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C O M PA N Y  P R O F I L E S

40 INDEPENDENT THEATRES ACROSS
THE US THAT KEEP THE THEATRICAL
EXPERIENCE ALIVE & KICKING FOR
LOCAL COMMUNITIES
As part of the overall theme of the AFM issue we have focused on content,
the difficulty of finding finance, the lack of films for baby boomers and a
literate audience, and that when such films are made they are surprisingly
extremely successful relevant to budget cost. There is an audience out there
that’s hungry to enjoy a night at the movies, and independent theatre
owners with a passion for film are doing their darndest to keep the
theatrical experience alive and well. But, they need PRODUCT, and they
need the major studios. What partly sparked this theme was an article read
earlier this past summer about an independent theatre owner who closed
his theatre because he thought his patrons wouldn’t watch any of the films
offered, either because they were violent or unsuitable for his family
community. . 

THE TECHNOLOGY IS HERE
THE REVOLUTION IS NOW
New Medium Enterprises HD VMD format and the products spawned by
technology are significant milestones for consumers and content providers
with symbiotic capabilities that bring affordable HD to the consumer and
cost effective authoring for content providers. In the 80’s, The Business Of
Film was invited to the Hughes R&D department to see the prototype for
what is now Direct TV. The excitement at seeing the vast implications for
consumers then was replicated at MIPCOM last month when a Jackie
Chan movie was demonstrated in the HD VMD format. The quality is
superb, and at such an affordable price point that it’s destined to be a
winner with consumers who are constantly seeking new enhancements from
their entertainment portals. 

WHAT IS THE COMMON DENOMINATOR
IN ALL THESE FILMS 1962 – 2006?
A survey of films which have proved to be successful over more than four
decades indicates there is a need and a healthy niche for product that
appeals to a literate demographic that continues to be under-served by the
studios system, and for which independent filmmakers, despite the success
of these films, continue to find it difficult to ‘convince’ financiers to fund.
Presently, with the baby boom at its height, The Business of Film believes
it is time for financiers to look more closely at scripts sitting in their ‘in’
trays about ordinary people doing extraordinary things. There is ‘gold’ to
be mined from such savvy prospecting. Our discussion group consisted of
CarlosGonzalez,(DP) Bruce Critchley(Financier), Katie Fischer(actor)
MichaelBlaha,(lawyer) Michael Du Basso,(Financier)
Philippe Mora,(Director) Peter Rawley(Producer) 
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Sidney Poitier the ever
youthfully handsome two time
Academy winner will receive
the Cunard Britannia Award 
for Lifetime Contributions to
International Film, at the 
2006 BAFTA/LA Cunard
Britannia Awards on Thursday,
November 2, 2006 at The Hyatt
Regency Century Plaza Hotel. 
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COMMENT

2006 has been an exciting year for the film industry. It marked a significant

change on many fronts, in particular the way in which business advancement

is conducted. Throughout the year, we saw a number of new distribution

methods established, giving independent filmmakers the opportunity to obtain wider

distribution for their films, without waiting to get a green light from the bigger boys

in the game. Goggle and its distribution mechanism became the method for a number

of quirky independent films. My Space and YouTube offer new mechanisms over the

internet to distribute product of all kinds. The sale of YouTube for an 8 billion

benchmark should be watched because it could signal a real threat to independent

films, especially and crucially the question of independent films viewed over the

internet. Other methods such as VOD are slowly creeping up to the independents and

although the rights are apparently worth very little at the moment, it’s only a matter

of time with the way product is being consumed that new unexploited titles could

demand a decent MG. 

Today many projects can carry the word film, and that is a good thing and a bad

thing. Good because the creative juices of young filmmakers can flourish; bad

because to a large degree some aspects to the art of filmmaking are lost.

With the technology that already exists, one can almost argue that many

filmmakers no longer go to film school to hone aspects of the craft,

since with a Sony HD in your hand anyone can become a filmmaker. In

essence, that is untrue. It is necessary to understand the art of the craft, and it is a

craft. An artist, painter, or a graphic designer in the 70’s was not dependent on the

many tools in his Mac or PC. Rather, he depended on his talent and training to

understand how the elements fit together. Today there is little training or

apprenticeship. Young people feel they don’t need it; most are self-taught over the

internet. In every walk of life everything is made easy, and when a problem arises

there is panic due to lack of intimate knowledge and experience. This is not to say

that someone can’t pick up a camera, shoot a film, and have it be a masterpiece. The

truth of the matter is that more usually such attempts are not. In every industry

worldwide young people want the fast option. Time will demonstrate to them that the

fast option is not the best option in any field.

Aquick solution of a different caliber is being exercised by the major studios

in a very disturbing way. Over the last few months with the consolidations

that have occurred, hundreds of people working in our industry have lost

their jobs. Many are not young newly recruited folk who have a few years to find

another position but people in their late forties and fifties whose chances of finding

a job in SPITE OF THEIR VAST AND VALUABLE EXPERIENCE is slender

unless they are in a specified percentile. The cruelty is that one knows of at least one

person working at a major studio, who is now working 12-14 hours a day without

overtime (and I am sure he is not the only one) to get the work done and more

importantly keep his job. 

When one witnesses the heads of Warner Bros jetting into MIPCOM on

the company Private Jet to be present for Richard Parson receiving the

MIPCOM Man of the Year Award, one cannot but wonder whether

eliminating or even modifying that single journey could have saved individual jobs.

The situation does not exist solely with Warner Bros. All the major corporations in

every industry are guilty of this wasteful practice. Self-made millionaire and backer

of Black Entertainment Channel, Willy Gary has his custom built 737 jet, and he

deserves it. But the line should be drawn on chairmen of publicly quoted companies

on already vast salaries, consolidating staff to meet shareholder approval whilst the

workers who earn mere fractions of that wealth are the first to go. It would be really

great to see ONE chairman of a company say, “I am not going to take my $20 million

bonus this year. Let us allocate it to a number of our small offices where if we look

closely we could keep our people gainfully employed.” Instead, every big company

today has a computerized answering robot, and one can waste up to 24 minutes (I

have timed it) getting through to a human being. Not only does this devalue human

contact, but it also demonstrates that companies attach very little value on people and

that their clients are of little importance. 

And, Lord help you if you don’t have the extension number, or the

person’s name is a little quirky. Let’s not get started on the fact that

today we are encouraged to go on the internet and book ourselves!

Where is the service? And, no, it’s not cheaper. If you get stuck and have to

speak to a live person, you pay $20 for the privilege! What is going on?! I

recently asked a ‘real person’ why an extra $300 had been tacked onto my ticket

to Europe. There were numerous assorted taxes including an airport tax (an

airport tax!). Why? Because I needed to use the airport. So I responded, “Well

perhaps the plane could drop by Doheny Drive and pick me up.” The operator

responded with what sounded like a very straight face, “No, madam, that would

not be possible.” This is a true story. Being English I could not resist the

temptation to beleaguer the point, and I said, “Don’t Americans have a sense of

humor?” She replied, “Yes, madam, but I see you are based in California.” That

summed it up right there! Today there is a sense of entitlement (and worse it’s

expected) where anything goes. If the world continues on this path, it is simply

not sustainable.  

It is thoroughly refreshing to see that Viacom and a handful of independent

companies who secure ‘stars’ for their projects are quietly arresting the flow of

exorbitant rates that the ‘stars’ demand. The thought used to be “how can we get

them to attend the Cannes Film Festival?” The current thinking is “we are refusing

to fly stars in Private jets to the Cannes Film Festival for a walk up the red carpet,

and we’re refusing to give in to petulant stars who make outrageous product

demands to promote the films they are in which consequently make them even more

popular.” Where is the balance?!  It was a wake-up call to all that finally Sumner

Redstone put his foot down and cancelled the Tom Cruise deal with Paramount. It

is refreshing to hear from a number of companies that ridiculous demands from stars

are no longer being met. 

All that aside, Fall 2006 heralds another exciting revolution once more

from the cradle of an independent company, HD VMD from New

Medium Enterprises Inc..The company has come up with an

AFFORDABLE alternative for consumers to access HD programming with an

affordable player. I recall back in the 80’s writing about and seeing a demonstration

on the future of HD, and the war that raged for years between the two opposing

factions. That future is now. With audiences demanding more bells and whistles when

watching films and programming content via their PC, TV, or home entertainment

center, it was inevitable that someone would invent a simple affordable alternative to

make HD more accessible to the mass public. (The Revolution Is Now Page 36 )

A Sense Of Balance Is Needed 
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Bugsy Malone Hits 
The 30 Year Milestone

In support of the international
children’s charity EveryChild,
Everyman Cinema Club screened the
digitally re-mastered version of the
High Definition DVD re-release
celebrating the 30th anniversary of the
kids’ gangster musical Bugsy Malone.
Set in 1920’s America gripped by
Prohibition, the story tells of the rise
of Bugsy Malone and the battle for
power between rivaling gangs headed
by Fat Sam and Dandy Dan.
Parodying the conventions of US
gangster movies and played tongue-
in-cheek by an all-children cast
including Jodie Foster, Scott Baio
and Dexter Fletcher, a brand of
killer custard is used in pies and
splurge guns as ammunition. This
special family screening held in
London at the end of October was
is in support of EveryChild, the
charity that works with children who
face violence and abuse because
they have no-one to protect them.
For more than 20 years and across 17
countries, they have helped children
at risk who are separated from their
family or community. Thanks to
EveryChild’s innovative projects,
thousands of street, trafficked,
institutionalized, and orphaned

children who have been given a
secure future in a safe and loving
family environment. Award-winning
director Alan Parker opened the event
and Head Chef of Conran’s Blueprint
Café, Jeremy Lee, provided American
tasty treats during the Speakeasy-style
reception accompanied by champagne
courtesy of Jeroboams, Juice for Life
smoothies, dairy farm-made Purbeck
ice cream, and live entertainment. The
Winner of the kids’ 1920’s gangsters
and molls fancy dress competition
received a free private screening
party at the Everyman Cinema Club
for 20 friends. Tickets included gift
bags packed with presents
comprising Encyclopedia Britannica
2006 DVDs, Top Trumps, and HD
Bugsy Malone DVDs. The High
Definition Bugsy Malone DVD will
be released by Optimum in the UK.
About Everyman Cinema Club A
renowned venue located in the heart
of Hampstead village, the Everyman
Cinema Club is revolutionizing the
silver screen leisure experience. By
setting new standards in style,
comfort and service, the venue
provides an up-market, multi-
functional destination for great
entertainment and events.

The 3rd Annual Artivist Film
Festival & The 2006 Artivist Awards
will take place November 9-12,
2006 at the renowned Egyptian
Theatre in the heart of Hollywood.
Artivist is the 1st international Film
Festival dedicated to addressing
Human Rights, Children’s
Advocacy, Environmental
Preservation, and Animal Rights. Its
mission is to strengthen the voice of
international activist artists -
Artivists - while raising public
awareness for social global causes. 
This year’s Artivist Film Festival &
Awards honors Joaquin Phoenix,
Daryl Hannah, and Matthew
McConaughey.
In the past 2 years, the Annual
Artivist Film Festival has screened
some 159 international activist
Films from 34 countries. The
Artivist Awards honors the winning
Films and the work of outstanding
activist celebrities. Past honorees
include: James Cromwell, Mira
Sorvino, Ed Begley Jr., Tippi
Hedren, Mike Farrell, and France
Nuyen. At the 3rd Annual Artivist

Film Festival & The 2006 Artivist
Awards, 70 International Films
from around the globe will be
presented during the 4-day Festival.
Filmmakers from around the world
will unite to address the importance
of art and activism in our global
community. This year’s Film
Program ranges widely in activist
topics and features such noted
activist-artists as Tom Hanks, Susan
Sarandon, Martin Sheen, Viggo
Mortensen, Elton John, Morgan
Spurlock, Brett Ratner, and Andy
Garcia, to name a few. Artivist will
soon be launching the Artivist
Network and Internet Portal for
artistic, activist, and progressive
communities nationwide. 
The Artivist organization is
officially affiliated with the
UNITED NATIONS. The Artivist’s
Advisory Board includes
Congressman Dennis Kucinich and
actor-activist James Cromwell.
During the past 2 years, Artivist has
reached millions of people with its
public relations campaign and
international support.

Bugsy  Malone 

Artivist Film Festival
Honors Phoenix Hannah 
& McConaughey

Breaking Barriers In China

Homeland - Available from Nu Image

6

China is the next frontier that opens
countless possibilities for filmmakers
and filmmaking. The studios are
courting the government, and a few
independent filmmakers are making
headway into working with the
industry there. Over many years
filmmaker Chris D. Nebe's has visted
China and built up a rapport with the
Information Office of the Government
of Qinghai Province whilst readying
various projects based on Chinese
themes. Through this relationship, he
was recently appointed International
Business Adviser for Yunnan Tv and
the Information Office of the
Government of Ginghai Province.
Nebe’s latest adventure documentaries
are the Marco Polo based Trilogy
Marco Polo, Marco Polo's Roof Of
The World, Marco Polo's Silk Road

and Marco Polo's Shangri-La. Going
where few Western filmmakers have
gone, Nebe takes us to the remote
areas of modern China for a look at the
magic and rich history of these little
seen regions. Traveling literally in the
footsteps of the famed Venetian
explorer Marco Polo, filmmaker Nebe
takes us on the fascinating journey of
this famed explorer.  Nebe’s next
project is TIBET Trilogy, a three-part
series that explores the magic of this
eternal and mysterious land tucked
away high in the Himalayas. In his
capacity as International Business
Adviser for Yunnan Tv and the
Information Office of the Government
of Ginghai Province, Nebe is able to
facilitate and assist international
filmmakers who wish to film in the
Ginghai Province of  China.
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RomeFest A Success In The Making
The first Rome Film Festival,
supported by the entire city of
Rome, by all accounts was a
budding success. The sponsorship
from so many companies and
organizations, big and small,
ensured that the event in the Eternal
City will continue to revitalize the
whole community. The organizers’
mandate to organize a film festival
for the people of Rome was a good
cue. Not only could the whole city
participate, but in the future the
opportunities to promote Rome at
that time of the year coupled with
the Film Festival will be endless and
profitable. The Auditorium that was
the center of the Film Festival was
well thought out with many
exhibitions and events to satisfy
many tastes. A key component, the
shuttle service from the Auditorium
to the Via Vento and theatres, was
exemplary. In typical Roman style
the first Rome Film Festival was
blessed with beautiful weather filled
with an air of fun and festivity. In
spite of a few grumbles and

miscommunications – people
missed at airports, messages not
going out to invited buyers of the
banquet held in their honor - overall
the Business Street market which
was held at the Excelsior Hotel was
well organized for the 230-plus
international buyers and sellers,
including Italian sellers, and 300
accredited guests who were invited
and attended. The lobby and
screening rooms of the Excelsior
Hotel and the screening rooms and
video libraries on the Via Veneto
saw a constant stream of participants
and international film companies
including Fortissimo, Moonstone
Entertainment, and American Video
to name a few. As was expected, all
the Italian International sales
companies were present including
Adriana Chiesa Enterprises,
Intramovies, and RAI Trade. Italian
buyers Medusa, RAI Cinema, BIM
Distribution, Mikado, Lucky Red,
and Instituto Luce were also present
taking the opportunity to have one-
on-one meetings with many of their

clients. The intimate environment
allowed for a number of successful
signed deals from ongoing
negotiations and contact from
previous events. Along with this
intimate environment came the
possibility to cater to the guests on a
more personal level, such as
membership to the Krug Terrace of
the Hotel Bernini Bristol,
overlooking Rome where invitees
lingered and solidified deals. Diamara
Parodi and Sylvain Aouzou, who
organized the market for the festival,
commenting on the first event said:
"The international market
professionals present at Business
Street very much appreciated the
organization’s informality. This
approach turned out to be a winning
one because we were able to unite
work activity with developing human
relationships. Many contacts were
established, which have all the
makings of becoming stable relations.
The accredited guests asked us not to
change the date for the second
edition. The period is perfect, they

say, because it comes in-between the
Toronto Industry Centre and the
American Film Market. In this way, it
seems like one continuous market that
promises to have positive
repercussions on the entire film
industry because the network of
supply and demand is thus increased."
Emilie Georges of Paris based
Memento, closed negotiations with
almost the entire world for Still Life
(Sanxia Haoren), Zhang Ke Jia’s
winner of the Golden Lion at Venice,
which was bought by Andrea
Occhipinti for Lucky Red. The
Business Street worked well because
it was small, intimate, well organized
and had a limited number of
Participants. One hopes that the initial
flush of success of the first event will
not see the organizers grow the event
in terms of numbers. The secret lies in
the ability to be of service and satisfy
a small number of buyers and sellers,
almost creating an exclusive club by
necessity to preserve its appeal. If it
loses that objective in time it will
lose its uniqueness. 

Fortissimo Films has acquired
worldwide sales rights outside
Korea to the film No Regret from
investment company DCG+ and
production house Generation Blue
Films. Since its inception in 1991
Fortissimo has been a pioneer in the
launch of Korean films
internationally. Films such as Motel
Cactus (Park Ki-Yong), To the
Starry Island (Park Kwang-su), and
Christmas in August (Hur Jin-ho)
were among the first overtures. No

Regret breaks all precedents and
represents a first – a gay feature
from a gay Korean filmmaker. From
newcomer Leesong Hee-Il, the film
deals with the romance between a
male escort and a man from high
society. The story tensely
interweaves the difficulties of love
with the politics of class distinction
in a uniquely realistic manner. The
deal was brokered between
Yoonhee Choi, Film Messenger’s
Managing Director, on behalf of

DCG+, and Fortissimo’s Director of
Marketing and Special Projects
Raymond Phathanavirangoon who
said: “We are very happy to mark
our return to Korean cinema with
such a sensitive, moving and
beautiful film from a very
promising first-time director.”
Commenting on securing the rights,
Film Messenger’s Choi added:
“Fortissimo Films’ expertise will
help bring the film to the widest
possible audience all around the

world, and we are truly excited to
work with them.”
Fortissimo Films is an international
film, television and video sales
organization specializing in the
production, presentation, promotion
and distribution of unique, award
winning and innovative feature
films from independent filmmakers
from all over the world. Fortissimo
plans to premiere No Regret at one
of the international Film Festivals
in the first half of 2007.

Fortissimo Has No Regret

Just prior to the AFM, Lakeshore
Chairman/CEO Tom Rosenberg
announced that Diane Lane is set to
star in Lakeshore Entertainment’s
Untraceable with Gregory Hoblit
attached to direct. Lane, who received

an Academy Award nomination for
lead actress in Unfaithful, also starred
in Under the Tuscan Sun, Must Love
Dogs, AWalk on the Moon, Wolfgang
Peterson’s The Perfect Storm, and
currently in Hollywoodland on
release in the US.Untraceable follows
FBI cyber cop Jennifer Marsh (Diane
Lane) as she races against time to
track down a ruthless online predator.
“Diane’s unique talent and ability to
connect with audiences bring realism
to this chilling and timely story,” said
Rosenberg, “a story that examines the
darker side of technology and our
voyeuristic tendencies.” Rosenberg
and Lakeshore’s President Gary
Lucchesi will produce together with
Andy Cohen and Steven Pearl, who

brought the original screenplay to
Lakeshore. Allison Burnett (The
Feast of Love) has written the final
script from an original screenplay by
Robert Fyvolent and Mark R.
Brinker. Lensing is scheduled for
February 2007. Hoblit’s film credits
include the recently wrapped
Fracture starring Anthony Hopkins,
Frequency, Primal Fear, and Fallen
with Denzel Washington. Hoblit has
to his credit multiple Emmy awards
for producing and directing hit
television series such as NYPD
Blues, LA Law, and Hill Street
Blues. Lakeshore Entertainment’s
upcoming release slate includes The
Dead Girl, directed by Karen
Moncrieff starring Toni Collette,

Brittany Murphy, Rose Byrne,
Marcia Gay Harden, and Kerry
Washington to be released through
First Look Entertainment; and the
genre thriller Blood and Chocolate
starring Agnes Bruckner, Olivier
Martinez and Hugh Dancy to be
released January 26, 2007 through
MGM.  Currently in theatres are:
Crank starring Jason Statham; The
Covenant, directed by Renny Harlin;
and The Last Kiss (currently in US
release) based upon a script by
Academy Award® winner Paul
Haggis, directed by Tony Goldwyn
and starring Zach Braff, Jacinda
Barrett, Casey Affleck, Rachel
Bilson, Blythe Danner, and Tom
Wilkinson.

