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The world is in an exciting place.
We can look at the negatives
but let’s center on the positives.

For the first time in American political
history, a woman (Hilary Rodman
Clinton) and an African American man
(Barak Obama) are competing to win
the Olympic Gold medal of Politics.
That alone signals a tremendous tsuna-
mi for the global world. In every field
– politics, commerce, industry, and
entertainment – America is considered
the super power of the West, but over
the last few years its medal has tar-
nished. With its loss of gloss, focus has
shifted to the co-starring global cast,
especially Asia, and other lead play-
ers such as Nicholas Sarkozy, the
new power in France, who symbol-
izes the metamorphosis of potential-
ly great leaders, which are badly
needed on a global scale. How does
all this affect our micro industry,
film? Although collectively our earn-
ings are in the billions, we are but a
speck on the worldwide economic
canvas in terms of revenue. YET we
are the preeminent delivery system
of entertainment to the 6.21 billion
people on the planet. And so our role
is key. Looking at specifics in terms of
positive and negative the reality is that
the strength of the Euro against the

dollar is ‘hurting’ not only American
Filmmakers and distributors but the
Europeans as well.  Hopefully, some-
time during 2008, the trend will
reverse and bring the currencies closer
to parity, so that equilibrium can be
restored to the international trading
and exchange of independent films. At the 2008 Berlin International

Film Festival, 420 companies
from 50 countries, showing

more than 700 films of which 75% are
world premieres, provides an enor-
mously positive economic impact on
the City of Berlin. With the Euro 1.47
to $1 that signifies a huge deficit (the
negative) for Americans who make up
a significant proportion of sales com-
panies at both Berlin and the fast
approaching Cannes Film Festival.
While the exchange rate offers an
advantage to Europeans trading among
themselves, breaking into the America
market is still the torch every filmmak-
er wants to carry. Reflecting on the global impact

of the exciting things that are
happening on the world stage,

in terms of politics, the initiatives that
both Berlin and Cannes have accom-
plished over the years to be inclusive
of the international film community
are exemplary. On the impetus of these

C O M M E N T BBEERRLLIINN
Elspeth Tavares
Publisher & Editor in Chief

Elspeth Tavares

Continued on Page 4

The World Is A Stage 
& Every Player Plays 
A Part In The Complex Act 
We Call Globalization
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two international Festivals, Asia has
forged ahead promoting films from that
region, but it’s Berlin that has played the
broader role by not just showing films
from the regions but by carving a deeper
impact via establishing initiatives like the
World Cinema Fund (Give a man a fish to
feed himself, but a line to sustain his life
over the years). For these countries to
grow in stature not only among their own
core audiences but also on a global scale,
film – the 21st century’s primary commu-
nicator – is the fastest track. My only reservation, and of

course we all want change to
happen that impacts our own

perspective, is why do both Cannes and
Berlin rarely have filmmakers or direc-
tors of African American ethnicity on
their juries? It is true that France has
embraced her colonial background and
featured directors from countries such as
Morocco on their Jury, but what of
America the most prolific purveyor of
‘commercial films’? Recently, I had
occasion to speak with a leading African
American director, who exemplifies that

in America how much revenue you gen-
erate at the Box office is the maxim. As
we discussed our favorite films, to my
surprise he did not know who François
Truffaut was. Perhaps that’s not such a
surprise in that America’s education of its
African American citizens has only
evolved over the last 40 years and film
education is not among the priorities
being taught. But times have changed,
and perhaps filmmakers of the caliber of
John Singleton and others are available
and would be delighted to be afforded the
opportunity to be part of this tremendous
global cinematic and political sea change,
for which this small step would have
great impact. In the final analysis,
whether it’s the Big or Small Screen, the
power of ‘visual communication’ is
unquestionable. 
On an extremely positive note, if you are
attending Berlin and have not experi-
enced the Gropius Mirror Restaurant next
to the Martin Gropius Bau, by all means
do so. It is a culinary treat at extraordinar-
ily reasonable prices despite the currency
levels!!!

