
businesses throughout the United States
that service the industry, including
hotels, restaurants, catering companies,
equipment rental facilities and
transportation vendors.
The most recent U.S. government and
industry measurements of economic
activity indicate that motion picture
and television production generates
revenue of more than $50 billion per
year, employing directly or indirectly
more than 630,000 Americans.
Like S. 1278, the House bill provides a
wage-based tax credit for productions of
films, television or cable programming,
mini-series, episodic television and
movies of the week that are produced in
the United States with total wage costs
between $200,000 and $10 million.  The
amount of the wage tax credit, in most
cases, would be 25% of the first $25,000
in qualified wages per employee.  In
low-income areas that qualify under the
existing “new markets” tax initiatives,
the credit would be 35%.
Congressman Rangel said, “New York
is one of the most popular settings for
much of America’s entertainment, but
because of the production tax
incentives and subsidies offered by
foreign countries we too often see
films using foreign cities instead.
Now, more than ever, we need
legislation that will help bring these
productions and the jobs and revenues
they create for the hotels, restaurants,
caterers and other businesses back to
New York, and back to America.” 
Organizations representing American
film industry workers include:
Academy of Television Arts and
Sciences (ATAS), American Film
Marketing Association  (AFMA),
Association of Independent
Commercial Producers (AICP),
Directors Guild of America (DGA),
Entertainment Industry Development
Corporation (EIDC), Film US (an
association of nearly 200 national, state
and local film commissions),
International Alliance of Theatrical
Stage Employees (IATSE), Producers
Guild of America (PGA), Production
Equipment Rental Association
(PERA), Recording Musicians
Association (RMA), Screen Actors
Guild (SAG), Southern California
Chapter of the Association of Imaging
Technology and Sound (ITS),
Theatrical  and Television Motion
Picture Special Payments Fund
(TTMP), and Writers Guild of America
(WGA).

Due to current developments on the
German and US distribution
markets, Constantin Film AG
(security identification no. 580 080)
has postponed a number of film
release dates until 2002. The number
of films distributed this year will be
reduced from 25 to 16. 
In making the announcement,
management cited that release dates
were postponed due to restrictions on
film availability, postponements of
US release dates, and management’s
conclusion that the box office
potential of specific films cannot be
exploited fully effectively if they are
released in the 3rd and 4th quarters of
2001 concurrent with an over supply
of cinema films within the German
marketplace. Films postponed until
next year include the Constantin
Film in-house co-productions Freche
Biester, Erkan & Stefan 2, and Faust
und Mephisto as well as distribution
pick-ups The Count of Monte
Christo, Outcold and Impostor.
The company stated that although
3rd quarter business developed
positively, substantial revenues will
be postponed from the 4th quarter of
2001 to the 1st half of 2002.
According to current calculations,
cumulated EBIT for the whole of
2001 are expected to reach between
EUR 2 and 5 million. The

postponement to later periods will
not have any adverse effect on the
potential revenues that can be
generated with the films concerned.
The company also stated that it is
responding to the easing of the
competitive situation in the German
distribution marketplace by
implementing and adapting its
product supply strategy, and feels
that there is now sufficient choice
available on the market again to
acquire individual films selectively.
Further product supply alternatives
include the development of the
“service exploitation” field.  In this
context Constantin Film will exploit
films by distributing them to
cinemas as a service provider for
license partners in return for a
percentage of the box office receipts,
without having to accept the risk of
the licence costs and advertising
expenditure. The recent agreement
with RTL Television demonstrates
the company’s strategy to
concentrate on premium products,
further expanding its service
exploitation operations.
In spite of substantial investments in
film assets, as of September 2001
Constantin Film AG had a net cash
position of more than EUR 25
million and unused credit lines of
more than EUR 155 million. 
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David Ellender has joined Fremantle
International Distribution as its
Managing Director.  Fremantle
International Distribution distributes
some17,500 hours of programs to 150
countries worldwide, including output
from production companies such as
Grundy, Thames Television, and ACI.
Ellender will report to Catherine
Mackay, CEO of Fremantle Media
Enterprises, and will manage a team in
the US and in London, where he will
be based. 
Ellender will be responsible for the
management and development of all
aspects of Fremantle International
Distribution.  In particular he will be
responsible for identifying new
opportunities for growth and will lead
FID’s expansion into the distribution of
non-English language programming,
co-production and new genres. 
Commenting on Ellender’s
appointment, Catherine Mackay
states: “David has held a number of

senior positions for leading media
companies and has excellent
managerial skills and a strong strategic
vision.  The international distribution
business is changing and the old rules
don’t apply any more.  David’s ability
to think out of the box and manage in
a complex world will be vital to
growing FID’s business over the next
few years.   “Not only does David
bring to the role extensive experience
of international television distribution,
but he has also worked on the
acquisition, production and
programming side.  I am sure that
David will prove a dynamic and
strategic manager and we are delighted
that he is joining the company.”  Said
Ellender: “I am extremely delighted to
be joining Catherine Mackay and the
FID team. I look forward to playing an
instrumental role in expanding and
combining a powerful global
distribution capability with strong
local know how and presence.” 

David Ellender
Secures Top Post

TaurusSport GmbH, a
subsidiary of KirchMedia
GmbH &Co. KGaA, has
acquired the rights from RTL
for skiing events held by the
German Skiing Association
(Deutscher Skiverband, DSV)
from January 2003 until
October 2007. The contract

includes: worldwide television
and multimedia rights to the
Alpine, Nordic and
Snowboard FIS World Cups,
the German championships in
the Alpine and Nordic
disciplines, and television
rights outside Europe for
World Cups in ski-jumping,

the Nordic Combined and the
summer ski-jumping Grand
Prix.
Dr. Alexander Liegl, Managing
Director of Sports Rights at
KirchMedia: “Our aim is to
open this potential to our
viewers and push winter sports
popularity even further.”

Taurus Secures Rights From RTL

Universal and Movie Television,
Inc. (MTI) have entered into an
exclusive multi-year distribution
agreement.  Under the terms of
the agreement, MTI becomes
Universal’s exclusive television
distributor for titles in Japan,
while Universal retains all other
television rights for the titles in
the market and will continue to
license to pay television, pay-
per-view, video-on-demand, and
other ancillary outlets. The
agreement covers free and basic
subscription cable television
rights to a broad selection of
Universal’s feature films and
television product.  Some of the
recent titles that are part of the
deal include The Fast and the
Furious and The Grinch.  Also
included are titles from
Universal’s vast library of more
than 4,000 feature films,
including Liar, Liar and
Kindergarten Cop as well as

television movies and series,
including the classic Columbo. 
The deal includes first-run and
library feature films, as well as
first-run and library television
movies and series. Ken
Morohashi, President of MTI
said, “The titles represented by
this deal are an enormous asset to
our service and we couldn’t be
more excited to be working with
Universal.  This relationship
strengthens our place in the
market and positions us as a
leading entertainment supplier.”
MTI is a distributor of
Hollywood films and television
programs to Japanese free and
basic television and also
produces Japanese dubs and
subtitles for theatrical, video and
television exhibition at its
studio.  MTI represents
Hollywood product from Fox,
MGM, Paramount and
Lucasfilm.

Universal TV
Deal In Japan

French animation producer,
Millimages S.A., has formed
Millimages USA and appointed
Dorian Langdon as Chief Executive
Officer of the new entity, which will
oversee the studio’s ongoing strategy
for growth and expansion into the
North American marketplace.
Langdon also has joined the main
board of Millimages SA. 
Roch Lener, President of Millimages,
said, “We have looked for some time at
opening a U.S. operation, and we are
confident that Dorian Langdon is
absolutely the right person to develop
our interests in this vital area. We are
very confident in his abilities to
promote our product and to introduce
new co-production partners from
North America. Having worked
closely and successfully with Dorian
on Archibald the Koala and Pablo
the Little Red Fox, during his time at
HIT, it is a natural progression of our

relationship to work together on a full
time basis.” Dorian Langdon said: “As
a relatively young public company
with an already firmly established
reputation for producing high quality,
creatively and commercially viable
programming, Millimages is the most
exciting production company to
emerge from Europe over the last few
years.”  He added: “I am delighted to
be joining the Millimages team and
look forward to working closely with
Roch and Jonathan as the company
begins its exciting evolution from
serving as a respected producer to
becoming a fully integrated, rights
owning studio.”
Langdon was previously President of
HIT Entertainment USA, which he set
up in 1995.  He also served as a
director of its publicly traded parent –
leading UK based animation studio
HIT Entertainment Plc (Bob The
Builder, Kipper, Angelina

Ballerina).  Having played a key role
in HIT’s recent acquisition of Texas-
based Lyrick Studios and its valuable
pre-school brand Barney, Langdon left
HIT in June following the company’s
relocation to Dallas, Texas.  
Jonathan Peel, managing director of
Millimages UK and main board

member says: “I have known Dorian
during his very successful career at
HIT Entertainment.  We worked
together on The World of Peter
Rabbit and Friends (3 Cable Ace
awards), Willows in Winter (2 prime
time Emmy awards), Wind in the
Willows and, of course, Archibald
and Pablo. I am very excited to be
working with him at Millimages.”
Millimages floated on the Euronext
Nouveau Marche in June, and is
currently delivering programming that
includes Ethelbert the Tiger (series
two), Da Mob (co-produced with
Happy Life), Old Tom (co-produced
with Yoram Gross), Talis and the
Thousand Tasks, Planet Grabo (with
Amuse films), and Fire Quest.
Millimages expects to deliver sixty
hours of new animation by the
beginning of 2003.
Its recently launched own licensing
division, will initially be based in Paris.

European Studio Opens U.S. Division

Da Mob - Co-produced 
with Happy Life
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I
t is assumed from the many reports in the
press over the last two years that  “tax driven
film financing in Australia is a dead duck”
too complex and troublesome to contemplate.

However, far from being dead, the Australian
capital market for tax assisted filmed
entertainment structuring has never been more
potentially vibrant. Industry pundits and former
deal participants, many of whom predict a bleak
and sparse landscape for such financing, do not
share this view.  However, it should be noted that
these opinions flow from past and present
embittering experiences derived from post
financing tax office investigations, investor law
suits, failed would-be financings in the face of
negative tax office rulings, and the misconception
of continuing  uncertainty due to the lack of
decided case law.  Outlined in this article are
parallels which /debunk the myths and put forth
useful guidelines for utilizing available tax
assisted film financing in Australia. 

FILM INVESTMENT DEALS THAT
CANNOT AND SHOULD NOT HAVE BEEN
FUNDED UNDER THE PRESENT TAX
LEGISLATION

The following types of tax assisted investment
deals and capital raisings have failed or will fail
in the Australian market place, not because they
are victims of quixotic legislative or bureaucratic
change, but because they are not genuine deals.

The distinction between “home grown” and “off-
shore” driven deals for the purposes of this article
is subjective.  Home Grown deals are those that
are genuinely contrived, conceived and produced
by Australian producers. Off-Shore driven deals
are films of international origin that are capable
of “Australianisation” under the legislative

scheme by non Australian distribution and
production forces whether by way of direct
qualification for total on-shore investment or
partial investment via approved co-production
treaty arrangements under the legislative scheme.

• Home grown deals where financing relies on
related structuring tied to less than arms length
legitimate transactions at fair market values in
the production or distribution processes
employed in the exploitation of the film.

• Home grown films where their economic
formula carries unreasonably high levels of
systemic risk relative to budget. In substance,
films whose budget relative to prospective
marketability given the underlying subject
matter, production values and distribution
channels carry high levels of inherent risk.

• Films that aren’t actually delivered or made in
accordance to the legislative scheme or any
approval granted under tax corridors provided
for under the scheme.

• Off shore driven deals where the underlying
substance does not match what on the surface
appears to be apparent compliance with legal
form regardless of legal opinions provided to
mitigate tax risks.

• Off shore driven deals where the underlying
purpose of “Australianisation” of the deal was
designed purely to use the Australian tax base to
provide phantom equity contributions to the
film, absent of any genuine sharing of economic
risks and rewards as one would find between
legitimate arms length parties in a commercial
investment relationship. The hall marks of such
transactions being where the substance amounts
really to a split of tax savings between investors
and the filmmaker of the investors’ tax liability
rather than any genuine attempt to share in the
risks and returns of the film. In such
arrangements the balance sheet of the
underlying international producer or distributor
is used to underwrite the credit worthiness of
returns to the investors to mitigate economic
risk and to cross collateralize investor
borrowing related to the investment.