Diane Lane Set To Star In Lakeshore’s Untraceable 
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The New Zealand production
Out Of The Blue which
opened   nationwide in New
Zealand (October 12th)
through Dendy Films NZ
enjoyed a strong opening at
the box office with a result of
$248,194 for the first week on
21 screens, the highest screen
average of $11,818 in cinemas
nationwide. The film by
Robert Sarkies, which
premiered at the Toronto
International Film Festival
‘Discovery’ section, is a
gripping drama that reveals a
day in the life of the small
seaside community of
Aramoana when longtime
resident David Gray runs
amok, with tragic results. In
the face of this, a number of
heroic feats of bravery and
survival unfold. Michael
Eldred, GM of Dendy Films,
says: "We're thrilled that New
Zealand audiences have
embraced this marvelous film
in such numbers.” NZ Film
Commission's Kathleen
Drumm was pleased that
cinema audiences have
embraced another NZ made
film, especially one with such
an important story to tell.
“Rob’s film sets the audience
up with a gripping premise – a
gunman on the loose - and
then takes us into the lives of
ordinary people as they
respond to the unfolding
tragedy. It is full of humanity
and a real testimony to the
courage of the Aramoana
community.”  International
sales through NZ Films at
AFM.

Fantastic Films, headed by duo
President Roxane Barbat and Fred
deWysocki, attends AFM with a
number of new projects available
for international buyers. Founded in
2001, the company has concentrated
on bringing to the market place a
select number of films across genres
and different budget ranges with
appeal to a spread of buyers in each
territory. Fantastic Films recently
acquired international distribution
rights to the TV series VIP Passport,
a new television series that takes
viewers behind the velvet ropes,
revealing the exotic lifestyle of five
American jet-setters as they party at
the hottest venues and locations
around the world. Agent C.R.U.S.H.
currently in production is a UK /US

co-production, with production
design supervised by Oscar Winner
Peter Lamont  (Titanic, Aliens,
True Lies, and Casino Royale
2006) and Producer Tony Ludwig
(Starsky and Hutch, Tomcats, The
Family Man). From the production
crew responsible for Thunderbirds
comes the future of law
enforcement. Set two hundred
years into the future, much has
changed but one thing remains a
constant: crime. Appealing to
buyers in the thriller horror genre
is Medium Raw in post-production
in Canada, starring John Rhys-
Davies, Kevin Weisman, and
Mercedes McNab who is featured
on the cover of the November
Playboy issue. The film is set in
Parker’s Asylum for the
Criminally Insane, which houses
some of the rarest and most
terrifying patients in the world.
Tuning into the dance craze hitting
all the territories worldwide is the
completed Valentina’s Tango
starring Guillermina Quiroga,

George Perez, Jordi Caballero, Jack
Rubio, and Yelba Osorio. Valentina,
a beautiful professional dancer, is
also part nightclub owner with her
childhood sweetheart and husband,
Eduardo. Her love for him goes
beyond obsessive. The film has
received been well received at a
number of festivals including: WT
International Film Festival
Norway, Palm Beach International
Film Festival, Miami Latino Film
Festival, and Washington D.C.
Independent Film Festival. The
first animation project the
company acquired, Thru The
Moebius Strip – the High
Definition 3D CGI, China / US
production, is close to completing
a US domestic deal. Roxane
Barbat said: “We are very excited
about our AFM lineup. We have
something for the family of buyers
we have been cultivating since we
started the company, and we look
forward to forming new buyer
relationships with our television
series VIP Passport.”

Out 
Of The 
Blue
Success

VIP Passport To Fantastic Films

NonStop sales, the international
Scandinavian based sales agent,
premieres the newly acquired
English language Dutch film noir-
style thriller Paid at the American
Film Market. Paid is a gangster
movie in ‘film noir’ style that
revolves around underworld
characters who have come to regret
the choices they have made and now
secretly long for a different and more
meaningful life. Entwined in the film
is a love story between Paula
Gireaux, a Parisian call girl, and hit-
man, Michel Angelo, whose hearts
are touched by a six-year-old
Bolivian boy, who abruptly enters
their lives. When Paula and Michel

try to escape the underworld they
realize they have to pay a high price
to regain their freedom. From first
time director Laurence Lamers,
Paid stars Tom Conti, Murilo
Benício, Corbin Bernsen and Guy
Marchand, who will be present at
the American Film Market. Lamers
has been able to bring together an
excellent cast, including film
newcomer Annie Charrier, Murilo
Benício (Woman on Top), one of
Brazil’s most popular film and TV
stars, and Guy Marchand (Garde à
vue). Also starring are British actor
Tom Conti who received the NBR
Award for his part in Reuben
Reuben and who appeared in

Derailed with Clive Owen and
Jennifer Aniston, and Corbin
Bernsen, from the TV series L.A.
Law. Composer Jaques
Morelenbaum (Central do Brasil,
O’Quatrilho) is responsible for the
soundtrack. The film screened at
Netherlands Film Festival
(September 27 - October 6) as well
as at São Paulo International Film
Festival (October 21 - November 3),
and had its world premiere at the
Tuschinski theatre in Amsterdam. A
Dutch production, produced by
Slavenburg Films, international
distribution and sales rights for Paid
are handled by NonStop Sales.
NonStop Sales AB, a company
within the Millennium Media
Group AB (MMG), is a worldwide
sales agent of quality feature
films. NSS represents 20 different
production companies/producers,
mainly Scandinavian such as
Sonet Film and Sandrew
Metronome, but also films from
US and European territories.
NonStop Sales represents
approximately 10 new films per
year and holds the entire Sandrew
Metronome library. MMG also
holds the subsidiaries: NonStop
Entertainment AB, NonStop
Television AB, and PrimeText
International AB. 

NonStop Sales Acquires Paid 

Paid-Murilo Benicio, Anne Charrier, Fendi van Brederode

Roxane Barbat

During AFM
Contact

Elspeth Tavares
@ 323 935 8228
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As THINKFilm enters and
celebrates its fifth year of operations,
the company is expanding further
into international distribution and
has elevated former Vice President
of Marketing, David Fenkel, to Vice
President of International. He is
responsible for representing the
company at all markets and festivals,
and will be involved with
acquisitions as they pertain to the
international marketplace, and the
company’s efforts in growing into a

full service global independent film
distributor. In making the
announcement Jeff Sackman says,
"David has gained invaluable
distribution and marketing
experience working under Mark
Urman on the domestic side. In
addition, he has learned the
international landscape at a highly
accelerated rate under former Int'l
head, Mark Horowitz. In the month
that David's been in the new position
he's already closed a number of high
profile deals. Now that the division
is under Randy and David's domain,
we are being very aggressive with
our international strategy to continue
providing edgy, high-quality, and
commercially successful films for
our international partners." Fenkel,
who has been with the company
since it started operations, reports to
Senior Vice President Randy Manis
and Sackman. Fenkel attends AFM
with THINKFilm's International
slate of completed films and projects
in various stages of production.

Among the titles available for pre-
sales is the documentary tentatively
titled ZOO, directed by acclaimed
filmmaker Robinson Devor (Woman
Chaser, Police Beat). Currently in
production, it’s an entertaining yet
humanizing look at the life and
bizarre death of a seemingly normal
Seattle family man who met his
untimely end while having sexual
intercourse with a horse. The film
explores the ensuing media coverage
and public outcry that uncovered a

secret community of apparently
upstanding citizens who share this
extreme and exotic appetite,
revealing the enormous gulf between
what we appear to be and who we
really are. 
THINKFilm has lived up to its
mandate to be a distributor of edgy
arthouse films and over four years
has earned four Academy Award
nominations and a win with Born
into Brothels in 2005. Current
releases include the Ryan Gosling
drama, Half Nelson, which
continues to expand its release
throughout the US; the sophomore
offering from John Cameron
Mitchell Shortbus, currently in
theatres; the Heath Ledger/Abbie
Cornish drama Candy, opening
November 17; Off The Black the
Nick Nolte/Trevor Morgan film,
opening December 1; and France's
Official Foreign Language Oscar
entry, Avenue Montaigne (Fauteuils
D'Orchestre) by Daniele Thompson,
due for release February 2007. 

Fenkel Leads
International Push 
At THINKFilm

DEAD MAN’S CARDS  Crime Drama

Thursday · 2 Nov · 9:00 AM - Mann 1

***

EVERYTHING’s GONE 
GREEN  Comedy

Thursday · 2 Nov · 1:00 PM – NuWilshire 2

***

SHADOW PUPPETS  Horror

Friday · 3 Nov · 1:00 PM – Fairmont 2

***

INSIDE OUT Thriller

Monday · 6 Nov · 9:00 AM – Fairmont 4

***

DEAD COOL Comedy

Tuesday · 7 Nov · 5:00 PM – Fairmont 5

***

DARK CORNERS  Thriller

AFI FEST
Friday · Nov 10 · 10:00 PM – Arclight 11

Saturday · Nov 11 · 2:00 PM – Arclight 12

SHORELINE 
Entertainment

AFM Loew’s #622 · +1-310-458-6700
www.slefilms.com · mail@slefilms.com

France's Official Foreign Language Oscar entry, Avenue Montaigne
(Fauteuils D'Orchestre)

     









Imagi Animation Studios, less than
two years after embarking on
production of the company’s own
feature length movies, including the
first full CG animated movie of the
famous Teenage Mutant Ninja Turtles
franchise, announced at the start of
the fourth quarter that it has optioned
rights from Tezuka Productions
Company Limited of Japan to
produce a new CG-animated feature-
length motion picture based on the
renowned anime franchise Astro Boy
for theatrical release in 2009. In
keeping with the advantages of
developing the stories in the US to
maximize international sensibilities,
the new Astro Boy feature will be
based on an original story developed
by Imagi’s US studio. Physical
production of Astro Boy, along with
the current CG-animation
productions Teenage Mutant Ninja
Turtles and Gatchaman, will take
place at Imagi’s state of the art Hong
Kong animation studio. The original
Astro Boy story follows the
adventures of a boy-sized robot
named Atom. “I grew up with Astro
Boy as did so many of us at Imagi,”
said Francis Kao, Chief Executive
Officer and Vice Chairman. “We now
have an opportunity to bring our
Astro Boy dreams to life by
combining the power of high-end CG
imagery and Imagi’s creative
collaboration with Tezuka.” “Imagi is
a world class producer of CG feature
animation and has a unique talent for
bringing 2D comic characters to life
in stunning 3D worlds,” said
Yoshihiro Shimizu, General Manager
of Tezuka. “We are delighted to be
working with them on Astro Boy.”
Astro Boy first appeared as a manga
comic series in 1952. Created by the
godfather of anime Osamu Tezuka,
the original 1963 Japanese television
series was among the first to embody
aesthetics that later became known as

anime. Astro Boy was remade in
1980 and again in 2003. In terms of
recognition and popularity, Astro Boy
is considered to be the Asian
equivalent of Mickey Mouse.
Queuing up its production schedules
at the end of the second quarter 2006,
Imagi Animation Studios also
announced it will produce a new CG-
animated feature-length motion
picture for theatrical release based on
the long-running anime franchise
Gatchaman in association with
Tatsunoko Production of Japan.
Gatchaman will be written and
directed by Kevin Munroe, who is the
writer and director of Imagi’s
Teenage Mutant Ninja Turtles CG-
animation, and will be distributed by
Warner Bros. in the U.S. (March
2007) and internationally by The
Weinstein Company. “Growing up as
a kid, Gatchaman was the first
influence that pushed me into the
world of animation, comics and
writing,” Munroe said. “I'm honored
to get the chance to bring Gatchaman
to the big screen the way it was
always meant to be - huge action
mixed with real human drama.
Gatchaman is a great next step after
TMNT, in terms of storytelling and
visual scope and also for Imagi as a
player in the animation world.”
Francis Kao commented: “We will
push the wow factor to a new level
with Gatchaman, a groundbreaking
anime that has devoted fans
worldwide, including myself. With
the visual impact available through
state-of-the-art CG animation, I think
the film not only can satisfy fans, but
will also appeal to moviegoers
looking for something new and
exciting. I am thrilled to work on this
excellent franchise with Tatsunoko.”
With 205 TV episodes, one feature
film, and three direct-to-video films,
Gatchaman has over 30 years of
history. Gatchaman centers around

five young superhero ninjas who
must defeat the nefarious terrorists
known as Galactor, who are
threatening to capture Earth’s
resources. In addition to its success in
Japan, the series has fans in the U.S.
from various domestic re-edited
versions of the show, including Battle
of the Planets, G-Force, and Eagle
Riders Founded in 1983, Imagi
International Holdings Limited is a
company listed on the Main Board of
the Hong Kong Stock Exchange
(Stock Code: 585) and is engaged in
the production of feature-length
animated motion pictures and TV
series using cutting-edge computer
graphics ("CG") technologies. Imagi
began producing animation with its
well-received 2002 CG-animated TV
series, Zentrix, which aired in Europe
and the Far East. Imagi also co-
produced Digital Monster X-
Evolution with Bandai and Toei of
Japan and the NBC series Father of
the Pride for DreamWorks.
Headquartered in Hong Kong, Imagi
also has overseas production studios
and marketing offices in Los Angeles
and Tokyo enhancing the quality of
work and marketing capabilities of
the company internationally
Founded by Japanese animation icon
Osamu Tezuka, Tezuka Productions
created a revolution in manga and
anime and effectively took this
Japanese art form internationally.
Animated works created by Tezuka
include Japan’s first animated
television series Astro Boy as well as
Kimba the White Lion, Princess
Knight, W3, A Thousand and One
Nights, Cleopatra, and many others.
Among the many works produced at
Tezuka Productions were Japan’s first
two-hour animated TV special,
Bander Book, a new colour version of
the Astro Boy TV series, and the
theatrical feature Phoenix 2772.
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The Imagi U.S. team (from left) Mike Arnold, Kris Zhai and Tom Gray.

Imagi Swings Into Continuous 
Production With Gatchaman & Astro Boy

MIPCOM
Attendance Up
7% From 2005
In 2006 the 22nd edition of MIPCOM
- the world's audiovisual content
market - reported the highest-ever
number of participants with 12,509*
delegates, representing a 7% increase
on 2005. "The success of MIPCOM
reflects the extraordinary evolution of
audiovisual content and the industry as
a whole," announced Paul Johnson,
Reed MIDEM's Director of the
Television Division. "By expanding
the conference program and extending
the exhibition area with the new
Lerins Hall, we aim to encourage
more networking and business
opportunities for our clients including
those people operating in advertising,
cinema, internet, and mobile."

The event also reached a new record in
terms of participating companies with
4,216 from 98 countries attending the
market, an 8% increase compared to
the 3,896 companies present last year.
The number of buyers rose 10% and a
total of 3,847 acquisition heads
attended Cannes compared to 3,504 in
2005. Reshaping Media, the four-day
MIPCOM conference program staged
a total of 29 sessions, with 83 speakers
and high profile keynote speakers
George Bodenheimer, of ESPN Inc.; ,
Beth Comstock of NBC Universal;
Harry Sloan, of Metro-Goldwyn-
Mayer Inc.; Anne Sweeney, of Disney
Media Networks/Disney-ABC
Television Group; Sanjiv Ahuja, of
Orange; and Todd Wagner, of 2929
Entertainment.
Preceding MIPCOM, MIPCOM
Junior's results confirmed the current
strength of the children’s and youth
programming sector. The 14th edition
of the market attracted 529
companies, up from 512 in 2005.
Over two days, 937 programs were
screened, of which 562 were new. In
addition to boasting a fully-fledged
program of focussed conferences and
events, the number of screenings at
MIPCOM Junior rose again to
42,848, a 9% increase on 2005.  

Beth Comstock

       



A celebration of international women filmmakers behind the camera

Women’s International 
Film & Television Showcase

Camelot Theatre 
Palm Springs 

April 12th - 15th 2007

International Film Festivals 
(Management & Supervision)

Cinematographer’s Day

Awards Gala

Contact: Craig Prater Director 
Tel. 323-264-0009

Craig@cameloteventmanagement.com

Submissions are now being accepted for 
Women's International Film & Television  Showcase 

Palm Springs. 
Deadlines February 1, 2007 

www.cameloteventmanagement.com
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The Border is the first feature film
production of newly founded
Juonifilmi, a subsidiary of
Scandinavian major Svensk
Filmindustri. Shooting started October
23rd.  Director Lauri Törhönen says,
“I have already lived with this film for
many years. When the first feature
film I directed for Mr. Donner in 1986
was still in production he told me the
story of his father, and we agreed it
deserves to be told to the big audience.
Five more films and twenty years later,
and after many more discussions,
plans and visions, the story is as
adequate as ever and still demands to
be told on film. During these years

Europe has totally changed. If we
earlier believed that all borders
between political systems, countries
and people will soon become old
fashioned, and outdated, and no man
will watch another over a barbed wire
fence ever again, this utopia still lets
us wait.” The Border is a historical
love drama that takes place at the end
of the Finnish Civil War in the spring
of 1918. Captain von Munck is sent to
the small town of Border River to set
up the border between Finland and the
Soviet Union. Only a single bridge
divides the two countries. Von Munck
falls in love with Maria Lintu, a local
teacher who is secretly engaged to a

fugitive Finnish Red Army
revolutionary. The border is driven to
chaos when the village is flooded with
hundreds of people fleeing from the
Soviet purges. As the refugees have no
identification papers, it falls on Von
Munck to decide who are allowed to
cross the border and who are not. A
quarantine is issued and executions
begin. As von Munck struggles
between love and duty, his perception
of right and wrong starts to dim.
The production is a collaboration of
Finland’s finest talent. Maaria Lintu,
the main female lead, is played by
Finnish actress Minna Haapkylä
whose latest films include the Finnish
football film FC Venus, and the French
film Selon Charlie directed by Nicole
Garcia, which competed in Cannes
2006. A relative newcomer, Martin
Bahne, plays the main character von
Munck. Bahne appeared in Åke
Lindman´s Beyond Enemy Lines.
Maaria Lintu´s secret love interest is
played by Tommi Korpela, one of
Finland’s newest acting talents in film
& television. Director Lauri Törhönen
directed seven feature films and
numerous TV films. His latest film
was the Finnish hit Abandoned Houses
in 2000. Producer Jörn Donner has
produced more than 50 and directed

12 feature films and numerous
documentaries since the 1960´s.
Donner is the only Finn to have
received an Academy Award, as
producer of Ingmar Bergman´s
“Fanny and Alexander” in 1984.  He is
affectionately known as the Grand Old
Man of Finnish cinema. Donner has
also published 52 books, has been a
member of both Finnish and European
Parliaments and a consul General of
Finland in Los Angeles. He is the
founding member of European Film
Academy EFA. Producer Jarkko
Hentula has produced three feature
films, which have all been successes in
Finland. His latest film was FC Venus
by Joona Tena in 2005. Hentula started
his own company Juonifilmi in 2004,
the same year he was awarded The
Producer Of The Year.Screenwriter
Aleksi Bardy has written five feature
films, among them Tough Ones by
Aleksi Mäkelä and Restless by Aku
Louhimies. Besides writing, Bardy has
also produced five feature films for his
own company Helsinki-filmi. The
Border is planned for a 2007
December theatrical release in
Finland. International sales are
handled by AB Svensk Filmindustri,
Ann-Kristin Westerberg,

Juonifilmi Into Production On Epic Love Story

Minna Haapkylä 

    



AT AFM 2006
Nu Image / Millennium Films 

Suite 537 - Loews Hotel
Tel: 310.260.8805    
Fax: 310.260.8809







BLONDE AMBITI
JESSICA SIMPSON               LUKE WIL

CREDITS NOT CONTRACTUAL

BLONDE AMBITION
JESSICA SIMPSON               LUKE WILSON

CREDITS NOT CONTRACTUAL

BRILLIANT

WRITTEN BY GILLIAN GORFIL AND ELIZABETH SHORTEN

S C A R L E T T  J O H A N S S O N

When you’re this good,

you can get away with anything.