2008C O M M E N T BBEERRLLIINN
Elspeth Tavares
Publisher & Editor in Chief

Continued from Page 2

Amazon Jack 3 - Jungo Goes Bananas - Available from Nordisk Film International

The World Is A Stage & Every Player Plays 
A Part In The Complex Act We Call Globalization
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Ongoing innovation, a world
perspective, and a keen pulse
for marketing the Berlinale is

indeed the stamp of Festival Director
Dieter Kosslick who runs the Berlin
International Film Festival. The deci-
sion to open the major film festival
with a documentary – The Rolling
Stones concert film Shine A Light
from Oscar® winning director Martin
Scorsese – is genius. In one fell swoop,
Kosslickj has broken convention,
appealed to the baby boom generation,
and secured the presence of rock ‘n
roll’s legendary Rolling Stones and the
film industry’s illustrious Martin
Scorsese. Sheer brilliance! 
The marketing   and publicity alone
will score stunning kudos for the 58th
Berlinale 2008. For Shine A Light Scorsese

assembled an award-winning
camera team to capture the raw

energy of the world’s greatest rock
band in two concerts at New York
City’s Beacon Theatre on October 29th
and November 1st 2006. The film also
features rarely seen archival footage

and current behind the scenes footage
and interviews. With a combination of
extensive camera coverage and inti-
mate setting, Scorsese has created an
extraordinary musical film event and
given audiences unprecedented access
to the Rolling Stones both on stage and
off. “We are extremely excited to have
the World Premiere of this magnificent
film as our opening gala,” says
Festival Director Dieter Kosslick.
“Martin Scorsese has captured the
pure essence of an iconic band on the
big screen.” Kosslick’s choice is not
only a brilliant cinematic move from
Berlin’s Festival Director who clearly
loves films, but also a sheer genius
marketing strategy from a Festival
Director who is constantly aware of
the delicate balance needed between
entertainment  and commerce to main-
tain his event at the top of the game. Throughout the year, the

Berlinale continues its activi-
ties, constantly priming the

World, its filmmakers, and the German
public about the artistic and economic
value that the Berlinale brings to the

Dieter Kosslick

Continued on Page 8 

BERLIN 2008 

Shine 
The Light
On Dieter
Kosslick
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BERLIN 2008 

Continued From Page 6
City of Berlin. There are now thou-
sands of film festival, short festivals
and the like, and the economic value
for any city in the world is enormous.
The value to Berlin is a million fold.
Added to that is the impact of the
European Film Market’s move to the
Martin-Gropius-Bau. With such care-
fully managed synergy, it’s no wonder
that Berlin now ranks as one of the
THREE major film festivals on the
film calendar, and the first major film
event as we move in to 2008. Among the events that have

added to the importance of
the Berlin Film Festival is

the World Cinema Fund. Since its
founding in October 2004, 710 proj-
ects from 61 countries of the WCF
focus regions (Africa, Latin America,
Middle East and Central Asia, South
East Asia and the Caucasus were
added in the second quarter 2007)
have been submitted. To date, 43 proj-
ects have received production or dis-
tribution funding, amounting in just
three years to the World Cinema Fund
establishing itself as an instrument for
cultural funding and intercultural dia-
logue, as well as promoting interna-
tional contacts within the film indus-
try. In cooperation with the Goethe
Institute, the event series World
Cinema Fund –Spotlight has been
launched as a WCF ‘showcase’ with
selected WCF-funded films having
thus far been shown in Israel, the
Palestinian Territories, Peru and Chile

informing filmmakers and producers
about the WCF. In addition to the
films series, the respective Goethe
Institutes organize workshops and
case studies on those films that have
been funded by the WCF to date. In
December, the World Cinema Fund –
Spotlight featured at the Jakarta
International Film Festival and pre-
sented eight films from global film-
makers: Atos Dos Homens (Brazil,
Director: Kiko Goifman); A Perfect
Day (Lebanon, Directors: Khalil
Joreige, Joana Hadjithomas); El
Custodio (Argentina, Director:
Rodrigo Moreno); Faro - La Reine
Des Eaux (Mali, Director: Salif
Traoré); and Suely in the Sky (Brazil,
Director: Karim Ainouz) to name a
few. The next deadline for WCF appli-
cations for production funding is
March 13, 2008 (www.berlinale.de).