• Off shore driven deals where the underlying
purpose of Australianisation of the deal is to,
post the event, export a known or feared
economic loss to an Australian taxpayer in an
attempt to use the tax savings split with such
investors to mitigate losses from potentially
“troubled” films.  There being in reality no real
commercial prospect for a profit, but merely an
attempt to create off balance sheet mitigation of
potential financial losses.

• Off shore driven deals where the investment
proposal does not comply with securities and
consumer legislation, either by misstatement or
omission of material matters that create in the
mind of a prospective investor a false and or
fraudulent view of the relative risk and return
potentials as presented via the legal form of the
deal making.

Australian Tax Shelters 
How To Make Them Work;
When They Will Not Work

ANALYSIS: AUSTRALIAN TAX SHELTERS

any real potential 

for the long term gains 

that were the original 

governments goals

A
variety of tax shelters and tax engineered programs and incentives exist in many countries to benefit the local film industry and to inject
a variable economic factor into an often-sluggish industry sector.  Governments not only see the influx of film production as an instant
employer but utilize these structures to actively encourage the ‘excess wealth of a nation’ to stay within its own borders. The incentives
and concessions are often complex in their interpretation and not designed for the average lay producer to interpret accurately,
necessitating the services of a lawyer or accountant to interpret the guidelines and more importantly how within those guidelines the

“system” can be most effectively used. Needless to say, in many countries that operate such a system, regardless of the intent, the guidelines have
been stretched to the maximum resulting in some instances of abuse and in others a simple misinterpretation of the system itself.  It often takes a
number of years for the supporting programs to bed in and display any real potential for the long term gains that were the original government goals.
The tax support that has operated in Australia since the mid 70’s is an example of that intent to generate an ‘economy’ based on long term gains for
a film sector that, it can be argued, is in constant need of ‘government assistance’ to continue to prosper. 

M
any of the customs and rulings related to tax assisted financing in Australia remain intimidating and confusing to film industry
participants. In an exclusive article for The Business of Film, Brett Thornquest and Timothy Driver take some mystery out of the
available tax structures and analyse in depth the latest trends and developments in tax assisted filmed entertainment structured
financing from Australia.  In so doing, they explain the stark realities of what is and was possible during the past few years as well
as what is a viable approach under the current legislation and new guidelines effective as of October 2001. 
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DEALS THAT HAVE BEEN DISALLOWED
BY THE ATO BECAUSE THEY RESULTED
IN:

• the contrived transfer of tax benefits
• the complete or substantial removal of any film

success risk to an investor
• the realization of a commercial return by means

of a tax concession

Many deal participants and promoters may find
the applications as stated by the ATO, does not
reflect their understanding of the current law.  The
issue in most cases will come down to the detail
and economic and legal substance of each
arrangement over the form of the scheme.

The rulings and announcements from the ATO,
related to investment schemes using Division 10B
and 10BA of the tax act for qualifying Australian
projects and those non qualifying projects
structured under the general deduction provision
of Section 8(1), formerly known as 51(1), which is
not a film industry specific concession.
(See Page 12)

These attractive concessions and provisions
remain available for bona fide projects.  In fact the
ATO states that arrangements under which
investors are actually exposed to the real risks and
benefits of ownership of film properties will not be
effected by the recent rulings.  

The avenues of financing and tax breaks have
never been simpler or clearer.

A common sense approach to the law and practices
relating to the commercial aspects of investment
structuring and tax legislation will achieve the
desired results when properly applied.  

OPPORTUNITIES AVAILABLE IN
AUSTRALIA THAT MAKE TAX
ASSISTED FINANCIAL STRUCTURES
STILL VIABLE  &  THE SOLID
INFRASTRUCTURES THAT EXIST IN
WHICH TO ACHIEVE  THE
OBJECTIVE OF REALISING FILMED
PRODUCT

While other global markets are in varying stages
of retrenchment in relation to tax assisted
opportunities for filmed entertainment, the
Australian tax legislation incentives and the
production infrastructure deserve an in-depth look
when planning how to maximize film production
utilizing global contingencies.

The following deal opportunities exist for both
Australian and Off-Shore producers:

• Tax effective arrangements utilizing
sections 10BA, 10B and 8(1). The Tax
Office’s non-compliance stances, negative
opinions in public announcements,
declining of some Product Ruling
approvals, and full frontal attacks on some
schemes constructed under these
provisions, in no way diminishes the
potential. The aforementioned sections are
all available and viable options for the
creation of tax assisted investment
offerings. Financing can still be raised via
deals with genuine commercial intent that
represent appropriate risk versus return
relationships.

• Co-Production Treaty arrangements that
allow significant co-financing deals to take
advantage of various tax shelter provisions
allowing tax assisted investment.

• Risk adverse capital raising is currently in
vogue and the ability to split-rights co-finance
deals amongst many partners and countries
makes this option extremely attractive and
practical. However, care should be taken to
ensure proportionate funding to equity stake.  

• All off-shore productions capable of
“Australianisation” that stay within the shape
and spirit of the legislative schemes. If they are
structured on the basis of arms length
commerciality and represent genuine risk and
return investment decisions by fully informed
investors, they are still feasible. 

• The recently announced tax rebate is available
to all productions with minimum Australian
expenditure of AUD$15m.  This will be in the
form of a cash rebate or tax offset equal to 12.5
% of all qualifying Australian expenditure,
provided that, for productions with a local
spend of between $15m and $50m, producers
will be required to spend a minimum of 70% of
total production activity in Australia. 

ANALYSIS: AUSTRALIAN TAX SHELTERS

I
n late 1999, it was clear that the inevitable result of the above adventurous attempts at pushing the envelope
of tax driven financing would undoubtedly lead to clarification from the Australian Tax Commissioner on
what he described as a new wave of film investment. The Australian Tax Office (ATO) has released several
announcements and draft rulings over the last three years, as recently as September 2001, detailing their
legal and economic position in relation to transactions containing the above characteristics. The ‘folly’ lay
in the belief that legal form would triumph over legal substance to create results that were both unintended
by the legislation in place and an abuse of the incentives offered to enhance film production in Australia.

The above diagram illustrates the type of deal construction that the ATO finds not in
compliance with the law. The flow chart shows a $100m deal which is co financed $20m
via investor equity $80m via studio related debt financing. The investors form a film
investment company, finance the $100m as stated, acquire the copyright from the studio,
then sign it over via a distribution agreement together with all distribution rights to a
studio related entity. The flow chart reveals the studio money is lent by a bank but
secured by the studio placing an equal sum on deposit with the bank to underwrite the
studio’s obligations to the investor under a number of deal terms. Some of which mean
in the event of default the investor can assign its liability via a put option back to the
studio effectively collapsing the loan obligation liability.

DIVISION 10B CASE STUDY EXAMPLE
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• This 70% activity requirement does not apply
to productions that spend AUD$50m or more in
Australia. The detail concerning Australian
expenditure and production activity definitions
is yet to be determined but the intent is to create
a subsidy to compete with other jurisdictions
such as the UK, Canada and Ireland to attract
foreign producers to shoot in Australia. The
incentive cannot be accessed if other traditional
tax incentives under the existing provisions of
Section 10BA and 10B have been used to
finance the picture.  This new incentive has
appeal to the experienced producer utilising
other co-financing arrangements such as gap
equity and split-rights co-financing deals.

• The recently introduced Goods and Services
tax system (GST) which functions similar to a
VAT or Retail Sales tax system. The GST is set
at 10% and is paid on most goods and services
connected with Australia (with some exempt
items).  GST paid by an Australian or foreign
registered enterprise on creditable acquisitions
can be claimed back on a monthly or quarterly
basis during production.  The careful interplay
of investment structures can, for projects shot
in Australia, result in an effective tax credit of
up to 10% of qualifying expenditure.  Such a
tax credit recapture can again be a significant
budget item for those deals that qualify.  In
many deals, this new tax will have little impact
or result in a “wash” or cash flow timing
exercise, but it will depend on the deal.
Producers are advised to obtain careful
qualified industry advice on the aspects
concerning this particular issue. 

• The recently introduced Pay As You Go
(PAYG) tax system smoothes tax payments
more evenly throughout the tax year. This
system avoids the need for taxpayers to make
last minute investment decisions prior to
financial year end. Taxpayers can obtain
immediate tax relief during a tax year
stemming from new investment decisions. 

• Removal of the 15% withholding tax
requirements on dividends repatriated between
Australian and US entities under the double
taxation treaty between the two countries.

• All home grown productions that are well
conceived whose budgets relative to market
potential represent viable economic risks. For
such projects Federal and State co-financing
opportunities remain possible, as do industry and
tax effective investor offerings for such projects.
This has not changed under the new guidelines.

SPECIFIC ANALYSIS OF THE THREE
PREDOMINATE TAX PROVISIONS UTILIZED
TO RAISE FUNDS IN AUSTRALIA

Division 10BA Schemes

• This provision provides that investors who are
owners of first copyright of a film coming
within the cultural requirements of the
provision may deduct 100% of the capital cost
of the film against their active income in the
financial year the investment is made.  The
project needs to be completed and first used for
exploitation within two years from the end of
the financial year in which the investment was
made. It is important to note that, unlike the
UK, there is no limit imposed on a qualifying
project’s budget for the investors to utilize the
full 100% write off in year 1.  The section
contains anti avoidance prohibitions and is only
available to resident taxpayers. (The Producer
must get initial approval and then after
delivery, a final certificate evidencing
completion). The narrow nature of the
incentive can be broadened due to its ability to
consider within its scheme, films that comply
with various provisions of related international
co-production agreements. 

• Overall it remains a viable, non-problematic
and valuable tool for raising finance.  However,
potential dealmakers should seek professional
advice in relation to the division’s strict
“qualifying expenditure” and “at risk”
requirements.  Some past deals have attempted

to use investor contributions to self-fund
revenue guarantees, which are later returned to
investors, regardless of performance or
delivery circumstances which breach the above
requirements of the Division 10BA. These
“circular deals” effectively placed funds in the
hands of the investors via non-recourse loans
allowing them to make their contributions to
the film and receive a tax benefit without the
prospect of facing any commercial risk.

Division 10B Schemes

Division 10B allows a wider range of films to
qualify than that provided for under 10BA,
however investors must write off the capital costs
over two years, beginning in the financial year in
which the project is first exploited or used for
income producing purposes.  This accelerated tax
break is available to both Australian residents and
non-residents.  Recent deals have manipulated the
provisions of this division to create an effective
subsidy of 10% of a film’s budget to act as an
incentive to lure runaway productions to our
shores.  

A Misconception to note - Division 10B was
never intended as a subsidy.

• Investor groups using such provisions were asked
to contribute funds in a tax advantaged manner to
major players in return for an equity position. The
reality was that investors were really being asked
to split tax savings in return for a totally riskless
transaction with no real upside potential other than
for the split of the taxes, leaving the production

This 70% activity 

requirement does not 

apply to productions 

that spend AUD$50m 

or more in Australia.

Scooby Doo From Warner Brothers - Produced In Australia

ANALYSIS: AUSTRALIAN TAX SHELTERS



12 T h e  B u s i n e s s  o f  F i l m M I F E D  N O V E M B E R  2 0 0 1

with a net benefit of approximately 10% of the
budget.  The rhetoric suggested that denial by the
Tax Office of justifiable approvals was stymieing
the attraction for runaway productions in
Australia.. Recent victims of adverse rulings in
June from the ATO, were Moulin Rouge (Fox)
and Red Planet (Warner Bros) and (according to
press reports) this placed the future of sizable off
shore productions continuing to take advantage of
shooting in Australia in jeopardy.  Fears were
expressed for other deals in the pipeline at the
time: Jerry Bruckheimers’ Down and Under,
Warner Bros’ Scooby Doo, Village/WB’s Queen
of the Damned, and the second and third
installments of Matrix.  

• The Government responded last month by
stepping in, offering a 12.5% subsidy that would
apply to future films provided they didn’t
attempt to use Division 10B.  When considering
the imputed real weighted average cost of
capital and associated opportunity costs, the
benefit to studio balance sheets may have been
in the order of 25-40% for the previous deals
seeking to utilise Division 10B.  It remains to be
seen then whether the new simplified 12.5%
subsidy will effectively continue to attract major
Hollywood entities as they try to achieve the
twin objectives of raising hard cash and creating
off balance sheet risk aversion strategies.