NU IMAGE / MILLENNIUM FILMS
Loews Hotel  –  Suite 537

Tel: 310.260.8805    •    Fax: 310.260.8809
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At AFM
Roxane Barbat  & Fred deWysocki

Suite # 621 & 623. Loews Hotel

Phone # (310) 458.6700  extension 621

FANTASTIC FILMS 
INTERNATIONAL, LLC

VIP PASSPORT - 
13 episode, 1 hr. TV Series, 

AGENT C.R.U.S.H. In Production
Voice-overs: Neve Campbell, Roger Moore, Brian Cox. 

MEDIUM RAW -, In Production

Cast: John Rhys-Davies, Kevin Weisman, 
Mercedes McNab (Playboy cover, Nov. 2006)

VALENTINAÕS TANGO Completed
Cast: Guillermina Quiroga, George Perez, 
Jordi Caballero, Jack Rubio, Yelba Osorio…

TAKEN BY FORCE –Post Production
Cast: Frank Stallone, Ed Lauter, James Russo, 
James Lew, Branscombe Richmond

LAST CALL AT MURRAYÕ S
Pre-Production
Cast: To Be Announced at AFM 

THE SNOW PRINCE Pre-Production

Cast: Gabriel Byrne, Lord Richard Attenborough
Maxwell Caulfield

THRU THE MOEBIUS STRIP, Completed   
Cast: Jonathan Taylor Thomas, Mark Hamill, 
Jean Simmons, Michael Dor

Digital Cinema Initiatives (DCI)
contracted with the Fraunhofer
Institute for Integrated Circuits, in
February 2006, to develop a
standardized set of procedures to
comprehensively test equipment for
compliance with the DCI
specifications. The development of
these test procedures is scheduled for
completion in November 2006. When
completed, testing documentation will
be made available free of charge by
DCI to all interested parties. The
compliance testing process covers
digital cinema to exhibitors,
equipment suppliers and deployment
entities.
Fraunhofer will be available to
provide training to third parties
interested in conducting ongoing
compliance testing. This training will
be available for a period of
approximately six months after the
test procedures have been developed
and approved by DCI. Entities who
have undergone training at Fraunhofer
will be able to offer their services as a
compliance testing facility. DCI as an
entity will not certify any equipment
as being compliant with the DCI
Specification. Each studio member in

DCI will individually and
independently decide the following:
whether or not and to what extent it
will require that digital cinema
systems comply with the DCI
Specification; the studio's required
process to demonstrate that equipment
complies with the DCI Specification;
and which entities or testing
companies/institutions are acceptable
choices to conduct compliance testing
according to the test procedures
developed by Fraunhofer. This
information will be available from
each individual studio. Studios will
have individual websites or contact
information for this purpose,
accessible through the DCI website
(www.dcimovies.com). 
Digital Cinema Initiatives, LLC (DCI)
was created in March 2002 and is a
joint venture of Disney, Fox,
Paramount, Sony Pictures
Entertainment, Universal, and Warner
Bros. Studios. DCI's primary purpose
is to establish and document voluntary
specifications for an open architecture
for digital cinema that ensures a
uniform and high level of technical
performance, reliability, and quality
control.

Compliance Process
Furthers Goal Towards
One Universal Standard
In The Next Generation
Digital Cinema
Projection Systems 
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A survey of films which have proved to be successful over more than four decades indicates there is a need and
a healthy niche for product that appeals to a literate demographic that continues to be under-served by the
studios system, and for which independent filmmakers, despite the success of these films, continue to find it
difficult to ‘convince’ financiers to fund. Presently, with the baby boom at its height, The Business of Film
believes it is time for financiers to look more closely at scripts sitting in their ‘in’ trays about ordinary people
doing extraordinary things. There is ‘gold’ to be mined from such savvy prospecting. Our discussion group
consisted of CarlosGonzalez,(DP) Bruce Critchley(Financier), Katie Fischer(actor) MichaelBlaha,(lawyer)
Michael Du Basso,(Financier) Philippe Mora,(Director) Peter Rawley(Producer)  and Elspeth Tavares

Lawrence of Arabia The Sound of Music Patton Raging Bull coal miner' Daughters

gandhi Amadeus The Last Emperor JFK Hoffa

Schindler's List Nixon Braveheart Shakespeare In Love A Beautiful Mind

Frida Catch me if You Can The Hours Finding Neverland Passion of the Christ

Capote Pollock Basquiat Betty Page Ray

FEATURE

What Is The Common Denominator
In All These Films 1962 – 2006?

       



The films listed (on our chart below) are the
result, as is often the case, of friends getting
together and discussing a script, a film, the need

to make a movie, how to get it financed, and what kind
of films – given the parameters of not wanting to make
horror, or action, or erotic – that bring a return on the
investment for investors. The discussion that ensued
goes on at many levels in the industry. Whether it’s Sir
Howard Stringer in a tête-à-tête with heads of
production casually discussing the next tent-pole
picture on Sony’s slate or a group of independent
producers passionate about film trying to raise the
financing for their next picture, the game is the same.
The goalposts are set at different marks, and the
financial results are somewhat but never assured,
which is the beauty and frustration and fascination of
the ‘art of film’. 
In the current climate where increasingly accountants
or graduates with degrees decide what makes it
through the process, and the conglomerates demand
satisfying shareholders bottom line, more than ever
what makes a movies successful is elusive. However,
our little discussion hit upon what could be ‘the
formula’: a group of films that on almost any budget
level have proved successful, yet, although accepted
after the fact, in reality success was never the
motivation to making the project. We decided to hold
a high level seminar and call our little confab ‘research
on the box office performance and budget of films
based on the lives of famous or infamous characters in
history.’ The research proved to be a positive,
sometimes surprising analysis: the most acclaimed
and profitable films aside from studio “tent-poles”
were films about ordinary people doing extraordinary
things. We scrolled back the years to Lawrence of
Arabia, which in 1962 grossed a healthy domestic US
35 million; in 1965, The Sound of Music brought in
158 million. Both films were about ordinary people
doing extraordinary things. Was there a pattern here?

The 60’s were a time of reflection on what was past
and what the future might bring. In the 70’s, the film
we found was Patton, which grossed $61 million. In
the 80’s, it was Gandhi, Coalminer’s Daughter,
Amadeus, and The Last Emperor. All were films made
with passion, distributed in some cases with not the
same passion, but despite lack of distribution, they
went forth and found and captured their audience
largely through word of mouth. Again we saw a
pattern. All the films were made by filmmakers with a
passion for film and eye to detail and they concerned
individuals about whom the public was curious. 

As we discussed the projects and why they were
successful, we found that not only were the
productions based on the lives of famous

people in history, many of these films and their cast
members had been Oscar winners and/or nominees.
When we looked at the list of films in the 90’s, three
films – Braveheart, Schindlers’ List, and Shakespeare
In Love – stood out on the revenue front. All three
were a combination of independent and studio
involvement, but the common denominators were
filmmakers with a passion for the subject matter and
the move from ‘type’. As we examined the films made
from 2001 on, interestingly the films - such as Frida,
The Hours, and Capote – all had the same common
ingredients again. They were not of ‘type’ and they
were motivated by filmmakers and artists with
passion. What are frequently referred to as “biopics”
are some of the most commercial and memorable
films ever made. Having discussed in detail the films
and subject matter, our group then went on to the
questions of budgets and the vital marketing element.
According to the latest report from the Motion Picture
Association of America: The average cost to make and
market an MPAA film in 2005 was a staggering
$96.2 million, which includes $6 million in
negative costs and $36.2 million in marketing costs.

Currently those numbers mean that every
time a studio greenlights a picture it’s
looking at a $96.2m commitment.

Consequently they are making fewer pictures,
and looking once again to the independent sector
for projects made, in the making, or having the
ability to be made in the increasingly expanding
number of locations around the world offering
‘soft money’ for film financing. The result is a
great opportunity for independent filmmakers,
and films can be and are being made for far less
that any studio can accomplish even with ‘soft
money’. Whilst musing we applauded Sumner
Redstone’s refusal to renew the Tom Cruise
contract. For far too long excessive overheads
and enormous star fees have contributed to and
constitute the studio model, including the
outmoded and open check book production
methods. 

Our confab concluded that for any
independent looking to raise finance for
a project, the biopic or famous

personality films that have scored well with
audiences have budgets way below the studio
average. When we look at more recent films –
such as Ray, The Queen, Walk The Line,
Pollock, and Copying Beethoven – the ‘pattern’
continues to hold up. All the films on our list as
well as current films that have exceeded
expectations have an appeal to the literate
demographic that in each decade is clearly
underserved.
It is somewhat disturbing that in some instances,
while we were able to get numbers, it is not sure
if these are the absolute numbers. One of the
‘outmoded’ practices within the film industry is
the lack of ‘financial information’ available for
investors to make a true ‘judgment call’. The
moment a company comes forth with a formula
that effectively tracks where every dollar on a
film goes will be a watershed and a bountiful
time for filmmakers. Those of us in the business
know that ‘films’ whatever the ‘level of budget’
can be a great financial return given ‘transparent
accounting.’ It’s simple and elementary: the
more money investors can collectively ‘make a
return’ the more they will invest. The industry
could have ‘constant financing’ available if it
were fiscally responsible and transparent.
Typically, we were able to find numbers we
believe to be correct on gross, but in many
instances the budgets were unavailable. The
question of budgets is always ‘why aren’t the
numbers available?’ and there is never a truly
credible answer.
The numbers to the left are in US$ millions for
dollar value of noted year, not adjusted for 2006
value. The numbers are for U.S theatrical only,
not including world grosses and the
proliferation of ancillary including television
and DVD.
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FEATURE

King of Scotland The Queen

Fur Copyng Beethoven

Title                               
Domestic Box Office          Year           Budget        

Lawrence of Arabia
Sound of Music
Patton
Raging Bull 
Coal Miner’s Daughter
Gandhi
Amadeus                      
The Last Emperor         
JFK                              
Hoffa
Schindler’s List
Nixon              
Braveheart                    
Shakespeare In Love     
A Beautiful Mind            
Frida                            
Catch Me If You Can     
The Hours 
Finding Neverland
Passion of the Christ
Capote

1962
1965 
1970
1980
1980
1982
1984
1987 
1991
1992
1993
1995
1995
1998 
2001
2002
2002 
2002
2004
2004
2005 

12
na

na
na
na
na
22
44
na
25
58
12
52
25
25
30
7

37
158
61
23

52
51
43
70
24
96
13
75

100
170
25

164
41
51

370
28

Source  Boxofficemojo

Box
Office
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New Medium Enterprises, Inc. (NME)
headed by President & CEO Mahesh
Jayanarayan was founded in August

1999 and trades on the OTC Bulletin Board
under the symbol NMEN. In January 2004, it
acquired all of the Versatile Multilayer Disc
(VMD) intellectual property assets from
MultiDisc in London and TriGm in Belgium and
entered into a long term Scientific Development
Agreement for the development of the
prototypes and products of VMD. 
In May 2005 NME unveiled the pre-industrial
VMD (Versatile MultiLayer Disc), the next
generation HD Disc and Drive containing 20GB
of storage capacity on the current red laser
technology platform, to investors and news
media in New York. The company demonstrated
a presentation of the first 3-hour Bollywood
feature film, Shabd, in True High Definition,
(HD), followed by film features and sporting
events on its proprietary cost-effective VMD
player, which it has developed for the mass
market consumers, priced in the range of current
Standard Definition discs and players. "We are
thrilled with the opportunity of unveiling this
remarkable technology to the public", said
Mahesh  Jayanarayan. "We anticipate a similar
resounding response from the attendees in the
US as we have seen from the enthusiastic
industry leaders that have already viewed our
VMD products demonstration.” 
In the last eighteen months NME has entered
into a number of strategic alliances to move
forward VMD, and establish it as the third
format in the high stakes of attracting consumers
and content providers to its revolutionary
format. The pre-recorded VMD has four layers

on one side for an initial capacity of 20 GB and
is entirely based on the current red laser DVD
industrial infrastructure. VMD is designed for
viewing High Definition content requiring high
storage capacity and high bit rate (up to 40
Mbs), such as full-motion pictures, sports
entertainment and other demanding video
content and data. Pre-recorded VMDs are
capable of playing next-generation, High
Definition movies and other video content,
catering to the vast consumer base of owners of
HDTV television and large screen sets. 

With an eye to consolidating its overall base as
it moved to underpin its fiscal resources,
revenues and worldwide alliances, NME moved
its headquarters to London and strengthened its
management team and Board of Directors
including Rupert Stow, an acclaimed technology
consultant, and Professor Eugene Levich as
Chief Technology Officer. Levich, a
distinguished scientist, is credited with the
development of the new generation optical
storage VMD technology. NME also appointed
Mr. Rahul Didi, an expert on Institutional
finance to the Board, and Alexander Bolker-
Hagerty as Executive Vice President Business
Development from consultant. Bolker-Hagerty,

with a wealth of experience in the marketing of
luxury consumer goods, has been with the
company since April of 2005.
In the second quarter of ’05 NME looked to
China and found a strategic partner in Beijing E
World Technology Limited, a Chinese
manufacturer of electronic chips and boards. The
companies entered into a definitive agreement of
intent to collaborate in a joint venture to produce
High Definition VMD/EVD players. 
Approximately 90% of the world’s DVD
players are manufactured in China. One of the
complaints from Chinese manufacturers has
long been that DVD players carry a royalty bill
averaging $15 per unit and the economics of
their business do not allow them to pay such
high royalty bills. This has led China to seek an
alternative disc format resulting in two high
definition video formats, which have been
launched in China over the past two years –
EVD and HVD.  However, both these formats
retain several technological facets of DVD, and
therefore little has been achieved in terms of
royalty savings. Beijing E World Technology
Limited and NME signed an MOI with intent to
a) collaborate in further Research, b) mass
produce VMD players and discs in China, c)
incorporate VMD technology in the STB/EVD
boards manufactured in China, d) give exclusive
rights to E-World for marketing in China, and e)
have a joint venture for marketing VMD
products worldwide. Twinned with production
was the need to promote the HD VMD format
with content. Increasingly, production of
programming and programming available is
shot in HD and consumers are becoming more
demanding for HD product. 

THE TECHNOLOGY IS HERE
THE REVOLUTION IS NOW

President & CEO Mahesh Jayanarayan & Datty Ruth sealing  the deal at MIPCOM 2006.

New Medium Enterprises HD VMD
format and the products spawned by
technology are significant milestones for
consumers and content providers with
symbiotic capabilities that bring
affordable HD to the consumer and cost
effective authoring for content providers.
In the 80’s, The Business Of Film was
invited to the Hughes R&D department
to see the prototype for what is now
Direct TV. The excitement at seeing the
vast implications for consumers then
was replicated at MIPCOM last month
when a Jackie Chan movie was
demonstrated in the HD VMD format.
The quality is superb, and at such an
affordable price point that it’s destined
to be a winner with consumers who are
constantly seeking new enhancements
from their entertainment portals. 

Approximately 
90% of the world’s 

DVD players are manufactured 
in China.
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Typically the proven path for makers of
new technology is to penetrate the mass
consumer with the most adaptable need,

and NME targeted India and struck a deal with
Eros Media Ltd. a leading distributor of India’s
Bollywood movies worldwide. The companies
formed a strategic alliance to record and
distribute High Definition movie content using
NME’s proprietary VMD format. 
Eros Media claims to be the single largest
International distributor of Bollywood films
worldwide with a 70% market share, and a film
library of over 1500 popular films. With a
network of offices across the globe Eros
conducts business with international exhibitors
and cinema chains such as Warner, UCI, Odeon
and Cineworld, and provides Bollywood
content to terrestrial television networks around
the world including BBC and Channel 4 in the
UK and their associate Hindi movie channel,
B4U. The agreement is primarily aimed at
evolving a joint marketing effort to promote the
VMD product line along with movie content
provided by Eros Media from its Bollywood
film library. 

While to sweeten the synergy Eros Media has
5% of the existing issued share capital of NME
at the time of the agreement, the sweetener had
some tags attached. Eros was to launch their
entire back catalogue in HD throughout the
world from early 2006; Eros would collaborate
with NME to launch their content in HD
through several optical drive player and
Consumer and Professional media devices
belonging to NME which incorporates VMD
technology, which include VMD players similar
to DVD players, PVR and STBs & Digital
Cinema players. The two companies would also
collaborate in establishing a full state of the art
HD conversion studio in India using NME’s
compression technology techniques. 
Throughout 2005, New Medium Enterprises
continued to take steps to underpin and solidify
its global production strategy by entering into
negotiations with a number of DVD
manufacturers and replicators in South
America, Northern Ireland, Germany and South
East Asia. Through its joint venture with E-
World in China, it has over 5 OEM partners to
produce VMD compatible players and Personal
Video Recorders (PVRs). 

According to Professor Eugene Levich, Chief
Technology Officer (CTO) of New Medium
Enterprises, VMD is set to become the latest
video disc standard based on the following
advantages and benefits to consumers and
content providers worldwide.
• Versatile Multilayer Disc – VMD is a
natural format of choice for high-definition
video content, by providing increased storage
capacity per disc. In order to play a full-length
motion picture in HD, the minimum storage
requirement lies around 20 GB, whereas the
latest DVD9 can only contain 8.5 GB. 
• VMD is the much awaited breakthrough
and compelling solution for cost effective
High-Definition pre-recorded discs and
players. VMD is precisely the same size and
thickness as DVD. While DVD technology
utilizes two layers of a disc, VMD technology
has conceived multi-layering, whereby the
storage capacity is dramatically increased.
Each additional layer adds approximately up
to 5 GB of memory over a standard DVD
disc. VMD provides the ability to place up to
20 layers on a single disc with no quality loss
in the content stored. This means capacity to
record 100 GB or more.
• Presently, all optical laser devices such as
DVD operate on red laser technology, have a
frequency or wavelength of 650Nm
(nanometres), and deliver Standard Definition
(SD) quality pictures. New technology has
since emerged using blue laser, an inferior
wavelength or frequency of 405Nm that can
store more information. The downside of this
technology is that manufacturing production
lines of drives and discs will have to be
dismantled and changed entirely, naturally
incurring significant costs to the producers,
which in turn will trickle to the consumer.
• Without making a drastic shift from Red
laser technology, researchers at NME, have
found a means of exploiting the unused or
wasted space between the existing layers of a
standard DVD through its unique multilayer
technology. This brilliantly innovative
technology is evident in Versatile Multilayer
Discs or VMD, starting with a minimum
storage capacity of 20GB today, 40 GB in the
3rd quarter of 2005, and expandable further in
the future. 

• Looking ahead to 2007, if and when the
blue laser becomes more reliable for greater
capacities such as VIDEO ON DEMAND
(100-200GB), Blue laser Multi layer Discs
using VMD technology can be developed
along traditional lines. VMD has the
capability to enhance Blue Laser through its
Multi Layering technology, increasing
capacity of its currently proposed 50GB
maximal possible capacity to 100GB and
200GB.