Shine The Light On Dieter Kosslick

Quid Pro Quo - Available from
HDnet / Magnolia Pictures
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BERLIN 2008 

The European Film Market, held
in the prestigious exhibition
venue the Martin-Gropius-Bau

and the EFM Exhibitor Offices at
Potsdamer Platz 11, is booked solid. A
total of 420 companies from 50 coun-
tries points to an increase in exhibitors
over the previous years, as the strength
of the now major market that opens the
film calendar is underlined by the syn-
ergistic combination of the film market
and festival. The Business of Film
asked Beki Probst , Director of the
EFM: “How are you stemming the
growth of the EFM so that it does not
explode but grow organically? Already
the EFM is straining at the seams and
bigger than ever." Probst replied: “This
is going to be the 3rd year of the Martin
Gropius Bau. The 1st year was a test
year, the 2nd year we wanted to consol-
idate, and in the 3rd year we are dealing
with continuous growth. Of course,
when you deal with growth, you have
to be very attentive that it doesn't - as
you say - strain at the seams. That
means a controlled growth, which also
means a growth that you can adapt to
the structures.” The EFM has now
firmly established its position as one of
the three most important international
film markets in the world. Beki Probst
continued: “After successfully reposi-
tioning the Market in 2006, we would
now like to reinforce the EFM’s status
as a top global event for the film busi-
ness and optimize what we offer to the
international film industry, reaffirming
the organizers’ objectives for the

EFM.” A debate series entitled “EFM
Industry Debates” conceived and intro-
duced by EFM’s official sponsor and
main partner, Arts Alliance Media
(AAM), takes place February 8 -10. On
three afternoons, topics related to the
fields of “Digital Home” and “Digital
Cinema” will be highlighted focusing
on the challenges of digital film distri-
bution and sales. “EFM Industry
Debates” is based at the Marriott Hotel,
which is also the home to three EFM
“Video Studios” for the second consec-
utive year. Other events in cooperation
with other partners include the
“Straight from Sundance” film series,
an exclusive showcase of highlights
from the Sundance Film Festival; the
“Latin American Works-in-Progress”
forum, a platform for young talents
from Latin America; as well as the
“Books at Berlinale” initiative, present-
ed by the Berlinale Co-Production
Market and the Frankfurt Book Fair. Innovated in 2007, the Gropius

Mirror Restaurant on the grounds
of the Martin-Gropius-Bau is once

again offering excellent cuisine catered
by star chefs, Martin Scharff and
Jürgen Koch. During the day the
Gropius Mirror Restaurant is open for
Market visitors and those with
Berlinale festival accreditation. The
restaurant can also be rented out for
film-related events during the EFM.
Over the past year, Berlin has been bol-
stered as a city by the growing impor-
tance of Berlin-Brandenburg as a film
region.

Beki Probst
Director of EFM

Adapting Growth To
Adapt To The Structure





Casting a Shadow: Creating the Alfred Hitchcock
Film, a new exhibition opened  January and runs
through to April 2008 , in the Academy of Motion
Picture Arts and Sciences. Shadow of a 
Doubt (1943), North by Northwest (1959) and 
The Birds (1963). Dozens of drawings, photographs,
paintings, storyboards and script pages areon display.

APPOINTMENTS • RENDEZ-VOUS • VERABREDUNGEN

DAY 1 • THURSDAY • FEB 7
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1899 - 1980 

Casting a Shadow: Creating the
Alfred Hitchcock Film
Though Hitchcock presented himself
as the sole author of his work, the
director was in fact a deeply 
collaborative artist, working intense-
ly with actors, producers, cinematog-
raphers, screenwriters, editors, and
production and sound designers to
create what the public knew as “an
Alfred Hitchcock film.”
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1899 - 1980 
Casting a Shadow: Creating
the Alfred Hitchcock Film 
Reveals how Hitchcock’s 
colleagues contributed critical
ideas and how the films were
crafted, sometimes frame-by-
frame, as a collective enter-
prise. The exhibition is 
organized by the Mary and
Leigh Block Museum of Art,
Northwestern University, in
collaboration with the
Academy’s Margaret Herrick
Library.