Considering the wide scope of opportunity for
films that can qualify under Division 10B,
responsible deals offering genuine co financing
opportunities and gap equity driven by split-rights
financing deals are all doable. 

As stated before, recent rulings from the Tax
Office do not apply to arrangements under which
investors are actually exposed to the real risks and
benefits of ownership of certified Australian
Films.

Section 8(1) Schemes 
(formerly known as 

Section 51(1))

• Section 8(1) is the generic deduction section
for all taxpayers in the business of anything for
commercial profit. It is not a film industry
specific provision.   Generally these schemes
applied to foreign films not made in Australia
and therefore could not qualify under Division
10B or 10BA and in the mid-to-late 1990’s
films such as Liar Liar, Michael and
Mercury Rising raised funds under this
section.  These schemes were often mistakenly
believed to be a specially created tax incentive
or a loophole that could be exploited.  

• Under this provision normal business tax
principles apply. No specific film ‘Tax’
incentives exist.

• Essentially these deals under Section 8(1)
structured many hundreds of individuals and
corporations as would-be production services
contractors in the business of filmmaking. The
tax office attacked these schemes on two
fronts: (1) that the investors were not genuinely
in the business of film making, and (2) that the
substance of the deal making revealed an intent
to split tax savings and not make a genuine risk
return investment.

• It is interesting that new German tax law
provisions, effective May 28 this year, closed
off tax breaks to funds not actively in the
business of film production. This mirrors in
some ways the position taken by the Australian
government against some Section 8(1) schemes
which sought to cast Mom and Pop investors as
production service contractors making movies
for Hollywood. 

• Section 8(1) of the tax act can still be useful to
raise funds as there are individuals and
corporations in the business of film production
able to deduct legitimate expenditure against
income.  The world of gap equity and split-
rights dealings presents many options for such
contentions.  Recent tax rulings have been
positive in areas other than film under Section
8(1) in relation to exotic crops and livestock
businesses. Again, it is the contrived nature of
the relationship between the investors and the
filmmakers and the removal of any film
success risk and the realisation of a commercial
return by means of a tax deduction that has led
past deals under this section to be attacked.  

• However, new legislation (with some
exemptions) requires commercial losses from a
scheme to be carried forward and not written
off immediately against other active income if
the scheme in question has not derived at least
$20,000 in revenue in that income year. Also,
the tax deductibility of certain prepaid
expenditure has also been modified in the tax
code, a feature of many of the past schemes
using Section 8(1).

CRITICAL ISSUES
FOR THE AUSTRALIAN
INVESTMENT MARKET

Product Tax Rulings

• This is not an investor protection tool
confirming the commercial viability of a
proposed investment product.  It is a system
introduced into the investment market in late
1998 by the ATO that can provide a ruling on the
underlying tax consequences of a proposed
investment structure.  The value of a product
ruling relies on the promoters detailing all
material facts to the ATO at the time of the ruling
and then carrying out the schemes in accordance
with the parameters of the approved tax
corridors granted.  Positive product rulings can
be recast if material facts are not disclosed
initially or the post deal conduct of the
participants is not consistent to that represented
to the passive investors.

• The role of a product ruling is still useful, putting
aside its inherent limitations. Some tax advisors
have made it a condition precedent to their
capital raisings despite it being potentially
ineffective. As a result, deals have fallen over
where funds were raised pending such approvals.

The Matrix From Village Roadshow/Warner Brothers - Produced In Australia

responsible deals 

offering genuine 

co-financing opportunities 

and gap equity driven by 

split-rights financing deals 

are all doable.
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• In late Aug 2001, the Tax Office rebuked
deeming provisions in deals which purported to
reverse deals entirely and deem them as never
having happened if product rulings were not
subsequently obtained. It was a case of the
vanishing deal - the deal that was but deemed
never to be if certain aspects did not happen
such as a positive product ruling.  

In a bizarre twist of fate, the tax lawyers’ own
secret weapon was turned on itself with the Tax
Office claiming such provisions were pointers
towards a deal’s inherent lack of commerciality
and substance for tax purposes. The argument
being that, since it could vanish in event of an
adverse tax ruling, the only purpose for its life
was to foster tax avoidance rather than genuine
commercial investment.

• Hopefully the future will see this tool used as it
should be - subject to its limitations and
supported by suitable tax opinions. Ultimate
investor security will come from collective
agreement with the tax office and industry
players on what is and what is not acceptable
documentation and dealing. 

PART IVA Anti Avoidance

• PART IVA of the tax act is the most feared
thunderbolt in the ATO’s arsenal of deal “dis-
enablers” and is being applied to many of the
deals scrutinized recently. However, this weapon
of the ATO is as much fear as it is reality as the
thunderbolt is better thrown than tested.  

• Broadly speaking, Part IVA of the tax act can
apply to any scheme or in fact business
transaction, if the “sole or dominant purpose of
a person, not necessarily the investor, entering
into or carrying out the scheme, or a part of the
scheme, was to enable the relevant taxpayer to
obtain a tax benefit in connection with the
scheme.”  For Part IVA to apply, there must be
an evaluation of all the relevant scheme facts to
ascertain whether the sole or dominant purpose
test is satisfied in relation to a particular
taxpayer.

• The arrangements, according to the ATO, have
a number of features which achieve the
following results:

• the lack of any financial risk to the investor;
• the obtaining of a profit by the investor

regardless of how the film performs
• tax savings to the investor in excess of the cost

to the investor of participating in the scheme.

A genuine deal with substance and legal form
has little to fear, no more than any normal
business deal.

• The Tax Office doesn’t want the anti
avoidance legislation tested and has its own
interests in seeing “vanilla deals” work.
Divisions 10BA and 10B were legislated to
encourage tax shelter opportunities for those
investing in the Australian film business, and
Part IVA was not created to attack these
incentives. Deals where the legal form and
substance comply with the shape and spirit of
the legislation carry very low risk of attack
under this section.

CONCLUSION

The efforts of the Australian government over
the last three decades to foster its own

indigenous industry and encourage other
filmmakers to take advantage of the tax
incentives it put in place, has seen the growth of
a vibrant and  growing production infrastructure
with the ability to produce top quality
production values in a lowered cost
environment relative to other jurisdictions. 

However, in the mid to late 1990s, the
Australian Government faced a full frontal

attack on the tax base by those seeking to raise
funds. The response was predictable and left the
capital markets damaged and investors
confused.

The government, tax office, and industry
assistance bodies are conversant with the

comparisons between themselves and other
jurisdictions. The incentives are provided to
assist in building an industry and thereby
increase the tax base.  New tough sanctions to
penalize promoters of abusive schemes are well
on the way. The Government has shown that it is
prepared to trade tax revenue for the economic
multiplier benefits of attracting a large runaway
production business. 

Funds raised through the medium of tax
assisted structured filmed entertainment

offerings within pre-approved tax corridors are
still viable. There is a strong market for good
tax shelter product and commercially viable
genuine risk return investment deals offered in a
responsible manner will find market acceptance.
Nothing in the current law or tax office conduct
is terminal to such a view. The present situation
is much like that which existed in the
Investment Banking business in relation to
derivatives prior to the development of standard
industry documentation and practices.
Collectively, the film business, investment
bankers and lawyers - with the guidelines from
the Tax Office - need to agree on acceptable
forms of dealing and documentation.  It is in the
interest of all parties and participants involved
that such standardisation occurs.

Those who understand and respect the film
business and the nature of investment banking

and tax assisted financing have a unique
opportunity to create viable new tax shelter
products, which in turn will result in a mature and
effective capital market for raising  finance for
films.
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budget accounting management and tax
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marketing strategy. Currently he works in the areas
of risk aversion finance strategy, cross border Co-
Production treaty finance, debt defeasance
programs, film bond creation methods, gap equity
facilitations and split equity placement
transactions. Past experience from bases in
America, Australia and New Zealand in Pacific Rim
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The value of a 
product ruling relies 

on the promoters detailing 
all material facts 
to the ATO at the
time of the ruling

The present situation

is much like that which existed 

in the investment banking business 

in relation to derivatives 

prior to the development 

of standard industry 

dicumentation and practices.
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Creative Union Entertainment (CUE), a
new international distribution and
financing company, has been

established by leading film industry executives
Neil Sacker and Julie Savay-Ross.  The
company’s mandate and strategy is to finance,
produce and distribute A-list feature films for
wide theatrical release, and selected specialized
feature titles.  

“More and more, high level producers are
looking for an alternative means to procure
financing and distribution for their pictures
with a compelling business model that is
favorable to them; Julie and I have formed CUE
to satisfy this growing market need,” said
Sacker.  “I have been fortunate to work with
some of the best overseas distributors in the
business; our focus at CUE will be to select
pictures that will satisfy their need for high
quality, studio level, cast driven theatrical
motion pictures,” continued Savay-Ross. Equal
partners in CUE, Sacker takes the post as CEO
and Savay-Ross, President and COO.  Sacker
commented: “Julie and I compliment each
other’s skills to perfection.  We share the same
business philosophy, and it’s important to us as
we grow our company that the people we bring
on board not only share the same philosphy, but
will be as determined as we both are to succeed
with our new venture.” Cue opened its doors
with a 7-picture production and worldwide
distribution deal with producers Langlais and
partner Jeremiah Chechik (director Benny and
Joon) of Nightrain LLC, and Smokestack
Productions’ Jeffrey Klein and Chris Bongirne.
Under the exclusive arrangement, CUE will
source the financing for the pictures as well as
handle worldwide distribution for the titles.

“Apart from being good business people with a
business model that allows producers to
maintain more control of our projects, Julie and
Neil are good people with integrity and that’s as
good as it gets,” said Langlais of his association
with CUE.   
When The Ride Is Ruff is the first film to be
fully financed, produced and distributed by
CUE.   Wesley Snipes, who leads a diverse
ensemble cast, is also producing with Victor
McGauley through Snipes’ production
company, Amen-Ra, in association with Rudy
Langlais (executive producer The Hurricane)
and Jeffrey Klein.  Sacker and Savay -Ross
executive produce the film scheduled to go
before the cameras in February 2002.  When
the Ride Is Ruff will feature a soundtrack to be
produced by Wakeen and Sye Dean of Ruff
Ryder Entertainment, a division of Interscope.
Wesley Snipes said, “As filmmakers, we don’t
always get an opportunity to finance our
dreams and fulfill them at the same time.  With
Neil and Julie at Creative Union Entertainment,
we look forward to this being the first of many
pictures that will accomplish both, and
hopefully, we can share this opportunity with
other creative talent and make some really
smart, commercial, good movies.” 
Included with When The Ride Is Ruff, other
pictures to follow under the deal are the action
drama Children of the Dust and supernatural
thriller The Life and Death of William
Freeman. CUE is the foreign sales agent for
the action/drama feature film Madison, based
on the true story of the river town of Madison,
Indiana and its legendary efforts during the
hydroplane racing season of 1971.  Selected at
Sundance Film Festival, 2001, Madison stars
Jim Caviezel (Academy Award-nominated The
Thin Red Line, Frequency) who stars in The
Count of Monte Cristo from Buena Vista
Pictures.  Madison is directed by William
Bindley who also co-wrote the script with his
brother Scott, and is produced by Martin Wiley.
The film will be released theatrically in the US
and Canada in the Spring, 2002.  Cue will also
finalize financing as well as handle foreign
distribution on the comedy The Wedding
Contract with Sigourney Weaver and Bill
Murray in an all-star ensemble cast, and the
drama The Italian.  Both titles were introduced
to the market through Savay-Ross’ international
distribution company Voltaire Entertainment
Group, whose assets have been folded into the
new corporation. 
Neil Sacker began his entertainment career as
an attorney at Warner Bros. where he was
promoted to Senior Counsel.  During his tenure,
he negotiated and drafted deals for prominent
producers with numerous productions including

Interview with the Vampire starring Tom
Cruise, Brad Pitt and Antonio Bandera.  After
Warner Bros., Sacker joined Miramax Films in
1995 and served as Senior Vice President,
Business and Legal Affairs. He negotiated
producer and rights acquisition agreements for
feature films including Good Will Hunting,
The English Patient, and Scream.  In 1998,
Sacker left Miramax to join Destination Films
as President, Worldwide Business and Legal
Affairs, following a brief period at Miracle
Entertainment where he held the post of Co-
President of Miracle Pictures.  