THE KEY ADVANTAGES

VERSATILE: VMD offers inherent
backward compatibility with all the existing
and previous Disc formats. VMD Drives will
be able to read other standard formats
including CD and DVD.
ADAPTABLE: VMD multilayer
technology does not strictly function with red
laser only, but can easily be applied to blue
laser as well once the Blue laser technology is
flawless. VMD would therefore attain even
larger storage capacities easily outperforming
all competition by offering increased storage
whichever base it uses.
AFFORDABLE: VMD will require only
marginal modifications of the manufacturing
equipment but practically keeps untouched all
basic components that are used today. This
would translate into lower costs to the
producers and will have no trickle-down
effect burdening the end-consumer. In other
words, prices will barely differ from existing
DVDs and players.

The pre-recorded VMD has four layers on
one side for an initial capacity of 20 GB and
is entirely based on the current red laser
DVD industrial infrastructure. VMD is
designed for viewing High Definition content
requiring high storage capacity and high bit
rate (up to 40 Mbs), such as full-motion
pictures, sports entertainment and other
demanding video content and data. Pre-
recorded VMDs are capable of playing next-
generation, High Definition movies and other
video content, catering to the vast consumer
base of owners of HDTV television and large
screen sets.

The Technical Aspects 
& Benefits Of VMD

a full state of the art 
HD conversion studio in India 

using NME’s compression 
technology techniques. 

Continued on page 38
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Concurrent with its production plans, the
company continued to form several content
partnerships in ethnic and special interest
markets.  

Aiming for a stake in the rapidly evolving
IPTV market to add to its menu of
complementary products, New Medium

Enterprises reached an agreement with Global
MediaCast Ltd. to launch a new Versatile
Multilayer Disc (VMD)-integrated High
Definition (HD) IPTV Box offering a complete
triple-play solution for digital television.
Internet Protocol Television (IPTV) has become
a common denominator for systems where
television and/or video signals are distributed to
subscribers or viewers using a broadband
connection over Internet Protocol. The VMD
discs playable on Global MediaCast's HD IPTV
Box provide a storage capacity of 40 GB,
sufficient for the playback of over five hours of
HD movies and content and over 20 hours of SD
content. The HD player/decoder copes with any
video stream of up to 40 Mb/sec, therefore
allowing receipt and playback of the highest
quality HD content. Any channel may be
recorded onto the hard drive while viewing a
second channel, or two channels may be viewed
simultaneously, using picture-in-picture (PIP). 
Commencing the first quarter of 2006, New
Medium Enterprises prepared for the unveiling
of its prototype and subsequent roll out its
products. NME and its strategic partner Beijing
E-World Technology (E-World) announced the
launch at the upcoming annual CeBit show of
the world's first HD (1920x1080 resolution)
optical disc solution using existing red laser
technology and its current industrial
infrastructure. At CeBit (March 2006) NME
unveiled the Versatile Multilayer Discs (VMDs)
with pre-recorded HD content and varying
storage capacities up to 40GB, which were
demonstrated on red laser players using E-
World's HD EVD technology. Several feature-
length films in 1920/1080 HD format were
shown on one side of a single VMD disc. The
VMD technology of NME provides the
capability to store up to 20 layers of content on
one side of a disc about the same size and
thickness as a DVD, increasing capacity from
circa 5GB on a DVD to 5GB per layer of a
VMD, up to a capacity of 100GB. Combining
this with E-World's HD playback technology
enables HD viewing of pre-recorded video

content on enhanced red laser players
representing an attractive solution for
manufacturers of players who, for minimal
additional re-tooling costs, can upgrade their
drives for greater capacity and deliver low-cost
HD viewing to the consumer. 

At CeBIT, NME also demonstrated the
stand-alone player retailing for around
USD 150 and two bundled packages for

HD viewing: a home cinema package made up
of an EVD player with VMD technology which,
combined with a 42-inch HD LCD screen is
projected to retail for approximately USD 3000
(the same package with a 37-inch HD LCD
screen will sell for around USD 2000); and a
digital public theatre package playing VMD pre-
recorded discs comprising an EVD HD player, a
JVC HD projector and top of the range surround
sound for approximately USD 30,000. The
company stated that NME's strategic partner in
India, Eros Group, will have approximately 50
movies, available in VMD format by the end of
2006; the Pre-recorded VMD discs will retail at
close to DVD prices. Following the CeBit show
NME were rewarded with numerous trade
inquires from around the world  

NME's Chief Technology Officer, Dr. Eugene
Levich commented: “The once shy and
skeptical replicators are ready to embrace our 2p
technology now. Seeing the EVD-VMD players
and VMD high capacity discs with full length
feature movies on them in true HD1980 1080i/p
formats at CeBIT 2006 was a revealing
experience for many. It proved that the VMD is
a true "third format, the only and real alternative
to the costly blue laser formats. It is the only
affordable HD solution for consumers." 
In the same quarter, SVA and Shinco, two of
China's Original Equipment Manufacturer
(OEM), who are significant shareholders of
New Medium Enterprises, pledged their support
to manufacture EVD-VMD players with HD
capabilities at their global facilities, endorsing
the potential of the EVD-VMD red laser format
and provide NME and Beijing E-World (BEW)
with powerful OEM partnerships. SVA Group,
with over 25,000 employees worldwide, is the
largest State-owned electronics group in China.
SVA has partnered with a number of global
electronics OEM's including LG and Samsung;
outside of China the Group has manufacturing

facilities in South Africa, Pakistan, Bulgaria, and
Argentina, as well as partner facilities in Brazil.
Bouyed by the tremendous response at CeBit,
and capitalizing on further strengthening its
infrastructure in the second quarter of 2006,
New Medium Enterprises forged forward and
entered a number of agreements with other
partners to underpin the forthcoming demand
for the new format. With local well-established
companies in China it entered into three new
Joint Venture companies - NME China
Electonics, NME China Optics and NME China
Media – to enhance its current business in the
areas of Consumer Electronics, Optical Media
and High Definition (HD) Content, giving NME
the infrastructure and capability to meet its
demand for its HD products including content
for China and South East Asia. Mahesh
Jayanarayan CEO, commented: "NME's China
strategy is to give us the much required supply
capability to meet our global demand for our
products and also to cater to the burgeoning
domestic market in China. The Chinese appetite
for high-end consumer electronics and local film
content is incredible. China film industry is the
fastest growing media industry in the world and
we want to be part of it in HD." 
In Hong Kong, NME entered into a
Memorandum of Understanding with MPEG
Technology Company LTD., (MPEG) to buy a
controlling stake in that company. "MPEG
Technology Company LTD. will give NME an
immediate, well established trading arm with a
ready made client book for our products. In
addition, MPEG will bring us much needed
experience and regional market knowledge,"
commented CEO Mahesh Jayanarayan. "This
acquisition will give us quick market access and
will accelerate our learning curve, thus avoiding
potentially costly business mistakes." 
With a trading history going back over a decade
MPEG is part of a leading and reputable
electronics developer with their own R&D
facility and manufacturing base in China.
MPEG develops and markets HDTV, PVRs, HD
IPTV and Set Top Boxes, and PMPs. The
company has technology relationships with LSI
(USA), CIRRUS LOGIC (USA), Panasonic
(Japan), Sigma Design (USA), CMO (Taiwan),
SVA NEC (China), Ti (USA), and Auvitek
(USA). The company's main clients in the
region include TTE (TCL), SVA, Action,
Philips, BBK, Skyworth, Aigo, Chonghong and
Hiteker. Ms. Georgia Huang, CEO MPEG
Technology, commented, "The marriage
between NME and MPEG Technology will
provide us the desired opportunity to develop
and market high end HD electronic solutions in
the Chinese and Southeast Asian region. We
further believe that our relationship with NME
will pave the way for MPEG to accelerate its

the once shy and 
skeptical replicators are ready 
to embrace our 2p technology

to launch a new Versatile Multilayer
Disc (VMD)-integrated 
High Definition (HD) 

IPTV Box
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already enviable growth and transform it into a
truly multinational enterprise. Our customer
base and relationships will provide NME with a
fast track route to market its products." The
group employs over 350 people, which includes
approximately 70 engineers. 

By the end of the second quarter 2006
NME had just a few more manufacturing
blocks to put in place. New Medium

Enterprises, Inc. and Plasmon OMS S.A.R.L
agreed to strengthen their existing relationship
and become preferential partners in Mastering
and Stamping the VMD technology. Based in
Caen, France, Plasmon OMS is one of the
largest manufacturing and sales centers for all
commercial mastering and stamping activities.
These include services for prerecorded VMD,
DVD, and any recordable format (CD-R, DVD-
R, CD- RW, DVD-RW, and DVD-Ram). The
two companies had already been working
together for a number of years during the early
stages of VMD Research & Development. 

As a preferential partner Plasmon OMS will
work with NME and its partners to support and
promote the VMD, and offer a faster
Master/Stamper turnaround time. As well, NME
will have the ability to easily increase
Master/Stamper capacity as demand grows.
Executive VP Business Deveolpement
Alexander Bolker-Hagerty commented, "This
development is yet another example of a world-
class organization that has teamed up with NME
to further enhance its commercial partnership
mix and bring VMD to market. We are
extremely privileged to have them on board."
To meet its replications needs NME entered into
a binding agreement with VDL-ODMS,
headquartered in Eindhoven, The Netherlands
part of the VDL Groep B.V, an optical
replication plant design and manufacturing
company to design and build NME's production
lines for multilayer discs. VDL-ODMS, is a
global supplier of optical media replication
equipment and processes. 
The agreement includes the building of a
multipurpose machine that will mass replicate
the Company's multilayer optical discs, known
as Versatile Multilayer Discs (VMD), as well as
the usual DVD. In the future, similar machines
will also manufacture multilayer discs for blue
laser applications. These machines will combine

the DVD processes and production modules of
ODMS with new processes and modules
stemming from novel technology developed by
NME. The design will remain the sole
ownership of NME. VDL-ODMS will promote
and sell the VMD's proprietary lines to other
parties globally on a licensing basis.
Dr. Eugene Levich, CTO of NME commented,
"We are privileged to work with ODMS as a
technology partner. Our scientific knowledge
combined with their industry and technological
expertise and experience, makes us confident
that we will have the VMD replication lines of
the highest caliber installed to churn out our
high capacity discs." Gabriel Walravens, CEO
of VDL-ODMS stated, "NME showed us a great
high storage technology, and our initial findings
lead us to believe that the VMD product will
have big potential in the market and could be a
low-cost solution to the media industry pursuing
HD. We are happy to work with NME's
scientific team and we are excited at the
prospect of building the VMD lines."

One of the vital components of the New
Medium Enterprises global strategy is
content and use of its technology for

content providers. NME format allows access to
an authoring tool that is   approximately one-
third the cost of conventional authoring. Moving
this aspect forward over the last two months,
NME has made two key appointments to the
company from the ranks of the film industry. In
September, James Cardwell, the former
President of Warner Home Video, joined the
NME board as a media and content advisor. The
company is launching the High Definition
Versatile Multilayer Disc (HD VMD) platform
this Fall, and James Cardwell will work with the
NME Board and Senior Management Team to
establish and develop relationships in the global
home entertainment market. Carwell was
responsible for achieving major growth whilst at
Warner Home Video and for building the largest
film library of any of the major Hollywood
studios. “As NME enters the HD marketplace
having James on the board ensures that NME
will become a major force in the HD
entertainment systems market place," said
Mahesh Jayanarayan, CEO. "I look forward to
working with Jim; his talents and experience
will enable NME to establish a strong market
presence.” 
Last month, NME appointed Neil Bottrill to
spearhead NME's Media & Creative Services
division globally. Based out of London, Mr
Bottrill will manage and drive the VMD
Authoring/Compression development business,
as well as forge new relationships with content
providers. General Manager at Technicolor
Creative Services for the last six years, Neil
Bottrill launched Technicolor's first worldwide

DVD Compression & Authoring facility. Prior
to this, Neil Bottrill created and introduced
DVD Compression and Authoring facilities
within Metro Broadcast. Mahesh Jayanarayan,
NME CEO, said: ``Neil joining the NME team
shows our commitment to the media industry.
His record of accomplishment and extensive
knowledge will assist and accelerate the
deployment of HD VMD with the content
industry.''   

Since May 2006, New Medium
Enterprises has attended the Cannes
Film Festival and MIPCOM promoting

its format and authoring capabilities to the
international film, and announcing release
of its first-generation HD VMD player,
offering true high definition to the
international mass consumer market at an
affordable price. The player, which will
retail for $175, will for the first time allow
consumers to experience high definition at a
low cost on a backwards-compatible player,
capable of playing existing DVD formats. At

MIPCOM, New Medium Enterprises signed
a content distribution deal with Datty Ruth
of VCL in Germany. VCL as part of an
ongoing deal will make available its
catalogue of 800 titles to NME. In the first
quarter 2007 VCL will offer the first
HDVMD bundle with five titles to German
consumers. Datty Ruth commented:  for the
benefit of consumers, as is the case with HD
VMD. We firmly believe that HD VMD
brings to the market the best prospect for
making high definition content a reality for
consumers in the short term at an affordable
price."
Following the film industry announcements
and its promotion to content providers at
Cannes and MIPCOM Alexandros Potter,
Executive Vice President of New Medium
Enterprises, is now based in Los Angeles to
further the aims of the company as it gears
up for the rollout of HD VMD format in
North America.  
New Medium Enterprises is headquartered
in London with offices in North America,
France, Germany, the Middle East, Russia,
and CIS, Sweden to cover the Nordic
Countries, India & Sub continents, China &
Far East, and Oceania (Australia).

includes the building of a 
multipurpose machine that will 
mass replicate the Company's 

multilayer optical discs
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supporting emerging formats where 

it is clear that they have the potential 

to shape the market
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As part of the overall theme of the AFM
issue we have focused on content, the
difficulty of finding finance, the lack of
films for baby boomers and a literate
audience, and that when such films are
made they are surprisingly extremely
successful relevant to budget cost. There
is an audience out there that’s hungry to
enjoy a night at the movies, and
independent theatre owners with a
passion for film are doing their darndest
to keep the theatrical experience alive and
well. But, they need PRODUCT, and they
need the major studios. What partly
sparked this theme was an article read
earlier this past summer about an
independent theatre owner who closed his
theatre because he thought his patrons
wouldn’t watch any of the films offered,
either because they were violent or
unsuitable for his family community. 

The other spark was the thought that
when there is clearly so much

competition for the entertainment dollar
what incentives or programming do
theatres (independent and major) find to
get the public into the cinema? The
answer is ‘a variety of things’ depending
on the independent’s locale (mostly
incentives on admission price), and the
larger chain promoting sporting or
concert events such as the recent Rod
Stewart concert. The carrot is the big
screen and the audience participation at
an event. Both Independent and major
chains also promote company events,
non-profit events, or company
presentations. 

When The Business of Film began its
research on independent theatres

across the United States (the first in a
series of worldwide independently owned
theatres), it came as no surprise but a
welcome reminder of how much the
theatrical experience is loved by young
and old. One could see from the
information provided that all the
independent theatres (largely family or
individually owned) have an ongoing love

affair with film. It’s not a business; it’s a
vocation. That was a lovely reminder, and
many theatres had charming peculiarities.
They all had a great desire to involve their
local community, such as the Starlight
Drive-In that encourages parents to bring
‘jammies for the kids’, and The Parkway
Speakeasy Theatres that one Sunday each
month presents an African Disapora day
of films by African American filmmakers.
One community conscious and involved
couple, Catherine and Kyle Fischer, also
encourage local filmmakers to submit
their films to get exposure in a real
theatre. Then there’s Smitty who in 1992
opened the first Cinema Pub, and the 100-
year old Wehrenberg Theatres (one of the
bigger independent family-owned theater
groups) that for a second year, after a
successful pilot experiment, brought back
lower pricing during heat advisories. The
major companies are now making capital
of the ‘pub’ concept at ShowEast, but once
again it’s the independent in an allied
sector that paved the way. 

With all the passion of being
independent (especially the smaller

entities) comes the burden of running a small
business, when down the road the major
chain with just one theatre in a local
community gets all the best pictures and the
independent theatre is fighting to get a fair
shake at what is available to show. That’s the
case for the Mariner and the story should be
noted. It’s the age old syndrome of David vs.
Goliath (one wonders ‘why?!’) when a little
‘sense of fair play,’‘awareness,’and just ‘old
fashioned community spirit’ from the
bookers of the major theatres would go a
long way. Clearly, there is room for everyone
in the arena. 

Our selection is subjective and by no means
complete. Our criteria was the ‘feel’ derived from the
information provided of the places, the people, and
their commitment to the Theatrical Experience. Many
are small Drive-Ins keeping that American Icon still
ticking. We have included websites of all the selected
theatres, and for those that may be interested there is
a beautiful old theatre available for sale from the
family-run Colonial, the first in our compilation. 