APPOINTMENTS • RENDEZ-VOUS • VERABREDUNGEN
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Party Down
Alfred Hitchcock  
1899 - 1980 
Casting a Shadow: Creating
the Alfred Hitchcock Film,
London born in 1899,
Hitchcock started at Famous
Players-Lasky’s Islington stu-
dios designing titles for silent
movies. In 1925 The Pleasure
Garden launched his career.
He directed more than 50
films in six decades deftly
transiting from silent to sound
and black-and-white to color.
Hitchcock’s films demonstrat-
ed the medium’s possibilities
in technique and content.
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Party Down
Alfred Hitchcock  
1899 - 1980 

Casting a Shadow: Creating
the Alfred Hitchcock Film.
Support for the exhibition is
provided by the Alice Kaplan
Institute for the Humanities,
Northwestern University; the
Alfred J. Hitchcock Foundation;
American Airlines; the Illinois
Arts Council; the Louis Family
Foundation; the Myers
Foundations; James B. Pick 
and Rosalyn M. Laudati; and
the Rubens Family Foundation.
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We Were Exodus 
Available from
Wide Managment 
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Henry Poole Is Here - Lakeshore Entertainment

Elegy
Lakeshore Entertainment 

In Competition
Berlin Film Festival 2008
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Mysterious - Available from Arrow Entertainment





THE BUSINESS OF FILM BERLIN ISSUE & POCKET GUIDEFEBRUARY 2008 PAGE 28

APPOINTMENTS • RENDEZ-VOUS • VERABREDUNGEN
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(L) Crossing & (R) Opium War - Available from Cineclick Asia
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Party Down Party Down
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Tel. 49.30.2065.0
Tel. 49.30.2065.9001
Fax. 49.30.2065.1000

Shuttle Service
to and from

the Martim Gropius Bau

MARITIM HOTEL
Ambassador Suite 9001
Stauffenbergstrasse, 26



THE BUSINESS OF FILM BERLIN ISSUE & POCKET GUIDEFEBRUARY 2008 PAGE 32

B E R L I N  2 0 0 8  B U S I N E S S  B R I E F S

The continuing consolidation of
companies entering into part-
nerships that complement areas

vital to vertical integration and growth
kicks off   in 2008 with the announce-
ment from Beta that, prior to attending
EFM 2008, Beta Film acquired a par-
ticipation in Dreamtool Entertainment.
Established in 1999 with a catalogue
of 15,000 hours of program,
Dreamtool Entertainment has been
producing made-for-TV movies for all
major German broadcasters, including
Shadow Kids. Beta’s managing direc-
tor Eric Welbers said, “Dreamtool is a
young, dynamic venture which
showed its ability to produce highest

international quality, as seen with its
productions like The Charlemagne
Code. Its other productions such as
The Oktoberfest Bombing and The
Book of Jesus have a high potential
and are very promising for us.”
Dreamtool founders Stefan Raiser and
Felix Zackor added: “Collaboration
with such a strong partner enables us
to continue Dreamtool’s consistent
development while increasingly
involving international partners. We
complement each other perfectly.”
One of the world’s leading internation-
al distributors of audiovisual exploita-
tion rights, Beta boasts clients in more
than 165 countries.

Collaboration The New Matrix Model

Arrow Entertainment Inc., headed by
Steve Arroyave, former Vice President
and General Manager at Cinemavault
Releasing International, debuts at
European Film Market during the 2008
Berlin Film Festival. The company’s first
film for international buyers is Mysterious
from producer Diane Kirman (The New
Swiss Family Robinson, Tammy and the
T-Rex) and award-winning writer/director
Stewart Raffil (The Philadeplphia
Experiment, Sea Gypsies, The New Swiss
Family Robinson). Mysterious stars veter-
an actor James Brolin (Antwone Fisher
Story, Catch Me If You Can), Antonio
Sabato Jr. (The Big Hit), and Annalynne
McCord (Transporter 2, Nip/Tuck).
Standing Ovation, a family musical cur-
rently in pre–production is the second film
that will be available from Arrow’s
Entertainment line-up. Diane Kirman of
Kenilworth Films Inc and John Wash of
Good Looking Ink Entertainment, com-
mented: “We are very excited to work
with Steve and help launch his new com-
pany with Mysterious and look forward to
a long and prosperous relationship togeth-
er.” Steve Arroyave concluded: “Although

times are tough in
this business right
now, there is
always the need for
well-crafted com-
mercial films with
great production
values made at the right fiscal level. I have
found this in Mysterious and look forward
to bringing more films like this to the mar-
ketplace and to building on the great rela-
tionships that I have made so far in this
business.”Arroyave has 18 years experi-
ence in the production and distribution of
films, covering the spectrum from produc-
tion to delivery and encompassing the
complete range of knowledge in all
aspects of the business. Films he has
worked on in various capacities include
Red Hot (directed by Paul Haggis), The
Undertaker’s Wedding (starring Adrian
Brody), and Hot Blooded (starring Kari
Wuhrer). Attending Festivals and markets
worldwide, Arroyave has been involved in
selling remakes of Theo Van Gogh’s
Interview (directed by Steve Buscemi and
starring Steve Buscemi and Sienna
Millerto name few.