An experienced and knowledgeable
international film executive, Julie Savay-Ross
first worked in international distribution for
Cori International in 1990, followed by a
position at Promark Entertainment Group
where she spent two and a half years rising to
the rank of Director, International Sales and
Administration.  In 1995, she joined Initial
Entertainment Group (IEG) as Director,
International Distribution, and was promoted to
Vice President, International Distribution.  At
IEG, Savay-Ross was responsible for all
aspects of the International Department.  She
was instrumental in acquisitions, decisions, and
sales forecasts for all negative pick-ups and in-
house productions handling projects such as
Martin Scorsese’s Gangs of New York, Steven
Soderbergh’s Traffic, the Richard Gere starrer
Dr. T and the Women directed by Robert
Altman, and Very Bad Things starring
Christian Slater and Cameron Diaz.  After a
brief period with Miracle Entertainment, where
she held the post of President, International
Distribution, Savay-Ross launched her own
international distribution entity Voltaire
Entertainment Group before founding CUE
with Neil Sacker.
Reporting to Savay-Ross, Yarek Danielak has
joined the company as Vice President of
International Distribution.  He will handle all
aspects of international distribution for the
company’s slate of pictures.  Working alongside
Sacker he will also look to develop the
company’s relationships with film production
funds with CUE’s consultants Joe Woolf,
former head of Union Bank, and Kirk Stambler,
former Warner Bros. executive. 

Sacker & Savay-Ross
Right On CUE

Julie and I compliment 
each other’s skills 

to perfection. 
We share the same 

business philosophy

“...to finance our dreams 
and fulfill them 

at the same time.”
-Wesley Snipes

Neil Sacker Julie Savay-Ross
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Ernst “Etchie” Stroh attends Mifed on a
positive and upbeat note. Over the last
twelve months the company has completed

several on-going projects and forged new
relationships with producers.  Hotel from Mike
Figgis premiered at the Toronto Film Festival to
critical acclaim from a number of leading
international publications such as La Monde and
the London Times.  “Hotel breaks all the barriers,”
Stroh said.  ‘I believe it takes a step forward in
traditional movie making as we know it and
ventures into the process of how we
view/construct movies.  In years to come, I think it
will be heralded as a page in the process of cinema
history.” 
Stroh’s philosophy in building Moonstone
Entertainment (now entering its 10th year) has
been a solid approach and realistic look at the
marketplace coupled with a reputation enjoyed by
only a small number of companies and individuals
within our industry. As the business expanded,
Stroh covered a number of angles: producing films
with good scripts that he believed in, releasing
films under his own banner when due to market
conditions the company was unable to get the
terms they required, and having the freedom and
the relationship with agents to greenlight projects
immediately if all the elements fit.  He freely
admits that being independent and operating a
small business in an industry where you cannot
guarantee the ‘hit’ factor has its up and downs,
however he would not have it any other way.
Stroh said: “A few years ago we released a slate of
pictures domestically which pushed the envelope
in a different direction for the company.   It wasn’t
a huge success, but we didn’t lose our shirt. We are
going that route again with Dancing at the Blue
Iguana which opened October 19th in selected
theatres in Los Angeles and New York to rave
reviews and two thumbs up from Roger Ebert, and
we’ll see how it does.  Daryl Hannah has produced
and directed a documentary which supports the

feature.” He continues: “The market place is a
roller-coaster ride which in the best of times is
hard to predict and, at this particular moment, is
just impossible. We have shifted our focus in the
last few months to movies that are driven by the
‘look’ of the project rather than being cast driven.
For independent projects, actors are not opening a
movie anymore, but if you have a theatrical
project driven by a ‘look’, it has a good chance to
succeed.” 
Among the films Moonstone is presenting to
international buyers at MIFED are three new
films from  Samuel Hadida.  Break Of Dawn, an
action film that captures the  ‘look’, is the first
French-Romanian co-production shot in French
and English.  The film revolves around two men
contracted for a bogus assassination plot against a
Romanian presidential candidate during which
they themselves will be killed.  When the fateful
moment arrives, however, things don’t go as
planned. In the vein of succesful  Chinese movies
such as Iron Monkey and Crouching Tiger
Hidden Dragon, Beyond Hypothermia, directed
by Patrick Leung, a long-time collaborator of
John Woo, is a dark poetic film from Hong
Kong’s celebrated action genre.  In a fascinating
twist on the classic Chinese action thriller, it
focuses on the pent up romantic passions of a
beautiful female assassin, stylishly executed in
the genre of Nikita. Moonstone’s third offering
from the fruitful Stroh and Hadida collaboration
is Sweat, a film that centers around four desperate

men, a fortune in gold ore, an ocean rendezvous,
and a hot, harsh and unrelenting desert that lies
between them and their destiny. 
Like most independent companies, Moonstone has
the ability to be proactive and head in a different
direction as needed.  Stroh commented:  “For the
coming months, our focus will be on picking up or
producing maybe two or three theatrically driven
movies.  The TV market has changed dramatically
and become generally very tough.  It has become a
very tight spot for us independents.  The problems
of recession and diminished advertising revenues
are accumulating factors that make the present
climate difficult.  One of the bright spots on the
horizon in relation to the TV market is that as the
major distributors around the world cut output deals
with the majors for a number of varying reasons
(see Constantin story Page 28 Agreement Redefines
German Marketplace), it will open up an avenue of
possibilities for independents with good product at
a competitive price.”  Stroh concluded: “The key
word for Moonstone has always been ‘niche’.  A
number of other independents have the same
parameters but operate in a different ‘niche’.  Our
mode is that we love movies.  We enjoy it when we
find a great talent with an innovative script, when
we have the wherewithal to get involved and help
the talent to grow as in the case of Hotel with Mike
Figgis.  We are a one-stop shop, and we have the
ability to put into production script or director-
driven theatrical movies where we can make the
numbers work.  To be honest, I love my work.”

The Niche That  Drives
An Independent Mode

Etchie Stroh

Dancing At The Blue Iguana opened domestically in the U.S. in mid October
and garnered 2 thumbs up from critic Roger Ebert.

COMPANY PROFILE

M I F E D  N O V E M B E R  2 0 0 1 T h e  B u s i n e s s  o f  F i l m   15



F
E

S
T

IV
A

L
S

 &
 M

A
R

K
E

T
S

MIFED 2001

16 T h e  B u s i n e s s  o f  F i l m M I F E D N O V E M B E R  2 0 0 1

Recent events did not keep market-
goers from attending MIPCOM,
Cannes October 8 to 12, reports the
Reed Midem organization. Despite
world events, MIPCOM closed in a
positive mood. Nearly 10,000
delegates demonstrated
determination to carry on with
business regardless of the terrorist
attacks that occurred on September
11, 2001.
Attendance was at 9,935
participants, down 15.5% from 2000
(11,762 delegates). The total
number of companies saw a slight
drop 2,918 2000 to 2,824 (-3,2%).
In terms of exhibiting companies the
figures were up: 1,244 companies
came from 50 countries, against
1,189 last year (+4.63%). The US
remained the number one exhibiting
country with 117 exhibitors
followed by the UK (101) and
France (62). In light of world events
the interest for “softer”
programming as well as drama was
substantial. Co-productions, as a
solution to foster higher-budget
quality programming at competitive
sale prices, were also at the center of
numerous announcements. Output
deals and large package sales re-
surfaced in the UK, Germany,
Greece, Israel, Ireland and other
territories.
As earlier predicted by the Reed
Midem organization, sales for
formats - the worldwide primetime
phenomena - have sold well as a
new generation of reality TV and
games came into the spotlight based
on more positive and family values.
Action Time, Columbia Tri-Star,
ECM, Hat Trick, Granada, MTV
International and many others
sealed deals. Formats will be the
focus of a thematic event organized
by Reed Midem Organization at
MIPTV next year.
MTV Networks CEO and
Chairman, Tom Freston, MIPCOM
2001 “Personality of the Year”,
personified the sprit of U.S.
participants at the market and that of

the international TV community
saying that television was an
exceptional medium for keeping the
world informed and showing the
diversity of people and cultures.
Said Xavier Roy, CEO, Reed
Midem Organization: “It is
remarkable how, after last
September’s terrible events, the
audiovisual world has successfully
come together in Cannes.  Delegates
have shown a lot of courage and
displayed a unique determination to
get on with business. I think that,
overall, they have come out
stronger.”
Deals concluded at MIPCOM
include Dutch formats specialist
Absolutely Independent licensed
P.A. for a Day to Germany, New
Zealand and Denmark. ARTE and
BBC 4, the UK’s forthcoming
digital channel, entered a two-year
documentary co-production deal for
at least 10 projects.  Chatsworth
Television Distributors sold its new
pre-school CGI series Busy Buses
to Japan’s Kids Station.  Nippon
Television will produce the
Japanese version of the show and
has acquired merchandising rights.
DIC (USA) and Denstu (Japan)
have formed a strategic alliance
under which Dentsu will co-produce
and handle Japanese and Asian
distribution of DIC’s Alienators:
Evolution Continues. Dentsu will
also distribute DIC’s Madeline in
Japan.  Marathon sold the animation
series Totally Spies to TF1
(France), Fox Family (USA), Fox
Kids’ International and Channel 4 in
the UK, ProSieben (Germany),
ReteItalie, Globo (Brazil), and
Televisa (Mexique).   RAI Trade has
sold North American rights for over
30 of its titles including The Sky is
Falling, Nobody’s Heart, a number
of mini series, music specials and
animation series Sandokan 2 to the
U.S.’s Liberty Media. 
MIPTV 2002 will be held from April
15 to 19 in Cannes and MIPDOC
will be held April 13 and 14.

MIPCOM 2001
Business As Usual 

- Almost
The new Monaco Congress Centre
the Grimaldi Forum will host
the20th Imagina from Tuesday 12 to
Thursday 14 February 2002.
Since its creation, Imagina has been
a forum for gathering and
exchanging information between
digital image professionals from
around the world: producers,
creators, training specialists,
industrial groups, and sponsors.
Imagin@.02 is a  rendezvous for
professionals  in the digital image
sectors looking for an update on
new developments and insight into
resources and strategies.
The Industry and Innovation Village
will showcase companies working
in the digital image sector, and

research and development
organisations – from both the public
and private sector. The two areas
together will provide a complete
panorama of current technological
developments to foster synergies
between research, development and
industrial infrastructure.
The Imagina Awards competition
will focus on significant aspects of
contemporary production and
accomplished programs. The nine
(9) award categories are: Imagina
Grand Prix, Jury Grand Prix, Best
Director, Best Animation, Best
Editing, Best Rendering, Best
Screenplay, a Schools and
Universities Category, and Best
European Production.

The Monte Carlo
Television Festival 20th 

Imagina At The
Grimaldi Forum

The 6th Annual PROMAX & BDA
Europe Conference will take place
in Seville, Spain on 8-9 April 2002.
The conference will be held at the
Al-Andalus Palace hotel in Southern
Spain’s largest town.  Seville was
selected as the next venue for
PROMAX & BDA Europe because
of the growing number of Spanish
delegates within the association’s
membership.  

PROMAX & BDA are
organizations working on behalf of
those involved in the promotion,
marketing and design of all
electronic media industries.  The
associations represent more than
4200 member companies and
individuals in 60 countries.
PROMAX & BDA members work
in all areas of television, radio and
digital media.

Seville To Host Promax
& BDA Europe 2002 
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Greenlight International, the
international sales arm of Berlin-
based Greenlight Media, has
acquired all international rights
outside German-speaking territories
to the recently completed $10
million animated feature, The
Abrafaxe – Under the Black Flag
which it launches at MIFED.  The
Abrafaxe – Under the Black Flag
is a co-production between Abrafaxe
Trickfilm, Hahn Film and Universal
Pictures.  Produced by Klaus D.
Schleiter and Gerhard Hahn, the film
is directed by Hahn and Tony Power. 
Rick van den Heuvel, President and
CEO of Greenlight International
said: 

“The Abrafaxe appeal to a wide
age range, from six to sixty, with
stories that are family
entertainment at its best.   They
have been published for more than
25 years and have been present on
the Internet for years.  We know
there is tremendous interest in
these characters, and we’re
confident they will appeal to
movie-going audiences the world
over.”  The Abrafaxe are three
characters named Abrax, Brabax
and Califax (changed for the
English-language movie to Alex,
Max and Califax). The comic
strip, published since 1976 in the
Berlin-based comic magazine

Mosaik, has a monthly circulation
of 120,000.  In addition there are
several comic books, a second
comic series, and publications in
daily and weekly newspapers and
magazines. The popular German-
originated comic strips and books
have sold more than 150 million
copies. The Abrafaxe – Under the
Black Flag is the first animated
cinema film to feature the three
adventurers.   The soundtrack
features the popular German band
Nena whose hit 99 Red Balloons
made it to the top of the U.S.
charts in the 1980’s. The film is
expected to be released first in
German-speaking countries with

an initial 450-600 prints run.
Greenlight International,
headquartered at Hilversum in the
Netherlands, was established in
1999 as a 50-50 joint venture
between Greenlight Media in
Germany and Dutch company
Magus Entertainment.  The
company holds international sales
rights to a varied programming
library, including animation,
documentaries and feature films.
Greenlight Media, with offices in
Berlin, Munich and Los Angeles,
exploits and markets a full range
of ancillary rights for its products,
and handles all merchandising,
publishing and music rights.