Flicka

Flags Of Our Fathers

Independent Theatres Across The US
That Keep The Theatrical Experience
Alive & Kicking For Local Communities 

The Illusionist

A COMPILATION
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COLONIAL THEATRE
Belfast, Maine

OUR HISTORY
The Colonial Theatre opened in 1912 on the
same day the Titanic set sail on her maiden
voyage. For the Colonial, at least, it was smooth
sailing until a fire leveled the original building
in 1923. While a new theater was rebuilt
quickly, the theater was operated temporarily in
the Belfast Opera House. The Colonial Theatre
reopened at the same location in its present
structure during January of 1924. Showing a
variety of "moving pictures" as well as live
theater and musical, magic, or comedy acts, the
shows slowly evolved from a mixed Vaudeville
to an all-film format. After WWII, the theater's
exterior was renovated into its current
appearance with an Art Deco stucco front.
During most of its life the theater was owned by
the Kurson family, which operated theaters all
over New England from their base in the
Boston Theatre District. In the early 1970's the
theater was shortened by abandoning the stage
and moving the screen toward the audience as
energy costs skyrocketed and attendance
dwindled from the threat of television, video
and cable. For a ten-year period the lobby
became a video rental shop. The Colonial was
"twinned" into two movie theaters in 1984.
While business started to pick up, the
Colonial's darkest hour was just before the
dawn. 
CHANGING OF THE GUARD:
In 1995 the Colonial Theatre was purchased by
local residents Therese Bagnardi and Michael
Hurley from the second generation of theater-
operating Kursons who, at 80 years old, were
quite ready to retire. Therese had been
considering a career change when her husband,
flipping to the "for sale" ad in the local paper
remarked, "Why don't you buy the Colonial?"
Three days later she did! In a burst of energy,
the exterior and interiors were completely
renovated and restored with an Art Deco spirit.
Major construction revived and unveiled the
front of the house flagship theater Dreamland
that utilized the original grand stage and
curtain. This brought the Colonial up to three
screens with ever-larger movie choices. 
ELEPHANTS?:
In 1997, Perry's Nut House, an internationally
known Belfast roadside attraction on Route
One, was completely sold off and liquidated.
The much loved elephants were saved by the
Colonial Theatre from the auctioneer's gavel
and kept in Belfast. Hawthorne, the big guy,
took up proud residence on the roof, and Baby
Hawthorne, hand-crafted in 1938, continues his
warm ways in our Lower Lobby. Together
forever, they add a graceful air of
showmanship. In recent years Perry's was re-
born but the elephants love it downtown! 
Mike's Aisle Seat: Here's where Michael Hurley
(one of the owners of the Colonial) lets it all
hang out with news, views, the occasional rant,

commentary, and notices of interest to film
fans. Written fresh weekly, Mike's Aisle Seat, is
posted on this web site and simultaneously sent
to each and every e-mail subscriber. Mike's
Aisle Seat, often imitated but never
duplicated, has consistently won accolades
from his mother and the cognoscenti. Prices
Dear Friends: We have been honored to own
and run the Colonial Theatre for the past ten
glorious years(!) while our admission prices
have remained the same. It is finally time for
us to increase the cost of our movie tickets.
Therese & Michael. Shows are run nightly
the year round. Late shows run weekends
only during the fall, spring and winter. Late
shows are run every night during the
summer months. Matinees are shown on
Saturday and Sunday. New ticket prices:
Adult - $7.00, Child & matinees - $4.00,
Seniors - $5.50 Handicap Access: Our
theaters are handicapped accessible but due
to our ancient construction, our restrooms
are not. Please ask for any assistance needed
as we are always happy to help.
The Temple is For Sale: The Temple
Theatre is temporarily dark and
currently offered for sale. Built in 1919
the theatre has operated continuously for
86 years. In June of 2002 the Temple was
reborn when we began renovations,
restorations, and expansions. We went
through the building from a-z and made it
state of the art.
http://www.colonialtheatre.com/ 

DICKINSON THEATRES
Arizona, Florida, Georgia, Kansas, Missouri,
North Carolina,
Nebraska, Oklahoma, South Carolina, Texas

Dickinson Theatres circuit consists of 357
screens at 39 locations in ten states.
86 Years of Excellence

OUR HISTORY
Entertaining audiences in the Midwest for over
86 years, Dickinson Theatres continues to
provide motion picture excellence with quality
presentations and superior customer service. In
1920, company founder Glen W. Dickinson, Sr.
quit the family business –a Ford dealership in
Brookfield, Missouri specializing in tractors—
to purchase a small two-screen theatre in a
booming agricultural college town. The
Dickinson Marshall Theatre in Manhattan,
Kansas was christened in November 1920 as
the first of many Dickinson Theatres. After
overwhelming success with his first venture in
the motion picture exhibition, Mr. Dickinson
soon added a second market to his circuit. The
Dickinson Bowersock Theatre sprung up in a
booming college town less than 2 hours away in
Lawrence, Kansas. 
It wasn’t long after when a second Lawrence
theatre was opened, and within a brief period of
time, the fledgling circuit had expanded its size
and scope to include theatres in Junction City,
Kans.; Ellsworth, Kans.; Beloit, Kans.; Great
Bend, Kans.; and Springfield, Missouri. By
1931, Dickinson Theatres had grown to parent
26 theatres and continued to expand. It was at
that time Mr. Dickinson decided to relocate the
company office to Lawrence, Kansas. 
In 1946, the company branched out to introduce
its first drive-in theatre. The first Dickinson
drive-in opened in Pittsburg, Kans. and was
followed in 1948 by the construction of the 81
Drive-In Theatre in Salina, Kans., the Shawnee
Drive-In in Shawnee, Kans., and the Leawood
Drive-In Theatre in Leawood, Kans.
Company expansion and diversification
continued under the operation of Glen W.
Dickinson, Jr. Property was also purchased near
a little known town called Overland Park, Kans.
with the dream to build Dickinson’s finest
theatre. After more expansion, the company
decided to move Dickinson’s corporate
headquarters to Kansas City’s suburb Mission,
Kansas. At that time, the small city only
included a filling station, barbershop, taxi
service, and bicycle rental shop.
The next ten years became very important for
Dickinson Theatres, as the construction of a
major motor hotel complex, the Glenwood
Manor Motor Hotel, began at 95th and Metcalf,
just a short distance away from what would be
Dickinson’s Flagship Glenwood Theatre,
already in construction. In 1966, the Glenwood
Theatre opened with the Midwest Premiere of
the popular movie Is Paris Burning? 

The Departed

Continued on page 42
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The new Glenwood Theatre received instant
recognition for movie theatre comfort, quality
and design. Its overwhelming popularity with
the public and film companies soon warranted
the construction of additional screens and
expansion to the complex.
The decade of the 60's also marked the passing
of the company's founder, Glen W. Dickinson,
Sr. in 1963. The company was passed on to
Glen W. Dickinson, Jr. who would go on to run
the theatre chain for the next 20 years. One of
the company's most significant milestones
occurred in early 1980 when Dickinson
Theatres purchased 25 screens from Mann
Theatres. The acquisition increased the
company's size from 46 screens to 71 screens
with operation in 4 states. Glen W. Dickinson,
Jr. passed away in 1983, leaving the leadership
of the company to Kent Dickinson, the second
of three sons. The other two, Jon Scott
Dickinson and Glen Wood Dickinson III
assisted as vice presidents for the company.
Throughout the 80's under Kent Dickinson's
administration, existing theatre properties were
refurbished and updated with the latest
technology. A change in company direction
occurred in October 1992 when Wood
Dickinson was named president of Dickinson
Theatres. During Wood Dickinson's
appointment to office, Dickinson Theatres
opened its first 12-screen motion picture
entertainment complex, the SouthGlen Theatre
in suburban Overland Park, Kans., as well as
the new Plaza Cinema 6 facility in
Leavenworth, Kans.
1995 marked Dickinson Theatres’ 75th
anniversary and a year of great success.
Dickinson introduced the Crown Jewel to the
Kansas City area, opening the extraordinary
WestGlen 12 Theatre in Shawnee, Kans.
Destined to become Dickinson's most luxurious
movie center and model operation for
excellence, the WestGlen soared expectations
and later expanded to 18 screens. With a
minimum addition of 20 new screens during
1995, Dickinson Theatres was operating 168
screens in 39 locations throughout Mid-
America. 
In September of 1999, a monumental event
propelled the company in a new and exciting
direction. Wood Dickinson, the last of the
Dickinson family, decided to move on to other
industry related and personal ventures. In his
place, a young and motivated team lead by John
Hartley, head of purchasing for Dickinson
Theatres, stepped up and took control of the
company. Reviving the company mission to
provide the best of family entertainment, the
following years show a rebirth of the Dickinson

THEATRES
Today, John Hartley, President and C.E.O.,
continues to lead the company with Ron
Horton, Executive Vice President of Film
Buying and Marketing. 

With unlimited projected growth, stability in
operations and a never-ending pursuit to please
customers, Dickinson Theatres strives to be the
premier movie exhibition company in the
Midwest. The fundamental goals of the
company rest in the enduring mission
statement: "Dickinson Theatres is dedicated to
serving customers as we would our own
families – in an environment of trust,
innovation and fun."
http://www.dtmovies.com/

EGYPTIAN THEATRE
Los Angeles, California

Contributing to the revitalization of the City of
Hollywood, the American Cinematheque has
restored/renovated the historically significant
1922 Egyptian Theatre, which is now the
American Cinematheque's permanent home, as
well as a major Hollywood landmark and state-
of-the-art showcase theater. 

SOME INTERESTING & RELATED

FACTS ABOUT THE HISTORY OF THE

EGYPTIAN THEATRE
In 1922 Charles E. Toberman developed the
Egyptian with impresario Sid Grauman. The
theatre originally cost $800,000 to build and
took 18 months.
The renovation as a major Hollywood landmark
and state-of-the-art showcase theater cost $12.9
million. 
The address 6712 Hollywood Boulevard, now
the site of the Egyptian Theatre, was once the
address of Gilbert F. Stevenson and his wife. In
1903, Stevenson, the Secretary and General
Manager of the Western Masons Mutual Life
Insurance Association, moved from downtown
Los Angeles to a five-acre lemon ranch on the
corner of Prospect (now Hollywood Boulevard)
and Dakota (now McCadden Place) Avenues. 
Between 1910 and 1920 the population of
Hollywood increased from 5,000 to 36,000,
while agriculture was practically abandoned,
being replaced by business and high-class
residences, bungalow courts and apartments.
Today’s population is 281,000 (according to a
1993 census).
Charles E. Toberman, arguably the most
important real estate developer in Hollywood in
1920, was looking for someone to bring a
grand, first class motion picture theatre – like
those prevalent in the downtown area -- to
Hollywood. No one was more noted for this
kind of extravagance than Sid Grauman, who
had built the deluxe, downtown Los Angeles
movie palaces, the Million Dollar, the Rialto,
and the Metropolitan (completed around the
time Toberman approached him about building
in Hollywood). Grauman agreed to come to
Hollywood and Toberman acquired the 6712

Hollywood Boulevard site from his old lodge
buddy, Stevenson, who had left his lemon ranch
for the Miramar Hotel (which he owned) in
Santa Monica. The many Hollywood structures
Toberman is responsible for include the El
Capitan; Grauman’s Chinese Theater, and the
Hollywood Roosevelt Hotel, all built in 1926,
and all still standing today.
King Tutankhamen’s tomb was discovered in
Egypt on November 26, 1922 and an Egyptian
craze swept the nation.
The four massive columns that mark the
theatre’s main entrance are 4 1⁄2 feet wide and
rise twenty feet. On the roof, an actor attired as
an Egyptian guard, marched back and forth
across the roof parapet with a rifle in hand –
calling out the start of each performance.
The original seating capacity of the theatre was
close to 2,071 in a 115 by 125 foot auditorium.
The renovated Egyptian has seating capacity of
650 in the Lloyd E. Rigler theatre and there is
an 83-seat capacity in the Steven Spielberg
theatre.
Sid Grauman built a 30 by 73 foot stage to
accommodate the elaborate prologues that
proceeded film presentations. The prologue
prior to Cecil B. DeMille’s The Ten
Commandments featured over 100 costumed
performers including "players seen in their
identical roles in the flesh and blood." Each
prologue was advertised as more incredible and
spectacular than the last. Grauman reportedly
oversaw every detail himself.
On the west side, the Pig ‘n Whistle restaurant,
which opened on July 22, 1927 and operated
until the late 1940s, had a side entrance onto the
Egyptian Theatre courtyard. A small tiled area
featuring the "pig ‘n whistle" motif still exists
in the courtyard on the west wall near the
fountain..
Ventilation in the theatre was provided by a
system of "fans, motors and air washers. Air is
drawn through an intake sixty feet high, which
is designed to resemble Cleopatra’s Needle.
The projection room includes two Powers
projecting machines, three spotlights, a Power
triple dissolver, a Westinghouse generator and
an Enterprise automatic rewind for films. The
cost of the equipment is reported to have been
$6,000." (As reported in the Los Angeles
Sunday Times.)
The first film to open at the Egyptian was Robin
Hood starring Douglas Fairbanks. The Grand
Opening Premiere was on Wednesday, October
18, 1922. The film reportedly cost over one
million dollars. Grauman selected the Egyptian
opera Aida as the overture. Jan Stofer led the
Hollywood Egyptian Orchestra.
Tickets were $5.00 for the premiere of Robin
Hood. One could reserve a seat up to two weeks
in advance for the daily performances. Evening
admission was $.75, $1.00 or $1.50. The film
was not shown in any other Los Angeles theater
that year.

Continued on page 44

         



Stein Gertrude Stein
The History Of The Twentieth Century Will Never Be The Same 

In Post Production
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In the late ‘40s and ‘50s, the Egyptian, along
with all the large movie palaces in the nation,
underwent many renovations in an effort to lure
the public away from their television sets and
back to the theaters. Large screens and visual
and sound gimmicks were popular additions.
Modernization of the Egyptian included a new
marquee, sign, box office and a complete
renovation of the charming courtyard entrance.
The Egyptian got a new, massive curved Todd
A-O screen in 1955 for the road show
engagement of Oklahoma! To install the new
screen, the entire stage was demolished, the
pillars sphinxes and proscenium arch with
Egyptian hieroglyphics were all removed. Wall-
to-wall yellow drapes now covered almost the
entire auditorium.
From 1955 to 1968, the Egyptian returned to its
original roots as a theater that provided long run
reserved seat road shows.  
In a 1983 article in Hollywood Studio
Magazine, Mike Hughes wrote of the Egyptian:
"A survivor of the decay that unfortunately
characterizes the Hollywood Boulevard of
today, the Egyptian is a reminder of the
glamour that once made the Boulevard famous.
Perhaps through the dedicated efforts of such
citizens as Bruce Torrence, author of
Hollywood: The First 100 Years and grandson
of Mr. Charles Toberman, who built the
Egyptian, the Hollywood Boulevard of
yesteryear will reappear some great day in the
future. When that happens, the Egyptian
Theatre, jewel that it is, will be there to herald
in the new age of film town."
United Artists was the last owner of the
Egyptian Theatre before it closed in 1992. The
American Cinematheque purchased the
theatre from the city for $1 with the provision
that this historical landmark would be
restored to its original grandeur and re-opened
as a movie theatre showcasing the
organizations celebrated, public
programming. 
AMERICAN CINEMATHEQUE

The American Cinematheque is a non-profit,
viewer-supported cultural organization
dedicated exclusively to the public
presentation of the Moving Picture in all its
forms. The Cinematheque presents the best of
film and video - ranging form the classics to
the outer frontiers of the art form.
The American Cinematheque was created in
1981: to honor and promote America’s
indigenous art form -- the Moving Picture; to
present the full range of film and video, not
otherwise available to the widest possible
audience; to establish a forum for an on-
going dialogue between filmmakers and
filmgoers; to provide a high profile
exhibition facility for other independent film
and video organizations; to encourage and
support new talent by creating a showcase for
their work.
http://americancinematheque.com 

GABEL THEATRES
Wyoming

Acme Theatre - Grand Theatre
Gem Theatre
HISTORY

Grand Theatre
The history of the Grand Theatre, a
registered historical building, is lengthy and
flamboyant. Built in the late 1920's by
millionaire William Blakesly, it was the first
solid concrete building in Lander and the
first building to sport air conditioning. The
air-conditioning room – that’s what it is: a
room – was created by using piping with
little sprinklers with a catch pan. Air is
sucked in through a vent and blown over the
sprays of water, which is then pumped into
the theatre with another blower. 
William Blakesly was the one of the first
wave of Californians to come into Lander for
hunting and fishing and decided to stay
awhile. He saw the chance to start a
business. The old TJ Bossert building across
the street from the now Grand Theatre was
the original Grand. It hosted stage shows
with an occasional black and white film.
Stage shows were the first theatre
entertainment since movies were just coming
into their own. He bought the old Grand, and
then bought the land across the street when
the old Wyoming Hotel burned down.
William Blakesly was not greeted warmly by
Lander Society as evidenced by the local
newspaper. When the new Grand Theatre
was built and opened, the local paper was
strangely quiet about it. No articles can be
found, except where Mr. Blakesly applied for
a building permit. But the Riverton paper
was more open-minded and a few pictures of
the new Lander theatre appear there. The
local Lander High School performed many
Senior plays at the theatre as evidenced by
the graffiti still on the large air-conditioning
ducts. In fact, the stage and storage rooms
underneath the theatre stage sport many
generations of graffiti that are allowed to
remain due to their historical value. The
Grand, because of its solid concrete
construction, acts like a large cave. It
remains a constant cool 65 degrees, except in
the winter when that dips a little on a night
that runs below 0. It continues to be heated
by steam heat due to the need for the
humidity for the movie screen. Because they
did not have the sound systems back then
that we do now, the Grand has an awesome
acoustic ability. Any sound from the
orchestra pit can be heard distinctly in the
balcony. The Grand has been kept as original
as possible. The ceiling has not been
repainted due to the artwork by a local
Shoshone artist. We have never been able to

get his name, but he was contracted to do the
paintings on the soundboards between the
antique lead glass lights in the auditorium.
Due to age and water damage those are now
covered in sound fold. But his native patterns
remain on the ceiling and can be viewed best
in the balcony. The Grand theatre is a unique
building for several reasons. It's front was
designed in the Californian Mission Style
archway, while sporting two business fronts
that have faithfully through the years
provided income in time when movies or
plays were not doing well. The back of the
building is raised. This was due to Blakesly’s
genius. He knew that movies eventually
would be the thing. So to hedge his financial
bet, he built the Grand so that the movie
screen and stage drops could be raised up
into that part of the building, leaving the
stage free. The stage is still in place, but now
a stationary screen stands on it with Voice of
the Theatre speakers standing tall behind it.
The Projector booth still contains one of the
original Simplex projectors, which has been
converted down the years and is still in use.
The Balcony is currently under construction
and will be offering the finest seating in the
theatre with love seats. Additional charges
will apply for this preferential seating.
There are many more unusual stories about
the Grand including a bee invasion, bat
skirmishes, and the occasional ghost story. 

ACME THEATRE

The Acme Theater has been a consistent
landmark at the center of the 300 block of
East Main in Riverton from the time it was
completed in 1920 until the present. In the
1950s it was owned by Tom Knight, it had
been built by Belle Mote, Riverton's most
prominent businesswoman. 

GEM THEATRE

The Gem Theatre opened Thanksgiving
weekend in 1950.
Al Pesicka, general manager of the Gem and
Acme theatres in Riverton, and Mrs.Tom
Knight, wife of the former owner of the Gem
and Acme theatres, cut the ribbon to reopen
the newly remodeled Gem theatre.
Mrs.Knight's husband built the Gem in 1950.
Ed Johnson, Gem house manager, was also
present at the gala opening. The Gem closed
for 7 months in order to remodel and expand
at the end of 2002. In an attempt to keep the
money spent on rebuilding in the community,
ninety percent of the contractors used were
from Fremont County. The new Gem theatre
opened on June 6, 2003 and featured seating
capacities of 98, 120,129, and 49,
respectively. The newly remodeled building
is located at 119 South 3rd East in Riverton,
Wyoming.
http://www.gabeltheatres.com 

            



SPECIAL FEATURE

A F M  N O V E M B E R  2 0 0 6                                                         T h e  B u s i n e s s  o f  F i l m   45

KERASOTES THEATRES
Illinois, Indiana, Iowa, Minnesota, Missouri,
Ohio

HISTORY
In 1909 the company's founder, Gus Kerasotes,
opened a storefront nickelodeon in Springfield,
Illinois. He enjoyed this new technology and
Kerasotes Theatres was born. 
By the mid 1940's all four of Gus' sons had
joined the company. Kerasotes Theatres had
now expanded to eleven theatres. During the
1950's and 1960's the company embarked on an
aggressive expansion program, opening its
fiftieth theatre in 1967. Kerasotes Theatres,
now under the management of the third
generation of the family, has 659 screens in 79
theatres. 
It was Gus' love of movies and his vision for the
entertainment industry that began the Kerasotes
legacy. We keep his vision alive by realizing
that people come to the movies to have a good
time. Going to the movies should be a special
experience and we'll do our best to make sure
that it is! Please let us know how we're  doing. 
SUPER SAVER TICKETS

Is your business or organization looking for a
way to reward employees or customers? Our

Super Savers are just the “ticket”!  They're
priced to fit your budget (minimum purchase
required). 
MATINEE MOVIE MAGIC

Matinee Movie Magic for Moms (and Dads)
creates an opportunity for parents to attend
first-run films in a baby-friendly environment,
and without fear of disturbing fellow
moviegoers. Moms and dads can now "sit back,
relax, and enjoy the show" instead of waiting
for movies to come out on DVD. This program
is available for selected showtimes and features
on Tuesdays. 
FIVE BUCK CLUB

What's the Deal? 
After a particular film has played a certain
number of weeks, at least two but occasionally
more, we are able to offer you a discounted
price, so admission to those films will be
available to club members for only $5. 
How Do I Get It? 
Fill out the information on the right and we will
mail you a card, for free. 
How Do I Use It? 
Just present it at the box office along with your
five bucks for one admission. 
How Do I Know When I Can Use the Five
Buck Club™ Card? 
Every Thursday we will send you the show

times for the coming week for our participating
theatres. An image of the Five Buck Club™
card will identify which movies the Five Buck
Club™ card can be used for. 
http://www.kerasotes.com

LINCOLN THEATRE 
Belleville, Illinois

The best popcorn and theater concession prices
in the whole area. 
Theatre Pipe Organ Music is featured every
Friday and Saturday in the Main auditorium
before the movie.  