Arrow Hits the Mark At Berlin

Steve Arroyave



AGENT CRUSH

SPIRIT OF 
THE FOREST

Roxane Barbat 
FANTASTIC FILMS INTERNATIONAL, LLC

Ritz Carlton Hotel Bellevue Suite (404)
Mobile (1) 310 560 9577

US: 3854 Clayton Ave. Los Angeles, CA 90027
Phone # (323) 661-7088 Fax #: (323) 661-7188

e-mail:roxane@ffimail.com  www.FANTASTICFILMSINTERNATIONAL.COM

FANTASTIC FILMS INTERNATIONAL, LLC
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Taua (War Party), a short film funded by
the New Zealand Film Commission
about Maori culture, revolves around a
boy who shows compassion amidst rival
Mäori tribes at war, where as one leader
falls, another rises. Taua is in competi-
tion with Run and The Trophy in the
Generation Kplus, while Take 3 will
compete in the Generation 14plus sec-
tion at the Berlin International Film
Festival 2008. Taua was funded by the
Short Film Fund of the New Zealand
Film Commission. The film received an
additional seed grant from National
Geographic All Roads Film Project. The
Trophy was funded by the Screen
Innovation Production Fund, a partner-
ship between the New Zealand Film

Commission and Creative New Zealand,
with post production funding from the
New Zealand Film Commission.
Throughout 2007 and the upcoming
2008 round of screening at various festi-
vals, Taua has already gained the follow-
ing recognition: Honorable Mention,
Imaginenative Film & Media Arts
Festival 2007; Best Short Film, National
Geographic All Roads Film Festival
2007; Official Selection, 37th Edinburgh
International Film Festival 2007;
Official Selection, 37th International
Film Festival Rotterdam Feb 2008; and
In Competition, 30th Clermont-Ferrand
Short Film Festival Feb 2008. Taua was
written and directed by Tearepa Kahi,
and produced by Quinton Hita, with an
all Maori cast: Reweti Te Mete, Graham
Hohapata, Antonio Te Maioha, Vaughn
Ahchee Ti Tore, and Te Kotuiti Tuarua.
The producer and director teams from
Taua, The Trophy and Take 3 are in
Berlin to attend the competition
screenings. 
International Sales are through New
Zealand Film.

B E R L I N  2 0 0 8  B U S I N E S S  B R I E F S
New Zealand Shorts Hit Berlin

Consolidation of media based entities
continues with The Internet Movie
Database (IMDb), the Web’s compre-
hensive source of information on
movies, TV, and celebrities, acquiring
Without A Box, Inc., the worldwide
company dedicated to advancing inde-
pendent film and connecting artists with
audiences. Co-founded in 2000 by
David Straus and Joe Neulight,
Withoutabox primarily offers a fully
integrated service for submitting films
to festivals worldwide and promoting
these films directly to fans everywhere. 
David Straus, CEO, Withoutabox, com-
menting on the deal said: “For eight
years, Withoutabox has enabled film-

makers and festivals to reach the widest
audience possible. Now, they will be
able to connect directly with the 50 mil-
lion film lovers who visit IMDb each
month.” Colin Bryar, Vice President,
IMDb, concluded: Working with
Withoutabox, we can offer our viewers
even more great film-related content.
Our mission has always been to provide
film lovers around the world with the
most comprehensive movie-, TV-, and
celebrity-related information.”
IMDb is a subsidiary of Amazon.com,
Inc. (NASDAQ:AMZN). Withoutabox
will continue to function as a stand-
alone operation based in the Los
Angeles. 