Vancouver based Prophecy
Entertainment Inc. has secured Gena
Rowlands and Trevor Morgan to star in
its next feature film project The
Incredible Mrs. Ritchie. “This is one of
the best scripts we’ve seen come through
our offices,” stated Evan Tylor, President
of Production. “Mrs. Ritchie is a beautiful
story and with the talented cast we’re
assembling I think it will find a home in
the hearts of filmgoers of all ages.”
“We are getting a very positive reaction
to the script from our distributors, I think
largely because of its timeliness,” stated
Melanie Kilgour, President of
Marketing and Distribution. “This film
will offer high-quality, principled
storytelling, and we are very pleased to
be a part of it.”
Actress Gena Rowlands has signed on
to play the title role of Mrs. Ritchie. Ms.
Rowlands’credits include Hope Floats,
The Mighty and She’s So Lovely. She
has also received Best Actress Oscar
nominations for her roles in A Woman
Under the Influence and Gloria and

has won Emmys for her work in The
Betty Ford Story and Face of a
Stranger. Trevor Morgan will play the
part of Charlie. His recent credits
include Hardball, Jurassic Park III,
The Patriot and The Sixth Sense.
The Company is also currently in
negotiations with James Caan for the
role of Mr. DeWitt, Charlie’s school
principal. Once key cast is locked up,
the Company hopes to schedule
production for this fall. The film is a
coming-of-age story about Charlie, a
troubled boy who spends his summer
working as a handyman for Mrs.
Ritchie.
Mrs. Ritchie will be directed by the
film’s writer, Paul Johansson
(Conversations In Limbo). Nick
Cassavetes (The Sky is Green) will be
an executive producer on the project.
Prophecy Entertainment Inc. (CDNX:
PEI) produces and distributes motion
picture entertainment. The Company’s
distribution arm represents over $40
million in motion picture product and

distributes to over 40 countries
worldwide. Prophecy has established
relationships with major North
American companies such as Remstar,
Lions Gate Films, Alliance Atlantis
Entertainment and international
companies such as TF1, Prokino
Filmverleih, and Highlight
Communications.
In a further deal, Prophecy
Entertainment Inc. has entered into an
output arrangement with Remstar
Distribution Inc. The agreement gives
Remstar a “first-look” at acquiring
Canadian distribution rights to
Prophecy’s next four projects.
Prophecy came to the agreement after
Remstar acquired the Canadian
distribution rights to several projects
including Ripper: Letter From Hell
and The Barber.
“This Canadian output arrangement is
just the first in a series of long-term
distribution relationships we are trying
to develop internationally,” stated Petros
Tsaparas, President & CEO.  “Remstar

has a reputation for distributing quality
programming and this agreement will
provide us with a first-rate channel to
distribute our films in Canada, giving
each a real opportunity to ‘break-out’.”
Remstar Distribution Inc. is a subsidiary
of Remstar Corporation Inc., an
independent entertainment company
primarily focused on finance,
production, and distribution of film and
television product.

Gina Rowlands in Prophecy Mrs Ritchie Project 

Greenlight International Acquires Abrafaxe

Melanie Kilgour
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“The impressive number of films
being presented at Mifed ‘s 68th
Cinema and Television
International Multimedia Market
conveys a very clear message—
more and more international
distributors view Mifed as the
foremost showcase for launching
and marketing new products,” said
Manlio Armellini, the Managing
Director of Rassegne S.p.A.,  and
Elena Lloyd, consultant  of Mifed
Cinema and Television
International Multimedia Market.
Rassegne S.p. a. is the new private
sector company that is making its
debut as the organizer of the Milan
film market.
Films making their premiere
market screenings number 309
(269 in 2000) with 470 films being
screened (455 in 200).  In line with
the appetite for American product,
the majority of the 225 companies

exhibiting at this year’s MIFED are
from North America (93), followed
by 31 Italian companies, 17 from
the UK, 17 from France, and 15
from Germany.  From South East
Asia comes Hong Kong with 14
companies, followed by South
Korea with 8 companies, for the
first time ahead of Japan with 7. 
In spite of the events of September
11th, according to a recent survey
by Film Export UK in the run-up
to the event, Mifed continues to
garner considerable support on the
part of international buyers and
sellers. The study also reported
that when asked to choose between
Mifed and London (held in
London a week before the
Milanese show) 73% of
respondents stated that they rated
Mifed more highly as the facilities,
screening rooms and display
spaces are ‘under the same roof.’

Many pointed to the more
affordable cost factor, affirming
that Mifed continues to represent
the best cost/benefit ratio.
The new management have
implemented a number of new
measures including a new
coordinated image with clearer
sign-posting, a range of facilities
catering to the needs of visitors
such as the Buyers and VIP
Lounge located on the CISI
Building’s “La Residenza” floor,
and numerous Internet terminals
throughout the venue. The air
conditioning system, a complaint
of participants for many years, is
being upgraded. Seminars at
MIFED include a look at copyright
infringement in the on-line
distribution of audiovisual works,
organized by AGICA (the
association of legal experts in the
film and audiovisual industry) in

conjunction with FAPAV, the
audiovisual anti-piracy federation. 
In a demonstration of solidarity
with the U.S., the budget for the
gala Showcase of Italian Cinema
which was cancelled will be
donated to The New York
Firefighters Fund.  “We know full
well it is not the glamour that
attracts people to Mifed,” states
Giuseppe Zola, President of
Rassegne, “however we do feel
that efficiently organised parallel
events are extremely useful for
creating an atmosphere of mutual
caring and friendship between
what goes on inside the
Fairgrounds and the outside world.
Therefore, for Mifed’s 2002
edition we will be putting together
just one major event that will not
only appeal to our visitors but also
give our host city a chance to feel
genuinely involved.”

Record  470 Films Screening At MIFED

Rupert Harvey’s Electric Entertainment
announced production on the movie version of
the hit comic Preacher. A co-production of
Electric and H. Michael Heuser’s Storm
Entertainment, the picture is currently out to
cast through casting director Pam Dixon
Mickelson (Mask of Zorro, Vertical Limit).
To be produced by Harvey (Bones, Plunkett
& Macleane), the picture is one of the first 18
films on the release slate of the new U.S.
marketing and distribution company, the
Premiere Group. Budgeted at $22m,
worldwide sales are being handled by Storm.
Executive Producers are Heuser, Tom Astor
(Tank Girl, Gorillaz), and Steve Robbins, Jim
Reeve & Marty Auty of UK’s Visionview Ltd.
Both a moral fable for our time and a love
letter to the values of the old west, the movie
tells the tale of a man in search of God – but
definitely NOT for religious or spiritual
enlightenment.  The comic book series by
writer Garth Ennis and artist Steve Dillon has
long been an international underground
phenomenon.  The picture goes before the
cameras in November with Rachel Talalay
(Dice, Touching Evil, Tank Girl) directing
from a screenplay by Ennis.

Preacher In
Production

Expanding and gearing up the Los Angeles based
office, Senator International has appointed Paula
Himel as Vice President, Sales and Brent Jack as
Vice President, International Marketing. “The
two newly created positions will have an
immediate positive impact on our business and I
am certain that they will be assets to the company
as we grow,” President Joe Drake commented.
“Paula brings with her a rare and invaluable
combination of sales and acquisitions expertise,
and Brent has proven to be a key part of my team
for many years at two different organizations.”
Himel, working directly with Drake, will
spearhead the overseas sales and distribution

functions of Senator International and play a key
role in the company’s acquisition efforts.  She
will also work with Carsten Lorenz, President
Senator Entertainment Inc., who is responsible
for all stateside production activities and
management of Senator Entertainment AG’s U.S.
joint ventures and strategic interests, in
evaluating international distribution potential for
Senator’s productions. 
Brent Jack will oversee the division’s corporate
branding and film specific marketing strategies
for the company’s slate that include Luis
Mandoki’s 24 Hours and the award-winning Das
Experiment. Jack reunites with Drake following
previous tenures together at Lions Gate
Entertainment and Rysher Entertainment.  
Joe Drake also announced the appointments of
Brian Goldsmith as Chief Financial Officer and
Executive Vice President of Operations, and film
attorney Paula Call to the post of Senior Vice
President of Business and Legal Affairs.
Based in Los Angeles Senator International is the
new sales division of German indie Senator
Entertainment AG headed by CEO Hanno Huth.
President Joe Drake heads the Los Angeles
operation. 

Four Key Positions Expand
Senator International

Paula Himel Brent Jack

The unabridged version of the Product Guide
and other sections of the main magazine 

are available on-line at www.thebusinessoffilm.com
THE BUSINESS OF FILM’S home on the internet. 
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Warner Bros. effective
immediately assumes distribution
of New Line Cinema’s feature
films in all German-speaking
territories, Eastern Europe, and
Russia in a long-term agreement. 
The first film Lord of the Rings,
The Fellowship of the Ring is
anticipated for a December
release and covers Theatrical,
Home Video and Television
Distribution. 
The output agreement is for all
New Line titles released in the
United States through 2003, and
calls for Warner Bros. Pictures to
handle the theatrical distribution
and marketing responsibilities
and activities for current and
future New Line films in
Germany, Austria, Switzerland,
Eastern Europe and Russia, as
well as for Warner Home Video
and Warner Bros. International
Television Distribution to handle
the respective home video and
television rights of these films in
the covered territories.  Other

titles include the remaining two
installments of Lord of the
Rings, Rush Hour 2, Austin
Powers in Goldmember, Blade
2, John Q, Life as a House, and I
am Sam.
“Our distribution arrangements
with New Line in other regions
have proven very successful and
we anticipate similar success in
these territories,” said Richard
Fox, Executive Vice President,
International, Warner Bros.  “New
Line’s films will be a great
addition to our distribution slate
and we look forward to utilizing
our top-notch distribution and
marketing operations to ensure a
mutually beneficial partnership.
Fox and Rolf Mittweg, President
and COO, Worldwide Distribution
& Marketing, New Line Cinema
made the joint announcement.
Warner Bros. currently distributes
New Line Cinema’s films
theatrically, on home video, and
on television in select territories
in Latin America and Asia.

Warner Bros. To
Distribute Selected

European Territories
For New Line Cinema

PRODUCT PROFILE MIFED 2001
Here Today, Available From CELLULOID DREAMS 

Joseph Geissler, Managing Director
of MC Multimedia, and Karin
Thome, President of Multimedia
Corp Int’l Inc., attend Mifed
following the launch of MC
Multimedia 1 at the Cannes Film

Festival 2001. Together with Arthur,
Michael and Claude of AKA Movies,
who are handling the company’s
slate of pictures, the duo are meeting
with international buyers that have
entered into presales agreements for
the projects on their slate of
upcoming productions.  Karin
Thome, producer on all the projects,
said, “Throughout the summer we
have been working to put the
projects into physical production.
Jaguar will go into production in
January in Mexico, as well Trojan
Chip, followed by Twin Soul in
March and Beverly Hills Love
Story in April.”  
Continuing to move forward with
announcements the company made
at Cannes Film Festival 2001,
Thome and Geissler are presently

preparing a new slate of films to be
produced through the Medienfonds
MC Multimedia 2.  Thome
commented:  “The events of
September 11th have put a minor
hiccup in the global financial climate
that investors were keyed to over the
summer when we went to the
marketplace to top up the second
trounch of financing for the second
fund.  However, with the realization
that business has to continue, we are
now seeing a positive and aggressive
approach with respect to finalizing
the necessary papers that complete
the Funds requirements.”  Thome
recently announced, in addition to
her Medienfonds Fund activities, she
is planning a series of co-
productions with a Hong Kong based
Production company to produce a

slate of action and genre-driven
pictures in Hong Kong.  The first
project is slated to go before the
cameras in January 2002 through the
US Independent Film production
company Multimedia Corp Intl. Inc. 