HISTORY
Opened on October 6, 1921 with four acts of
vaudeville and a silent movie, The Old Nest, the
Lincoln Theatre soon became the premier
theatre in all of southern Illinois. The original
admission for adults was 27¢ for the balcony
and 36¢ for the main floor. On January 10,
1922, the St. Clair County Historical Society
presented a bronze plaque to be placed on the
theatre building commemorating Charles
Dickens’ stay at the Mansion House Hotel. The
Mansion House Hotel stood on the same site as
the Lincoln Theatre.  Continued on page 46
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Many great stars have appeared at the Lincoln
including a young Ginger Rogers in November
of 1926.  About the same time, a fresh, new
comedy act called the Three Nightingales, who
later changed their name to the Marx Brothers,
appeared at the Lincoln. On Thursday nights,
amateurs from the audience could perform on
stage. In 1927, a Wurlitzer organ was purchased
for $30,000 and installed to replace the
orchestra. This instrument was called a Unit
Orchestra since it allowed full accompaniment
to silent films while only having to pay one
musician.  Vin James, who was once the
orchestra conductor, was hired as the regular
organist. Four Sons, the last silent film at the
Lincoln, played on March 13, 1929 and the
organ was silenced on August 2, 1929, due to
the popularity of the new talkie movies. It was
completely removed at a later date. In the
1950’s, Cinemascope arrived at the Lincoln and
the lower part of the chandelier had to be
removed because it caused a shadow on the new
movie screen. The first Cinemascope picture to
play the Lincoln was The Robe. Today the
theatre can be seen much as it was in the 1920's.
Owner, Richard Wright, has lovingly restored it
over the last 20 years. One can still feel that awe
and majesty of Southern Illinois’ greatest
vaudeville house. A dream of Richard’s was to
once again have a theatre pipe organ in the
Lincoln. He began collecting organs and other
miscellaneous parts. Finally, in the early 1990's,
the monumental task of restoring and
rebuilding these parts into an outstanding
instrument began. The organ's dedication in
October of 1996 launched the theatre's
Diamond Jubilee year.
Great care was taken in the selection of each
rank of pipes for the organ so the sounds would
blend well in the theatre. The organ now has 16
ranks (voices) of pipes, which can be played
from its three manuals (keyboards) or from the
pedals. From the console the organist can also
play real percussion instruments such as drums,
glockenspiel, xylophone, chrysoglott, chimes,
an oriental gong, whistles, and sirens. These
sounds help bring a silent film to life as well as
enhancing music during concerts. The organ is
continually changing as more ranks of pipes
and more sound effects are restored and added.
Some additional voices are produced
electronically. The organ is certainly much
larger than what was installed in 1927. This
allows the performers and audience to have the
musical experience of a much larger movie
palace while still enjoying the intimacy and
charm of a theatre where you can walk up and
speak with the entertainers after the show.
Several CD's and cassette tapes that feature our
organ are available from the organ music page.
The organ is featured in our special event shows
as well as every Friday and Saturday before the
feature film in the main auditorium.
The Following Special Events are live stage
shows at the Lincoln Theatre.  The Lincoln

Theatre is host to many other groups
throughout the year, including Piwacket
Theatre For Children and the Belleville Rotary
Travel Adventure Series.  Please look for these
schedules of events on their own events page in
this website or they will be posted on the home
page close to the date of the event. Admission:
Adults $6, Students (13-21 with ID) & Seniors
(55+) $4.50, Children (12 & Under) $3.50;
Matinees $3.50 for everyone.
http://www.lincolntheatre-belleville.com/

LIPUMA THEATRES
Brookville, Pennsylvania

OWNER Jim Lipuma’s first job while still in
high school was working at the Greater
Pittsburgh Drive-In Theatre in North Versailles,
PA in 1982. Three years later, he became a
projectionist at the theatre. Additionally, he
managed and operated the South Hills Drive-In
Theatre in Pleasant Hills, PA. Both the Greater
Pittsburgh and the South Hills were owned by
the Warren family for whom Lipuma worked
from 1982 until 1994. 
Along the way, he wore many hats outside the
theatre business, all of which helped him build
a strong business foundation. He was assistant-
manager for a Radio Shack store, and a
warehouse manager at Triangle Electronics Co.
In Pittsburgh, PA for 7 years he owned and
operated two businesses, L&M Lawn Service
and L&S Fundraising Company prior to selling
them. Additionally, the community minded
Lipuma has also served as a volunteer fireman
for the last 11 years and a licensed EMT for 6
years. And he did all of those things while
continuing to work at the Greater Pittsburgh
Drive-In! 
Eventually, Lipuma wanted to own his own
drive-in. In 1994 he re-opened a long closed
drive-in in Vandergrift, PA. The Galaxy
Drive-In took a lot of work to get up and
running again, but he made it look easy. In
1996 he re-opened a second drive-in, the
Moonlite Drive-In Theatre in Brookville, PA.
As owner and operator of two drive-ins,
Lipuma has been the subject of many
nationwide newspaper articles and served as
the first President of The United Drive-In
Theater Owners Association. He is an
inspiration to all who are considering re-
opening a long-closed drive-in. Intent on
doing all he can to help the "little guy" in the
theatre industry, he also owns and operates
Cinema 1 Theatre Supply in Vandergrift, PA.
His company deals in service and supplies to
the theatre industry. Jim also owns and
operates 1 Stop Fundraising Company that
specializes in helping our local groups and
organizations with their fundraising needs.

http://www.lipumatheatres.com/

MALCO THEATRES
Arizona, Kentucky, Mississippi, Missouri,
Tennessee

HISTORY
In 1915, M.A. Lightman opened his first Malco
Theatre in a small storefront space in Sheffield,
Alabama. Since then, Malco has grown to
become the Nation’s 14th largest circuit
operating 35 sites with over 280 screens in five
mid-southern states. Headquartered in
Memphis, Tennessee, Malco is a fourth
generation company that has remained family
owned and operated for over eight decades.
Nationally recognized for its innovative
techniques and special attention given to sight,
sound, and patron comfort, Malco has always
been on the cutting edge of technology. Malco
introduced Dolby stereo, digital sound, THX
systems, and stadium seating to the region. In
1971, Malco built Memphis’ first mutiplex
theatre. According to Perry Sun in the
November 1999, Film Journal International
after a tour of Malco’s 20 screen Majestic
Theatre, “For every auditorium, nothing short
of the latest performance-grade equipment was
in use. The excellent sound and image quality
are evident in other locations throughout the
Malco circuit.” In the September 1999 Box
Office magazine, Francesca Dinglasan says,
“Staying innovative is a motto that has been
passed down from generation-to-generation at
Malco.” Malco opened its flagship theatre the
Paradiso in May 2003 and raised the bar even
higher on the movie going experience in
Memphis. The theatre creates an environment
reminiscent of an old world Italian villa and
contains many amenities unique to Malco. The
Paradiso features a large format Grand screen
complete with THX sound, an internet café,
expanded arcade areas, and Café Tuscana
serving import beers and wine.
http://www.malco.com/

MANN THEATRES
Los Angeles, California

HISTORY
Mann Theatres is a boutique theatre chain that
currently owns and operates 18 theatres with
113 screens in Southern California, with the
circuit’s primary area of operation being the
greater Los Angeles area. Mann Theatres’ Los
Angeles area locations include the world-
famous Grauman’s Chinese Theatre in
Hollywood, The Village, Bruin and National
theatres in Westwood Village, and The
Criterion 6 in Santa Monica. Added to our
lineup of premiere theatres in 2001 is Mann
Chinese 6, with its Luxurious VIP Lounge,
adjacent to Grauman’s in Hollywood. 
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Known for their state-of-the-art presentation,
these theatres are among the most prestigious in
the industry and are host to frequent star-
studded world premieres and other lavish
industry events. While these theatres, rich in
history and highlighted by spectacular
architecture, are important parts of Mann’s
legacy, the company also operates many state-
of-the-art multi-screen complexes. As with the
legendary movie palaces of Hollywood and
Westwood, all of Mann’s theatres are designed
to offer the finest entertainment experience in
an environment unrivaled for cleanliness,
comfort and convenience, with a cutting-edge
presentation that’s second to none.
Extraordinary customer service is a hallmark of
Mann Theatres. The company’s commitment to
customer service is among the primary reasons
Mann Theatres enjoys an extraordinary
reputation throughout the motion picture
industry. 

GRAUMANN’S CHINESE
It was once stated that to visit Los Angeles and
not see the Chinese is like visiting China and
not seeing the Great Wall. Grauman’s opulent,
awe-inspiring presence and history has been a
cornerstone of Hollywood for over 75 years.
The grand opening of Grauman's Chinese
Theatre in Hollywood on May 18, 1927, was

the most spectacular theatre opening in motion
picture history. Thousands of people lined
Hollywood Boulevard and a riot broke out as
fans tried to catch a glimpse of the movie stars
and other celebrities as they arrived for the
opening. The film being premiered that night
was Cecil B. DeMille's “The King of Kings,”
which was preceded by "Glories of the
Scriptures," a live prologue devised by master
showman Sid Grauman. A Wurlitzer organ and
65-piece orchestra provided music for the
prologue. The theatre opened to the public the
following day, May 19, 1927. Previously,
Grauman built the Million Dollar Theatre in
downtown Los Angeles and the lavish Egyptian
Theatre a few blocks from the Chinese, but he
wanted to build his dream theatre. Real estate
mogul C.E. Toberman helped him secure a
long-term lease on a piece of property on the
boulevard and Grauman developed the plans
for the theatre with architect Raymond
Kennedy. Norma Talmadge turned the first
spade full of dirt in January 1926 and beautiful
Chinese actress Anna May Wong drove the first
rivet in the steel girders. Built at a cost of
$2,000,000, eighteen months later the Chinese
Theatre opened. Authorization had to be
obtained from the U.S. government to import
temple bells, pagodas, stone Heaven Dogs and
other artifacts from China. Poet and film

director Moon Quon came from China, and
under his supervision Chinese artisans created
many pieces of statuary in the work area that
eventually became the Forecourt of the Stars.
Most of these pieces still decorate the ornate
interior of the theatre today.
Protected by it’s 40-foot high curved walls and
copper-topped turrets, the theatre’s legendary
forecourt serves as an oasis to the stars of
yesterday and today. Ten-foot tall lotus-shaped
fountains and intricate artistry flank the
footprints of some of Hollywood’s most elite
and welcome its visitors into the magical world
of fantasy and whim known as Hollywood. The
theatre rises 90-feet high and two gigantic coral
red columns topped by wrought iron masks
hold aloft the bronze roof. Between the
columns is a 30-foot high dragon carved from
stone. Guarding the theatre entrance to this day
are the two original giant Heaven Dogs brought
from China. Grauman never owned the theatre
outright, but held a one-third interest with his
partners, Howard Schenck, Mary Pickford and
Douglas Fairbanks, Sr. Grauman sold his share
to Fox West Coast Theatres in 1929 and was the
Managing Director of the theatre until his death
in 1950. Grauman’s Chinese Theatre is the
most sought-after theatre in Hollywood for
studio premieres. 

AFM OFFICE:  Le Merigot Hotel, Suite 150

CINDY SISON Head of Intl. Sales
TONY GLORIA CEO - TITO VELASCO COO - VINCENT NEBRIDA VP, Acquisitions & Productions

Film Title -                             Theater                                      Screening

SCREENING AT AFM 2006

BLACKOUT Mann Criterion 6                       Wed. Nov. 1 -  13:00
BLACKOUT Mann Criterion 5                      Thurs. Nov 2 -  11:00

Rotunda - Le Merigot                Sat. Nov. 4 -  13:00
SLOW JAM KING Le Merigot 3                             Mon. Nov. 6 -  09:00
THE BLOSSOMING 
OF MAXIMO OLIVEROS Nu Wilshire 1                            Wed. Nov. 1 -11:00
THE BLOSSOMING 
OF MAXIMO OLIVEROS Le Merigot 2                             Tues. Nov. 7 -09:00
WHERE IS FRANCIS?     Le Merigot 2                              Fri. Nov. 3 - 17:00
WHERE IS FRANCIS?   Le Merigot 2                             Tues. Nov. 7 -  11:00

Continued on page 48
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Fans flock to these events to see the celebrities
arrive and walk up the red carpet into the
theatre. Rich in movie tradition, with its cement
handprints and footprints in the forecourt, the
Chinese Theatre immortalizes the brightest
stars. More than four-million visitors from all
over the world visit Grauman’s every year. The
Grauman’s Chinese Theatre was declared a
historic-cultural landmark in 1968, and there
has always been a restoration program in
process to maintain the theatre's beauty.
Following the 1994 Los Angeles earthquake,
geological experts were brought in to inspect
the theatre and advise the owners with regard to
protecting and strengthening the entire
structure. Since then, the theatre has undergone
a major renovation. Timed to coincide with the
opening of the Hollywood & Highland mall and
the new Mann Chinese 6 Theatre, the
renovation was designed to rejuvenate and
enhance the Chinese Theatre. Additionally,
several earthquake retrofits were required to
protect the structure and ensure its permanence.
With this facelift, the Chinese Theatre will
continue to be the preferred location for the film
industry’s most prestigious premieres for years
to come.
FOOTPRINT CEREMONIES

Harry Winston has their jewels and Calvin
Klein has their clothes…but only Grauman’s
Chinese Theatre has their footprints. Hundreds
of thousands of Hollywood’s most elite have
graced the halls of Grauman’s Chinese Theatre
at movie premieres and ceremonies. But only a
select few have been invited to join the
exclusive society known as the Forecourt to the
Stars. From Marilyn Monroe to Tom Hanks,
Betty Grable’s legs to Jimmy Durante’s nose,
Sid Grauman helped Hollywood leave its
impression on not only Los Angeles but on the
world.
http://www.manntheatres.com/ 

MARCUS THEATRES
Illinois, Minnesota, Ohio, Wisconsin

THE MARCUS STORY
The Marcus Corporation was founded by Ben
Marcus in 1935 with the opening of a single
movie theatre in Ripon, Wisconsin. Today, The
Marcus Corporation is a publicly held company
listed on the New York Stock Exchange under
the symbol MCS. Ben’s son, Stephen H.
Marcus, is chairman and chief executive officer
of the company.
The Marcus Corporation has two divisions,
Marcus Theatres and Marcus Hotels and
Resorts. Marcus Theatres currently owns or
manages about 500 screens at locations in
Wisconsin, Illinois, Minnesota and Ohio, and
one family entertainment center in Wisconsin. 
Marcus Theatres’ facilities are leaders in their
markets, offering the latest amenities and
technology including stadium seating and
digital sound. The company serves moviegoers
in major markets including Milwaukee and

Madison, Wisconsin, the Twin Cities, greater
Chicago and Columbus, Ohio. The Marcus
Corporation’s full-service lodging division,
Marcus Hotels and Resorts, currently owns or
manages hotels and resorts in Wisconsin,
California, Minnesota, Missouri, and Texas.
Marcus Hotels and Resorts has a distinctive
portfolio. The Platinum, a condominium hotel
in Las Vegas, NV is the company's newest
location. The Marcus Corporation has earned a
reputation for excellence. For nearly 70 years,
the company’s dedicated associates have
provided guests with exceptional quality and
outstanding service as part of its dedication to
People Pleasing People. It is this pledge that
makes The Marcus Corporation a leader in the
entertainment and lodging industries today.
Headquartered in Milwaukee, Wis., The
Marcus Corporation is a leader in the lodging
and entertainment industries. Marcus
Theatres® is the ninth largest theatre circuit in
the U.S. The Marcus Corporation is included in
the Standard & Poor’s SmallCap 600 Index, the
Russell 2000 Index, and other indexes. The
Marcus Corporation owns or manages 501
movie screens at 44 locations in Wisconsin,
Illinois, Minnesota and Ohio.
MILITARY DISCOUNT

Marcus Theatres says Thank You to all of the
men and women who serve our country by
offering them a special discounted admission
of only $6.00.We are pleased and proud to
show our support for the members of all
branches of service and welcome them to our
theatres. 
YOUNG AT HEART

Every Friday Marcus Theatres has special
admission prices for anyone age 60 and over.
Come and enjoy a movie at any Marcus
Theatre with our Young at Heart special - only
$3.75 until 5:30.

SPOTLIGHT MOVIE NIGHT

Every Wednesday, Marcus Theatres® puts 2
different movies in the Spotlight! We select a
special current film that you may have missed
or want to see again and you SAVE! Admission
for our Spotlight movie is just $5.00 on
Wednesdays. 
VIP SILVER MOVIE FUN TICKETS

Do you love the movies and go all the time?
Order VIP Silver Movie Fun Tickets and Save!
$5.50 Each.Receive one Free complimentary
popcorn coupon with every two tickets ordered.
Available in packs of 20 tickets or more.
Expiration dates do apply.
http://www.marcustheatres.com/ 

MARINER THEATRE
Wisconsin 

WHAT MAKES THE MARINER BETTER
Many times the question has been asked us,
"why don’t you play better films at the
Mariner." The answer is simple, the studios are
the owners of their films and they dictate who
will show them. If as the case locally you are a
giant of the industry, say the #3 theatre circuit
in all of North America you are going to over
power the smaller independent theatre by
massive means. In the business it's never talked
about but it’s called a monopoly of a market and
it's even legal. We here face odds stacked
against us and every day we still offer to you,
our patrons, the best movie theatre in the area as
many have told us and continue to tell us each
and every day. We thank all of our patrons for
your support and we will try to continue to
provide you with the best we can. If you would
like to see us grow we need a kind of
"revolution" meaning we need more support
than you give our competition even though we
may offer you lesser product in terms of film
quality. It's the only way any theater can survive
and grow. Movies are our life at the Mariner
and were proud to serve a great community as
this. The mariner was built in 1973 by a local
family and today is still owned and operated by
a local family of the Marinette area. The
Mariner utilizes the latest in cinema technology
so each and every patron can enjoy the films we
show in the best possible environment. The
Mariner is the only theatre in the area that has a
Dolby 650 processor that allows us to present to
you Dolby Digital and Dolby Digital Surround
EX! The Mariner prides itself in having the
latest Dolby Digital technology, a fully updated
projection booth, a clean environment
(especially for each show), quality concessions,
and a friendly staff to serve you with a smile.
Here at the Mariner, we answer to you, our
patrons. You are our number one concern. If
you have a problem with anything at our
facility, please let us know and we will do our
best to correct the problem. Our concession

The Guardian
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stand offers over 40 different products at
modest prices. Our goal at the concession stand
is to offer you the best products at the lowest
prices. We have 10 combos to choose from, all
with great movie names like the Han Solo
(small popcorn and soda), up to the belly
busting Harrison Ford (Large popcorn and 2
large sodas). Kids can enjoy a Kids Combo that
includes an amount of popcorn the size of our
small, a 12oz soda and a choice of any $1.50
candy. Most importantly: All refills of popcorn
and soda are free! And all taxes are included in
our prices!! We don't believe it’s worth your
time to worry about the tax and that quarter for
a refill. You're here to have fun, forget about the
outside world for a few hours, and enjoy the
movie! 
Our theatres offer what nearly everyone says
are the most comfortable seats in the area. They
range in width from a very few at 20 inches, to
the majority at 21 and 22 inches. Our distance
between rows (back to back width) is an
awesome 45 inches-nearly four feet! They are
completely rebuilt from the ground up with new
foam in them. On the back of each seat in front
of you, there is a cup holder located out of the
way so you can enjoy the show without
knocking over your drink - it even fits our small
popcorn! Our screens are the largest around;
nearly 30 feet across! Our capacity in the
theatres is 261 persons each, so there is little
chance we would ever sell out for any show
Hollywood can throw at us. Advanced ticketing
is available up to 1 week in advance for any of
our features. In fact, we offer you this: If the
show sells out (all 261 seats) for which you are
standing in line, the Mariner will buy you a
ticket for that show as soon as seats are
available - just one more reason why the
Mariner goes all out for you, our patron. 
The future could hold great advancements here
at the Mariner. With the continuing
improvements of Digital Cinema technology,
there may be a day when the polyester film and
mechanical projectors are gone and replaced by
a system where movies are stored and displayed
from a hard disk drive or DVD type device by
a digital projector. One improvement under
consideration for the near future is the complete
remolding of our concession area for greater
flow with self-serve soda machines. Also
planned for the future are screen enlargements,
to make the silver screen stretch nearly the full
width of the theatres-45 feet! This would allow
us to have some of the largest screens in all of
Northeast Wisconsin and the Upper Peninsula
of Michigan. Down the road there may be even
the possibility of expansion either at the current
Mariner site, or brand new construction, still in
the local area. Only time will tell, so hang in
there and continue to visit the Mariner Theatre.
We want to be your hometown theatre now and
for the next 100 years to come! 
After all that, our main goal is still to offer you
the latest technology, the best service, a clean

environment, the lowest prices, and the most
fun you could possible have at the movies. You
could even say we offer you the only
"ultramodern" theatre setting with just a touch
of the past to make you feel like you're at home
watching the movies. If you have any
comments or concerns, please click on to the
"Contact Us" link, and drop us a line to tell us
how we're doing. 
http://www.marinertheatre.com/  