IMDb  Expands Its  Film  Related Content

Taua (War Party)
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Cult films are a genre in their own
niche. Cine Sales headed by
Paul White has available at

European Film Market Berlinalle 2008
for this specialized market Bad Biology,
the latest project from renowned
Independent New York moviemaker
and film historian, Frank Henenlotter.
Typical of the true independent film-
maker, Henenlotter has eschewed larger
budgeted films that would necessitate
mainstream homogeny, preferring to
work with smaller budgets that give
him the creative freedom to make the
kinds of horror films that push the enve-
lope to the limit. His films include
Basket Case, Brain Dead (Paramount
for U.S. video and MGM for interna-
tional distribution), Frankenhooker,
Basket case 2, and Basket Case 3: The
Progeny, made in association with

James Glickenhaus and Leonard
Shapiro (Shapiro Glickenhaus
Entertainment). Throughout the 90’s
Henenlotter turned his attention to the
home video market and was one of the
founders of Something Weird Video,
specializing in obscure exploitation
films from the past from filmmakers as
diverse as Brian DePalma and
Herschell Gordon Lewis. From a small
mail order business Something Weird
Video, distributed domestically by
Image Entertainment, has grown into a
prominent distributor of American
exploitation and pop art cinema. While
building the Something Weird library,
Henenlotter also directed a number of
underground music videos under a vari-
ety of pseudonyms. Bad Biology marks
his return to the independent cult movie
genre.

Current Interest In Cult Film 
Resurrects Henenlotter

The presentation of Spirit of the
Marathon accentuates the continuing
trend of worldwide theatres screening
special event films to occupy downtime
on the screens and reach a targeted
‘interest’ group. The partnership of
National CineMedia’s (NCM) Fathom,
Active.com, and Wasserman Media
Group, presented Spirit of the
Marathon on the big screen in HD with
Cinema Surround Sound to more than
460 participating AMC Entertainment
Inc., Cinemark USA Inc., Goodrich
Quality Theaters, Marcus Theatres,
National Amusements and Regal
Entertainment Group movie theatres
attendees at the Penn Cinema (Lititz,
PA) performing arts center through

NCM’s Digital Broadcast Network in
late January. Filmed on four continents
and four years in the making, Spirit of
the Marathon brings together a diverse
cast of amateur athletes and marathon
veterans. Spirit of the Marathon is the
collaborative effort of three-time
Academy Award winner Mark Jonathan
Harris, Telly Award winner and
marathon runner Jon Dunham, and pro-
ducer/marathoner Gwendolen Twist.
Produced specifically for and shown
only at the one-night event, the
‘behind-the-scenes’ featurette show-
cased interviews with the director and
producers as well as marathon veterans
reminiscing about their first marathon
experiences.

The Big Screen Lock & Load
On One Time Events In HD
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Vision Music Rocks With Music Genre

Pan European Iris Merlin Legal Database
Introduces New Functions

Vision Music brings to Berlin a bevy of
music-based features and bio-pics for
international buyers attending the
European Film Market. What We Do Is
Secret (Rhino Films; Coalition Film;
King Records, Japan) is based on the
infamous punk rock band The Germs,
and highlights lead singer Darby
Crash’s (Shane West) 5-year plan’ to
make his mark on music. With original
music from the era including bands
such as The Germs, X, and singer David
Bowie, What We Do Is Secret was
recently picked up for theatrical release
in the USA by Peace Arch
Entertainment. 
Also pre-selling at EFM from Vision
Music is the feature film Mama, I want
To Sing! starring Ciara, Billy Zane,
Patti LaBelle and Lynn Whitfield.
Inspired by the off-Broadway play,
Mama, I want To Sing! this is a story
about the struggle between a young
girl’s love for pop music and her gospel
roots. The film will be released theatri-
cally in the USA through Fox

Entertainment and is produced by Code
Black Entertainment, one of the new
wave of African American owned com-
panies in the business of producing and
distributing positive African American
Films. (See The Business of Film:
Diversity Is The New Money, Cannes
2007.)Other music features from Vision
are the acclaimed documentary Rock
The Bells (Guerilla Union), about an
independent promoter’s quest to reunite
the Wu-Tang Clan for a daylong hip-
hop festival, which has been theatrical-
ly released in New York, Los Angeles,
Seattle, San Francisco, San Antonio and
Milwaukee, and Punk’s Not Dead, a
DIY (Do it Yourself) film that cele-
brates 30 years of punk rock (produced
by Aberration Films and Red Rover
Films), with bands in the movie such as
Green Day, Offspring, Bad Religion,
NOFX, and My Chemical Romance.
Punk’s Not Dead premiered at the
Cannes Film Festival 2007 and was
released theatrically second quarter in
the USA with rave reviews.