MC Multimedia Revs Into Production

Karin ThomeJoseph Geissler

Visit The Newly Re-launched

www.thebusinessoffilm.com

THE BUSINESS OF FILM’S

home on the internet. 
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Many productions will be
reimbursed this year by the Film
California First (FCF) Program
offered through the California Film
Commission.  The only incentive
program of its kind, the FCF
Program is a 3–year, multi-million
dollar program administered by the
California Film Commission (CFC).
It reimburses the costs of public
labor, excluding local police, and
greatly reduces location site fees on
public property. 
Recent films that utilized the FCF
Program include Castle Rock
Entertainment’s new suspense
thriller Foolproof, set for release in
2002 starring Sandra Bullock and
Ben Chaplin. The FCF Program will
reimburse the film for approximately
$150,000.  Foolproof was filmed

throughout the Southern California
area including Alta Dena, Los
Angeles, Pasadena, Ranch Palos
Verdes, San Luis Obispo, Valencia,
as well as West Hollywood.  We are
so happy to have taken advantage of
this valuable program,” said Jeff
Stott executive producer of
Foolproof.  “Given the tight below-
the-line numbers, it’s always a great
help when the state offers to
reimburse films for filming on public
land in California.”  In addition,
Foolproof producers will receive
rebates for filming at such locations
as Angeles National Forest, Malibu
Creek State Park, and Pasadena
Water and Power. 
Another film reimbursed for filming
on public land in California is
Swordfish.  Some of the film’s

action sequences were filmed in
several locations in Ventura,
including a local bank.  Because
Swordfish was filmed on public
land, the Film California First
Program will essentially reimburse
Warner Bros. the costs of public
labor, excluding local police, as well
as most of its location fees, film
permit fees, public equipment fees,
and public employee personnel
costs.  Besides putting money back
into the film, filming Swordfish in
Ventura generated nearly $1 million
for the local economy due to the
daily use of hotels to house cast and
crew, and purchases from local
merchants of everything from gas
and groceries to lumber and
materials used on the set. 
DreamWorks SKG’s alien invasion

comedy Evolution also benefited
from the program.  “We are thrilled
about the Program and that
California is taking steps to make
filming in California more
affordable,” said the film’s
production executive, Steve Molen.
Evolution will receive the majority
of its reimbursements for the use of
personnel such as fire safety, traffic
controllers and the Los Angeles
County Metro Transportation
Authority on public property.
Evolution will also be reimbursed
for various road use fees and
location permits.
“We are pleased that these feature
films are ‘filming California first’
and shooting throughout the Golden
State,” said Karen Constine, Director
of the California Film Commission.

Filming In California - The States’ First Program

Agreement Benefits
Newly Redefined

German Marketplace  

PRODUCT PROFILE MIFED 2001
Picture Claire, Available From ALLIANCE ATLANTIS 

Visi t  Us On The Web @

www.thebusinessoff i lm.com

Under an agreement recently made,
Constantin Film AG and RTL
Television co-operate on the
distribution of cinema films.
Effective  the start of 2002,
Constantin Film Verleih  will  take
over exclusive rights to cinema
distribution in Germany and Austria
of all feature films to which RTL
holds the cinema rights. The contract
covers  feature films that have
completed a successful  theatrical
run in  the US  and will air on RTL
after they have been exploited in
German cinemas. The  arrangement
gives RTL the capability to offer
exploitation throughout the entire
rights chain when acquiring rights to
films in the future.
Constantin Lange, RTL Secretary-
General: “ We can focus more
intensively on buying complete
German rights and can make the
RTL program even more exciting
and varied.”  Thomas Peter Friedl,
Constantin Film Management Board
member responsible for distribution
said:  “This partnership with RTL
underlines our concentration on
premium products for the German-
speaking cinema market. We are
delighted to expand the co-operation
we have enjoyed with RTL in home

entertainment to include cinema as
well.”
In addition to television
broadcasting via RTL itself,  RTL
subdiary  BMG Video will   transact
all video/DVD business.
Additionally, BMG Video will
assume responsibility for
video/DVD exploitation of a number
of Constantin films, enabling BMG
Video to increase its portfolio of
successful cinema films.
RTL Television is the wholly-owned
subsidiary of Europe’s leading
broadcasting and production
company RTL Group.   The
company enjoys the position of
number 1 in the German TV market
in terms of  advertising spend and
audience  ratings.  RTL Television
equity interests include television
station Vox (49.9%) and
Internet/digital subsidiary RTL
NEWMEDIA (100%).
For the past 20 years Constantin
Film AG,  an integrated media
company,  has been  one of the
leading German distributors and
producers, covering all stages of
national and international cinema
and TV film development,
production, distribution and licence
trading. 
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Henry Bean’s The Believer, Winner
of the Grand Jury Prize at the
Sundance Film Festival 2001
starring Theresa Russell and
newcomer Ryan Gosling, is to be
released in theaters early 2002
through Independent Distribution
Partnership. The Believer which
premiered on Showtime in
September joins a prestigious titles
list of films that includes The Last
Seduction, Red Rock West, and
Lolita, all of which enjoyed
successful theatrical releases after
their Showtime debut.
Marking his feature film directorial
debut, The Believer is written and
directed by screenwriter Henry
Bean.  Daniel Diamond, President
Fireworks Pictures, said,  “The
Believer deserves big screen
theatrical feature film release.  We
are thrilled to support Bean’s vision.
To be associated with the kind of
challenging, cutting edge
independent filmmaking The
Believer represents is a gift we want
to share with theater audiences.” 
Bean, who penned the hit
psychological thrillers Internal
Affairs, Desperate Measures and
Enemy of the State, based The
Believer on the true story of former
Yeshiva student Danny Balint who
becomes a neo-Nazi skinhead out of
a twisted, erudite love-hate
relationship with God.  Selected for

the Contemporary World Cinema
Section at the Toronto Film Festival
in September, Believer also received
the Golden St. George at the
Moscow International Film Festival,
and the Russian Film Clubs
Federation Award. 
Co-financed by Fireworks Pictures,
The Believer is produced by
Christopher Roberts and Susan
Hoffman.  Executive producers are
Jay Firestone, Adam Haight, Daniel
Diamond and Eric Sandys.
IDP, the Gotham-based joint venture
helmed by former Senior Vice
President of Distribution at October
Films, Michael Silberman,
consolidates the practical aspects of
film distribution for three partnering
companies, Fireworks Pictures,
Samuel Goldwyn and Stratosphere
who each continue to manage their
own acquisitions and productions.
Headquartered in Toronto and
operating internationally with
offices in Los Angeles, London and
Dublin, Fireworks Entertainment is
a subsidiary of CanWest
Entertainment, a division of
CanWest Global Communications
Corp., one of Canada’s largest and
fastest growing entertainment
companies. CanWest Global
Communications Corp. (NYSE:
CWG; TSE: CGS.S and G.S.A;
www.canwestglobal.com) is an
international media company. 

IDP To Release
The Believer

Senator International is executive
producing, providing principal
financing and will handle
worldwide distribution of Nothing
based on a screenplay by Andrew
Miller and Andrew Lowery a.k.a.
The Drews.  Award winning
filmmaker Vincenzo Natali has
signed to direct the film.  Japan
based The Klockworx Co. has
acquired all rights in Japan.
“Vincenzo is a rare discovery,” said
Drake, President of Senator
International.   “Senator is thrilled to
be working with a director we all
admire and to be in business with
the dynamic new film company 49th
Parallel.”
Natali is in post-production on
Miramax’s upcoming thriller
Company Man starring Jeremy
Northam and Lucy Liu.  His
numerous awards and accolades
include Cube, the first project that

he directed and co-wrote. Cube, a
sci-fi thriller, won Best Canadian
First Feature Film at the Toronto
International Film Festival, Best
Film Award at Fantasporto and Best
Film and Best Screenplay at Sitges
(Catalonia International Film
Festival). The film broke box office
records when it was released in
Japan.  The film also grossed well in
France, Italy, Poland and the Czech
Republic.  Natali started his writing
and directing career with two
award-winning short films:
Elevated and Playground. 
Produced by Steven Hoban and
executive produced by Noah Segal
Nothing is the first project from the
newly formed production company
49th Parallel.  Nothing will star
David Hewlett and Andrew Miller
(Cube) who will play the lead roles,
and reunites Natali with
cinematographer Derek Rogers.

Senator Backs 
Natali Project

PRODUCT PROFILE MIFED 2001
Superstition, Available From VINE INTERNATIONAL 
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Following the recent
announcement of the formation of
Comerica Entertainment Group
the company continues to
strengthen its commitment to fully
finance high-budget films and
other projects.  Morgan Rector,
Comerica Entertainment Group
President, has announced the
promotion of banking executive
Glenn Harvey to the newly created
post of Senior Vice President,
syndication finance.  Reporting
directly to Rector, Harvey will

provide a dedicated resource in
the area of financial syndication,
increasing Comerica’s ability to
wholly fund projects to the $100
million range.
“As we continue to attract higher-
quality clients with higher
budgets, we want to be able to
meet their needs,” stated Harvey.
“Before our merger this year,
Imperial Bank used to regularly
win larger-budgeted films even
though it was only a $7 billion
institution compared with
Comerica’s $50 billion in assets,
but Imperial got much of the
business because of our savvy in
financial syndication for feature
films.  This restructuring allows
Comerica Entertainment Group,
via Comerica’s muscle, to be even
more competitive in this range.”
“Glenn’s ability, experience and
understanding of the financial
syndication business is a great
asset to us in the entertainment
division,” said Rector. “He is a
real team player and we are
confident he will be successful in

his new position.”
Harvey, who since 1998 has served
as Senior Vice President group
head of syndicated finance for
Imperial, created the group and
has spearheaded the structuring
and placement of its loans to large
middle-market clients in film,
technology and general corporate
sectors.  He previously facilitated
corporate lines of credit as Vice
President team leader/senior
relationship manager for Credit
Lyonnais, segueing from a VP post
at Sumitomo Bank and, prior to
that, an associate post at Union
Bank.  Harvey has plied his trade
in Los Angeles since 1988 after
beginning his career as an
associate at Citicorp Investment
Bank in New York.  After
receiving his B.A. from
UC/Berkeley, Glenn Harvey
earned his M.B.A. and J.D. from
UCLA.
Based in Beverly Hills, Comerica
Entertainment Group, a Comerica
Incorporated company, is among
the industry’s leading specialty

entertainment finance company.
Over the last three years, Imperial
has financed over 200 independent
feature films including Angel
Eyes, Driven, Hardball, Rat Race
and Bless the Child.  In addition,
Comerica Entertainment Group
plays an active role in the
financing of television productions
and production distribution
companies, multimedia production
companies and productions, as
well as music labels and post-
production companies.

Comerica Entertainment Promotes  Harvey 

Morgan Rector Glenn Harvey

PRODUCT PROFILE MIFED 2001
Lings Story, Available From B & S FILMS CREATION WORKS HOUSE 
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GoldTV to Deploy Broadband Throughout Italy

The latest enhanced version of digital
interactive program guide (IPG) is
now available to cable operators
from TVGateway LLC, a cable
industry consortium.  The
TVGateway(SM) IPG has been
certified by Motorola’s Acadia Labs
and is now being deployed to all
locally controlled commercial sites. 
This new version of TVGateway
includes a number of product
enhancements improving the IPG’s
comprehensive feature set and
functionality.   Multiple `favorite
channel’lists will now enable users to set
up as many as four lists to quickly tune to

programming choices on their favorite
networks.  These consumer-friendly
features allow viewers to personalize the
guide, effectively enabling them to
quickly sort through the variety of digital
programming options available.
The upgraded version also includes
context-sensitive help text, accessible
from all guide screens, eliminating
the need for printed user instructions.
It also enables faster performance for
common IPG browsing functions and
now includes the automatic display
of song, title, and artist information
for digital music channels
Integral to the value of the

TVGateway IPG is its open platform
design, which can be easily
integrated with other ITV
applications on today’s DCT-2000
class set-top boxes. TVGateway has
already completed integration efforts
with its IPG and leading video on
demand (VOD) solutions, allowing
users to launch VOD applications
directly from the guide.
TVGateway, is a joint venture of
Adelphia Communications Corp.
(Nasdaq:ADLAC), Charter Com-
munications Inc. (Nasdaq:CHTR),
Comcast Cable Communications Inc.
(Nasdaq:CMCSA, CMCSK), Cox

Communications Inc. (NYSE:COX),
and WorldGate Communications, Inc.
(Nasdaq:WGAT).  As an interactive
TV platform provider, TVGateway
offers a wide range of interactive
solutions to cable television operators,
including interactive program guides,
open standards software and
WorldGate’s patented Channel
HyperLinking(SM) technology.
TVGateway is a service mark of
TVGateway, LLC. WorldGate and
Channel HyperLinking are service
marks of the WorldGate Service, Inc.
CableWare is a trademark of
WorldGate Service, Inc.