MAYFIELD ROAD
DRIVE-INS
Ohio

A LITTLE DRIVE-IN THEATRE

HISTORY
In the late 1920’s, a young sales manager by the
name of Richard Hollingshead who worked at
his father's Auto Products Store had an idea to
invent something that combined his two
interests: cars and movies. Richard
Hollingshead's vision was an open-air movie
theater where moviegoers could watch from
their own cars. He experimented in his own
driveway at 212 Thomas Avenue, Camden,
New Jersey. The inventor mounted a 1928
Kodak projector on the hood of his car,
projected onto a screen he had nailed to trees in
his backyard, and used a radio placed behind
the screen for sound. The inventor subjected his
new drive-in to vigorous testing: for sound
quality, for different weather conditions
(Richard used a lawn sprinkler to imitate rain),
and for figuring out how to park the patrons'
cars. Richard tried lining up the cars in his
driveway, which created a problem with line of
sight if one car was directly parked behind
another car. By spacing cars at various
distances and placing blocks and ramps under
the front wheels of cars that were further away
from the screen, Richard Hollingshead created
the perfect parking elevation for the drive-in
movie theater experience. The first patent for
the Drive-In Theater (United States Patent#
1,909,537) was issued on May 16, 1933. With
an investment of $30,000, Richard opened the
first drive-in on Tuesday June 6, 1933 at a
location on Crescent Boulevard, Camden, New
Jersey. The price of admission was 25 cents for
the car and 25 cents per person. 
The design did not include the in-car speaker
system we know today. The inventor contacted
a company by the name of RCA Victor to
provide the sound system, called "Directional
Sound." Three main speakers were mounted
next to the screen that provided sound. The
sound quality was not good for cars in the rear
of the theater or for the surrounding neighbors. 
The largest drive-in theater in patron capacity
was the All-Weather Drive-In of Copiague,

New York. All-Weather had parking space for
2,500 cars, an indoor 1,200 seat viewing area,
kid's playground, a full service restaurant, and a
shuttle train that took customers from their cars
and around the 28-acre theater lot. The two
smallest drive-ins were the Harmony Drive-In
of Harmony Pennsylvania and the Highway
Drive-In of Bamberg, South Carolina. Both
drive-ins could hold no more than 50 cars. An
interesting innovation was the combination
drive-in and fly-in theater. On June 3, 1948,
Edward Brown, Junior opened the first theater
for cars and small planes. Ed Brown's Drive-In
and Fly-In of Asbury Park, New Jersey had the
capacity for 500 cars and 25 airplanes. An
airfield was placed next to the drive-in and
planes would taxi to the last row of the theater.
When the movies were over, Brown provided a
tow for the planes to be brought back to the
airfield. 
THE MIDWAY TWIN

Originally designed by famed architect Jack
Vogel, the Midway had featured the last
standing sleek blue screen tower designed by
Vogel. This screen tower was destroyed by a
storm in December 2000. The new 1 screen-
tower is a large Selby tower. 

THE MAYFIELD ROAD

Opened in 1945, the Mayfield Road has a new
single screen with a capacity of 350 cars. The
original screen was lost to a windstorm in 1993.
http://www.lakemetro.com/funflick/spot_light.
htm 

RODEO DRIVE-IN
Port Orchard, Washington

History
We're one of only 4 drive-ins in the US to use
the DIGITAL AUDIO SOUNDTRACK.
Incredible movie sound on your car or portable
FM radio! 
The original "Rodeo Motor Movies" was built
in 1949 as part of the United Drive-Ins chain
(the Forman-Pacific folks of California). Its
single field could hold over 600 cars, with
concession and projection facilities in the front-
center of the field (shown below). Our county
eventually hosted 3 drive-ins; the Kitsap Lake
Drive-In, which was located much closer to the
Bremerton city limits, and the family-owned
Big Bear Drive-In, located between Poulsbo
and Bainbridge Island.
In 1977, the Rodeo and Kitsap Lake Drive-Ins
were sold to Cascade/Seven Gables Cinemas, a
small chain with headquarters in Seattle. In
addition to these two drive-ins, Cascade
operated several indoor theatres in Seattle and
Tacoma. In 1978, Cascade logged out the back
property of the Rodeo and added 2 more fields,
a new snack bar, and a new box office complex. 

Continued on page 50

             



SPECIAL FEATURE

50 T h e  B u s i n e s s  o f  F i l m A F M N O V E M B E R  2 0 0 6

One year later, they closed the Kitsap Lake
Drive-In, eventually making way for other
commercial development there. In 1986, the
Rodeo Drive-In was sold to Jack and Cindy
Ondracek & family, and Cascade's remaining
theatres became part of California's Landmark
Cinemas chain. The Big Bear Drive-In closed
in 1994, and the Rodeo became the only
outdoor theatre serving Kitsap and north Mason
Counties.
Today, with 3 screens and a total car capacity of
over 850, the Rodeo is the second largest
outdoor theatre complex and by far the largest
and oldest family owned drive-in in the
Northwest.
Nationally, about 500 drive-ins remain in the
US, accounting for about 1,000 outdoor
screens. Drive-in theatres have enjoyed a
"rediscovery" of sorts. Today, drive-ins are
nearly as well attended as when your parents...
maybe even your grandparents spent their
weekend evenings at the outdoor picture show.
Drive-in theatres are special places, with a
nostalgic atmosphere that can't be found in an
indoor theatre. Stop by soon, and discover the
magic of movies under the stars at the Rodeo
Drive-In! 
Brand new and ready to open. The Rodeo on the
day before opening in 1949. Ironically, it seems
the Rodeo Drive-In Theatre’s owners named the
place without really knowing what 'Rodeo' was
supposed to mean. Though we note the cow and
horse drawing on the back of the screen, there
are no such activities in our area. In a
promotional move that has us scratching our
heads, the owners appealed to the public to
belatedly explain what they'd done. The local
paper published one of the more creative
responses... Right On De Entertainment Order.
We're still looking for the answer! 
Welcome to the Rodeo Drive-In, one of the first
drive-in theatres to be built in Washington State
(1949). We're one of 8 outdoor theatres now
operating in Washington, and we're the only
drive-in in the US with our particular name
(Rodeo)

WELCOME TO JEFFERSON COUNTY,
WASHINGTON'S WHEEL-IN MOTOR MOVIE!

The Wheel-In was built in 1952 by Ernie and
Geneve Thompson, and continues to be
operated by members of its founding family
(Dick and Sharon Wiley).
The drive-in is located near the Jefferson
County Int'l Airport, about halfway between
Port Townsend and the communities of
Chimacum, Irondale, and Hadlock. It has a
single screen and a capacity of 154 cars. This is
where I worked through high school. As drive-
ins go, it's a pretty special place. Over the years,
Dick has skinned trees for fence posts, poured
his own speaker post bases, remodeled the
snack bar, rebuilt the highway sign and box
office, painted the screen a few times, AND

made himself a darned good projectionist. If
you get the chance to visit, it won't take you
long to notice the time and energy he's put into
the place over the years.
http://www.rodeodrivein.com/

SHANKWEILER’S 
DRIVE-IN
Orefield, Pennsylvania

AMERICA'S OLDEST DRIVE-IN
Shankweiler's is a family-run business. It is the
oldest Drive-in Movie Theatre in America, and
has been in continuous operation since 1934.
1933: Richard Hollingshead opens New
Jersey's 1st Drive-in (remembered as the 1st
Drive-in to open in America) in Camden, New
Jersey, on Tuesday, June 6th, 1933.
1934: Wilson Shankweiler opens
Pennsylvania's 1st Drive-in, which is only the
2nd Drive-in to open in America, in Orefield,
Pennsylvania, on April 15th, 1934. (Within 25
years, more than 4,000 will follow).
1948: Speaker poles and Car Speakers are
installed at Shankweiler's Drive-in.
1955: Huricane Diane levels the projection
booth and Shadow Box Screen. New
CinemaScope Screen and Snack Bar /
Projection Room / Restroom building built.
1982: AM radio micro-vicinity broadcasting is
introduced at Shankweiler's to deliver the
movies' soundtrack (although the traditional car
speakers still remain).
1986: FM radio micro-vicinity broadcasting is
introduced at Shankweiler's (Shankweiler's
becomes the 1st Drive-in to feature audio in FM
broadcast Stereo).
2002: The latest in cinema sound reproduction
was achieved with the installation of Red L.E.D
Spectral © recorded analog soundtrack readers
and cinema sound processor, with decoding
circuitry capable of providing surround sound
effects, and a new and more powerful FM
stereo transmitter. This new technologically
advanced system provides the customer with
near digital quality sound, which can be
received and enjoyed on your car or portable
radio. 
http://www.shankweilers.com/

SILVER-LAKE TWIN
DRIVE-IN/SILVERMOON
DRIVE-IN
Perry, New York

On summer nights, a former cow pasture is the
hottest spot in Wyoming County. The action
begins around dinnertime, when the first wave
of cars turns off Route 39 and streams past the
cornfields that border Jake Stefanon's

brainchild. Visitors come from Rochester and
Buffalo, from Ithaca and Irondequoit, from
Attica, Arcade and Avon. Many have driven an
hour or more to enjoy an old idea given new life
by a farsighted family of promoters. In this old
pasture, the best scenes aren't always on the
screen. A family from Seneca County
negotiates the windmills on the putt-putt
course. A fellow from Canandaigua polishes off
a cheeseburger in the Charcoal Corral. A group
of teen-age boys from Buffalo share a pizza
while they eye the girls at the next table.
Couples stroll bark-covered ways under a
canopy of towering pine trees, passing time
until the movie starts at dusk. Laughing
children swarm over the playground equipment
in the shadow of the giant screen. 
It's a far cry from the passion pits of old - those
shabby, sleazy roadside attractions where teen-
agers drank beer and fogged the car windows
while Bloodsucking Freaks or Wild Women of
Wongo flickered onscreen. But it works. On a
busy weekend night, as many as 2,000 people
will eat, golf, play video games and watch first-
run movies - a good-sized village, with all its
needs cared for by the Stefanon family and their
70 employees. "They really have a gold mine
up there," says Shirley Carr, the Perry town
clerk. "It's quite an attraction." "Oh, what a neat
place," seconds Beryle Bell, deputy clerk for
the village of Perry. "They come out from
Rochester for that place. They know that place
in Toronto.... because it's unique."  

DRIVING AMBITION

At the center of it all is a visionary old
gentleman and his hard-working son.
Jake Stefanon, has been in the theater business
most of his adult life. In 1949, he opened a
drive-in theater in Altoona, PA, one of
thousands that sprang up across the country
after World War II. The car was king, and
Americans delighted in doing everything
possible from behind the wheel. It was an age
of drive-in Movies, drive-in restaurants, drive-
in churches and drive-in weddings. (another
golf course pix) In 1966, while operating a
string of outdoor theaters in Buffalo, Jake
bought a decrepit drive-in near the eastern shore
of Silver Lake that was nothing more than "cow
pastures and posts." Four years later, he moved
to Perry and devoted all his time to
transforming the Silver Lake Drive-In into a
family entertainment center.
It wasn't really the best time to pursue that idea.
While Jake was dreaming of char pits and ice
cream parlors, his fellow drive-in operators
were going belly-up by the thousands. In 1971,
there were 3,720 drive-in screens in the United
States, according to the Motion Picture
Association of America. In 1994 they reported
only 885, a drop of 76 percent! As of 1995,
according to the National Association of
Theater Owners, only 40 drive-in screens
remain in all of New York State.
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But Jake had learned a few things during those
years running drive-ins across Pennsylvania
and Western New York. Foremost among them
was: “Don't let some other guy take advantage
of your drawing power. "While I was with the
Blatt Brothers (a Pittsburgh-based theater
chain), we'd build a drive-in out in the country,
and pretty soon, a hot dog stand would spring
up, and a custard stand - capitalizing on our
ability to draw people," he says. "So I realized,
if you draw people, you have to have something
to sell them.”
He built a hotdog stand outside the theater
gates; it grew into the Charcoal Corral, a sit-
down restaurant. The ice cream parlor came
next; the arcade, pizza parlor, mini-golf, and
outdoor bandstand followed.
Over the years, Jake has invested hundreds of
thousands of dollars in his operation, always
looking to add another attraction that will give
people a reason to pile into the car and head for
his greener pasture. While Jake may be the idea
man, the person who makes it work is his son,
Rick. "He's the visionary. I get it built and make
it go," says Rick, a slender man of 45 with
hound-dog eyes, a mustache and a walkie-talkie
dangling from his belt as he makes the rounds
of the 13 acre complex.
Rick has been working at his father's theaters
since he was 14. Over the years, he's done or
overseen most of the actual work involved in
expanding the Silver Lake operation. "Hammer
and nails, that's my favorite job," he says. The
drive-in is open from mid-April through late
October; the restaurants are open from late
March until just before Christmas. During the
off-season, Rick takes care of the maintenance
and any new building plans.
His duties expanded considerably a couple of
years ago, when he bought the business from
his father. Now, Rick is the public face of the
Silver Lake Drive-In, and judging from the
response as he endlessly walks the grounds, it's
a face his customers feel quite comfortable
with. "Hey, Rick," a man in the pizzeria says,
clapping him on the shoulder. "Hey, Rick," a
teen-age girl says minutes later, stopping him in
the video arcade. "Hey, Rick," a ticket-taker
says asking him a question outside the
projection booth. Other drive-in operators have
adopted some pieces of the Stefanons'
approach, but few, if any, have done it on such
a scale.
"They may be the only ones doing all those
things in combination," says Jim Kozak,
director of communications for the theater
owners' association who adds that a thriving
drive-in is "a license to print money."
Ultimately, though, the success of the Silver-
Lake may lie not in the novelty of the ideas, but
in their execution. The whole operation reflects
an attention to detail and a concern for
cleanliness. The lighting for the putt-putt
course comes from giant carriage lamps 20 feet
tall. The pizzas and wings are served in real

wicker baskets; the sodas come in chilled glass
mugs. The neatly trimmed lawns wouldn't look
out of place on a golf course. "Things have to
look nice," Rick says. "After all, we're in the
middle of nowhere."
DRIVE-IN DREAMS

When Jake bought Silver Lake Drive-In, he
says, there were 13 drive-ins around Rochester.
Now, there are none remaining in Monroe
County. But there are plenty of people who
haven't forgotten them. "I used to go to drive-
ins all the time in high school," says Patricia
Crompton of Chili, settled comfortably in her
car awaiting the show. " In the back row of the
500 car theater, Brian Hall and Betsy MacIntyre
of Dansville, Livingston County, are lounging
on lawn chairs in the bed of Brian's pickup,
playing cards and drinking cold beer from the
ice chest that sits between them. "I don't
understand why there aren't more drive-ins,"
Betsy says. "It's packed everytime we come
here."
SMALL PLEASURES

The old pasture, which used to nourish cows,
has taken good care of the Stefanon family over
the years. Jake proudly points out that he and
his wife, Josie - who works the mini-golf
course - "raised six kids on the theater
business." Rick's wife, Susan, runs the ticket
booth; his sister and brother-in-law, Ann and
Keith McWhinney, manage the restaurants.
And Rick says with a wink that he's already
breaking in his own children - 6 year-old Sarah
and 4 year-old Jacob John. In an era when local
merchants across the country are being shoved
aside by giant conglomerates, this family has
built their own commercial juggernaut in a
most unlikely place. "I wouldn't take a million
dollars for it," Jake beams. "I don't know, Jake,"
Rick replies. "Some nights you could offer me

a buck and a half and I'd take it." But as he
heads out into the dark for another trip around
the grounds, it's a good bet this isn't one of
those nights.
Credit: John Reinan, Rochester D&C, 
Sept. 3, 1995
http://charcoalcorral.com/

SPEAKEASY THEATRES
Oakland & El Cerrito, California

Catherine and Kyle Fischer welcome you to
Speakeasy Theaters, a comfortable way to
enjoy a meal and a movie, and not do the
dishes!
Do you hate multiplexes with their cramped
seating, claustrophobic atmosphere, pitiful
snack bar selections (in terms of choices, prices
and quality), postage stamp screens, and
airport/shopping mall approach to movie-
going? SO DO WE.
You've come to the right place to find old-
fashioned comfort and fun wrapped up and
delivered in a contemporary package: The
Parkway Speakeasy Theater - picture, pub, and
pizza. And so much more. The idea of
combining a restaurant with a movie theater is
not new. Actually they've been built all over the
country and enjoyed great success. But The
Parkway Speakeasy is the premiere theater of
its kind in California (Our new location in El
Cerrito, opened in Fall 2006, is the second!).
Since its opening in 1997, the Parkway
Speakeasy has enjoyed great local success and
worldwide media attention. Our selection of
films is intentionally eclectic, featuring recent
hits as well as classics, cult films, and special
programs you won't see anywhere else. We
literally have something for everybody and
anybody. The cross-cultural complexity of our
loyal audiences is testament to this simple fact.
The Parkway Speakeasy has the colorful
character of a neighborhood theater (it's been in
operation off and on in this location since its
founding in 1926, and we've retained and
preserved the original decor), as well as the
laid-back escape value of an indoor drive-in. It
is the anti multi-plex.

THRILLVILLE

Thrillville which began in April 1997, is an
independently run cult movie cabaret created,
produced and hosted by Speakeasy Theaters
programmer and local lounge lizard Will ‘The
Thrill’ Viharo and his lovely wife and stage
assistant, Monica ‘Tiki Goddess.’ The Thrill 's
goal is to bring film fans the finest, funkiest and
freakiest flicks from the golden days of The
Drive-In (and sometimes more recent films that
carry on this tradition). 

Little Miss Sunshine

Continued on page 52
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Inspired by midnight movie ghost stage shows
and TV horror hosts of yore, all Thrillville
programs include a varying combination of the
following, in addition to the feature: vintage
film trailers, clips, programs and short subjects,
the Big Wheel spin, trivia, prizes, live retro
music, burlesque acts, and/or special celebrity
guests http://www.thrillville.net/ 

BARELY LEGAL

Barely Legal is a live cast, which performs The
Rocky Horror Picture Show every Saturday
night at midnight! Barely Legal got their start in
Berkeley in 1995, and currently performs
weekly at the Parkway Cinema. 
Barely Legal Productions began performing
Rocky Horror at Berkeley's UC Theatre in late
1995, gathering a loyal group of fans over the
years. Landmark Theatres, owners of the UC
Theatre, closed Rocky Horror on January 2,
1999. The Parkway Theatre brought Rocky
Horror back to the East Bay on February 13,
1999, but only to the 21+ crowd, because the
Parkway serves alcohol. Tickets for the shows
are available on the day of the performance,
with the box office opening at 5:30pm on
Saturdays, and the cost is $6.00. The Parkway
is located at 1834 Park Blvd, just a few blocks
from Lake Merritt, in Oakland CA. 