The European Audiovisual Observatory,
part of the Council of Europe in
Strasbourg, has added several new user
functions to its invaluable research tool
the IRIS Merlin database on legal infor-
mation relevant to the audiovisual sector
in Europe. The free access database con-
tains over 4,000 articles on the latest
legal developments in the media field,
describing relevant laws, decisions of
various courts and administrative
authorities, and policy documents from
58 countries. The database also has
reports on legal instruments, decisions
and policy documents of major
European and international institutions.
IRIS Merlin’s new user friendly func-
tions include a ‘basket’ function which
allows the researcher to stock articles of

interest in a ‘user’s basket’. Thereafter,
IRIS Merlin has the capability to export
all the articles free of charge together
into a single word document or, alterna-
tively, to a single PDF document by
clicking on the relevant icon in the bas-
ket area. IRIS Merlin is searchable for
all audiovisual media, and all legal
developments since 1995 across the
European Union. Susanne Nikoltchev,
Head of the Observatory’s Department
for legal information, commented:
“These new user facilities have, in
effect, turbo-charged what was already a
very powerful legal research tool for
anyone writing about the audiovisual
industries in Europe.” The Observatory’s
Department for legal information regu-
larly up-dates the IRIS Merlin database.



SAT. FEB. 9th – 19:00 – CinemaxX Studio 17
THURS. FEB. 14th – 21:30 - Filmpalast am Kurfürstendamm

FRI. FEB. 15th – 18:00 Cubix 8    
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Production is currently in full
swing on Ealing Studios adapta-
tion of Noel Coward’s Easy

Virtue, starring Jessica Biel, Colin Firth,
Kristin Scott Thomas, and Ben Barnes
(who stars as Prince Caspian in the
forthcoming The Chronicles of Narnia:
Price Caspian). The film also features
Kris Marshall, Katherine Parkinson, and
Kimberley Nixon (Cranford). Directed
by Stephan Elliott (The Adventures of
Priscilla, Queen of the Desert), Easy
Virtue is produced by Barnaby
Thompson, Joseph Abrams and James
D. Stern, and written by Elliott and
Sheridan Jobbins, based on the Noel
Coward play of the same name. Barnaby
Thompson commented: "Having had
some success with adaptations of Oscar
Wilde, I was keen to try the other great
British wit, Noel Coward. I wanted to
make sure it felt thoroughly contempo-
rary, which is why I asked Stephan to do
it." Stephan Elliot added: “With a great

cast of characters and beautiful cos-
tumes, sets, cinematography and music,
our aim is to create a totally modern
movie, breathing life into a classic genre
for a new audience.”
Ealing Studios and Odyssey
Entertainment in association with
Endgame Entertainment present Easy
Virtue, a Fragile Film in association with
Joe Abrams Productions, Prescience and
the BBC. International sales are through
Odyssey Entertainment. Ealing Studios
International is the sales arm of Ealing
Studios and is handling North American
rights on Easy Virtue. 
The sales arm is an integral part of the
Ealing Studio framework providing
input and support from the earliest stages
of development, through production and
distribution of its films. Ealing Studios
International’s ‘model’ is to market
between three and six films annually,
working with its distributors to max-
imise the potential of the talent involved.

Production Underway On Easy Virtue

British director Bernard Rose
will preside over the 13th edi-
tion of the Workshop Fantastic

Brussels. The workshop is the initiative
of the 26th Brussels International
Festival of Fantastic film (BIFFF) and
the Brussels film schools Rits &
Narafi. Unique in its concept, the goal
is to give film students the opportunity
to get acquainted with the fantasy genre
and to learn from the experience of an
acclaimed filmmaker. During an 8-day
shooting & post prod period, the stu-
dents will produce three shorts at a
location, which is both the inspiration
of the film and represents the city of
Brussels. The shoot takes place early

March in a Jesuit Monastery in the
heart of Brussels. Bernard Rose is best
known for the urban horror classic
Candyman as well as other feature
credits including Immortal Beloved,
Ivan's Xtc, Anna Karenina, and
Paperhouse for which Rose won the
Golden Raven at BIFFF in 1989. Mr.
Nice is based on the book by Howard
Marks.
The workshop is generously supported
by the Flemish Community
Commission, EyeLite, Apple
Computers, Double Precision, Key
Grip Systems, Le Site and the Jean-
Pierre Finotto Make-Up School. BIFF
runs March 27-8th April 2008.

13th Edition Of Workshop Fantastic Brussels

CONTACT ELSPETH TAVARES: Cell. 00 336 32 50 63.33