Interactive Program Guide Deployed 
Nationwide To Cable Operators

GoldTV, a developer and reseller of
broadband IP Television services
based in Milan, Italy, has selected
Minerva(R) Networks, a provider of
carrier-class video networking
solutions and nCUBE, a global
provider of scalable streaming media
solutions, to provide the
infrastructure at the core of its
broadband video delivery network.
Together the companies will deliver a
complete end-to-end IP Television
solution to residents throughout
northern Italy. Potential subscriber
base is estimated at approximately 10
million people, placing GoldTV in a
lead position of IP Television
deployments occurring throughout
Europe.
“Satellite dishes are very difficult to
install on the roofs because of the old
buildings throughout our Italian

provinces.  Network-based television
is a more viable way to offer a full
lineup to Italian households.
Additionally, satellite networks are
poorly suited for delivering true
video on demand,” explained Marco
Coletta, chairman of GoldTV. “We
see IP Television as the future in
home entertainment, and Minerva
and nCUBE stand out as leading
suppliers of IP Television technology.
We look forward to working with
them to bring high-quality digital
video services to the Italian market.”
“We applaud GoldTV’s efforts to
bring advanced television services to
Italy,” comments Michael Pohl,
president of nCUBE. “We look
forward to working with Minerva to
provide GoldTV an end-to-end
scalable solution for IP television and
VOD.”

In addition to live television and
VOD, GoldTV will continue to
expand their offering by adding
unique services made possible by its
flexible IP-based infrastructure.
Services such as targeted
advertising, near video on demand
(nVOD), and network based
personal video recording (PVR)
allowing viewers to pause, rewind
and fast forward television and
movies without the need for a local
hard-drive, are examples of the
additional offerings contemplated
by the company.
Minerva Networks is a provider of
carrier-class video networking
solutions that enable the delivery of
broadcast-quality interactive
television and video services over
broadband networks.  Broadband
network operators worldwide use

Minerva Networks’ products and
services to deliver next-generation
entertainment, communication and
e-commerce applications.  Minerva
Networks is headquartered in Santa
Clara, Calif. 
nCUBE provides scalable streaming
media solutions to all broadband
networks. nCUBE’s customer and
partner list includes: Alcatel, AT&T,
Bertelsmann, Enron Broadband
Services, Cisco Systems, Charter
Communications, Gemstar-TV
Guide, Liberate, Motorola,
Scientific-Atlanta, RealNetworks,
Telewest Communications and Time
Warner. The company is based in
Foster City, Calif., with sales and
customer support offices in
Colorado, Oregon, United
Kingdom, Germany, Japan and
China.

PRODUCT PROFILE MIFED 2001
The Middle Of Nowhere, Available From BAVARIA FILM INTERNATIONAL 
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Laser-Pacific Media Corporation
(Nasdaq:LPAC) has been named
recipient of a
Scientific and Technological
Emmy(TM) award for its
significant contributions to the
creation of the 24P High Definition
technology that has become
standard throughout the television
industry.
At a New York ceremony, The
National Academy of Television
Arts and Sciences presented a 2001
Technological/Engineering Emmy
Award to Laser-Pacific citing their
“contribution to the advancement of
television arts through unique
technological innovation.” In
accepting the award, Laser-Pacific
President Emory Cohen said, “This
recognition is a significant

acknowledgment of our vision of
how a common digital post
production system can serve the
needs of program producers in the
era of diverse digital distribution
formats. The system was a direct
response by Laser-Pacific senior
management to the 1997 FCC
digital television specification,
which allowed broadcast networks
to implement multiple and
incompatible digital formats.
“We are at a critical and exciting
time in our industry,” added Cohen.
“It is a time when technology will
increasingly impact production,
post production and distribution.
Much of the technology that is
adopted in our industry begins and
is proven in television and is then
accepted by the motion picture

industry. It is big pictures that excite
us now -- we feel our best work lies
ahead as our team brings its 20
years of excellence and leadership
to motion pictures.”
Engineering of the system began in
January 1998. In June 1998, Laser-
Pacific began meeting with
manufacturers to secure a
commitment to participate in its
24P project. Eleven manufacturers
ultimately agreed to create the
necessary 1080/24P elements to
meet Laser-Pacific’s operational
target set for the beginning of the
1999/2000 television season.
Participating in the project were
Sony, Philips, Evertz, Nvision,
Leitch, DaVinci, Tektronix,
Leader, YEM, MTI, and Digital
Vision.

Laser-Pacific opened the world’s
first digital high definition facility
in March 1998.  Laser-Pacific
Media Corporation is a media
technology company providing a
comprehensive array of post-
production services to the motion
picture, television and digital media
industries.  The company is a
renowned provider of advanced
high definition services to the
entertainment industry. Recognized
for its pioneering work and
technical innovations, Laser-Pacific
has been awarded five Emmy(TM)
awards for outstanding achievement
in engineering development, as well
as numerous awards for technical
and creative excellence in the post
production of television and the
creation of DVD.

Laser–Pacific Receives Emmy Award

Metabyte Networks, Inc., a Personal
TV technology and service company,
has raised $10 million in series B
financing led by Canal+
Technologies, an international
provider of interactive TV software
solutions, with participation from
Scientific Atlanta (NYSE:SFA), a
licensee of MbTV technology.
Metabyte Networks enables Personal
TV services such as content
recommendations, targeted
advertising, targeted t-commerce,
targeted video-on-demand (VOD),
targeted t-coupons(TM) and
personalized TV based direct
marketing. The MbTV
personalization technology
embedded in a set-top-box, hard disk
based video recorder or VOD system,
automatically builds a profile (MbTV
Thumbprint(TM)) of a viewer’s TV
watching tastes.  “Our investment in
Metabyte Networks reflects our
belief in the importance of
complementing our interactive TV
middleware with new revenue-
enabling personalization
functionalities,” said Francois
Carayol, Canal+ Technologies’
Chairman and CEO. “Metabyte’s
innovative MbTV technology,
uniquely designed to protect viewers’
privacy, will allow Canal+
Technologies to continue to enhance
the value our MediaHighway
middleware and applications bring to
digital TV operators.”
A subsidiary of the CANAL+Group,

the TV & Film division of Paris based
Vivendi Universal,
CANAL+TECHNOLOGIES is a
leading international provider of
interactive TV software solutions.
Over 20 digital operators and
broadcasters - including
CANALSATELLITE in France, ITV
Digital in the United Kingdom,
WINfirst in the United States, Astro
Measat and ZeeTV in Asia - have
already deployed its interactive TV
m i d d l e w a r e
MEDIAHIGHWAY(TM) and the
conditional access system
MEDIAGUARD(TM) to deliver true
interactive applications that are
changing the perception of what
consumers can expect of TV. Its
software runs in 10.5 million digital
set-top boxes in digital cable, satellite
and terrestrial environments. 
Metabyte Networks, Inc. is a personal
TV technology and services company,
developing personalization software,
PVR technology and personal TV
services that leverage the emerging
capabilities of digital broadcast
delivery systems. 
Investors in Metabyte Networks
include THOMSON multimedia
(NYSE: TMS), a world leader in
digital consumer electronics, Seagate,
a leading manufacturer of hard disks,
Scientific Atlanta, a dominant force in
worldwide set-top box deployments,
and Canal+ Technologies, a leading
international provider of digital and
interactive TV software solutions. 

Metabyte Networks
Raises $10 Million

PRODUCT PROFILE MIFED 2001
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Le Montrose, West Hollywood’s
favorite celebrity hideout, recently
completed a $3 million renovation

program.  The architects have structured a
dramatic new glass and steel canopy
entrance to the hotel reflecting a European
ambiance. The lightness and transparency of
the glass canopy are carried through in the
design of the facade, where new four story
high glazing together with new steel balcony
railings and coordinated color scheme
complete and enhance the new image of the
exterior of the hotel. Steel, glass, and wood
elements have been introduced to update
and complement the traditional art nouveau
interiors.

John Douponce General Manger
commented. “Le Montrose Suite Hotel is
one of West Hollywood’s foremost

luxury hotels, have completely renovating
sixty of our one hundred and thirty two
suites, on the third and fourth floors,
including all our one and two bedroom
suites, to continue to maintain our
prominent position in the marketplace” he
continued “Our rooftop tennis court very
popular with our guest is been resurfaced, as
well as the pool area with its Jacuzzi which
have all new furniture. The Health Club has
been remodeled with new state–of-the- art
equipment. To further ensure the continued
security of our many high profile guests, a
new security system has been installed
throughout the hotel.”

In the sixty renovated rooms, three
sophisticated and inviting schemes have
been implemented. The terracotta

ensemble uses bright colors and fun fabrics,
the aubergine scheme provide a transitional
bouquet of delicately muted “feel-good”
colors with floral accents. The wood
furniture boasts a subtle diamond design
and is finished in a two-tone stain, which
complements all three-color schemes.
Especially crafted lamps and light fixtures
add the finishing touches. The refurbishment
of Le Montrose  sees the addition of a
number of new services and amenities to its
sunken living rooms, fireplaces, private
balconies, and kitchenettes, data ports and
voice mail, the new amenities include in-
suite fax machines, copiers, printers, high-
speed Internet access, portable telephones,
27-inch televisions in the bedroom and living
room, and stereo system compact disc
players. The Private Library Restaurant color
scheme conversion, includes new carpet,
furniture, wall-coverings, and linens.

The landscaping of the hotel carries out the
themes of lightness and layering introduced
in the building renovation. Tiered plantings
of bamboo create a semi-transparent layers
against the building, while bougainvillea
cascades over planters at the base of the
building, providing color and texture. 

Meeting facilities on the Lobby level have
been upgraded with modified lighting,
sound and electrical systems and wired for
the production for the flexibility of press
Conferences and production meetings. In
addition the 825-ft. boardroom when
required can be divided into two rooms.
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lemontrose.com



West Hollywood’s only boutique car
rental firm is owned and operated
by entrepreneur Tony Phelps.

Situated on Sunset Boulevard.  The
enterprising Phelps a native of Texas came
to Los Angeles ten years ago. Since entering
the rental business 25years ago he has
worked in all aspects of the car rental
industry for two of the major car rental
groups Phelps  commented “I found that I
have a passion for the work, and
subsequently felt that I felt there was a need
in the marketplace for a boutique operation
that emphasized service to the client big or
small. Service is the key to our operation,
and the number one asset in our rapid
growth and success.” He continued “our
attention to detail translates into providing,
and upgrading the very best level of service
to our predominantly Celebrity and Film
and Television Executive clients.” 

Over 40% of the fleet are luxury high-
end performance vehicles: Porsche’s,
Range Rover’s, Jaguars, Rolls

Royce’s and Bentley’s,  another sixty
Mercedes, Audi’s and Ten Jaguar S Type 4.00
litre cars have been added to the Luxury
Line. Transfer to and from the airport, to and
from your hotel, whichever category of car is
rented is all part of the service.

Phelps is constantly introducing an
array of new services for his
international clientele. To meet the

many requests of a growing sector of the
rental car business that require an even more
personal and specialized service, The Luxury
Edition Car Rental recently branched out
into the Limousine service business. Phelps
acquired TNT Limousine Livery Service
which has a separate fleet of Chauffeur
driven Limo’s and Town cars. In January
2001, Phelps added Showtime Limousine (A
TNT company) further expanding their
services. “Although our customers are
equally divided between the Film, TV and
Music industries, we are catering to a
growing clientele of discerning individuals
and groups from abroad, who often visit Los
Angeles, in the other business sectors.”

The Luxury Edition Car Rental works
with all the major hotels in West
Hollywood and the Beverly Hills area.