HELLO LOCAL FILMMAKER!
Hello Local Filmmaker! (By local we mean San
Francisco Bay Area, not Earth.) We at

Speakeasy Theaters applaud you on your brave
efforts! As a community-oriented theater we
also like to support people like you whenever
and however we can. We are open to all sorts of
subject matter as long as it’s not offensive to
any particular ethnic group of people. Please
submit a copy of your film for consideration to:
Will Viharo, Speakeasy Theaters, 2218
Woolsey St., Berkeley CA 94705 

AFRICAN DIASPORA CINEMA

African Diaspora Cinema Celebrating Afro-
centric and ethnic cultures in World Cinema
one Sunday a month at The Parkway, presented
by Taylor Fischer. $5 admission, all ages. Post
screening discussions at each show. Films
presented on big screen VHS or DVD.
African Diaspora Film Society Mission:
1. Provide the opportunity for people to
better understand and know each other
using films made by African/African
Diaspora filmmakers and films made about
the African/African Diaspora as the vehicle;
2. Support African/African Diaspora
filmmakers to help assure their
integrity; 
3. Build a sustainable relationship between
peop le  and  Afr i can /Afr i can
Diaspora  f i lmmakers ;
4. Develop a web of venues where films made
by independent African American, African,
and African Diaspora filmmakers can be
viewed and discussed on a continuous
schedule; and to, Entertain.

GULU WALK 2006:
Gulu Walk 2006: Uganda Rising  For two
decades, the Acholi people of Northern Uganda
have been caught in a civil war between a rebel
group whose main objective is inhumane terror
and a government whose military response has
often increased misery and suffering. Over one
and a half million people have been displaced
into camps and over 25,000 children have been
abducted to be used as soldiers and sex slaves.
This documentary of the crisis has been
featured and recognized locally and
internationally by Oprah Winfrey, Amnesty
International, and shown in numerous
international film festivals in Canada.
Following the film there was an informative
discussion with women who have worked in
Uganda in the district of Gulu. Gulu Walk has
grown into a international tool for public
engagement and active global citizenship. It has
become a fundraising initiative to support
children’s programs in northern Uganda, which
focus on rehabilitation and youth outreach.
Gulu Walk 2006 took place in nearly 100 cities
in 20 different countries around the world. The
walk happened in San Francisco on October
21.2006, 
http://www.picturepubpizza.com/

STARLIGHT DRIVE-IN
THEATRE
Wichita, Kansas

Wichita is among a dwindling number of cities
that still offers its lucky families the casual,
relaxing experience of sharing Double and
Triple Feature Movies under the stars. While
economic factors steadily cause other cities'
drive-ins to be replaced with new businesses,
Wichita families strongly support their last
remaining drive-in. Why do they? A one-of-a-
kind facility, it is one of the Nicest ones ever
built anywhere. (The original owners insisted
that it be completely First Class.) 
One parent who often brings her children called
it "a nostalgic treasure". 
Kids Love It! No babysitter needed... bring
jammies for the tots. 
With family, friends, or a date, we invite you to
enjoy this delightfully unique experience and
Double- or Triple-Feature Value tonight at our
beautiful, immaculate facility. 
Hear the Movie sound in FM stereo and/or use
our traditional in-car speakers on a pole next to
your car.
http://www.starlitefun.com/

STUDIO MOVIE GRILL
Dallas & Houston, Texas

Studio Movie Grill is a locally owned and
operated theater. Unlike monster-megaplex
chains we listen and appreciate your comments.
Studio Movie Grill makes going out…easy!
Because we have the answer to the big question,
“should we eat before or after the movie?” It’s
the perfect atmosphere for your one-stop great
movie and fabulous meal.
At Studio Movie Grill you get full food service,
soft drink, beer, wine, and liquor menu available
before and during the movie. Just purchase your
ticket at the box office or online. First come first
served seating begins approximately 30 minutes
prior to showtime. Reservations can be made for
parties of 25 or more. Specials: Magarita
Mondays, Tuesday-Draft Beer; Thursday-$5 You
Call It (premium drinks); Wednesday, Thursday
& Sunday “All the Pizza You Can Eat”
Once you are seated in your comfortable
individual leather chair that swivels, rolls, and
tilts, servers will take your order like any
restaurant. Your food will be brought to you
inside the theater, usually before the movie starts,
so you can enjoy your meal during the show. You
will also be given a small coaster light. We don't
want to disturb you during the feature, so the
coaster light lets our staff know you want service
and we are ready to take your order or get you a
refill. Your check will be dropped 40 minutes
before the movie ends and you can pay out at
your convenience.

Open Season
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Studio Movie Grill's Special Events Team
makes planning your special event simple and
fun.  Convenient locations, meeting packages,
innovative event themes and ideas, and a full
range of services to make you and your
business look good.
EVENT PACKAGES Studio Movie Grill can
help you gain a competitive edge by planning
unique, individualized, world class seminars in
a comfortable setting for small or large groups.
Studio Movie Grill offers a great venue for your
non-profit event, plus special pricing and
packages for your organization, school, or
educational group. Let us help you help others
with film, food and fun!
http://www.studiomoviegrill.com

SWAN DRIVE-IN
THEATRE
Blue Ridge, Georgia

HISTORY
In 1949, Jack Jones, Sr., Bernice Kiker Tilley,
and W.H. Tilley, Jr. (known as "H" Tilley)
purchased the Rialto and Royal Theatres, Blue
Ridge, GA from Willard and Betty Mowbray.
Shortly after the purchase, Bernice sold her
interest to Jack and "H". The Rialto Theatre had
been built in 1946 and 1947 and shortly after it
was completed, the old Royal Theatre was
closed and movies were shown only at the new
Rialto. Mr. Mowbray had come to Blue Ridge
in the late twenties or early thirties and had
started showing movies in the brick building
located on West Main Street where the Fire
Department is now located. Mowbray showed
movies in this building until he built the Royal
Theatre on East Main Street. This theatre was
small and could only seat around 200 people,
and as the area grew the seating capacity was
too small, so the new Rialto was built that could
seat 500 people. The Rialto was built on East
Main Street in the same block the old Royal
theatre was located. At the time Jack and "H"
purchased the theatres the Royal had been
closed and only the Rialto was in operation.
There was no television in Blue Ridge at this
time and the movie going crowd was so large
they opened the Royal Theatre again and
showed movies at both places. The price of a
ticket was .32 for adults and .15 for children. At
the Saturday matinees, adult tickets were .25
and .10 for children.
In 1955 Jack and "H" built the Swan Drive-In
Theatre that is located on 651 Summit Street,
Blue Ridge, GA. Building this drive-in was a
real challenge. Locating a piece of property
large enough that was suitable for a drive-in
theatre turned into a big problem. The first
property purchased for the drive-in was on E.
First Street where Blue Ridge Supply and
several other buildings are now located. They

were forced to build a tall fence on the street
side of this property to keep the car lights from
shining on the screen, and were advised by
engineers that the property was not suitable. 
The City Of Blue Ridge owned a large area of
property known as the Willingham Circle and
they were able to lease several acres from the
City, on which, to build a drive-in theatre. The
property they leased had large gullies, hills and
valleys that had to be graded. The grading was
much more than had been expected and several
times they almost gave up. They considered
quitting as it was such a large job. After they
started the grading they hit slate rock and
dynamite was the only thing that could move it.
The grading was done by Mr. Raleigh
Hembree, a local man who was an expert at his
work and who encouraged them to keep on
trying. After the land was graded, wired for the
speakers, paved, and the concession stand and
box office built, there was another LARGE
problem. The screen tower had to be built on
the ground and then raised in parts. There was
not a crane in the vicinity that was big and tall
enough to lift the screen tower. A large enough
crane was finally found at Atlanta Steel
Erectors, and many of the construction workers
and 'lookers-on" held their breath as this job
was completed. The cost of the crane was one
hundred dollars. This drive-in theatre was the
beginning of the real growth of Blue Ridge.
People came from miles around to see movies
on a large screen.

WHY THE DRIVE-IN THEATRE WAS

NAMED SWAN

During World War 11, Mr. Tilley was
stationed in England part of the time before
being sent into The Omaha Beach Landing in
the Normandy Invasion. While in England he
admired the Swans swimming on the lakes
and ponds. They were so beautiful and
peaceful he suggested naming the new drive-
in "Swan." Mr. Jones also liked the name as
it was short and would be easy to use as a
neon sign. Mr. Jones served in the Marines
before World War II. During the first part of
the War, he was stationed in Panama helping
build an Air Force Base, after which he
helped in the construction of an Air Force
Base in West Palm Beach Florida. 
Jack Jones Sr. and W.H. Tilley, jr. operated
these theatres until 1959 when Mr. Tilley sold
to Mr. Jones. The Swan Drive-In is still
operating and is one of four Drive-In theatres
left in the state of Georgia. The other three
are located in Atlanta, Jessup, and Dewey
Rose, Georgia. The old Royal Theatre is still
standing on East Main St., Blue Ridge, GA
and has been converted into Doctor's Offices.
The Rialto Theatre was partially burned in
1963 and has been re-built as a Retail store.
Jack Jones, Sr. passed away in 1980. W. H.
Tilley is retired and still resides in the City of
Blue Ridge, Georgia.

The Swan operates year round with first run
movies. It is owned and operated by Steve A.
Setser. Credit; History page written by
Blanch Tilley and approved by Mrs. Jack
Jones.
http://www.swan-drive-in.com/

BENGIES DRIVE-IN
THEATRE
Baltimore, Maryland

Welcome to The Bengies Drive-In Theatre! 
In its 51st season of movies under the stars,
the Bengies Drive-In Theatre features
TriPPPle features on almost every Friday
and Saturday night, cartoons, vintage
trailers and intermissions clips, in-car
heaters, and dusk ‘til dawn shows. 
The Bengies was opened on June 6, 1956.
Our operating schedule must change with
the sunset, which changes every week.
During daylight savings time, the show
starts at Twilight, and then the features end
up where ever they fall into the categories of
their individual running time. I always try to
begin with a feature that is rated G, PG, or
PG-13, regardless of the rating of the main
Feature, which runs second on Friday and
Saturday nights. I do usually offer a third, or
Late show, available as part of the program,
or available for a separate reduced
admission if you arrive just before it starts.
The Bengies has the biggest screen in the
USA. It is 52' x 120', with a 460' throw from
aperture to screen. This means that our
anamorphic (Cinemascope) presentation is
Perfect with No cropping! Our standard flat
presentation pulls in borders on the sides,
but it’s almost perfect, with little cropping.
The new super 35 mm with the aspect ratio
1.85, still pull in at the borders, but are not
cropped. There are 2 ways to hear the
movie: 1) through the FM STEREO (state of
the art, including the analog infrareds in the
sound head, through a compressor, then to
the equalizer, then out to the car) and 2) we
also keep our AM radio broadcast for those
folks who do not have fm. (fm 106.9 and am
830). You must have a radio to hear the
movie. We no longer have speakers at the
drive-in. 
We have a variety of memorabilia on sale –
Tee Tee shirts, Collectable books, bumper
stickers etc. right out of the past – at the
snack bar and on our website. Children
under 11 and in cars are free. Security
attendants on duty. Audience participation.
Nostalgic atmosphere. Non-Stop Projection.
Once the show starts, there is always
something on the screen. Our theatre is
nearly 90% restored.
D. Edward Vogel (Bengies Owner)
http://www.bengies.com 

Continued on page 54
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WEHRENBERG
THEATRES
Illinois, Iowa, Missouri

The oldest family-owned and operated theatre
circuit in the country, celebrating 100 years in
2006

THE WEHRENBERG HISTORY
In 1904, Fred Wehrenberg explored the St. Louis
World’s Fair and saw something that changed his
life. The one-time blacksmith who ran a
saloon/grocery/butcher shop saw a simple film
clip of passengers riding a train while scenery
rushed by in the background. The film inspired
Fred to rent the former bakery next to his saloon,
buy a piano and 99 kitchen chairs, and launch the
Cherokee Theatre in 1906. As silent movies
flickered on the screen, Fred’s nephew drummed
in the background while his wife, Gertrude,
played piano in the pit. The saloon doubled as the
theatre’s de-facto concession stand, and many
customers frequented both buildings. Business
boomed, inspiring the Wehrenbergs to open a
second venue, the Airdome.
The Airdome was St. Louis’ first open-air venue,
basically a drive-in without cars. A screen was
erected at one end of a fenced-in lot while an
elevated projection booth was built across from it.
Guests sat on folding chairs and benches placed
on the bare ground. In the winter, a canvas tarp
trapped the heat from potbellied stoves to keep
guests warm. Business boomed, and soon the
Wehrenbergs expanded their theatre circuit. They
sold their saloon so they could enter the movie
industry full-time. They built St. Louis’ Best
Theatre, the first building in the city constructed
expressly for use as a motion-picture theatre. The
Wehrenbergs survived the Great Depression due
in part to the stability of the movie industry. Of
course, Fred’s creativity and mind for promotions
helped tremendously. Years before The Jazz
Singer premiered, Wehrenberg invented its own
version of talking pictures. Local actors scripted
dialogue for the silent films, then acted them out
behind the screen. Early audiences were
awestruck. Fred also launched numerous
promotions, including giveaways of china,
glassware, flatware, turkeys and hams. These
innovations ensured circuit success during the
city’s lean times. Then, in 1948, Fred and his son-
in-law, Paul Krueger, opened the first Wehrenberg
Drive-In. The Drive-In was named “Ronnie’s”
after six-year-old Ronald Paul Krueger, Paul’s
son and Fred’s grandson. The Ronnie’s was the
beginning of Ron’s lifelong association with the
circuit. While still a boy, he ran the miniature train
around the playground at Ronnie’s Drive-In,
entertaining the small children in attendance. Fred
debuted another family-friendly idea with pony
rides at the 66 Drive-In. Grandson Ron was again
in charge as he led the pony rides. Ron eventually
worked as a carhop, usher and concessionaire
before ultimately taking the helm as president of
the company. During the 50’s, the industry hit its
first snag. Television and a post-war migration to
the suburbs closed several indoor theatres.
Fortunately, the Wehrenberg circuit could still
ride the popularity of the drive-ins. Paul Krueger,

who had taken over management of the circuit
upon Fred Wehrenberg’s death in 1949, passed
away in 1963. It was up to 23-year-old Ron
Krueger to assume the circuit’s presidency and
continue with his father’s plans. With the help of
several loyal, long-time employees, Wehrenberg
Theatres made it through the rough spots. The
60’s and 70’s saw another surge in the industry.
Multiplexes, theatres with two to six screens,
became the popular choice of movie-goers.
Wehrenberg’s Cinema Four Center in St. Charles
was the first multiplex in the St. Louis area. In the
late 80’s and into the 90’s, the circuit started
building megaplexes of ten or more screens. The
Arnold 14, the Jamestown 14 and the Mid Rivers
14 are prime examples of how Wehrenberg
Theatres has changed with the times and kept up
with the trends. Each new theatre continued the
promise to its guests to provide the most
advanced amenities available.
Wehrenberg also expanded outside the St. Louis
area. New theatres opened their doors to guests in
Springfield, MO, Osage Beach, MO and Cape
Girardeau, MO.
The Crown Jewel of the circuit is the Ronnies 20.
Located on the same site as the original Ronnies
Drive-In, the huge megaplex pays homage to its
roots with an indoor drive-in theatre. The theatre’s
food court is designed like a drive-in, complete
with classic 50’s cars, a huge screen showing
coming attractions and vintage drive-in shorts,
and the pole speakers from the original Ronnies.
The Ronnies 20 also includes Max Flight, a
virtual roller coaster and flight simulator. Other
exciting activities fill Ronnies Now Playing
Family Entertainment Center, including
Bowlingo, smaller scaled bowling lanes, plus a
variety of interactive video and redemption
games. In 2004, Wehrenberg again grew in size
and vision with two new theatres. The first,
named the Galaxy 16, introduced Iowa to the
circuit with its Cedar Rapids location. The
second, named the Galaxy 14, is in Chesterfield,
MO and boasts St. Louis’ largest screen, the Mega
Screen. Over the years, Wehrenberg Theatres has
remained family-owned and operated.
Representing the 4th generation of leadership,
Ron Krueger II is now the company President,
while Ron Krueger, Senior continues on as
Wehrenberg’s CEO. With its long history of
innovation and ongoing desire to deliver superior
service to all guests, Wehrenberg Theatres
continues to be a leader in motion picture
exhibition and to provide entertainment
excellence.

IMAX & MEGA SCREEN

St. Louis’ first, and only, flat-screen IMAX
auditorium opened to the public Friday,
November 18, 2005 at South County’s Ronnies
20 Cine. Harry Potter and the Goblet of Fire
added to the magic by being the first film shown
on the IMAX screen. Theatre sell-outs were
common as St. Louis residents found the latest
movie technologies on display in their backyards.
IMAX’s other unique feature is the amazing 3D
ability it offers for select films. The Polar Express
became the first 3D blockbuster to wow
audiences at the Ronnies 20 Cine. First-time
viewers literally reached out to grab snowflakes

throughout the film. They would say after the
film it truly looked like it was snowing inside
the auditorium.
IMAX boasts an amazing sound system as
well. The upgraded speakers and digital sound
system are completely state-of-the-art. The
explosive sound meets IMAX’s strict quality
standards, a must for any IMAX theatre. The
first Mega Screen debuted December 22, 2004
with The Phantom of the Opera. This also
marked the debut of the theatre, the Galaxy 14
Cine in Chesterfield, MO. The Phantom of the
Opera was the perfect film to showcase the
stunning pictures and crystal-clear sound the
Mega Screen boasts.
The massive 80-foot wide by 60-foot high
screen fills an entire wall at the Galaxy 14,
located in Chesterfield Valley off Highway 40
and the Boones Crossing exit. 
The giant screen is capable of playing films
produced in 8 perf-70 MM format, a larger film
type than the traditional 35 MM format. The
larger film gives a greater area to include more
detail and color than the 35 MM film. This
translates to sharper, more vibrant images on
the huge, wall-sized Mega Screen. The sound
is also truly amazing. New innovations in
speaker technology are showcased in the Mega
Screen auditorium. The speakers are uniquely
designed to allow crisp audio at higher ranges;
dialogue remains easily understood while
sound affects and music are add to the film’s
energy without being too loud and distracting.
Ronnie’s IMAX screen doubles as a Mega
Screen when films not produced in IMAX
format are shown. A brand-new Mega Screen is
planned for the Galaxy Cine underway in
Blooming-Normal, IL. It will debut in 2007.

Wehrenberg Theatres Brings 
Back Lower Pricing During 
Heat Advisories. 
Matinee Ticket Prices Lower 
As Local Temperatures 
Rise St. Louis, MO 

Once again at Wehrenberg Theatres, when the
temperature goes up, the prices go down. St.
Louis’ family-owned and operated theatre
chain is bringing back a popular program
introduced last year. “Heat Advisory Days”
help residents beat the summer heat. Now
through August 2006, all adult matinee tickets
are available for child matinee prices whenever
a heat advisory is in effect. “The Summer heat
is not easy,” said Ron Krueger, Chairman and
CEO of Wehrenberg Theatres. “Everyone
wants to get out of the house, but it can be
dangerous to be outside. We hope our guests
will take us up on this offer to get out and
enjoy a movie in the comfort of our air-
conditioned auditoriums.” Ron Krueger II,
President of Wehrenberg Theatres, added, “We
received incredible feedback last year, so it
was natural to bring it back for our 100th
Anniversary. We are proud to give back to the
community which has so graciously supported
us for a century.”
http://www.wehrenberg.com/

          