Phelps has forged a number of relationships
with many leading Entertainment
Corporations and takes care of all their
Executives needs, while in they are based in
Los Angeles. 
The company’s reputation has been built on
the foundation of Phelps philosophy, the
customer is king. Like all entrepreneurs 

THE BUSINESS OF FILM
PROFILES 2001

Tony Phelps
Proprietor

The Luxury Edition

Advertisement Feature

Phelps maintains a hands-on daily
approach, and has surrounded
himself with a dedicated team of

professionals, who share his philosophy.
Phelps added” The overall business in West
Hollywood and Los Angeles is growing at a
tremendous rate, and we are constantly
improving the many ways in which our
company can continue to meet the needs
and requirements of our loyal customers.”





The DoriaGrand Hotel is located close
to the Central Station, in a
characteristic turn-of-the-century

building The refined Milanese DoriaGrand
Hotel - 4 star de luxe - is a perfect choice for
those visiting the city who want to enjoy
premium service, elegant surroundings and
the finishing touches that distinguish and
characterize the hotel.

Original antiques a Liberty table and
chest of drawers furnishes the
reception area. Throughout the

lobby entrance the polychrome marble of the
floor is dramatically laid in an extraordinary
geometric design, which harmonizes with
the pastel Venetian stuccoed walls. Three
large paintings by Emilio Tadini
complement the elegant, luxurious, Liberty
and Art Deco atmosphere as the friendly
multi-lingual staff greets you.

In the rooms, deep brocade drapes,
the carpets, the wall-lamps and
chandeliers are the result of a

stylishly defined decor.  The splendour
of mahogany has been utilised for the
furniture, the doors and in the reception
area in white or gray. Carrara marble is
signature in the large bathrooms of the
bedrooms (108 double-rooms, 8 single-
rooms and 2 suites). 

The Doria Cafe is cosy and
intimate, most evening you can
listen to the magical touch of a

well-known Jazz pianist. In the
renowned Capriccio Restaurant (seating
for 50) light soft tones of green dominate
and are heightened by a trompe l’oeil on
the walls, with a view of a gushing
water fountain.

Finally, there are three soundproof and
comfortable meeting rooms, named
after Italo Svevo, Eugenio Montale une

Umberto Saba: a further tribute to the turn-
of-the-century culture. Adorned with deeply
woven fabric on the walls and a la mode
ceiling fixtures, they are ideal for meetings or
conferences of up to 80 people.  A fourth
meeting room was recently added Gli Archi
taking its name from the arched architecture
of its structure. The Gli Archi is also
available for cocktails, parties, and private
dinner parties or gala events. The
management’s attention to fashionable detail
and glamour are accompanied by the full
range of modern technology, which make
the DoriaGrand an incomparable location
and place where one can work undisturbed,
but with the support of very attentive
service, as required. Attached to the
DoriaGrand is an annex garage for 184 cars

Doria Grand Hotel - 
Via Andrea Doria 22

20124, Milano
Tel: 00 3902 67 411 411
Fax: 00 3902 669 6669

Website: www.doriagrandhotel.it
E-mail: info@doriagrandhotel.it
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Gordon Iaconetti is a one-of-a-kind
designer whose philosophy
embraces a rare sense of aesthetic

that make up a composition of spirituality
and commerce.  His philosophy, consistently
applied to il n’y a que deux , has been based
on embracing and blending the pleasures
derived from sight, touch, taste, smell, and
sound.  Acknowledging the fundamental
that clothing is the cornerstone of our
modern life, his artistic viewpoint and
concept is that without the ability to
experience the senses, you cannot “breathe”
therefore you cannot “live.”  His ethos can be
summed up thus:  good fashion should do
something for the wearer that represents a
materialistic orgasm.

With a respect for the structure of
design establishments—where
technical correctness, the rigors of

pattern making, the benefits of business
skills, and the discipline of a formal
education play an important role—Iaconetti
chose to allow the world and its people to be
his school of design.  He believes that there’s
a difference between good design that sets
the standard for fashion versus the

compilation of clothes that will sell like
hotcakes. “ Good design sense” he says  “is
hard to teach.  You’ve either got it or you
don’t.  It’s like fine arts.  You can get a degree
in fine arts but you may never become a
master.  The great masters had an instinct
and passion that drove them to create works
of art that would only increase in importance
(and value) over time, yet many never had
any formal training at all.”

Gordon Iaconetti’s career started in the
shoe industry where, for over a
decade, he was involved in retail,

wholesale, buying, manufacturing, and
design in Europe, Asia, South America, and
North America.
“To do well in shoes,” he says, “you had to
know and understand the fashion circle and
then design or buy accordingly.  So, from the
beginning of my career, I was always
focused on anticipation of the ‘next great
idea’ that would dominate the runways.”
After a decade of focusing on feet, he
decided to move up the anatomy, and in the
fall of 1986,  il n’y a que deux  opened its
doors at 1405 Crescent Street where it’s still
headquartered.  

The company’s  atelier is located on the
premises, and Iaconetti only
outsources when needed to meet

demand, provided the companies meet the
strict quality control requirements that he
demands. The clothes reflect the ethos of
Iaconetti design.  il n’y a que deux  is derived
from the Parisian saying, literally translated
means there’s only two—man and woman,
night and day, yin and yang.  All of the
clothes in every collection are a combination
of two thoughts—simplicity and
sophistication, casual and elegant, tradition
and contemporary,  pret-a-porter and made-
to-measure.  Men’s and women’s.
il n’y a que deux  designs are defined by its
customers, who are success  stories in their
own right.  

The il n’y a que deux  brand enhances
their persona.  Gordon Iaconetti
concludes “Our only—and

continuing—measure of success and
recognition is our satisfied customer, who
keeps coming back, regardless of where they
travel around the globe. Our website is:
http://www.ilnyaquedeux.com
or, better yet, come to the store. After all, you
really should experience us from a complete
sensory perspective.”

1405 rue crescent
montreal quebec

canada
h3g 2b2

telephone
(514) 843-5665
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Especially designed with the
business traveller in mind, the
newly refurbished Hotel

PolizianoFiera is situated on a quiet
street in the fastest developing area of
Milan the ‘Malpensa pole’ only 300
meters from the Milan’s International
Fiera.  Easily accessible, the
PolizianoFiera is also close to the
motorways that link the surrounding
cities directly to Milan and the City
centre.

The hotel is named after Angelo
Poliziano, a poet and humanist
who was born in Montepulciano

(1454) and raised in the court of Lorenzo
il Magnifico. Poliziano’s famous
collection of verse “Stanze” (Rooms)
was written to celebrate a tournament

won by Giuliano de Medici, Lorenzo il
Magnifico’s son, who introduced
Giuliano into Florentine politics. In
modern day Milan, Italy’s creative
hub where business is the buzz word,
Hotel PolizianoFiera motto is
“Incontrarsiamilano” (Meeting in
Milan) inviting it’s guest to enjoy its
celebrated facilities in the renown
Capital of Merchants and
merchandise.

In the summer of 2000 all the main
areas of the hotel were completely
renovated. The carpeting

throughout was especially designed
by its owner Andrea Bertolio to give
the main areas that “special warmth”
associated with its sister hotel The
DoriaGrand. 

All one hundred soundproofed
rooms including two Junior
Suites on the 7th and 8th floors

with views of Milan’s famous Duomo
Cathedral have undergone a complete
refurbishment.  All the rooms are now
equipped with touch tone telephones
and satellite TV. The PolizanoFiera is
one of the first hotels worldwide to have
four completely ‘allergy free’ room for
clients who suffer from allergies.

With management’s philosophy
dedicated to a high standard of
guest satisfaction, from its

friendly and courteous staff to the many
personalised services, the PolizianoFiera
scores high on the list of the best
hospitality experiences in Milan.

PolizianoFiera and is managed by
Paoletta Garden, a Milan based
company run by Andrea Bertolio, which
since 1993 has managed the highly
successful DoriaGrand hotel Milan. 

Hotel PolizianoFiera
Via Poliziano 11

20154, Milano
Tel: 00 3902 31 91 911
Fax: 00 3902 31 91 931

Website: www.hotelpolizianofiera.it
E-mail: info@hotelpolizianofiera.it
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Your Special Place In Cannes...
Discover all that we have to offer.

At the RIVIERA EDEN PALACE you can rent a luxury one-two bedroom apartment with all the amenities of
a first-class hotel. Consider yourself at home surrounded by décor in the Provencal style, and fitted to 

the highest standard. Italian furniture. Marble floors. State-of-the-art kitchens. Enjoy a warm
welcome from a professional staff at your service to assist you with sending 

and receiving your emails, receiving packages and much more. 

During The MIFED Market 2001 
The Management And Staff Of The Riviera Eden Palace 

Welcomes Its Media Executives 
To Their Home Away From Home

RIVIERA EDEN PALACE
Contact direct: Salvatore, David or Jeanine

View the apartments of your choice with a Virtual Tour at:
www.eden-palace.com • E-mail: reception@eden-palace.com

Tel: 334 92 59 16 12 • Fax: 334 92 59 16 13
3-9, boulevard de Lorraine ou 141, rue d’Antibes - 06400 CANNES



When members of the film
world come to London, many
choose to stay at The Berners

Hotel, off Oxford Street.  Not only
because it’s so conveniently located to
the London film scene, but because they
know that they’ll receive a very warm
welcome, every time. 

It is also the hotel which is chosen,
year-after-year, to host important
industry luminaries invited to

attend the prestigious London Film
Festival.  The Berners’ really knows
how to take care of people in the
business of film!

T he hotel exudes Edwardian period
charm and elegance. Its lobby is
particularly impressive, with its high,
beautifully carved Grade II listed
ceiling, sweeping wrought-iron
staircase and original stain-glass
windows. It’s a great place to relax,
and to entertain business colleagues.

There are 217 well-equipped
bedrooms in The Berners, but
the Club floor is rather special.

The air-conditioned rooms are
spacious and provide everything you
could possibly want for a comfortable
stay. 

There’s a private Club lounge where
you’ll check-in and no doubt, use as
a bolt-hole when you’re in need of

peace and quiet – complimentary
Champagne and canapés are served here
every evening before dinner.  For small,
private meetings you have the use of the
boardroom (there are also four larger
function rooms in the hotel). 

To keep fit, there’s a fitness centre - or
you could, of course,  jog around
Hyde Park, it’s only up the road.

Make sure you dine in Reflections restaurant
during your stay.  The food is truly
excellent and the atmosphere is delightfully
tranquil. The bar is a particular favourite
of the locals, hoping to catch a glimpse of
a celebrity or two, often there for
interviews.  

Communication is important in the film
world, and The Berners has recognised this
by installing ISDN lines in its meeting
rooms and fax/modem outlets in many
of its bedrooms.  There’s a business centre,
too, for Internet connection and secretarial
support.

The Berners Hotel
Berners Street

London W1A 3BE  
Tel: +44(0)20 7666 2000
Fax: +44(0)20 7666 2001

e-mail: berners@berners.co.uk 
Web site: www.thebernershotel.co.uk 
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Business in London?

THE BERNERS HOTEL

B

It’s a favourite haunt of your colleagues in the film world.
For bedroom accommodation, meeting room space, restaurant bookings

or simply to reserve a table in the lounge, contact us on:

Telephone: +44 (0)20 7666 2000 Fax: +44 (0)20 7666 2001
E-mail: berners@berners.co.uk Web site: www.thebernershotel.co.uk

Berners Street • London • W1A 3BE • England

Join us at The Berners.

Business in London?
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During Cannes: 
Contact Elspeth Tavares

The Carlton Hotel 
Suite 149

Tel: 0(4) 93 06 41 49
Fax: 0(4) 93 06 68 49

During Cannes: 
Contact Elspeth Tavares

The Carlton Hotel 
Suite 149

Tel: 0(4) 93 06 41 49
Fax: 0(4) 93 06 68 49

Los Angeles Office:
5150 Wilshire Blvd. Suite #509

Los Angeles, CA. 90036
Tel: (323) 935-8228
Fax: (323) 935-8229

Head Office London:
4142 Berners Street
London, W1P 3AA
Tel: 0171-372-9992
Fax: 0171-486-1969

Los Angeles Office:
5150 Wilshire Blvd. Suite #509

Los Angeles, CA. 90036
Tel: (323) 935-8228
Fax: (323) 935-8229

Head Office London:
4142 Berners Street
London, W1P 3AA
Tel: 0171-372-9992
Fax: 0171-486-1969
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